f'  Y^^SSUE:  SEMI-ANNUAL  TABULATION  OF  DAILY  NEWSPAPER  LINAGE 


ITOR&  PUBLISHER 
HE  Fourth  Estate 


X.M.C.  XIMBSR  A.B.P. 

Ltt  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  your  Children,  that  the  Liberty  of  the  Press  is  the  Palladium  of  ail  the  Civil, 
Witi  cal  and  Religious  Rights  of  Freemen. — junius.  Congress  shall  make  no  law  ♦  *  *  abridging  the  Freedom  of  Speech  or  of  the 
or  the  right  of  the  people  Peaceably  to  Assemble  *  *  ♦ — First  Amendment  United  States  Constitution,  December  15,  1791. 


NEW  YORK*  SEPTEMBER  29,  1928 


There’s  a  Great 

FOOD  ADVERTISING 
STORY  in  Chicaeo 


— exceedingly  plain,  clear 
d  permitting  of  no  misinterpretation 


1  The  Chicago  Daily  News  has  carried  more  food  advertising  than  any  other 
*  *  Chicago  daily  newspaper  for  more  than  twelve  years. 

O  During  1927  The  Daily  News  carried  more  food  advertising  (local  and  national) 
than  both  morning  newspapers  daily  and  Sunday  combined,  more  than  all  other 
evening  newspapers  combined. 

'2  During  the  first  eight  months  of  1928  The  Daily  News  gained  more  agate  lines 
of  food  advertising  than  all  other  Chicago  newspapers,  daily  and  Sunday,  com¬ 
bined. 


THE  STORY  IN  AGATE  LINES 


Newspaper  Total  Gain  Lose 

The  Daily  New*  . 919,584  237,186 

American  . 685,495  111,938 

Daily  Tribune . 392,036  292 

Dally  Herald-Examiner  . 122,870  72,049 

Port  .  21,354  6,370 

Journal  .  12,626  4,876 

Sunday  Tribune  . 147,977  12,741 

Sunday  Herald-Examiner  . 115,139  7,629 

NOTE:  Thr  above  (able  doti  mot  imelmdo  (be  adverllelaf  e/  (be  Chkofo  iaporlmumt 

ttont.  mt  (be  •epara(a  toooUoy  omd  Stmdoy  Sfmrn  mo  mot  avotlabb.  Tkot*  ttmet  bi 
(be  firti  e<fb(  mmUki  of  I9f$  ptorod  Im  Tho  Dolly  Notot  ItTMS  llaei  of  food  odoorlU- 
log,  or  nearly  (wire  (be  rolumo  of  all  athor  popart,  doUy  omd  Smmdoy,  cootbImotL 

There’s  a  great  food  advertising  story  in  Chicago  .  .  .  the  plain  story  of  advertising 
experience  .  .  .  written  over  a  period  of  twelve  years  .  .  .  tested  and  approved  by 
America’s  sharpest  buirers  of  advertising  space.  Any  advertiser  seeking  the  medium 
most  effective  in  the  Chicago  market  may  profitably  study  it. 


THE  CHICAGO  DAILY  NEWS 


Chicago’s  Home  Newspaper 


CHICAOO 
Woodward  A  XaUy 
8SS  V.  KiehlcaB  Are. 


OZTKOIT 
Woodward  A  Kelly 
408  Jiao  Arte  Bldy. 


BAM  niAMasco 
0.  Oao.  Xrosnett 
303  Creekar  let  WatT  Beak  Bldf, 


ADVERTISING  REPRESENTATIVES 


Member  of  lOOflOO  Group  of  Americin  Cities 
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Cities  of  the  Birmingham  Market  •  •  • 

SHEFHELD 


The  second  largest  of  the  tri-cities  buUt  about  the 
great  Muscle  Shoals  Project — Florence, 
Sheffield  and  Tuscumbia. 


Transportation:  The  Tri-Cities  are  served  as  one  by  three 
railroads,  a  packet  line  on  the  Tennessee  River,  and  three 
national  cross-country  highways. 


Population:  i^ieffield  has  2,500  families,  a  school  attendance 
of  1,500,  four  schools  valued  at  $300,000.  The  North 
Alabama  Utilities  CcMnpany  has  just  completed  a  $250,000 
gas  plant,  and  is  now  laying  mains  to  care  for  its  1,100 
subscribers. 


riaraware,  a.  riuicis,  4.  icc,  1.  i^umner, 
Music,  2.  Newspapers  and  Printing,  2. 
Paint,  2,  Plumbers,  2.  Produce,  i. 


Circulation  of  The  Birmingham  News  and  Age'Herald — 
Morning,  333.  Evening,  393.  Sunday,  712. 
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Bitrminaham  Kerns 

'  ■  AGE-HERALD 


The  South  \s  Greatest  Seu'spaper 


MORMNO 


I  V1M\(, 

Natiorwl  RpprrKentdliv*-^ 

KJ  LLY  SMM  H  COMPANY 

Ne-**  lork— Chita\>(i  —  HiMtim  —  ('hilddolphid — 
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The  Sunpapers  incited  Baltimoreans 
to  come  to  Sun  Square  and  see  the 
American  League  battle  for  first  place 
between  the  Athletics  and  Yankees  as 
reproduced  on  The  Sunpapers  playo- 
graph.  The  picture  shows  part  of  the 
crowd  of  25.000  which  accepted  the 
“  incite”  on  September  9. 

Year  in  and  year  out,  almont 
every  home  in  Baltimore  haR  ae- 
cepled  the  standing  invitation  to 
read  the  Sunpapers.  And  as  the 
city  grows,  Baltimoreans,  young 
and  old,  whatever  their  news  in- 
ter<*sts,  continue  to  accept  the 
“invite”  in  steadily  increasing 
numbers. 

Circulation  tor  August,  1928 

DailyOl-  &  E.)  282,352 


1  vlH  ^ 


A  Cain  of  32,015 
over  August,  1927 


JOHN  B.  WOODWARD 
Btwrf  Bank  BlJ0- 
no  E.  42nd  Si..  Nrv  Ynrk 
GUY  8.  OSBORN 
J60  N.  MUkifan  Ave..  Chttmo 
JOSEPH  R.  SCOLARO 
General  Matore  Bldg-.  Detrait 
A.  D.  GRANT 
Canslilnlian  Bldg.,  Atlanta 
C.  GEORGE  KROGNE8S 
First  Salianal  Bank  Bldf. 

VrnMmAsrm 


Everything  in  Baltimore  Revolves  Around 

the  su 


MORNING 


evening 


SUNDAY 
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CYKK  500, 0€0  CIRCUftAYICn 


C00«C00  MCIMES 
XBITB 


KEADINC  CCNEIDEWCE 
CF  AmEKICAS  3'^'^  CIYY 

In  cii€  newspaper  — at  a  tew  rate 


The  manufarturrr  buyn  advertia- 
infc  apare  to  preaent  hia  meaaaiie 
to  a  given  number  of  iM^tple. 

Tbe  people,  therefore,  are  impor¬ 
tant.  (They  are  uaually  termed 
circulation.) 

Who  are  they  ?  Where  do  they  live  ? 
Are  they  readera  ?  ...  or  headline 
acannera?  Have  they  buying  power? 

When  the  adverliaer  buya  apare  with 
the  aame  care  that  he  contraeta  for 
labor  and  materiala;  with  the  aame 
attention  to  quality  and  to  coat  — 

When  he  delvea  deeper  than  totala, 
and  inaiata  on  knowing  how  the 
totala  were  obtained  — 

When  the  kind  of  eireulation  ia 
acanm'd  aa  cloa<'ly  aa  the  quantity— 


Then  Philadelphia  atanda 
out  aa  the  exceptional  city, 
Iteeauae  of  a  unif|ue  newa- 
paper  eondition. 

The  Philailelphia  Market  ia 
Ameriru'a  third  largeat. 
Three  million  p«‘ople  in  ita 
trading  area.  And  one  newa- 
paper  givea  nearly  complete 
coverage  at  an  exceptionally 
low  rate. 


The  Evening  Dulletin— read 
in  more  than  five  hundred 
thouaand  of  the  aix 
hundred  thouaand  homea. 


A  Complete 
Coverage 

In  every  w'-tlthy  «ub- 
utb.The  Bulletin  fir 
exceeds  the  circula¬ 
tion  of  any  other 
newipaper.  Its  circii- 
lition  offers  an  all- 
inclusive  market  for 
yourfineproduct.  In 
city  and  suburbs, 
nearly  everybody 
reads  The  Bulletin. 


won  for  The  Bulletin  a 
unique  reader- loyalty. 

A  great  people  have  been 
weldcnl  into  a  compact  audi¬ 
ence  by  their  confidence  in 
thia  nevtapaps'r. 

Here  ia  Concentration  ... 
Coverage  .•.  .  Economy  — 
without  equal  in  any  other 
great  market. 

An  opportunity  without  par¬ 
allel  for  effective  adsertiaing. 


Ita  program  of  aane,  moderate  newa 
treatment.— ita  belief  that  a  newa- 
paper  ahould  m-II  on  ita  merita,  with¬ 
out  premiuma  or  conteata. —  have 


Make  your  ovsn  aurvey  of  Metro¬ 
politan  Marketa.  C.ompar«‘  the  aalea 
opportunilica  and  the  eoata  with 
Philadelphia,  where  the  reading 
eonfidenes*  of  virtually  ths-  whoh- 
|M‘ople  ia  eentererl  in  oiu*  newapaper. 


The  Business  Man 's  Paper 
Ficures  tell  the  story.  There 
are  more  than  166,000  busi¬ 
ness  executives  in  Phila¬ 
delphia  (Figures  by  City 
Statiscician ).  Small  circula¬ 
tions  can  not  cover  them. 
The  Bulletin,  with  its  more 
than  halt  a  million  daily, 
thoroughly  covers  this 
group  of  men  who  control 
enormous  purchases. 


Wm  (f toning  l^nllelin 

City  Hall  Square 

York  OAciii  247  Pork  Aw«n«  •  a.  m-  _  m  _i_  a  a  m  a  Detroit  OAeet  .421  Lafawetta  Boalaward 

rfckiagn  OAeat  SSS  fl.  MtchIfaD  A^mme  ^3  I  B  3  B  Fra»elaro  Ofler  t  Ml  Markrt  Straet 
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Slight  Linage  Loss  in  First  Half  of  1928 
Semi-Annual  Tabulation  Reveals 

Sunday,  Papers  Show  Greatest  Pecrease  in  All  Classifications  Despite  Larger  Circulations — Figures 
for  259  Morning,  780  Evening  and  321  Sunday  Papers  Presented 


f  IN  AGE  statistics  for  one  of  the  most 
^  interesting  periods  in  newspaper  his¬ 
tory  of  the  past  decade  are  presented  in 
this  issue.  They  report  the  total  volume 
and  analysis  of  that  volume,  published 
durinR  the  first  half  of  1928  by  259  morn¬ 
ing  newspapers,  780  evening  newspapers, 
and  321  Sunday  newspapers  of  the  United 
States,  and  12  morning  newspapers,  45 
evening  newspapers  and  two  Sunday 
newspajiers  of  Canada.  The  listing  in¬ 
cludes  732  American  and  39  Canadian 
cities,  the  largest  group  for  which  ad¬ 
vertising  linage  statistics  have  ever  been 
compiled. 

The  period  reported  is  one  of  the  most 
interesting  from  an  advertising  viewpoint 
for  several  reasons.  Apparently,  its 
tendency  has  been  to  continue  the  down¬ 
ward  trend  that  had  marked  the  previous 
fifteen  months.  Apparently,  the  Presi¬ 
dential  year  bogy  has  had  some  effect  in 
limiting  advertising  effort  despite  the 
efforts  of  business  leaders  to  dispel  it. 
The  behavior  of  advertising  under  boom 
conditions  had  been  observed  and  an¬ 
alyzed,  but  in  the  history  of  the  past  ten 
years,  there  had  been  no  previous  op¬ 
portunity  to  examine  detailed  statistics 
for  a  large  list  of  newspapers  to  learn 
the  effect  upon  advertising  of  a  compara¬ 
tive  business  depression. 

An  effort  has  been  made  by  analysis  of 
a  selected  list  of  typical  newspapers  to 
determine  some  facts  underlying  the  re 
cession  in  total  volume  of  newspaper  ad¬ 
vertising.  The  25  daily  newspapers  and 
2  Sunday  newspapers  chosen  as  indices 
include  leaders  in  the  various  classifica¬ 
tions  and  other  newspapers  typical  of 
those  published  in  cities  of  100,000  popu¬ 
lation  and  more. 

All  of  the  daily  newspapers  listed,  with 
two  exceptions,  publish  Sunday  editions. 
The  two  exceptions  arc  evening  news- 

Cpers  in  St.  Louis,  which  are  included 
ause  the  merchants  of  that  city  with¬ 
drew  their  patronage  for  several  weeks 
from  the  Post-Dispatch  in  the  course  of 
a  dispute  over  increased  rates,  and  dis¬ 
tributed  their  linage  among  other  news¬ 
papers.  The  list  includes  12  morning,  13 
evening,  and  22  Sunday  newspapers,  as 
follows : 

Morning — Chicago  Tribune,  New  York 
Times,  New  York  Herald  Tribune,  San 
Trt^isco  Examiner,  Los  Angeles  Ex¬ 
ominer,  Los  Angeles  Times,  St.  Louis 
Globe- Democrat,  Boston  Post,  Cleveland 
Plain  Dealer,  St.  Paul  Pioneer  Press, 
Baltimore  Sun,  and  Louisville  Courier- 
Journal. 

^Evening — Pittsburgh  Press,  Detroit 
Servs.  Milwaukee  Journal,  St.  Louis 
Post-Dispatch.  Baltimore  Evening  Sun, 
Brooklyn  Eagle,  Minneapolis  Journal, 
Atlanta  Journal,  Seattle  Times,  PYashing- 
lon  Star,  Denver  Post,  St.  Louis  Star, 
*nd  St.  Louis  Times. 

Sunday — Chicago  Tribune,  New  York 
Times,  New  York  Herald  Tribune,  San 
erwcisco  Examiner,  Los  Angeles  Ex- 
*niiner,  Los  .\ngelcs  Times.  St.  Louis 


By  ARTHUR  ROBB 


Globe-l^mocrat,  Boston  Post,  Cleveland 
Plain  Dealer,  Baltimore  Sun,  Louisville 
Courier- Journal,  Pittsburgh  Press,  De¬ 
troit  News,  Milwaukee  Journal,  St.  Louis 
Post-Dispatch,  Brooklyn  Eagle,  Minne¬ 
apolis  Journal,  Atlanta  Journal,  Seattle 
Times,  Washington  Star,  and  Denver 
Post. 

Comparable  figures  were  available  for 
all  of  these  papers,  covering  the  first  half 
of  1927,  as  well  as  the  first  half  of  1928, 


and  the  following  conclusions  were  drawn 
from  analysis  of  their  statistics. 

In  total  daily  linage,  Sunday  excluded, 
these  papers  printed  during  the  first  half 
of  19^,  a  volume  of  144,886,433  agate 
lines,  against  146,527,803  agate  lines  in 
the  first  half  of  1927.  Of  the  25  papers, 
13  showed  gains,  12  showed  losses,  and 
the  total  loss  was  1,023,776  lines,  or 
6-lOth  of  1  per  cent.  Six  morning  papers 
showed  gains,  six  losses ;  seven  evening 


EDITOR  y  PUBLISHER  SEMUANNUAL  NEWSPAPER 
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(Copyrigts  1928,  by  Editob  A  Pubi.ishf.b  Co.) 


NEWSPAPERS  IN  CITIES  OF  OVER  A  MILUON 
POPULATION 


City 


Chicago,  Ill . 


Paper  Published 

Total 

Linage 

National 

Local 

Claasifiad 

.Eagle  . 

..(e) 

6,709,524 

1,272,302 

3,149,050 

2,288,172 

Sunday  ed . . . 

..(s) 

2,863,764 

835,818 

1,347,366 

680,580 

Total  . . . . 

.(es) 

9,573,288 

2,108,130 

4,496,416 

2,968,752 

Standard  Union (c) 

2,842,156 

442,250 

850,832 

881,988 

Sunday  ed. . . 

..(s) 

486,868 

137,626 

290,048 

59.194 

Total  . 

•  (es) 

3,329,024 

579,876 

1,140,880 

941,182 

(Total  includes  667,086  lines 

.—Legal.) 

Times  . 

..(e) 

2,450,064 

734,454 

935,638 

271.602 

Sunday  ed.  . 

..(s) 

589,752 

197,688 

304,462 

87,602 

Total  . 

.(es) 

3,039,816 

832.142 

1,240,094 

359,284 

.American 

..(e) 

7,142,520 

1,649,373 

4,735,020 

758,127 

Herald  & 

Examiner  . 

..  (m) 

3,231.897 

823,738 

1.665.698 

742,461 

Sunday  ed.. 

...(s) 

2,861,133 

984,485 

1.662.820 

213.826 

Total  .... 

.  (ms) 

6,093,030 

1,808,223 

3,328,518 

965,289 

Journal  .... 

..(e) 

2,012,988 

512,430 

1,339,968 

160,590 

News  . 

..(e) 

10,733,436 

2,109,865 

6.731,861 

1,891,710 

Post  . 

..(e) 

2,998,086 

708,507 

2,087,538 

201,741 

Tribune  ... 

.  (m) 

9,8%,688 

2,174,253 

5,085,555 

2,636,880 

Sunday  ed.. 

..(s) 

5,601.510 

1,537,494 

2,718,750 

1.345,266 

Total  .... 

.(ms) 

15,498,198 

3.711.747 

7.804.305 

3,982,146 

.Plain  Dealer 

..(m) 

5,558,670 

1,487,865 

2,448,736 

1,589.104 

Sunday  ed . . 

...(s) 

2,892,432 

1,103,460 

1.111,831 

677,107 

Total  _ 

.  (ms) 

8,451,102 

2,591,325 

3.560.567 

2,266,211 

News  . 

..(e) 

4,525,402 

771.152 

2.922.400 

400,541 

Sunday  ed.  . 

..(s) 

1.707,660 

115,224 

1.154.931 

133.916 

Total  . . . . 

.  (es) 

6,233,068 

886.376 

4,077.331 

534.457 

(Total  includes  Automotive.  229,502  lines  Daily  News;  286,203  lines  Sunday  News; 
Financial,  201,807  lines  Daily  News,  17,386  lines  Sunday  News) 


Detroit,  Mich. 


Press  . (e) 

...Free  Press... (m) 

Sunday  ed . (s) 

Total  . (ms) 

News  . (e) 

Sunday  ed . (s) 

Total  . (es) 

Times  . (e) 

Sunday  ed . (s) 

Total  . (es) 


7.598.367 

4,847,668 

2.589,412 

7.437.080 

11.083.324 

3,717,798 

14,801,122 

5,224,177 

1.316.953 

6.541,130 


1,596.449 

1,284,122 

708,764 

1.992.886 

1.730.246 

880,404 

2,610,650 

1,079,613 

315,563 

1,395.176 


4.581.037 
2,443,392 
1.197,448 
3,640,840 
7.431.424 
1.577.282 
9  008.706 
3,515,495 
703,197 
4,218,692 


1,420.881 
1.120,154 
683  200 
1.803.354 
1,921,654 
1,260,112 
3.181.766 
629,069 
298,193 
927,362 


(Continued  on  page  52) 


liapers  showed  gains,  and  six  showed 
losses. 

In  total  Sunday  linage,  the  22  papers 
printed  68,941,114  agate  lines  in  1928, 
against  74,659,566  lines  in  1927,  a  loss 
of  5,718,452  lines,  or  7.6  per  cent.  Four 
Sunday  papers  showed  gains  over  last 
year  and  18  registered  losses. 

In  l^al  advertising,  daily  only,  with 
Sunday  excluded,  the  25  papers  published 
89,672,072  lines  in  1928,  against  89.479,784 
lines  in  1927,  a  gain  of  192,288  agate 
lines,  or  2-lOths  of  1  per  cent.  Gains 
were  made  by  14  of  the  papers  and  losses 
by  11.  Of  the  morning  papers,  seven 
showed  gains  in  daily  local  display,  and 
five  showed  losses.  Of  the  evening 
papers,  seven  made  gains  and  six  losses. 

In  Local  advertising,  Sunday  only  with 
daily  excluded,  the  ^  papers  published 
34,2^,787  agate  lines  in  1928  against 
38,538,561  lines  m  1927,  a  loss  of  4,243,774 
agate  lines,  or  11  per  cent.  Of  the  22 
papers,  two  made  gains  and  20  losses  in 
Sunday  local  linage. 

In  National  advertising,  daily  only, 
Sunday  excluded,  the  25  papers  published 
35,635,878  agate  lines  in  1928,  against 
34,961,096  lines  in  1927,  a  gain  of  674,782 
agate  lines,  or  1.9  per  cent.  Of  the  25 
papers  listed,  17  made  gains  in  daily  na¬ 
tional  and  eight  registered  losses.  Eight 
morning  papers  made  gains  and  four 
losses;  nine  evening  papers  made  gains 
and  four  losses. 

In  National  advertising,  Sunday  only, 
with  daily  excluded,  the  22  papers  print^ 
18,647,924  agate  lines  in  1928,  against 
18,346,933  lines  in  1927,  a  gain  of  300,^1 
agate  lines,  or  1.6  per  cent.  Of  the  22 
papers  listed,  nine  made  gains  and  13 
losses. 

In  Qassified  advertising,  daily  only, 
Sunday  excluded,  the  25  papers  print^ 
a  total  of  34,608,853  lines  in  1928,  against 
.34,792,322  lines  in  1927,  a  loss  of  183,469 
lines  or  one-half  of  one  per  cent. 

Losses  were  made  by  18  of  the  25 
papers  listed,  with  gains  by  seven.  Of 
the  morning  papers,  one  paper  made  a 
gain  and  1 1  showed  losses ;  of  the  evening 
papers,  six  showed  gains  and  seven  losses. 

In  Classified  advertising,  Sunday  only, 
daily  excluded,  the  22  papers  printed 
16.201,754  agate  lines  in  1928  against 
17,245,287  lines  in  1927,  a  loss  of  1.043.993 
agate  lines,  or  6  per  cent.  Of  the  22 
papers  listed,  four  showed  gains  and  18 
los.ses. 

In  a  paragraph,  the  situation  as  ex¬ 
emplified  by  these  papers,  can  be  sum¬ 
marized  as  follows : 

Daily  issues — Total  linage,  loss  of 
6-IOths  of  1  per  cent ;  Local  linage,  gain 
of  2-lOths  of  1  per  cent;  National  linage, 
gain  of  1.9  per  cent;  Classified  linage, 
loss  of  5-lOths  of  1  per  cent. 

Sunday  issues — Total  linage,  loss  of 
7.6  per  cent;  Local  linage,  loss  of  11 
per  cent;  National  linage,  gain  of  1.6 
per  cent;  Qassified  linage,  loss  of  6  per 
cent. 

The  great  shrinkage  in  linage,  to  which 
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all  oi  the  lots  agaliut  last  year's  volume 
can  be  traced,  falls  in  the  local  display 
and  classified  columns  of  the  Sunday 
issue.  There  are  doubtless  many  reasons 
for  this  marked  departure.  For  the  drop 
in  Sunday  classified  linage,  the  reason 
generally  assigned  is  the  decline  in  real 
estate  activity,  which  was  exceptional  in 
1926.  Some  of  this  loss  has  b^  offset 
in  many  cities  by  increased  linage  for 
the  sale  of  used  automobiles,  consequent 
upon  the  great  activity  in  the  new  car 
market  which  has  prevailed  throughout 
this  year.  Another  source  of  loss  is  the 
drop  in  factory  employment,  reflected  in 
the  declining  “Help  Wanted”  advertise¬ 
ments  of  metropolitan  dailies. 

The  decrease  of  II  per  cent  in  local 
display  space  on  Sunday  is  not  so  easily 
explained,  in  the  face  of  an  increase  in 
national  linage.  Most  of  it  is  in  dep^- 
ment  store  and  specialty  shop  advertising, 
and  a  considerable  proportion  of  the  loss 
in  these  classiflcations  is  probably  due 
to  general  apidication  of  a  device  long 
known  to  shrewd  advertisers,  but  not 
often  used  until  recent  months.  That  is 
the  reduction  in  space  from  full  page 
size  to  one-column  or  two  columns  less 
than  full  size,  distributing  the  space  not 
purchased  at  the  top  and  at  one  side  of 
the  copy  and  forcing  the  publisher  to 
surround  the  copy  with  reading  matter. 

Tables  follow  showing  leaders  in  total 
volume,  and  according  to  various  line 
classiflcations  for  morning,  evening,  and 
Sunday  newspapers: 


Chicago  Tribune  (ms) .  15,498,198 

New  York  Times  (ms)....  15,427,614 

Detroit  News  (es) .  14,801,122 

Washington  Star  (es)  _  13,342,067 

Baltimore  Sun  (es) .  12,596,043 

Pittsburgh  Press  (es) .  12,487,934 

Los  Angeles  Times  (ms) . . .  12,010,600 
Pittsburgh  Sun-Telegraph 

(es)  .  10,734,992 

Chicago  News  (e) .  10,733,436 

Columbus  Dispatch  (es)  . . .  10,517,391 
Newark  (N.  J.)  News  (e)..  10,459,953 
Los  Angeles  Examiner  (ms)  10,397,978 
St.  Louis  Post-Dispatch  (es)  10,085,040 
New  York  Herald  Tribune 


(ms)  .  9,815,846 

Philadelphia  Bulletin  (e) . . .  9,779,838 
Philadelphia  Inquirer  (ms).  9,642,000 

Brooklyn  EUigle  (es) .  9,573,288 

Kansas  City  Star  (es) .  9,284,861 

Milwaukee  Journal  (es) ....  9,169,426 
New  Orleans  Times-IMcay- 

une  (ms)  .  9,152,459 

Akron  Beacon-Journal  (e)  8,973,916 
Oakland  (CaL)  Tribune  (es)  8,966,552 
Birmingham  (Ala.)  News 

.  8,870,994 

Toronto  (Ont)  Star  (es) , .  8,846,540 

•  Baltimore  Sun  (e) .  8,729,892 

Indianapolis  News  (e) .  8,663,897 

Flint  (Mich.)  Journal  (es). .  8,658,930 
New  Haven  (Conn.)  Reg¬ 
ister  (es)  .  8,564,916 

Seattle  (Wash.)  'Times  (es)  8,498,153 

New  York  Sun  (e) .  8,469,006 

Cleveland  Plain  Dealer  (ms)  8,451,102 
Montreal  (P.  QA  Star  (e) . .  8,366,414 
San  Diego  (CaL)  Union 

(ms)  .  8,101,998 

Toronto  (Ont)  Telegram 

(e)  .  8,100,793 

Los  Angeles  Herald  (e) _  8,097,964 

Baltimore  Sun  (ms) .  8,095,638 

Hartford  (Conn.)  Times  (e)  8,070,892 

Boston  Globe  (ms) .  8,061,018 

Boston  Herald  (ms) .  8,060,541 

Buffalo  News  (e) .  8,048,917 

Rochester  Democrat  ft 

Chronicle  (ms)  .  8,013,640 

San  Francisco  Examiner 

(ms)  .  7,898,217 

Atlanta  (Ga.)  Journal  (es).  7,895,130 

Grand  Rapids  (Mich.)  ^ess 

(e)  .  7310,166 

Houston  (Tex.)  Chronicle 

(es)  .  7,793,478 

Canton  (O.)  Repository 

(es)  .  7,679357 

Abon  (O.)  Times-Press 

(es)  .  7,760,571 

Dayton  (O.)  News  (es) ....  7,659,004 

Cleveland  Press  (e) .  7,598,367 

Cincinnati  Times-Star  (e) .  7,518,302 
Dallas  (Tex.)  Times-Herald 

(es)  .  7,503,603 

ToMo  (O.)  BUde  (e) .  7,480,743 

Detroit  Free  Press  (ms) . . .  7,437,080 
Vancouver  (B.  C.)  I^vince 
(es)  .  .7,412,585 


Winnipeg  (Man.)  Ftee 

Press  (m)  .  7,361,763 

San  Diego  (CaL)  Tribune 

(e)  .  7,257,888 

Cincinnati  Enquirer  (ms) . .  7329,102 

New  York  World  (ms) ....  7,224,878 
Montreal  (P.  Q.)  I^esse 

(e)  .  7,186,410 

Memphis  (Tenn.)  Commer- 

cial-App^  (ms)  .  7,153,419 

St.  Louis  Globe-Democrat 

(ms)  .  7,147,491 

Allentown  (Pa.)  (^1  (ms)  7,143,136 
Chicago  American  (e)  ....  7,142,520 

Providence  (R.  I.)  Bulletin 

(e)  .  7,113,803 

Louisville  (Ky.)  Courier- 

Journal  (ms)  .  7,061,511 

Denver  (Colo.)  Post  (es)..  7,053,956 
New  York  Journal  (e)  ...  7,017,584 

Philadelphia  Public  Ledger 

(ms)  .  6,982,617 

Minneapolis  Journal  (es)..  6,976,374 

Minneapolis  Tribune  (ms)  6,814,379 

Buffalo  Times  (es)  .  6,804,012 

Houston  (Tex.)  Post  Dis¬ 
patch  (ms)  .  6,694,870 

Boston  ‘Traveler  (e)  .  6,608,172 

Detroit  Times  (es)  .  6,541,130 

Boston  Post  (ms)  .  6,517,348 

Rochester  Times-Union  (e)  6,515,812 
Scranton  (Pa.)  Times  (e) . .  6,405,980 

New  York  American  (ms)  6,370,430 
Utica  (N.  Y.)  Observer- 

Dispatch  (es)  .  6,361,362 

Wilkes-Barre  (Pa.)  Record 

(m)  .  6,341,405 

Saginaw  (Mich.)  News  (e)  6,288,436 
Wilkes-Barre  (Pa.)  Times- 

Leader  (e)  .  6,277,096 

Youngstown  (O.)  Vindi¬ 
cator  (es)  .  6,259,685 

Louisville  (Ky.)  Times  (e)  6,249,579 

Cleveland  News  (es)  .  6,233,068 

Elizabeth  (N.  J.)  Journal 

(e)  .  6,199,578 

Camden  (N,  J.)  Courier  (e)  6,158,039 
Chicago  Herald  ft  Exam¬ 
iner  (ms)  .  6,093,030 

Salt  Lake  City  (Utah) 

Tribune  (ms)  .  6,043,548 

Indianapolis  SUr  (ms)  _  6,019,266 


LEADERS  IN  NATIONAL 
Morning  and  Sunday 


Chicago  Tribune  .  3,711,747 

New  York  Times .  3,646,410 

New  York  Herald  Tribune  2,995,386 
San  Francisco  Examiner  . .  2.807,066 

Cleveland  Plain  Dealer  ....  2,591,325 

Los  Angeles  Examiner  . . .  2,428,944 
St.  Louis  Globe-Democrat.  2,344,638 
Philadelphia  Public  Ledger  2,294,238 

Los  Angeles  Times  .  2,216.914 

Boston  Post  .  2,200,443 

Boston  Globe  .  1,997,664 

Detroit  Free  Press  .  1,992,886 


LEADERS  IN  NATIONAL 
Evening  and  Sunday 


Pittsburgh  Press  .  2,652,754 

Detroit  News  .  2,610,650 

Milwaukee  Journal  .  2,526,270 

St.  Louis  Post-Dispatch . . .  2,405,760 

Brookl)m  Elagle  .  2,108,130 

Pittsburgh  Sun-Telegraph..  1,965,488 

Baltimore  Sun  .  1,943.521 

Minneapolis  Journal  .  1,937,520 

Atlanta  Journal  .  1,775,695 

Seattle  ‘Times  .  1,747,623 

Washington  Star  .  1,744,829 

Denver  Post  .  1,719,172 


LEADERS  IN  NATIONAL 
Evening,  6-Day 


Newark  News  .  2,679,263 

Philadelphia  Bulletin  .  2,349,4^ 

New  York  Sun  .  2,232,610 

Chicago  News  .  2,109,865 

Indianapolis  News  .  2,051,699 

Philadelphia  Public  Ledger  2,009,962 

Buffalo  News  .  1,934^12 

New  York  Journal .  1,870,136 

Pittsburgh  Press  .  1,822,706 

Detroit  News  .  1,730,246 

Cincinnati  Times-Star  _  1,677,682 

Chicago  American  .  1,649,373 


LEADERS  IN  NA’HONAL 
Morning,  6-Day 


Chicago  Tribune  .  2,174,253 

New  York  Times  .  1,757,314 

San  Francisco  Examiner  . .  1,652,798 

St  Louis  Globe-Democrat  1,631,394 
New  York  Herald  Tribune  1,618,238 

Boston  Post  .  1,573,273 

Cleveland  Plain  Dealer  . . .  1,487,865 

St  Paul  Pioneer  Press  . . .  1,431,528 

Baltimore  Sun  .  1,403,422 

Philadelphia  Public  Ledger  1,403,406 
Los  Angeles  Examiner  ....  1,382,444 

Louisville  Courier- Journal  1,356,746 


LEADERS  IN  NATIONAL 
Sunday  Only 


New  York  Times  .  1,889,096 

Chicago  Tribune  .  1,537,494 

New  York  Herald  Tribune  1,377,148 

New  York  American .  1,212,156 

San  Francisco  Examiner...  1,154,268 
Cleveland  Plain  Dealer  . . .  1,103,460 

Los  Angeles  Examiner  . . .  1,046,500 

Chicago  Herald  &  Examiner  984,485 
Pittsburgh  Sun-Telegraph..  947,979 
Seattle  Post-Intelligencer..  938,518 
Philadelphia  Public  Ledger.  890,832 
Milwaukee  Journal  .  888,554 


LEADERS  IN  LOCAL 
Morning  and  Sunday 


New  York  Times  .  8,763,708 

Chicago  Tribune  .  7,804,305 

New  York  Herald  Tribune  5,849,578 

Los  Angeles  Times .  5,776,330 

New  Orleans  Times-Pic- 

ayune  .  5,612,930 

Allentown  (Pa.)  Call  .  5,110,728 

Philadelphia  Inquirer  .  4,861,200 

Memphis  Commercial  Ap¬ 
peal  .  4,390,722 

Los  Angeles  Examiner _  4,370,614 

Rochester  Dem.  ft  Chronicle  4,370,614 
San  Diego  (Cal.)  Union  . .  4,289,390 
Cincinnati  Enquirer .  4,211,981 


LEADERS  IN  LOCAL 
Evening  and  Sunday 


Washington  Star  .  9,175,820 

Detroit  News .  9,008,706 

Baltimore  Sun .  8,308,447 

Pittsburgh  Sun-Telegraph . .  7,556,656 

Pittsburgh  Press  .  7,420,910 

Flint  (Mich.)  Journal  .  6,501,642 

Birmingham  (Ala.)  News..  6,331,178 

Akron  Times-Press  .  5,671,442 

Kansas  City  Star  .  5,642,267 

Dallas  Times-Herald .  5,502,726 

St.  Louis  Post-Dispatch  . . .  5,403,720 

Oakland  (Cal.)  Tribune  . . .  5,131,770 


LEADERS  IN  LOCAL 
Evening,  6-Day 


Detroit  News  .  7,431,424 

Washington  Star  .  6,779,166 

Chicago  News  .  6,731,861 

New  York  Sun  .  6,142,268 

Akron  Beacon-Journal  ....  6,045,802 

Pittsburgh  Press  .  5,992,941 

Hartford  (Conn.)  Times  . .  5,856,942 

Baltimore  Sun  .  5,739,743 

Philadelphia  Bulletin .  5,653,923 

Flint  (Mich.)  Journal .  5,506,592 

Grand  Rapids  Press  .  5,501,972 

Pittsburgh  Sun-Telegraph..  5,464,219 


LEADERS  IN  LOCAL 
Morning,  6-Day 


New  York  Times  .  6,062,108 

Chicago  Tribune  .  5,085,555 

Wilkes-Barre  Record  .  4,693,773 

Camden  (N.  J.)  Post  .  4,258,678 

New  Orleans  'Times  Picay¬ 
une  .  4,081,178 

New  York  Herald  Tribune  3,904,310 

Allentown  (Pa.)  Call  .  3,659,880 

Los  Angeles  Times  .  3,347,344 

Rochester  Dem.  ft  Chronicle  3,190,906 

Philadelphia  Inquirer  .  3,181,800 

Boston  Post  .  2,905,658 

Utica  Press  .  2,765,585 


LEADERS  IN  LOCAL 
Sunday  Only 


Chicago  Tribune  .  2,718,750 

New  York  Times  .  2,701,600 

Baltimore  Sun  .  2,568,704 

New  York  American  .  2.495,000 

Los  Angeles  Times  .  2,428,9H 

Washington  Star  .  2,396,654 

Los  Angeles  Examiner  . . .  2,234,634 
Pittsburgh  Sun-Telegraph  .  2,092,437 

Toledo  (O.)  Times  .  2,007,796 

Louisville  Courier-Journal. .  l,968,t^ 

New  York  Herald  Tribune  1,945,268 
Kansas  City  Star  .  1,932,961 


LEADERS  IN  CLASSIHED 
Morning  and  Sunday 


Los  Angeles  Times  .  4,017,356 

Chicago  Tribune .  3,982,146 

Los  Angeles  Examiner  ....  3,598,420 

New  York  World .  3,102,248 

New  York  Times .  2,970.074 

Philadelphia  Inquirer .  2,876,400 

Rochester  Democrat  & 

Chronicle  .  2,547,522 

Baltimore  Sun .  2,495,477 

Cleveland  Plain  Dealer _  2,266,211 

San  Francisco  Examiner. . .  2,132,874 

Philadelphia  Record  .  2,065,035 

Boston  Globe  .  1,956,794 


LEADERS  IN  CLASSIHED 
Evening  and  Sunday 


Detroit  News  .  3,181,766 

Brooklyn  Eagle  .  2,968,752 

Oakland  (Cal.)  'Tribune...  2,531,116 

Washington  Star  .  2,421,418 

Pittsburgh  Press  .  2,414,270 

Baltimore  Sun .  2,344,075 

St.  Louis  Post-Dispatch...  2,275,560 

Seattle  Times  .  2,105,455 

Kansas  City  Star  .  2,100,573 

Milwaukee  Journal  .  1,978,271 

Columbus  Dispatch  .  1,858,480 

Houston  Chronicle  . 1,856,050 


LEADERS  IN  CLASSIHED 
Evening,  6 -Day 


Newark  News  .  2,381,492 

Brooklyn  Eagle  .  2,288,172 

Detroit  News  .  1,921,654 

Chicago  News  .  1,891,710 

Washington  Star  .  1,844,092 

Philadelphia  Bulletin  .  1,776,447 

Buffalo  News  .  1,661,187 

Indianapolis  News  .  1,616,241 

Baltimore  Sun  .  1,580,201 

Akron  Beacon-Journal  _  1,522,691 

Los  Angeles  Herald  .  1,520,582 

Pittsburgh  Press' .  1,485,343 


LEADERS  IN  CLASSIHED 
Morning,  6-Day 


Los  Angeles  Times .  2,954,602 

Los  Angeles  Examiner  ....  2,706,480 

Chicago  Tribune  .  2,636,880 

New  York  World  .  2,247,906 

Rochester  Democrat  ft 

Chronicle  .  1,790,707 

Baltimore  Sun  .  1,731,603 

New  York  Times .  1,668,896 

Philadelphia  Inquirer  .  1,660,500 

Cleveland  Plain  Dealer  . . .  1,589,104 

San  Francisco  Examiner  . .  1,442,656 

Kansas  City  Star  .  1,401,771 

Houston  Post-Dispatch  . . .  1,219,582 


LEADERS  IN  CLASSIHED 
Sunday  Only 


Chicago  Tribune  .  1,345,266 

New  York  Times .  1,301,178 

Detroit  News  .  1,260,112 

Philadelphia  Inquirer  .  1,215,900 

St.  Louis  Post-Dispatch  . . .  1,185,240 

Boston  Globe  .  1,151,142 

Los  Angeles  Times .  1,062,754 

Pittsburgh  Sun-Telegraph.  928,927 
Los  Angeles  Examiner  ....  891,940 

New  York  World .  854,340 

Seattle  Times  .  816.805 

Baltimore  Sun  .  763,874 


PUBUC  PAD  UTILITIES’  PROPAGANDA  BILL 


“Don’t  Be  Afraid  of  Elxpense/’  Ayles worth  Told  Publicity  Men — Cost  Carried  on  Operating  Budget 
—  Marcy  B.  Darnall  Received  $200  Monthly  for  Sending  Out  Editorials  to  Weeklies 

nPASHINGTON. 

"  orpv  of  public 


By  GEORGE  H.  MANNING  declared  that  he  knew  nothing  about  this. 

Very  probably  questions  about  this  al- 
iWashingtoH  Correspondent,  Editor  &  Pvblisheh)  Icged  gift  to  the  editorial  association  will 

arguments,  thus  assuring  as  far  as  pos-  calmed  him  down,  and  pointed  out  the 

sible  reports  of  the  charges  that  the  news-  reasonableness  of  his  insinuation.  hf  fnr»>  tH  >  i  ^ 

papers  are  not  giving  a  "fair”  report  of  Mr.  Darnall  sold  his  editorial  service  ml  V  u  j  l 
the  investigations.  to  approximately  400  weekly  newspapers,  .  whose  cartwn  service 

Not  only  are  the  exhibits  available  to  under  the  name,  ‘‘Darnall’s  Newspaper  Park  avenue,  New  York,  testi- 

the  newspaper  correspondents  as  they  "go  Service,’  and  in  addition,  sent  it  free  to  none  of  his  anti-government- 

over  the  table”  (the  press  table,  to  which  a  constantly  changing  list  of  some  200  ownership  cartoons  had  been  influenced 
all  exhibits  are  sent),  but  a  visit  to  the  newspapers,  being  paid  by  the  power  com-  o'?  the  Joint_ Commit- 

files  of  the  Federal  Trade  Commission  jianies  for  these  copies.  For  23  years  he  fee  of  National  Utility  Associations.  He 

would  reveal  newspaper  men  and  women  has  fought  government  ownership,  he  seven  cartoons  a  week  to  30 

working  there  daily,  digging  through  the  testified  and  “suffered  from  government  ^  newspapers  and  one  a  week 

exhibits  for  exact  quotations  from  pub-  competition”  in  printing  envelopes.  Copies  ^  2,000  weeklies,  through  the  Autocaster 

licity  distributed  by  the  utilities  and  of  the  service  placed  on  exhibit  showed  Company,  and  maintains  an  advertising 

letters,  books,  and  speeches  of  which  they  numerous  editorials  against  "government  service,  he  testified. 

are  authors.  In  fact,  few  hearings  in  in  business.”  The  power  company  never  He  was  retained  by  Major  Richarson 

Washington  have  bew  covered  more  suggested  anything  he  wrote,  he  testified,  f^e  Joint  CommittM  Aug.  1,  1927,  as 

thoroughly  and  accurately.  He  didn’t  “know  that  it  concerned”  the  ^n  advisor  on  advertising,  he  said.  He 

Another  bright  incident  of  the  last  editors  who  were  paying  for  the  free  could  not  explain  why  the  first  checks 

week’s  testimony  was  Mr.  Darnall’s  re-  service  they  were  getting.  made  out  to  him  by  the  committee, 

sentment  of  Chief  Counsel  Robert  E.  Mr.  Darnall  is  sole  owner  and  editor  while  after  Jan.  1  Major  Richardson 

Healy’s  insinuation  that  the  newspapers  of  the  Morence  Herald.  At  first  he  sold  drew  the  inmey  from  the  committee  and 

which  unknowingly  print  utilities  propa-  50  copies  of  his  “service”  to  the  power  'f  f®.,'!'?'-  lacing  the  period  from 


“Don’t  be  afraid  of  the  expense.  The 
lublk  pays  the  expenses,”  advised  M.  H. 
Atlesworth,  former  managing  director  of 
tilt  National  Electric  Light  .Association, 
gov  president  of  the  National  Broadcast- 
og  Company.  His  advice  was  greeted 
liT  applause  from  the  “public  relations” 
txperts  of  the  southeastern  utilities 
n^ed  in  a  convention  in  Birmingham, 
.Ma,  in  1924. 

Of  course,  he  referred  to  the  fact  that 
the  expenses  of  carrying  on  publicity  are 
darged  to  operating  expenses,  and  as 
rates  are  based  on  operating  expenses 
plus  a  guaranteed  income,  the  users  of 


ps,  electricity,  telephones,  and  electric 
railways  in  the  end  pay  for  the  hundreds 
of  thou.sands  expended  on  propaganda. 

.\inong  the  expenses  doubtless  charged 
to  the  public  in  this  way  were  $200  a 
oMith  p;iid  by  the  Alabama  Power  Com- 
Darnall, 


piry  to  Marev  B.  Darnall,  editor  and 
pobiisher  of  the  Florence  (Ala.)  Herald 


(0  send  his  anti-government-ownership 
alitorials  to  newspapers  all  over  the  coun¬ 
try  which  had  no  idea  that  the  power 


company  was  paying  for  this  “editorial 
mice”  they  were  getting,  and  $8,000 
paid  to  Albert  T.  Reid,  New  Y’ork  car¬ 


toonist.  for  advertising  counsel,  for  lay- 
oots  never  used,  and  for  other  purposes. 
After  having  had  their  way  with  the 
for  so  long — if  tl 
[sastic  reports  of  the  publicity 


newspapfrTS 

sastic  reports  of  the  publicity  men  arc 
to  be  believed — the  utilities  people  arc 
now  terribly  hurt  at  the  publicity  they 
arc  receiving  as  the  result  of  the  in¬ 
vestigation  the  Senate  ordered  the  Federal 
Trade  Comniissii.n  to  make. 

Bernard  F.  Deadock,  attorney  for  the 
Joint  .Committee  of  National  Utility  As¬ 
sociations.  appeared  before  the  Commis- 
.sion  on  Sept  21  to  try  to  get  some  mate- 
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SALE  OF  K.  C.  STAR  TO  STAFF  GROUP 
UPHELD  BY  STATE  SUPREME  COURT 


EDITOR  &  PUBLISHER 
CALENDAR 


A.  B.  C.  APPROVES  VOTl 
ON  A.  M.-P.M.  RULE 


Suit  of  W.  S.  Dickey  to  Set  Aside  Sale  Dismissed — Court  De¬ 
clares  He  Was  Not  Deprived  of  Full  Information  on  Assets  of 
Paper  by  Successful  Bidders — Decision  Unanimous 


{By  Telegraph  to  Edito*  &  Publumib)  the  option  of  purchase  for  $2,000,000. 
JEFFERSON  CITY,  MO..  SepL  26-  .  I"  ''fi’ 

J  By  unanimous  decision  announced  $1.000,(^  should  be  added  to  h.s  bKl  ^ 


banc;  in  an  opinion  written  by  Judge  wn.<:n  ne  im.ea  lo  i  o  inis  ^  asKeu 

Ernest  S.  Gantt,  upheld  the  purchase  of 


5;;  aiy"  Star  by  Its  Tes^;  other  supplies  not  covered  in  his 

rjtv  -star  romnanv.  off€r-  And  to  top  these  Contentions  he 


owner,  the  Kan«s  City  Star  Company,  ^ 

and  dismissed  outright  the  suit  to  set  asked  that  $2,000,000  more 

aside  the  sale  of  the  newspaper  prc^rties 


brought  b7  Waite;  T  did  not  offer  to  buy  the  real 

the  Ka„sas  City  J oumal-Post.  gtgamst  the  “"d  it  would  remain  the  property 

trustees  of  the  William  R.  Nelson  estate.  trustees.  „  ,  . 

„  ,  ,,nnn  Of  course.  Judge  Gantt  wrote  on  this 

The  bid  of  the  SUr  group  of  11,01W,-  pojn*^  "if  he  would  not  buy  the  real 
000  for  the  properties  was  held  by  the  they  could  not  sell  to  him  and 

court  to  be  highest  and_  test  submitted  to  ^,ey  vvoiild  still  own  the  property, 
the  trustees.  The  opinion  further  de-  "yi/g  are  unable  to  justify  an  inflation 
dared  the  William  Rockhm  Nelson  appellant’s  (.Mr.  Dickey),  bid  on  these 
trustees  to  have  had  full  jurisdiction  to  contentions.  Even  if  appellant  made  the 
pass  upon  the  term^s  of  the_  various  bids  highest  bid  the  trustees  could  not  accept 
submitted,  terring  fraud,  mismanagement  jj  they  were  directed  to  sell  the  prop- 
and  inrapacity  in  handling  the  sal^_  none  gj.^y  were  without  authority  to  tie 
of  whi^  was  shown  by  Mr.  Dickey,  j.^j  estate  under  an  optitHi  for  20 


Judge  Gantt  said. 

To  the  charge  the  late  Irwin  Kirkwood, 


years. 

In  regard  to  another  bidder,  Reed  and 


former  president  of  the  Star  Company;  Lunsford,  Judge  Gantt  said,  “these  pay- 
A.  F.  Scested  and  associates,  (jeorge  B.  ments  were  unsecured  and  without  inter- 


Longan,  Henry  J.  Haskell,  Earl  McCul-  est.  It  is  doubtful  if  the  trustees  had 
lum  and  John  T.  Barrons,  used  their  posi-  authority  to  sell  on  such  a  contingency, 
tkm  to  deprive  other  bidders  of  full  in-  Certainly  they  could,  in  the  exercise  of 


formation  as  to  the  value  of  the  plant,  their  discretion,  refuse  the  bid.’’ 

the  court  replied:  - 

"There  is  nothing  in  the  record  tending  A.  P.  COMMITTEIE  GATHERS 
to  show  that  Kirkwood  et  al  used  their  _ 


Oct.  14 — Advertising  Specialty 
Assn..  25th  annual  convention, 
Chicago. 

Oct.  1-3 — Insurance  Advertising 
Conference,  convention,  Washing¬ 
ton,  D.  C. 

Oct.  5-6 — Kansas  Editorial  Golf 
Assn.,  meeting,  Wichita,  Kan. 

Oct.  7-8 — First  District,  1.  A.  A., 
convention,  Hartford,  Conn. 

Oct.  9 — Federal  Trade  Commis¬ 
sion,  meeting  with  periodical  pub¬ 
lishers,  fraudulent  advertising, 
Waldorf-Astoria  Hotel. 

Oct.  11-13 — Illinois  Press  Assn., 
63rd  annual  convention  and  annual 
journalism  conference.  University 
of  Illinois,  Urbana-Champaign,  Ill. 

Oct.  11-13 — .American  Photo-En¬ 
gravers  Assn.,  convention,  Cleve¬ 
land,  O. 

Oct.  15-16 — Carolina  Circulation 
Managers  Assn.,  convention,  Col¬ 
umbia,  S.  C. 

Oct.  16 — New  England  Daily 
Newspaper  Assn.,  meeting,  Boston, 
Mass. 

Oct.  17-19 — Direct  Mail  Adver¬ 
tising  Assn.,  convention,  Philadel¬ 
phia,  Pa. 

Oct.  21-23 — Tenth  District,  I.  A. 
A.,  annual  convention,  Wichita 
Falls,  Tex. 

Oct.  23-24 — Inland  Daily  Press 
Assn.,  annual  fall  meeting,  Chi¬ 
cago. 

Oct.  25-26 — Audit  Bureau  of 
Circulations,  convention,  Chicago. 


Board  Upholds  New  Orleans  Daib’i 
Appeal  on  Trading  Area — Horace 
Klein  Elected  Director,  Suc¬ 
ceeding  Meredith 


ANNOUNCE  EDITORIAL  PRIZES 


The  new  ruling  defining  morning 
evening  newspapers  was  adopted  by  tly 
board  of  directors  of  the  Audit  Bureaaol 
Circulations  meeting  in  New  York  Seg 
21  as  indicated  by  the  vote  of  442  to  1 
in  favor  of  the  measure  as  published  firi 
and  exclusively  by  Editcw  &  Pi  hushii 
last  week.  The  rule  sets  6  A.  M.  to' 
P.  M.  as  the  hours  for  evening  and  ( 
P.  M.  to  9  A.  M.  for  morning  paperi 

The  appeal  of  the  New  Orleans  Itn 
and  Tribune  from  a  recent  decision  o 
O.  C.  Harn,  managing  director,  <kfinin 
the  New  Orleans  trading  area  was  sus¬ 
tained  by  the  board.  Mr.  Ham’s  it 
cision  had  been  agreed  to  by  the  Sn 
Orleans  Times-Picayune  and  the  JV.s 
Orleans  States. 

Horace  Klein,  publisher  of  the  5‘, 
Paul  Farmer,  was  elected  a  director  u 
hll  the  vacancy  created  by  the  death  of 
E.  T.  Meredith,  president  of  the  Mert- 
dith  Publications,  Des  Moines,  la.  Tie 
resignation  of  E.  T.  Hall,  vice-presi^ 
of  the  Ralston  Purina  Co.,  was  tabled. 

The  memberships  of  two  trade  pap«s 
were  cancelled.  They  were  the  Tram- 
\fississippi  Banker  of  Kansas  City,  Mo, 
and  the  Tractor  and  Equipment  Jowwil. 

Following  advertisers  were  elected  to 
membership;  the  General  Baking  Com¬ 
pany,  the  New  Jersey  Zinc  Sales  Com 
pany,  the  Copper  &  Brass  Research  .As¬ 
sociation;  and  A.  G.  Spaulding  &  Broth- 


position  to  further  fheir  interests  as  Special  Group  Meeting  in  New  York  Two  $200  Award*  to  Be  Presented 

spective  purchasers  of  the  properties.  The  »cujd  i  p  *s-i»  c  j 

trustees  in  sellinir  the  nronerties  carefullv  Study  By-Laws  from  George  F.  Milton  Fund 


trustees  in  selling  the  properties  carefully 
guarded  the  interests  of  the  public,  dealt  Members  of  the  special  committee  of  The  sum  of  $400  divided  into  two 
fairly  with  all  concerned,  and  obtained  the  the  Associated  Press  appointed  by  Frank  prizes  will  be  given  to  newspaper  writ- 
test  price  and  the  test  terms  for  the  B.  Noyes,  IVashington  Star,  president,  ers  in  the  South  this  year  from  a  fund 
properties.  to  study  the  A.  P.  by-laws  are  gathering  created  in  the  will  of  the  late  George  F. 


from  George  F.  Milton  Fund 

The  sum  of  $400  divided  into  two 


properties. 


“The  judgment  should  be  affirmed.  It  New  \ork  for  the  first  meeting  sched-  Milton,  president  and  editor  of  the  Chat- 


is  so  ordered.” 


uled  for  Oct.  1-3.  The  committeemen  tannoga  (Tenn.)  News. 


All  six  judges  who  heard  the  rase  to  recommend  changes  in  rules. 


argued  last  November  cast  their  votes  tq 
sustain  the  sale. 


Those  arriving  include :  George  B 


One  prize  will  be  awarded  for  the  test 
editorial,  or  series  of  editorials,  written 


Dealy,  Dallas  (Tex.)  Morning  News;  in  the  cause  of  international  peace  by 


Judge  N.  T.  (ientry,  the  seventh  judge  John  S.  Cohen.  Atlanta  (Ga.)  Journal;  any  regularly  employed  Southern  news- 
who  did  not  sit  in  the  case  while  attorney  (Charles  .A.  Webb,  Asheville  (N.  C)  pajier  writer,  during  the  calendar  year 
general,  refused  Mr.  Dickey’s  petition  to  Citizen;  W.  T.  Anderson,  Macon  (Ga.)  of  1928,  and  $2tX)  to  the  woman  writer  in 
bring  a  suit  to  set  aside  the  sale  in  the  Telegraph;  Walter  A.  Strong,  Chicago  the  South  who  has  done  the  most  for  her 
name  of  the  state,  holding  Mr.  Dickey  Daily  News;  EL  H.  Butler,  Buffalo  Eve-  sex. 

to  be  a  dissatisfied  bidder  and  as  such  not  ”'”^1  News;  (3ol.  Luke  Lea,  Memphis  The  awards  will  be  made  by  a  corn- 
entitled  to  relief.  He  was  then  made  Contmercial-Appeal ;  Fred  B.  Murphy,  miitee  appointed  by  President  Robert 
defendant  in  a  mandamus  action  brought  ^finneapolis  Triftioic;  and  Henry  J.  Allen,  Ewing,  of  the  Southern  Newspaper 
by  Mr.  Dickey  to  compel  him  to  file  the  B'ichi’n  Beacon.  Publishers’  As.sociation. 

suit.  This  action  was  summarily  dis-  r~ - - - - 


niissed  by  the  Supreme  Court  and  the  de¬ 
cision  t(^ay  sustains  the  attorney  gen¬ 
eral’s  position. 

As  a  dissatisfied  bidder  upon  the  prop¬ 
erties,  not  having  a  property  right  in  the 
William  Rockhill  Nelson  Trust  Fund,  Mr. 
Dickey  had  no  capacity  to  sue,  and  if  he 
had  enjoyed  such  rights  he  had  no  cause 
of  action,  the  court  ruled.  The  authority 
to  bring  su^  suits,  the  court  reiterated 
lies  solely  with  the  attorney  general.  The 
court  found  nothing  in  Mr.  Dickey’s  un¬ 
supported  assertion  of  fraud. 

Judge  C^ntt  held  to  be  without  founda¬ 
tion  the  contention  that  the  executives  of 
the  Star  group  who  managed  the  property 
through  the  period  which  elapsed  between 
the  date  of  the  death  of  Mrs.  Laura  Nel¬ 
son  Kirkwood  and  the  sale  were  acting 
in  a  fiduciary  rapacity  and  thus  barred 
from  bidding. 

“They  were  fiduciaries  as  to  the  man¬ 
agement  of  the  newspaper  and  operation 
of  the  plant.’’  the  decision  read.  “By  the 
will,  (the  Nelson  will),  the  trustees  were 
named  as  agents  to  sell,  and  it  is  not 
alleged  that  Kirkwood  et  al  were  em¬ 
ployed  by  the  trustees  to  assist  in  selling 
the  properties.” 

Judge  Gantt  sustains  the  trustees  fully 
in  holding  the  Star  group’s  bid  of  $11,- 
000,000  for  the  properties  to  be  the  high¬ 
est  and  best,  supporting  his  ruling  with  a 
lengthy  analysis  of  some  of  the  bids. 

Mr.  Dickey  submitted  a  cash  bid  of 
$8,001,000  and  in  addition  offered  to  lease 
the  real  estate  and  plant  for  twenty  years 
at  an  annual  renUl  of  $100,000  with 
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Slight  Linage  Loss  In  First  Half  of  1928  .  3 

Public  Paid  Utilities'  Propaganda  Bill .  5 

Court  Upholds  K.  C.  Star  Sale  To  Staff  Group .  6 

Big  Radio  News  Network  Planned  For  U.  S .  7 

Planning  Welcome  to  British  Journalists .  8 

Inside  Story  of  Barton,  Durstine  of  Osborn  and  Batten  Merger .  9 
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Behind  the  News  of  Horida  Storm .  12 
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Preliminary  inspections  of  records 
having  proved  satisfactory,  the  followin 
publications  were  elected  to  and  will  bt 
admitted  to  membership  upon  release  of 
audit  reports  or  publishers’  statements  is 
accordance  with  by-laws  and  rules. 

/^anbury  (Conn.)  News;  Flusim 
(N.  Y.)  Evening  Journal;  Lowa 

(Mass.)  Evening  Leader;  Lowell  (Mass.) 
Courier-Citizen;  Olean  (N.  Y.)  HerM; 
Hartford  City  (Ind.)  News;  OrovSk 
(Cal.)  Mercury-Register ;  Warren  (Pi) 
Trilnene;  Chanute  (Kan.)  Tribm; 
Woodland  (Cal.)  Daily  Democrat; 
Bloomington  (Ind.)  Evening  World; 
Pasadena  (Cal.)  Morning  Sun;  Jackset 
(Miss.)  Clarion-Ledger. 

-And  the  following  magazines:  Atu- 
tion  Bridge  Magazine,  New  York;  Tht 
Chatelaine,  Toronto,  Ont. ;  The  Railroad 
Employ-e,  Newark,  N.  J. ;  Psychologi 
New  York;  Stamp  Collectors  Maga¬ 
zine.  New  York;  Los  Angeles  Referet; 
Butterick  Quarterly. 

Farm  papers:  National  Duroc  Neva; 
Farmers  Home  Journal.  Business  papen; 
Radio  Engineering,  New  York;  Grak 
World,  Chicago:  LeDetcullant,  M  >ntreal; 
Southwest  Builder  and  Contractor,  Los 
Angeles,  Cal. 
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Bradenton  (Fla.)  Herald  Now  Itsusf 
from  Modem  Fireproof  Buildinf 

The  new  modem  brick  and  steel  plai< 
of  the  Bradenton  (Fla.)  Herald  was  for¬ 
mally  opened.  Sept.  15.  The  building  oc¬ 
cupies  a  space  45  by  90,  is  two  storki 
high  and  is  equipped  with  all  the  late< 
safety  devices,  including  an  aiitonuf* 
sprinkler  system.  An  automatic  telephost 
system  is  used  in  the  building. 

The  business  office,  together  with  the 
offices  of  the  general  manager,  bnsineu 
manager,  and  advertising  manager  at* 
located  on  the  first  floor  at  the  frost 
of  the  building.  Immediately  behind  tht 
busine.ss  office  are  the  press,  stereotjfjt 
and  mailing  rooms.  The  second  floor  ac¬ 
commodates  the  editorial  departmest 
composing  room  and  job  departing 

The  Herald  is  owned  by  the  R  ® 
Page  Company,  of  which  W.  F.  T’age  * 
president,  and  which  also  publishes  tk 
Columbus  (Ga.)  Ledger  and  the  IF' 
mington  (N.C.)  Star.  It  is  under  ^ 
supervision  of  .A.  H.  CTiapman.  jeneru 
manager. 


7 


Editor  &  Publisher  and  The  Fourth  Estate  jor  September  29,  1928 

IG  RADIO  NEWS  NETWORK  PLANNED  FOR  U.  S. 

Short  Wave  Channels  Requested  by  Publishers  Committee  for  Transmission  of  News — Pierson  Says 
One  Wireless  Circuit  will  Handle  Work  of  26  Wires — Will  Aid  Smaller  Papers 


'ASHINGTON.  D.  C.,  Sept.  26.— The 
.American  Publishers  Committee 
formally  requested  the  Federal 
dio  Ccmmission  to  set  aside  25  short 
ove  channels  for  the  exclusive  trans-  , 
•  sidii  of  news  through  a  trans-conti- 
1  system  of  point-to-point  radio  , 
Itfions. 

The  proposed  plan  of  the  publishers 
establish  a  network  of  stations, 
jtin^’  on  high  frequency  channels  in 
United  States,  was  outlined  to  the 
ission  here  Tuesday  by  Joseph 
son,  who  appeared  for  the  publish- 
radio  committee.  The  necessity  of 
1  service  has  been  greatly  enhanced, 
told  the  Commission,  because  of  the 
kxation  to  the  publishers  of  20  fre- 
w:i('  in  the  trans-Atlantic  band 
ich  make  imperative  the  acquisition 
f  p-eater  continental  news  transmission 
icilities  to  handle  the  increased  volume 
f  foreign  news. 

While  the  proposed  pont-to-point  ser- 
«e  would  facilitate  the  distribution  of 
ws  in  the  continent,  it  would  have  the 
(d  advantage  of  furnishing  full  news 
•tport>.  domestic  and  foreign,  Jo  some 
l.v  smaller  publications  which  cannot 
icw  obtain  service  because  of  the  great 
lire  expense  involved  and  the  lack  of 
ipeed  in  transmission  over  existing  land 
licilities. 

.Addressing  the  Commission,  Pierson 

aid  ■ 

“The  -American  Publishers  CommittM 
ipplied  last  spring  for  only  25  waves  in 
the  so-called  point-to-point  arc  of  the 
adio  spectrum.  By  the  Commission’s 
tave  we  appear  here  in  support  of  that 
ipplication.  These  waves,  as  the  Com- 
si^ii  ti  may  well  be  aware,  because  of 
he  vast  organization  and  high  standards 
iiaint.iined  by  the  American  press 
derating  in  its  domestic  field,  are  of 
noth  more  importance  to  the  press  than 
ireqiuiuie*  in  any  other  part  of  the 
■pertrinii. 

"We  first  wish  to  point  out  to  the 
.'ntrmission  that  the  press  is  asking  for 
ejs  than  one  twentieth  of  the  total  wave 
:hamii  Is  estimated  by  the  Commission  to 
be  available  under  the  Commission’s 
separation  standand  for  the  United 
States  in  the  point-to-point  brackets. 
Nwertheless,  the  total  word  traffic  of 
Ihe  American  press  handled  wholly  in 
the  United  States  is  more  than  one-third 
the  entire  word  traffic  ot  all  classes 
handled  on  all  the  telegraph  systems  in 
the  same  area.  So  closely  have  we 
measured  our  needs  that  we  hojw  the 
Commission  in  this  field  at  least  will  not 
make  any  reduction  in  our  application. 
As  a  matter  of  fact,  25  waves  alone  are 
dearly  too  few  for  even  our  immediate 
i>*eds.  It  is  only  by  using  each  wave 
two  or  three  times  at  various  parts  of 
the  country  that  we  expect  to  make 
hem  do. 

“The  ves  under  consideration  here 
today  because  of  their  technical  charac- 
Jfistirs  open  to  the  press  a  special  field 
owards  which  the  press  long  has  been 
boshing.  I  mean  the  introduction  of 
complete  news  reports  to  many  news- 
Popers  of  the  country  which  are  unable 
to  carry  the  economic  load  laid  on  bulk 
Pfess  traffic  today  by  the  wire  com¬ 
panies. 

‘^’ithout  25  of  these  ves  the 
Aj^ican  press  would  be  badly  crippled 
®  Its  domestic  operations.  It  must  have 
a  fo  distribute  efficiently  the 

traffic  brought  into  this  country  from 
twoad  with  the  twenty  waves  already 
olottrd  to  it  for  foreign  purposes. 

**We  find  we  have  need  for  10  of  the 
raves  of  the  point-to-point  category 
^ng  the  newspapers  and  press  asso- 
rations  operating  on  the  Pacific  Coast. 
®  7  ^  more  stations  five  of  these  fre- 
^*pcies  must  be  used  to  protect  our 
kojected  circuits  with  nearby  foreign 


iraific  in  competition  with  existing  land 

By  GEORGE  H.  MANNING  facilities. 

I’lans  for  reorganization  of  the 
ilVashington  Corrtspondent,  Editor  &  Purlisuer)  .American  News  Traffic  Corporation, 

,  ,  ■  r  II  .  which  will  operate  the  20  short  wave 

nations.  In  14  stations  of  the  Middle  pajiers  cannot  now  obtain  full  news  ^re-  craiisoccanic  clianiiels  assigned  to  the 
West  these  frequencies  are  essential  to  ports,”  .Meinholtz  told  the  commission,  publishers,  are  still  in  the  discussion 
even  a  meager  extetuion  of  our  inland  explaining  that  a  leased  wire  costs  about  Pierson  said.  This  week  Pierson 

services.  In  19  stations  of  the  eastern  $400  for  700  to  800  miles  each  month  tor  discussed  with  members  of  the  Commis- 

seaboard  these  frequencies  are  requir^  night  service  alone.  ...  ,  sion  changes  in  the  articles  of  incorpora- 

to  move  radio  press  traffic  toward  the  After  Meinholtz  completed  his  tcsti-  which  have  been  proposed  to  meet 

interior  of  the  country.  It  will  be  seen  mony,  F.  T.  Birchall,  ^ctii^  managing  Commission’s  objections  to  the  first 
then  that  we  intend  to  work  25  frequen-  editor  of  the  New  York  Times,  arose 

cies  to  their  highest  efficiency  and  full  and  said  he  wanted  to  endorse  the  re-  within  the  next  week  or  ten  days  the 

rapacity  in  order  to  stretch  them  over  marks  of  Pierson.  Fie  was  followed  by  incorporators  will  hold  another  meeting 
our  requirements.  \Vc  believe  that  by  L.  M.  1^‘b,  counsel  for  the  cither  in  Washington  or  New  York  for 

careful  manipulation  we  may  be  able  to  Times,  \  ictor  Folachek,  ot  the  rlcarst  purpose  of  considering  further  sug- 
handle  with  the^  25  frequencies  about  Newspapers,  Capt.  McFarland,  gestions  made  by  the  Commission  during 

1,5U0,U(X)  words  in  the  United  States  and  i  ork  L^ily  News,  Mr.  Mcoreen,  cniet  conference  here.  Time  for  comjrfet- 

adjacent  foreign  nations.  \\c  do  not  be-  traffic  director  of  the  New  \ork  Herald  draft  of  the  articles  has  been 

lieve  any  other  interest  is  able  to  work  Tribune,  K.arl  A.  Bickel,  president  of  exten<led  bv  the  Commission 

so  few  waves  to  one-half  this  word  the  United  Press;  Capt.  Frank  Mason,  ny  int  c^ommission. 

caiiacity.  We  do  not  believe  they  can  president  of  International  News  Service;  r  r\  i  X  n  D  5  ni7MAMTMKir' 

develop  such  a  wordage  business  for  at  and  W.  G.  H.  Finch,  technical  engineer  ^ 


Financial  Newt  as  Evidenced  by  New 
A.  P.  Wire  Opening  Oct.  1 — 
Twenty-four  Papers  on  Circuit 

Editorial  demand  for  quick  delivery 


develop  such  a  wordage  business  for  at  and  W.  G.  H.  Finch,  technical  engineer  *  * 

least  five  years  whereas  we  have  the  of  International  News  Service.  Each  in  FAST  COVERAGf. 

traffic  already  in  hand.  turn  endorsed  Pierson’s  statement.  - 

"These  waves  which  the  Commission  The  Commission  will  not  act  on  the  Speedy  Delivery  of  Sports  and 

has  under  consideration  today  are  of  iniblishers’  applications  until  an  oppor-  •  i  m  it  -j-  j  u  m 

great  concern  to  us  because  they  will  tunity  has  been  had  to  hear  engineering  News  as  Evidenced  by  New 

eliminate  at  least  50  per  cent  of  the  testimony  which  will  be  introduced  later  A.  P .  Wire  Opening  Oct.  1 — 
duplication  of  news  messages  in  this  on  behalf  of  the  Commission.  _  _  Twenty-four  Papers  on  Circuit 

country.  The  city  of  Chicago  has  the  The  whole  question  of  utilizing  - 

largest  press  relay  systems  in  the  world,  channels  in  the  iiigh  frequency  con-  Editorial  demand  for  quick  delivery 

111  one  case  almost  the  identical  news  tinental  band  was  placid  before  the  of  sports  and  financial  news  is  indicated 
report  is  sent  out  over  26  wires  which  Commission  in  a  series  of  hearings  held  hy  the  opening  of  a  new  high  speed 
causes  a  very  large  loss  not  only  in  opera-  during  this  week.  Conflicting  views  on  sports  and  financial  circuit  using  auto- 
tion  cost  but  in  time  which  is  a  vital  the  utilization  of  the  waves  were  pre-  tnatic  printers  by  the  Associate  Press, 
clement  in  the  business  of  informing  the  sented  by  private  business  enterprises  Qct.  1,  serving  24  papers, 
public.  We  expect  to  handle  this  26  wire  who  claimed  the  waves  should  be  alio-  The  wire  replaces  a  two-hour  Morse 

business  on  one  wireless  circuit.  The  cated  to  them  for  transmitting  business  operator  service,  and.  according  to  W  .J. 
value  of  the  waves  here  in  hearing  in  messages;  public  utility  companies,  who  McCambridge.  traffic  executive,  delivers 
rests  in  their  small  skip  distance;  giving  argueil  that  the  waves  bclongid  to  the  the  daily  stock  list  10  minutes  ahead  of 
rests  in  their  small  skip  distance  ;  giving  public  and  should  be  assigned  to  only  the  old  method.  Opening  at  11  in  the 
a  iwess  association  the  ability  of  cover-  those  companies  organized  to  serve  the  morning  the  automatic  printers  on  the 
ing  every  point  of  distribution  tietween,  general  public,  and  the  publishers,  who  new  circuit  will  run  eight  hours  handling 
say,  Chicago  and  Omaha,  .San  Francisco  urged  the  view  that  the  general  public  early  stock  lists,  closing,  racing  entries 
and  Los  Angeles  or  New  York  and  .At-  would  Ik-sI  be  served  by  setting  aside  a  and  results,  and  financial  news, 
lanta.”.  certain  number  of  the  waves  for  news  The  24  papers  taking  the  service  are 

Pierson  suggested  that  the  publishers  distribution.  .A.  P.  Members  in  New  York  City, 

be  allotted  channels  between  3900  and  .Applicants  for  a  short  wave  alloca-  the  Sermtan  (Pa.)  Times,  Atlantic 

4100  and  5200  and  .5400  kilocycles  be-  tions  who  were  given  hearings,  in  ad-  City  Press-Uniem,  NenHirk  Star-Eagle, 
cause,  he  said,  the  harmonics  of  the  dition  to  the  piiblishers,  were  as  follows :  Ncivark  Nesvs,  Buffalo  Courier,  Roch- 
waves  already  allocated  to  the  publishers  The  Detroit  Edison  Company,  Universal  ester  Journal.  Rochester  Pemnerat  S’ 
fall  in  these  bands.  Wireless  Communications  Company,  Chronicle,  Syracuse  Herald,  Syracuse 

In  the  applications  before  the  Commis-  Inter-City  Radio  Telegraph  Company,  Post-Standard,  Schenectady  Gasette, 
sion,  he  represents,  Pierson  said,  the  Cudahy  Packing  Company,  Montgomery,  Utica  Press,  Binghamton  Press,  Read- 
following  newspapers  and  news  dissemi-  Ward  and  Company,  Florida  Public  ing  Sumlay  Times,  Bridge(>ort  Post, 
nating  organizations:  Service  Company,  Tidewater  Wireless  Providence  Journal,  Hartford  Times, 

Xeio  York  Times,  New  York  Herald  Telegraph  Company,  PuHlic  Service  Hartford  Courier,  ll'orcester  Telegram- 
Tribune  and  Paris  Herald,  New  York  F!lectric  and  fjas  C'ompany,  Anderson-  Garette,  Springfield  Union,  Portland, 
World.  Christain  Science  Monitor,  Phil-  Qayton  and  Company,  Hawaiian  Pine-  (Me.)  Advertiser,  Walerlmry  (Conn.) 
adelphia  Public  I-edger,  New  York  apple  Company,  Illinois  Printing  and  Anieriom.  Troy  (N.  Y.)  Record  and 
News,  Chicago  Tribune  and  Paris  Publishing  Company,  Radio  Corporation  Wilkes  Barre  (Pa.)  Times-Leader. 
Tribune,  Milwaukee  Journal,  Los  Ange-  of  America,  Oklahoma  Gas  and  Electric  A  similar  “mux”  wire  will  start  serv- 
les  Tinns,  San  Francisco  Chronicle,  In-  Company;  VV'est  Penn  Power  Company,’  ing  southern  papers  Oct.  15.  Nine  news- 
ternational  News  Service,  Universal  the  Postal  Radio  and  Telegraph  Com-  papers  are  concerned,  namely 
Service,  United  Press  Associations,  pany.  Evening  Appeal,  Nashrnlle  Banner, 

Scripps- Howard  Newspapers,  Consoli-  The  Radio  Corporation’s  application  Lltattanooga  News,  Atlanta  Journal, 
dated  Press  Association  and  the  Hearst  was  presented  by  Colonel  Manton  Davis,  Birmingham  News,  Mobile  News-Item, 
newspapers.  general  attorney  for  the  corporation.  Memtgomery,  Journal,  New  Orleans 

“We  wish  to  call  to  the  Commission’s  The  Corporation  plans  the  ultimate  States,  and  New  Orleans  Item. 
attention,”  Pierson  said,  “that  it  lays  on  establishment  of  about  32  stations  in  the  During  the  football  season  the  A.  P. 

us  the  burden  of  taking  care  of  all  the  larger  commercial  centers  of  the  country  will  open  an  additional  wire  on  Satur- 

press  not  here  represented.”  to  serve  as  “feeding  machinery”  for  its  between  New  York  and  Kansas 

Following  Pierson’s  presentation,  Fred  trans-oceanic  service  as  well  as  speedy  City. 

E.  Meinholtz,  technical  engineer  of  the  and  less  expensive  communication  be-  “The  football  service  will  be  double 
New  York  Times,  was  sworn  as  a  wit-  tween  points  in  the  continent.  Reduced  former  years,”  Mr.  McCam- 

ness  and  testified  to  certain  technical  telegraph  and  telephone  rates  in  the  bridge  declared.  “We  are  going  to 

features  of  the  propo.sed  plan.  country  would  follow  the  establishment  handle  all  important  college  games  by 

The  publishers  intend,  he  said,  to  erect  of  the  point-to-point  service  just  as  periods. ” 
transmitters  in  cities  in  every  state  in  lower  cable  rates  have  followed  the  luring  the  last  two  weeks  of  the 
the^  country,  unless  interference  results,  operation  of  the  transoceanic  service,  he  season  the  baseball  race  has  been  so 
listablishment  of  the  service,  he  said,  said.  exciting  that  the  A.^  P.  has  been  sending 

will  enable  some  157  daily  papers  hav-  Colonel  Davis  declared  that  the  point-  regular  World  Series  service  to  mem- 
ing  circulations  in  excess  of  3,000  each,  to-point  system  would  be  necessary  to  That  means  that  the  games  have 

to  obtain  full  daily  news  reports  contain-  handle  the  increased  traffic  which  has  .  |]  eovered  play-by-play  by  tele^am 
ing  between  25, (WO  and  30,0(W  words,  resulted  from  the  transoceanic  service,  w'lb  ^ll  details  down  to  balls  and  strikes. 
These  publications  cannot  now  obtain  paralleling  closely  the  arguments  previ-  Siimlays  approximately 

complete  service,  he  said,  because  of  the  ously  advanced  by  Pierson.  He  charged  l^l*^*”*  ^  service, 

great  expense  involved.  Four  of  these  that  the  land  wire  companies,  by  their  McCambridge  said, 

publishers  have  already  subscribed  to  the  failure  to  route  messages  via  radio,  were  lucu/  a  iu 

service  and  all  others  are  expected  to  strangling  competition  of  radio.  NEW  A.  N.  P.  A.  MEMBER 

subscribe  as  soon  as  “we  have  something  The  Universal  Communications  Com-  The  Daily  Courier  of  the  Oranges  and 
definite  to  offer.”  pany  plans  a  network  of  about  two  Maplewood,  Orange,  N.  J.,  has  been 

“Because  of  the  high  cost  of  trans-  dozen  stations,  reaching  from  coast  to  elected  to  membership  in  the  American 
mission  and  speed  of  delivery,  these  157  coast,  for  the  transmission  of  commercial  Newspaper  Publishers  Association. 


NEW  A.  N.  P,  A.  MEMBER 

The  Daily  Courier  of  the  Oranges  and 
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NEW  YORK  PLANS  TO  WELCOME  GROUP 
OF  VISITING  BRITISH  JOURNALISTS 


D.  Blumenfeld,  London  Daily  Express,  Heads  Party  of  13, 
Arriving  for  Two  Months’  Visit,  as  Guests  of  Carnegie 
Endowment  for  International  Peace 


LJETURNING  the  visit  of  American  News  (Leeds);  William  Qarke,  Belfast 
newspaper  men  to  England  last  sum-  Telegraph;  W.  J-_T.  Collins,  editor, 
mcr  a  party  of  13  British  journalists  will  li'ales  ^rgus  (Newport,  Wales)  ;  H.  O. 


ENTERTAIN  JOURNALISTS 

A  dinner  was  given  visiting  members 
of  the  Institute  ot  Journalists  by  Press 
1-odge  of  the  Masonic  Order  Free¬ 
masons’  Hall,  Belfast,  Ireland,  Sept.  4. 
A  souvenir  menu  was  issued  for  the 
occasion  with  covers  made  of  dry  mats 
and  set  off  on  front  with  a  reverse  stereo, 
nickelled  and  copi)er  faced.  Sir  Robert 
Baird,  1).  1...  proprietor  of  the  Belfast 
Telegraph  and  Grand  Treasurer  of  the 
L(Klge  presided. 


arrive  in  New  York  Monday,  Oct.  1,  for 
a  two  month’s  visit  in  the  United  States 
as  guests  of  the  Carnegie  Endowment  for 


Ralph  D.  Blumenfeld 


International  Peace.  An  elaborate  pro¬ 
gram  of  entertainment  has  l>een  drawn 
up  by  the  Endowment  for  British  editors. 
The  delegation  from  Great  Britain  is 
headed  by  Ralph  D.  Blumenfeld,  editor- 
in-chief  of  the  London  Daily  Express  and 
president  of  the  Institute  of  British  Jour¬ 
nalists. 

A  partial  list  of  the  activities  includes 
a  luncheon  to  lie  given  at  the  Advertising 
Club,  at  12  :30  on  Wednesday  and  an  As- 
-sociated  Press  dinner  for  the  same  eve¬ 
ning  at  Sherry’s.  The  Pilgrims  will  have 
a  dinner  honoring  the  group  on  Thursday 
evenin'.;  and  a  luncheon  at  the  New  York 
Tittles  building  with  ,\dolpli  Ochs  as  host 
has  been  arranged  for  h'riday  noon. 
Further  engagements  will  include  con¬ 
ferences  with  various  correspondents  and 


JASON  ROGERS  RESIGNS 


Mr.  Rogers  joined  the  Journal-Post  in 
January,  1926,  as  consultant  and  adviser, 
newspaper  men  of  the  city  and  will  be  and  in  May,  1926,  moved  to  Kansas  City, 
announced  later.  He  was  for  years  publisher  of  the  New 

Following  the  six  days  sitay  in  New  York  Globe  and  later  started  Advertiser’s 
York,  the  group  will  start  on  their  trans¬ 


continental  trip  accompanied  by  Paul 
Cowles,  superintendent  of  the  Western 
diviskm  of  the  Associated  Press,  and 
Henry  S.  Haskell,  assistant  to  the  direc¬ 
tor  of  the  Division  of  Intercourse  and 
Education  of  the  Carnegie  Endowment. 
The  itinerary  includes  the  principal  cities 
in  the  country  and  will  enable  the  visitors 
to  Cl  me  in  contact  with  every  phase  of 
American  life  during  their  stay  here,  as 
a  stop  of  several  days  is  made  in  every 
instance.  Boston,  Chicago,  St.  Louis, 
Kansas  City,  Denver,  Colorado  Springs, 
San  Francisco,  Los  Angeles,  the  Grand 
Canyon,  New  Orleans,  Wa.shington  and 
Philadel[>tiia  are  all  to  be  visited  by  the 
journalists. 

The  British  press  in  all  its  forms — 
metropolitan,  provincial,  weekly,  daily 
morning  and  evening — is  represented  in 
the  visiting  group,  which  includes  both 
editors  with  proprietorial  interests  and 
working  journalists  and  correspondents. 
Selection  was  made  through  nominations 
from  the  editors  of  newspapers  and  from 
district  othcers  of  the  Institute  of  British 
Journalists. 

Headed  by  Mr.  Blumenfeld,  the  news¬ 
paper  men  arc  Sir  George  .Armstrong, 
Lancashire  Daily  Post  (London)  ;  Wil¬ 
liam  Cowper  ftarrons,  Yorkshire  Evening 


O’SHAUGHNESSY  SEE| 
NEED  OF  MERGERS 


A.  A.  A.  A.  Councelor  Says  Neadi 
Bu>ine*«  Will  Bring  About  Otbar 
Consolidations  Among  Ad¬ 
vertising  Agencies 


Davey,  J.  P.,  Borrow’s  Worcester  Jour¬ 
nal;  Sir  Charles  Igglesden,  Kt.,  J.  P., 
F.  S.  A.,  editor,  Kentish  Express  (Ash¬ 
ford,  England)  ;  H.  Jacques,  assistant 
editor,  Surrey  County  Herald  (Sutton, 
England) ;  F.  Lawrence  Johnson,  North 
Eastern  Daily  Gazette  (Middleslxirough, 
England) ;  Henry  Collinson  Owen,  Glas- 

fow  Sunday  Mail;  Alan  Pitt  Robbins, 
ondon  Times:  P.  B.  M.  Roberts,  the 
Edinburgh  Scotsman;  R.  A.  J.  Walling, 
J.  P.,  managing  editor.  Western  Indepen¬ 
dent  (Plymouth)  ;  and  William  Robert 
Willis,  Yorkshire  Post  (Leeds.) 

As  defined  by  Dr.  Nicholas  Murray 
Butler,  president  of  the  Carnegie  Endow¬ 
ment,  the  purpose  of  the  visit  is  "to  afford 
representatives  of  the  British  press  the 
best  possible  opportunity  to  visit  different 
parts  of  the  United  States,  to  meet  rep¬ 
resentative  citizens,  groups  and  organiza¬ 
tions,  and  to  observe  for  themselves  what 
may  be  the  more  significant  aspects  of 
present  day  American  social,  economic, 
intellectual  and  political  life.  It  is  the 
sole  wish  of  the  Endowment  that  they 
shall  use  their  time  in  America  to  the 
best  advantage  to  the  end  that  when 
thereafter  they  discuss  American  ques¬ 
tions  or  questions  involving  the  United 
States,  they  will  be  able  to  make  use  of 
the  results  of  their  own  independent  ob¬ 
servation  and  reflection." 

Last  summer  a  party  of  25  .American 
editors  toured  Europe  as  the  guests  of  the 
Endowment  to  study  conditions  there  and 
to  promote  better  understanding.  They 
were  gone  three  months  and  were  enter¬ 
tained  in  the  most  important  cities  on  the 
Continent  and  in  England.  The  reciprocal 
visit  of  the  British  editors  is  a  part  of 
the  same  program  of  the  Endiiwment  to 
establish  good  will. 


JAMES  C.  DAYTON  BACK 
IN  NEWSPAPER  FIELD 


Ex-Publi*her  of  New  York  Evening 
Journal  Opens  Own  Office  to  Act 
as  Consultant — Work  is 
Confidential 


.\fter  six  months  vacation  spent  in 
travelling  and  resting  in  the  Adirondacks, 
James  C.  Dayton  has  returned  to  the 
newspaper  field.  ' 


He  has  opened 
his  own  office  at 
522  Fifth  avenue. 
New  York,  and  is 
serving  a  number 
of  clients  in  a 
confidential  ca¬ 
pacity,  giving 
them  the  benefit 
of  his  long  ex¬ 
perience  in  news¬ 
paper  publishing, 
advertising,  mer¬ 
chandising  and 
business  gener¬ 
ally. 

Mr.  Dayton,  in- 


JAMES  C.  Dayton 


Leaves  Position  as  General  Manager  of 
Kansas  City  Journal-Post 

Jason  Rogers,  general  manager  of  the 
Kansas  City  Journal-Post  for  the  past 
year  and  a  half,  on  Monday  announced 
his  resignation,  Mr.  Rogers’  duties  will 
be  assumed  by  W.  Laurence  Dickey,  pub¬ 
lisher,  and  Marion  B.  Sharp,  business 
manager. 


Weekly,  which  he  sold  upon  going  to  the 
Journal-Post.  He  has  not  announced  his 
future  plans. 


BRITISH  DELEGATION  RADIO  GREETINGS 


(By  Radio  to  EDITOR  &  PUBLISHER) 


Aboard  S.S.  Minnewaska,  At  Sea,  Sept.  27. 

To  Editor  &  Publisher:  In  response  to  your  inquiry,  our  unusually  fine 
passage  justifies  the  delegation  of  British  journalists  coming  on  a  visit  to 
the  United  Stales  in  the  belief  that  the  enterprise  will  be  pleasurable,  in¬ 
structive  and  mutually  valuable.  The  majority  of  my  colleagues  have  never 
crossed  the  ocean  before.  They  are  men  from  all  parts  of  Britain  and 
Ireland  and  as  makers  of  public  opinion  are  anxious  to  learn  from  you  those 
things  you  know  so  much  better  than  we.  On  our  part  we  hope  in  some 
small  way  to  be  able  to  tell  some  things  about  the  journalism  and  social 
conditions  in  Great  Britain,  so  when  we  go  home  after  visiting  so  many 
towns  and  seeing  leaders  of  all  types  in  your  country  both  yon  and  we  may 
say  that  something  has  been  done  not  only  to  improve  journalism  generally, 
but  make  firmer  the  good  relations  of  two  great  countries  which  should 
never  have  serious  differences.  We  offer  fraternal  greetings  to  our  American 
colleagues. 

(.Signed)  RALPH  BLUMENFELD. 


fecret 


Advertising  needs  of  big  business  a 

bring  about  an  increasing  numlx  r  of  rnTT'An 
gers  similiar  to  that  of  Barton,  1  lurstrf^  ‘  ^ 


&  Osborn,  Inc.,  with  the  George  r 

i ' _  T _ ..  t  BanCn  L' 


Company,  James  O’Shaughne.ssy,  f(,r 


executive  secretary  and  now  counselcr 
the  American  .Association  of  Advirtisi 
.Agencies,  declared  in  an  interview 
week. 

“The  merger  last  week  is  a  logical 
pression  of  the  growth  and  develo] 
of  the  agency  profession,”  Mr.  O’Sl 
iiessy  said.  “The  business  of  diri  ctinf 
placing  advertising  is  growing 
and  adjustments  are  necessary  to  meet 
new  demands  of  business.  Agencies  as 
as  the  new  Batten,  Barton,  I  )urstM. 
Osborn,  are  urgently  needed  by  the 
quirements  of  modern  industry. 

“W  e  have  reached  a  stage  where 
mergers  among  agencies  may  be  cn 
They  will  come  about  when  correct 
ditions  apply,  that  is  when  units  mi 
contribute  to  the  rounding  out  of  a  bii_ 
organization.  Mere  bigness,  however, 
not  a  service.  There  must  be  bi| 
with  proper  shape  and  proportion.” 

Mr.  O’Shaughnessy  pointed  out 
there  have  been  several  important  agi 
mergers  in  recent  years,  notably  that 
Lord  &  Thomas  and  Logan,  Bi 
Gamble,  Johnson  and  Read,  and  the  H. 

1  .esan  and  K.  L.  Hamman  interests. 


Oiborn. 


terviewed  by  Editor  &  Publisher,  de¬ 
clined  to  enlarge  upon  the  new  work  he 
had  undertaken,  merely  stating  that  he 
might  possibly  be  described  as  a  con¬ 
sultant.  He  appeared  in  splendid  health. 

The  announcement  of  his  return  to 
the  field  was  the  occasion  of  hundred.s 
of  letters  of  congratulations  from  old 
friends  and  business  associates,  delighted 
to  know  that  the  noted  newspaper  man 
had  not  retired. 

Mr.  Dayton  was  for  15  years  publisher 
of  the  New  York  Evening  Journal  and 
is  credited  with  a  large  share  of  the 
success  of  this  important  Hearst  daily. 
He  had  spent  28  years  in  the  Hearst 
organization  and  when  he  retired  last 
February  had  become  an  outstanding 
authority  in  newspaper  advertising. 

The  man  who  had  been  a  leading 
influence  in  the  march  of  newspaper  ad¬ 
vertising  from  pioneer  days  until  the 
present  period  of  epormous  linage,  profit¬ 
able  to  both  advertisers  and  publishers 
expressed  himself  as  decidely  optimistic 
concerning  the  immediate  present  and  the 
future  of  daily  paper  advertising. 

‘Newspaper  advertising  is  just  start¬ 
ing,”  he  declared,  “and  progress  in  the 
next  few  years  will  be  even  more 
marked  than  during  the  past  quarter  of  a 
century.” 


THREE  DAIUES  ADDI 
BY  FENTRESS-MARSH 


Cleburne  Times,  Morning  Review 


Laredo  Times  Become  Members  of 
Texas  Group^Now  Con¬ 
sists  of  12  Dailies 


mat  I 


■fsident 

Jdpres 

V  Ro: 

evident 

pnoi  & 
faidi  R 


(By  Telegraph  to  EniTOR  &  Pi.-blishei) 

.Austin,  Tex.,  Sept.  26. — The  FmtresE  u  the 
Marsh  organization  was  extended  »  ( field, 
ownership  and  associate  ownership  a  iests 
twelve  Texas  newspapers  by  the  inirchaz  sbom. 
of  three  dailies  announced  here  tha 
week.  The  newly  acquired  papers  art 
the  Cleburne  (Tex.)  Times  and  thi 
Cleburne  Morning  Keriew,  and  the  La 
redo  Times. 

O.  H.  Poole,  veteran  Texas  imlilishe  jj, 
was  owner  of  the  Qeburne  Review.  W 
H.  Bowman  was  owner  of  the  Clehura 
Times.  Both  will  be  associated  with  th 
Qeburne  Newspapers,  Inc.,  the  new  of  jtre  h 
jpnization.  The  two  papers  will  be  pub 
lished  from  the  Times  plant,  with  a  com 
bined  Sunday  edition  under  the  name  o 
the  Review-Times.  On  Sunday,  Sept.  3  «i. 
a  Sunday  edition  will  be  started  by  th 
Laredo  Times.  All  three  papers  for  tli  L  ! 
first  time  will  become  leased  wire  jiapen  . 

Gordon  L.  Smedley  becomes  busina 
manager  of  the  I.aredo  Times  succeedi^ 

W.  P.  Allen,  and  Charles  Green  has  bea 
named  managing  editor.  Allen  was  b*  „ 
more  than  a  year  general  manager  of  tk  ^ 
Laredo  property.  J 

The  Fentress-Marsh  {;roup  now  *  ^ 
eludes  the  Austin  American  and  Austt 
Statesman:  the  Waco  Times- Herald  id 
Ne7ys-Tribune ;  Orange  Leader;  Bmf- 
enrtdge  American;  Port  Arthur  Nest  ^ 
and  the  Qeburne  and  Laredo  dailio 
Messrs.  Marsh  and  Fentress  are  also  ts- 


sociated  in  *he  Wichita  Fails  Times 


Record-N  ev’S. 

E.  S.  Fentress  and  Charles  E. 
owners  of  the  Fentress-Marsh  iiropc-j 


daff 


ties,  began  their  newspaper  group  wig 
purchase  of  the  Waco  Morning  .\>tw  *1 
the  spring  of  1917.  A  year  later  the? 
bought  the  Waco  Morning  Tribune 
merged  it  with  the  News.  Later  thq 
purchased  other  papers.  Both  are  fomff 
Scripps  newspaper  men.  Marsh  beJXj 
on  the  Oklahoma  City  Neu>s  and  biff 
became  editor  of  the  Des  Moines  Ne* 
Fentress  was  business  manager  of 
Des  Moines  i»per  when  they  f^rfr^r 
their  partnership. 


dor 

basil 

mnrt 

tagtl 

X" 

loth 

op 


total 


INSIDE  STORY  OF  AGENCY  MERGER  TOLD 


>et  Negotiations  Started  Last  March  Ended  in  Consolidation  of  George  Batten  Company  and 
Barton,  Durstine  &  Osborn,  Inc. — 0*Shaughnessy  Sees  Bigger  Agencies  Coming 


’RltNDSHIP  formed  at  meetings  of  By  PHILIP 

'  the  American  Association  of  Advcr- 

lisj  Apcncies  culminated  in  the  im-  of  the  owners  of  the  two  companies,  are 
merger  last  week  of  the  George  owners  of  the  reorganized  firm, 
jtttn  Company  and  Barton,  Durstine  “Stock  of  neither  agency  had  ever  been 
Ogboni.  Inc.,  into  Batten,  Barton,  Dur-  offered  for  sale,”  Mr.  Johns  said,  “and 

_  by  the  new  agree- 

ment  it  never  will. 

*  — Both  agencies  have 

been  conducted 
along  profit-shar- 
ing  lines,  according 
to  which  chief 
executives  have 
rewarded  from 
time  to  time  with 
stock.  This  idea, 
which,  however,  is 
followed  in  no  sys- 
tematic  manner, 
will  be  continued. 

^1^  “As  occasion 

warrants  more  men 
will  be  taken  into 
the  firm.  Their 
selection  will  de- 
pend,  as  in  the  past, 
upon  three  consid- 
erations,  namely, 

'  ability,  loyalty,  and 

I  J  ;  *  length  of  service. 

L  j  At  p  r  e  s  e  n  t  all 

S  arms  of  the  service 
are  repr  e  s  e  n  t  e  d 
^  < 'mI  among  the  stock- 
'"I  holders,  promotive, 
creative  and  finan- 
Bmce  Barton  cial.” 

Chairman  of  the  Board  Rumor  was  current,  and  speedily  de- 

xir  n-  u  T  u  Bruce  Barton  and  Mr.  Johns 

Dt  &  Osborn,  Inc.  William  H.  Johns,  intended  to  retire  from  active  participa- 

f'ideiit  of  George  Batten  Company,  jjQn  jn  activities  of  the  consolidated 

d  president  of  the  reorganized  concern,  company.  Mr.  Barton  is  chairman  of  the 

>1  Roy  S.  Durstine,  the  new  vice-  board  of  Batten,  Barton,  Durstine  &  Durstine, 

ddciit  and  general  manager,  told  Osborn,  and  it  was  emphatically  stated  P'.  R.  F 

iTc*  &  Publisher  this  week  of  details  be  had  no  intention  of  retiring.  Hay  ware 

ifh  led  up  to  the  consolidation  which  Johns  spoke  for  himself  with  con-  born. 


iCHUYLER  “It  was  an  ‘even-Stephen’  consolidatioa 

Mr.  Johns  and  I  worked  together  very 
For  the  time  being  the  two  agencies  closely  with  the  A.  A._  A.  A.  We  met 

will  continue  in  their  present  separate  frequently  on  association  business  and 

offices,  both  at  the  same  address,  383  found  we  got  al(>ng  very  well  together. 

Madison  avenue.  Barton,  Durstine  &  Os-  We  came  to  believe  that  our  agencies 

born  is  on  the  sev-  _ 

floor 


William  H.  Johns 
President 


Roy  S.  Durstine 

Viee-Presideiit  and  General  Manager 

supplemented  and  complemented  each 
other.  His  agency  was  36  years  old; 
ours  10.  They  had  had  a  wealth  of  ex¬ 
perience.  Phases  of  advertising  which 
we  were  just  studying  had  become  sec¬ 
ond  nature  to  them.  Both  organizations 
were  getting  along  famously  alone.  Our 
business  this  year  is  way  ahead  of  last. 
But  we  concluded  we  could  do  even  bet¬ 
ter  together.  That  is  the  inside  story 
of  the  merger.” 

In  a  private  niemorandum  to  his  staff, 
Mr.  Johns  commented  on  the  merger  as 
follows : 

“For  many  years  George  Batten  Com¬ 
pany  has  realized  that  in  competition  we 

_ _ _  ^  have  had  no  fairer  a  contender  than  Bar- 

Mr.  Durstine,  talking  to  an  Editor  &  ton,  Durstine  &  Osborn.  We  recognized 
PuBLi.sHER  representative,  described  the  their  many  abilities  and  their  large  at- 
merger  as  “a  natural  evolution.”  tainments.  We  know  them  personally 

“\obody  bought  anyone  else,”  he  said,  and  them  as  men  as  we  respected 

them  for  their  contribution  to  the  cause 
pf  good  advertising.  Our  home  offices 
are  in  the  same  building  and  occupy  the 
same  amount  of  floor  space;  we  employ 
about  the  same  number  of  people  and 
serve  about  the  same  number  of  clients. 

.  And,  strangely,  although  both  firms  are 
iCH  among  the  largest  in  the  business  prac- 
tically  all  their  accounts  are  of  different 
lines  and  different  industries.  What  is 
more  natural,  then,  that  we  should  link 
hands  for  greater  service  and  mutual 
strength?  By  study  we  have  found  that 
in  method  of  work  and,  which  is  more 
vital,  in  personnel,  we  complement  rather 
than  parallel  each  other.  We  are  add- 
_ _  ing  two  and  two  and  making  five.” 

It  was  pointed  out  that  Barton,  Dur- 
Stine  &  Osborn,  Inc.,  is  particularly  noted 
among  agencies  for  abilities. 

Men  of  brilliance  on  staff  write  copy 
that  has  been  recognized  as  of  the  best. 
The  George  Batten  Company  has  bril- 
of  the  same  sort,  but  extends 
other  touched  by  the  “agency 

down  It  has  developed  a  notable 

merchandising  department.  The  so- 
called  “Batten  System”  of  space  buying 
developed  at  a  reported  cost  of  $100,(^ 
has  attracted  considerable  attention 
among  advertisers.  There  has  even  been 
irton.  Durstine  &  Osborn,  Inc.,  are:  talk  of  a  deal  whereby  the  Association 

F.  M.  Lawrence,  Francis  G.  Hnbbard,  of  National  Advertisers  would  employ 

>  right,  C.  E.  Haring,  S.  H.  Bosser,  the  system  in  analysis  of  newspaper  cir- 

F.  R.  Feland.  {Continued  on  page  26) 


would  be  adding  their  strength  to 
tr  strength,”  Mr.  Durstine  explained. 

chief  executives  would  be  relieved 
ihy  by  day  routine  and  could  devote 
dr  talents  to  better  advantage  on  the 
rative  side  of  advertising.” 

Thus  last  March  the  negotiations  be- 
n  in  earnest.  But  the  plan  to  merge 
Icept  secret.  It  only  became  known 
the  offices  of  the  two  agencies  them- 
Ives  two  days  before  the  public  an- 
uncemciit  Then  the  leak  came  only 
rause  signatures  were  needed  for  the 
wssary  documents.  Two  days  before 
r  public  was  told  of  the  merger,  the 
'Oli.ser  clients  of  the  two  agencies 
«  advised  of  the  plan. 

'h’ehhcr  of  us  have  swallowed  the 
kr,"  Mr.  Johns  commented.  “We 
rt  come  together  on  an  equal  basis, 
present  we  contemplate  no  reductions 
•tad.  There  are  practically  no  ac- 
Ws  that  overlap.  We  expect  to  gain. 
'  (km’t  expect  to  lose  a  dollar’s  worth 
lnwness.  This  is  an  honest  effort  to 
ireve  our  service  to  clients,  to 
'"dthen  and  perpetuate  both  institu- 
6I." 

^  agencies  were  owned  by  the  men 
*  operated  them.  Not  a  nickel’s  worth 
**0^  was  held  by  an  outside  party, 
of  42  stockholders,  representative 


n 

Editor 


Publisher 


Fourth  Estate  for  September  29,  1928 


A.  A.  A.  A.  TO  DISCUSS  RELATIONSHIP 
BETWEEN  AGENCIES  AND  “SPECIALS” 


HOPE  BACK  TO  NEW  YORK 


C.  F.  Kelly,  Kelly-Smith  Company,  to  Represent  Newspaper 
Representatives  at  Washington  Convention — O’Shaughnessy 
Suggests  Joint  Board  with  A.  N.  P.  A.  to  Solve  Problems 


CF.  KELLY,  president  of  the  Kelly  course  they  have  a  right  to  see  the  highest 

•  Smith  Compimy.  Inc.,  v.ill  be  a  officials.  Jo^  ^  tkls- 

speaker  at  the  annual  convention  of  the  “But  the  highest  official  can  only  talk  to  r  ^  .  v 

American  Asso-  one  man  at  a  time  and  the  working  day  is  York  Oct  1  to 

ciation  of  Adver-  short.  If  he  sends  the  representative  to  ‘ 

tising  Agencies  in  his  first  or  second  assistant,  the  solicitor  ,  ^  a  ?  ,  nf 

Washington,  D.  doen’t  feel  as  if  he  has  made  the  proper  J  U” 

C,  Nov.  14-16,  contact.  And  yet  it  is  a  reasonable  fact  j.  ,.*>  ,  _ 

when  the  associa-  that  important  executives  must  delegate  synaicate,  it  w 

tion  intends  to  authority.  Agencies  must  necessarily  be  ® 


Will  Laave  Omaha  Bee  News  to  Join 
King  Feature*  Syndicate  Oct.  1 

Chester  R.  Hope,  who  has  been  acting 
as  temporary  Sunday  editor  of  the 
Omaha  Bee  Seat's  since  that  paper  was 
purchased  by 


take  up  the  sub-  departmentalized. 


C.  F.  Kkxt 


ject  of  relation-  “It  works  the  same  way  on  the  other 
ship  between  ad-  side  of  the  fence.  So  much  time  is  being 
vertising  agencies  lost  that  the  publishers  representative 
and  the  news-  must  have  additional  assistants.  Natur-  ^  j 
paper  special  ally  for  assistants  he  cannot  have  men  as  *of*"erJy 
representatives.  big  as  himself.  The  assistants  must  pass  nianagcr 
First  intimation  through  trainiug  years.  Frequently,  'ersal  » 
that  the  A. A.A. A  therefore,  men  in  charge  of  agency  rate 
was  interesting  it-  departments  feel  they  are  talking  with 


king  day  is  ♦  A 

intltive'to  York  Oct.  1  to  f  ^ 

he  solicitor  .  ° 

the  proper  V  T  I  ^  ^ 

onablefact  King  Features  4  » 

St  delegate  Syndicate  it  wi«  W 

:essarily  be 

week  at  the  gen- 
1  the  other  headq^rters 

me  is  being  ‘^e  Hearst 

presentative  ^ewspa^rs.  II  Ml 

Is  Natiir  Mr.  Hope  was 

formerl,  Ho„ 

F™inT  >^r&r°vVe  He  was  sent  to  Omaha 
.....tw..,  to  instruct  the  local  staff  on  Hearst 


was  interesting  it¬ 


self  in  this  side  of  men  who  do  not  know  enough  about  the 


the  publishing  business  came  last  week  media  they  are  representing. 

...I _  1 _ 


when  James  O’Shaughnessy,  advertising  “Out  of  this  state  of  affairs,  simple  in 


Mr.  Hope’s  wife  is  Eleanor  Schorer, 
Counsin  Eleanor  of  the  Next’  York  Eve¬ 
ning  IVorld. 


counselor,  addressing  the  New  York  State  itself,  serious  consequences  might  eventu- 
Publishers  Association  at  Rye,  called  at-  ate.  A  breed  of  grumblers  is  being 


tention  to  what  he  said  was  the  “serious  spawned  in  crowded  agency  reception 
and  painful  waste  of  time  in  the  reception  rooms.  A  feeling  of  ill-will  grows  up  be- 


NEW  DAILY  SUSPENDS 


rooms  of  advertising  agencies.”  Mr.  tween  the  representatives  and  the  agen- 
O’Shaughnessy  enlarged  on  the  subject  in  cies.  This  is  particularly  true  among  the 


an  interview  with  EIditob  &  Publishe*  assistants  of  publishers’  representatives. 


this  week. 

In  the  interview  he  suggested  that  a 


An  assistant,  rebuffed,  or  at  least  con¬ 
sidering  that  he  has  been  rebuffed,  in  an 


The  Safnilpa  (Okla.)  Daily  Star  which 
was  recently  started  as  a  third  paper  for 
Sapulpa,  has  suspended  publication.  It 
was  published  by  E.  M.  Scaggs,  who  for¬ 
merly  published  the  Creek  Cowity  Demo- 
era  -S  eves,  a  Sapulpa  weekly. 


joint  board  be  organized  by  the  A.A.A.A.  aRcncy  office  accumulates  grievances 
with  the  American  Newspaper  Publishers  ''’ujeh  rnakes  for  ill-will  difficult  to  trace 


Association  to  study  the  question  of  re¬ 
lationship  between  the  agencies  and 


and  eradicate. 


SPECIALTY  GROUP  TO  MEET 

The  25th  anual  convention  of  the  Ad- 


The  advertising  business,  founded  on  vertising  Specialty  Association  will  be 


special  representatives.  He  pointed  out  understanding  arrf  confidence,  is  seriously  held,  Oct.  1-4,  at  the  Stevens  Hotel, 
that  a  precedent  for  such  a  board  was  the  ill-will  aixl  gossip  springs  up.  Chicago.  A  banquet  celebrating  the  Sil- 

joint  session  held  in  Cleveland  by  pro-  business.  Something  Anniversary  of  the  association  will 

duction  managers  of  advertising  agencies  should  be  done  about  it.  ’  he  a  feature  of  the  meeting.  The  con¬ 


duction  managers  of  advertising  agencies 
awl  the  mechanical  dcyiartment  of  A.  N. 
P.  A. 


ASSIGNED  TO  WASHINGTON 


be  a  feature  of  the  meeting.  The  con¬ 
vention  will  be  formally  opened  with  a 
luncheon  Oct.  2,  and  the  remainder  of 


At  the  present  time  it  seems  to  me  Hutton,  political  writer  for  the  the  meeting  will  be  taken  up  with  a  »les 


that  the  contact  between  agencies  and  the  Post  Dispatch,  has  been  sent  to  promotion  meeting,  executive  business 


men  who  represent  newspapers  in  the  na-  Washington  as  correspondent. _ session  and  departmental  meetings. 

tional  field  is  on  a  primitive  basis,”  Mr.  __ 

O’Shaughnessy  declared.  “Methods  BROCICHAGEN  BUYS  HINES*  INTEREST 

which  do  not  serve  in  these  busy  advertis-  1K.I  C  A  XT  A  oi  ■  n'lxi 

ing  days  are  being  employed.  It  was  all  IN  SAN  FRANCISCO  BULLETIN 

right  in  the  old  days  when  agencies  were  - 

one-man  affairs  for  space  solicitations  to  Portland  (Ore.)  Telegram  Publisher  Names  Lester  Adams 

‘^“s’ome'^^Te^'ni^Trn  system  than  the  Editorial  Director  of  Newly  Acquired  Property— John  F. 
present  might  be  set  up.  I  would  like  to  Schurch  Remains  as  President 


BROCKHAGEN  BUYS  HINES’  INTEREST 
IN  SAN  FRANCISCO  BULLETIN 


be  on  a  personal  basis. 

“Some  more  modern  system  than  the 
present  might  be  set  up.  I  would  like  to 
see  some  suggestions  come  from  pub¬ 
lishers  themselves.” 

Mr.  O’Shaughnessy  was  pressed  for  his 
own  suggestions  and  continued: 


^ARL  H.  BROCKHAGEN,  publisher  tor  and  proprietor  of  the  San  Francisco 
and  editor  of  the  Portland  (Ore.)  Argonaut,  and  B.  B.  Page,  business 
Telegram  and  one  of  the  owners  of  the  manager  of  the  Bulletin.  The  reported 

«  V  wr  •  .1  •  _ 1* _ : _ _  /\rwY 


“Manv  points  of  a  newspaper  solicita-  Sacramenta  (Cal.)  Union,  this  week  price  was  $1,0()0,(X)0. 

'  .  •  ,  ■  .  _ _  _ I _ j  .u-  _ .  _ I.,  e:..!.........  .u: 


tion  now  being  made  by  salesmen  in  per-  purchased  the  interest  of  William  _M.  In  February  of  this  year  a  $1,000,000 

son  to  agenev  executives  could,  I  believe,  Hines,  publisher  of  the  San  Francisco  concern  was  formed  with  John  F. 
be  made  on  standard  forms  which  could  Bulletin.  Mr.  Brockhagen  assumed  im-  .Schurch  of  New  York  at  its  head  to  lease 
be  agreed  upon  by  newspapers  and  the  ad-  mediate  control  of  the  Bulletin  and  has  the  Bulletin  with  the  privilege  of  buying 
vertising  space  buyers.  For  instance,  announced  many  executive  changes  to  it.  Associated  with  Mr.  Schurch  were 
market  information  could  be  supplied  on  take  effect  immediately.  Mr.  Hines  will  William  N.  Hines,  editor  and  publisher 
blank  forms  which  could  be  kept  on  file  devote  his  time  to  a  group  of  weekly  of  the  Bulletin,  and  Charles  E.  Fisher, 
and  kept  constantly  up-to-date  in  agency  newspapers  which  he  recently  purchased,  business  manager  of  the  paper, 
offices.  The  manner  of  supplying  market  His  offices  will  be  in  the  Monandock  Mr.  Brockhagen,  the  new  director  of 

information  should  be  uniform  just  the  building,  San  Francisco.  the  Bulletin,  is  a  newspaper  publisher  of 

same  as  the  rate  cards.  John  F.  Schurch.  president  of  the  San  wide  ex^rience  in  Chirago  and  on  the 


and  kept  constantly  up-to-date  in  agency  _ .  .  -  . 

offices.  The  manner  of  supplying  market  His  offices  will  be_  in  the  Monandock 
information  should  be  uniform  just  the  building,  San  Francisco, 
same  as  the  rate  cards. 


“Then  there  is  the  question  of  circula-  Francisco  Publishing  Company,  owners  Pacific  Coast.  He  has  been  in  the  news- 


tion  analysis.  VVe  will  co-operate  with  of  the  Bulletin,  will  retain  that  position.  Paper  business  for  25  years  as  business 


publishers  in  this  direction.  I>ester  Adams,  managing  editor  of  the  manager,  editor  and  publisher.  He  form- 

“Markct  and  circulation  data  are  the  Portland  Telegram,  has  been  appointed  published  the  Oakland  (Cal.)  Post 

two  important  factors  to  be  covered,  and  ^jtorial  director  of  the  Telegram  and  Enquirer  which  he  sold  to  Mr.  Hearst. 
I  believe  that  a  great  deal  more  could  be  Bulletin.  .After  selling  the  Enquirer  he  became  as- 

done  in  advance  and  in  more  dependable  Bulletin  was  founded  in  1855  by 

form  than  is  being  done  at  the  present  t-_-s  Kinir  whose  assassination  hv  a  Vanderbilt  Newspapers 

time.  Then  the  t^e  of  both  publishers  news^ipe^ran*  w's ’"oiirof^^^  to  purchase  tl^  Sacramento  Union, 

representatues  and  a_gency  executives  ^hich  hastened  the  end  of  lawless-  . . news^per 


would  not  be  taken  up  in  unnecessary  ar- 

,  u,  r  ,  u,  •  •  and  seventies  the  paper  was  conducted  by  ^ 

A  deplorable  waste  of  valuable  time  is  ^^^rge  K.  Fitch  and  Loring  Pickerine. 

^w  in  evidence  in  national  soliciUtion.  j^e  latter  also  editing  the  Morning  Call  i 

Visit  the  reception  room  of  any  of  the  im-  by  them.  The  Call  was  sold  bv  to  San  FranciKO 


rival  iimii  was  uiic  me  11*  _  i.  t  •  ..^i. 

events  which  hastened  the  end  of  lawless-  u,.' Il  news^per 

ness  in  California.  During  the  sixties  nn  th  C*'  '*Vr*i*t* *5^*^ 

thn  hv  on_the  San  Josc  (CM.)  Mormng 


portent  advertising  agencies  and  3^u  nwd  ,be  partners  in  1897  to  John  D.  Spreckles.  I". j* 
not  be  surprised  at  seeing  $250,000  worth  p  a  c'  *1,  k  fh  •  i  bcuig  in  turn 


to  tie  a  reoorter  for  that  paper.  After 


rewrite  man,  copy  reader 


and  night  city  editor  he  was  appointed 


of  personal  income  cooling  their  heels  S'-  1^'  ^fothers,  a  brother-in-law  and  night  city  editor  he  was  appointed 

outside  some  executive’s  door.  I  am  con-  d  1,  5”"  tr  ®^9uired  an  i^erest  city  editor  of  the  Examiner.  In  October, 

vinced  that  the  situation  is  becoming  Older  becaiw  1924,  he  left  the  Examiner  to  take  the 

serious.  managing  editor  and  the  paper  departed  fKisition  of  managing  editor  of  the  San 

“One  reason  for  clogged  conditions  in  conservative  policy.  Francisco  Bulletin.  He  held  this  posi- 

reception  rooms  is  because  every  special  The  paper  was  sold  in  June,  1914,  to  tion  for  a  year  and  was  then  appointed 

representative  wants  to  see  the  too  man  a  group  composed  of  Q  S.  Stanton.  W.  by  Mr.  Stanton  to  the  post  of  general 

in  the  agency  upon  which  he  is  calling  in  M.  Alexander,  Hawaiian  sugar  merchant,  manager.  .4  year  later  he  became  pub- 

the  interest  of  his  publisher  client.  Of  A.  B.  C.  Dohrman,  Alfred  Holman,  edi-  lisher. 


NEW  SHOPPING 
IN  BROOKLYN 


Newspapers  Accord  New  V*^ 
Hearty  Welcome — IS  Part’d 
Stores  Say  They  Will  Not  CnrtM 
Copy  in  Dailies 


The  Brooklyn  Shopping  News,  a  ti 
page,  full-sized  paper  to  be  puHiii 
weekly  by  a  group  of  leading  Hrex^ 
retail  stores,  made  its  first  appea 
Wednesday,  Sept.  26,  when  HtO 
boys  delivered  the  paper  to  25O.U00 
in  eleven  sections  of  the  Borough 
Brooklyn,  New  York  City. 

The  paper  was  greeted  with  a  bear 
welcome  by  Brooklyn  newspapera 
will  in  no  way  affect  the  volume  of  i 
vertising  in  the  newspapers  by  the 
retail  firms  which  own  and  publish  ll 
paper,  according  to  the  promoters  of 
new  Brooklyn  venture  and  Broolc 
newspaper  advertising  men. 

The  purpose  of  the  Brooklyn  Shopjn 
News,  said  Walter  Hammitt,  preside 
the  association  of  firms  publishing 
paper,  and  vice-president  of  Frein 
Loeser  &  Co.,  one  of  its  members,  to 
representative  of  Editor  &  Pubushd 
"to  supplement  newspaper  advertisiq 
Brooklyn ;  to  take  a  day  in  the  week  cos 
paratively  a  dull  one  and  build  it  up  r 
a  busy  one.  Its  purpose  is  to  educate 
people  of  Brooklyn  to  recognize  this  ;a 
ticular  trading  area  as  a  shopping  cen 
more  than  they  do  at  the  present  time  h'tw 
allows  a  more  forceful  presentatioe  (  Wdii 
our  message  than  the  advertising  in  ti  to  tak 
newspajiers  does.”  Wednesday  is  d  Th< 
day  of  publication.  roto 

The  Shopping  News,  said  Clarence !  |hone 
Cook,  former  Boston  advertising  im  nnnii 
who  is  assistant  secretary  and  gencr  lii  beii 
manager  of  the  publication,  is  being  &  Won; 
tributed  in  those  sections  of  Bniok;,!  sertisi 
where  the  newspapers  are  weakest.  The 

On  Tuesday,  Sept.  25,  when  the  peh':  Sept, 
was  first  told  of  the  Shopping  News  is  sectioi 
full-page  advertisement  in  Brooklyn  nen  and  s 
papers,  the  Brooklyn  Eagle  ran  a  brj  foaitic 
three-column  announcement  on  page  tin  of  th 
calling  its  readers’  attention  to  the  fd  phine 
page  ad  on  page  eleven  of  that  issue,  a  ftpers 
declaring  in  large  type  that  “The  Eaiapp 
Welcomes  Brooklyn  Shopping  Not 
Harry  T.  Madden,  advertising  mans 
of  the  F.agle,  reiterated  this  statement! 
his  paper’s  attitude  aixl  added  that  i 
Eagle  will  do  everything  to  cxjperl 
with  the  new  borough  venture. 

The  next  day,  Sept.  26,  day  of 
Shopping  News’  publication,  the  Br: 
lyn  Daily  Times  published  a  four-co! 
cartoon  titled  “Welcome”  in  which  a 
ricr  boy  for  the  Brooklyn  Times  is  •'hi' 
shaking  hands  with  the  new  carrier  ‘ 
for  the  Brooklyn  Shopping  News,  at 
same  time  bidding  “Welcome”  to  his 
friend.  Beneath  this  are  the  words : 
Brooklyn  Times  extends  a  cordial 
come  to  Brooklyn  Retail  Merchants 
publication,  Brooklyn  Shopping  N' 

We  particularly  appreciate  this  end. 
ment  of  the  Home  Delivery  System  w 
is  the  foundation  of  the  Brooklyn  Tin 

Asked  for  a  statement  on  the  atti 
of  the  Brooklyn  Standard  Union  to 
the  new  Shopping  News,  Daniel  Ni 
general  manager  of  the  paper  since 
purchase  by  Paul  Block,  expressed 
attitude  of  indifference.  “If  these  s 
choose  to  use  the  Shopping  News  « 
satisfactory  medium  of  advertising  d 
not  within  our  province  to  fight  or  not 
fight  it,”  he  said. 

The  Brooklyn  Shopping  News  is 
columns  in  width,  and  is  printed  by 
Home  Talk  Publishing  Company 
Brooklyn,  publishers  of  the  *' 

Home  Talk.  The  advertisers  in  the 
lication,  all  conducting  a  business  w 
“downtown’’  area  of  Brooklyn,  will 
cupv  rotating  positions  in  the  paper 
week  to  week.  All  these  firms 
adhere  to  the  principles  of  the 
Business  Bureau  and  offer  copy 
must  comply  with  certain  standardi 


CAUFORNIA  DAILY  SUSPEHt* 


The  Turlock  (Cal.)  Tribune. 
entered  the  daily  field  on  June  2, 
has  changed  back  to  a  vreekly.  ft 
a  tri-weekly  before  becoming  a  d**? 


! 

i 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,  1928  11 

WARNER  BROS.  TO  SPEND  $1,000,000  IN  DAILIES 

All-Newspaper  Campaign  Promoting  Motion  Pictures  and  Stressing  Vitaphone  Already  Appearing  in 
50  Papers — Seven  Column  Space  Being  Used — Expected  to  Run  a  Year 


i  PPROXIMATELY  $1,000,000  will  be 
A  spent  in  daily  newspapers  alone 
^ilhin  the  next  12  months  to  advertise 
Wimer  Brothers  motion  pictures  and 
Vitaph<ine,  the  talking  picture  process 
{jBtrolled  by  Warner  Brothers,  accord- 
ng  to  Meyer  Lesser,  president  of  the 
Bbine  Thompson  Company,  handling  the 
Wimer  advertising.  The  advertising  is 
at  present  running  in  50  newspapers  in 
^  cities  of  the  United  States.  In 
New  York  all  the  English  language 
lilies  are  being  used.  Additional  papers 
^  be  added  to  the  list  when  future 
phns  have  been  completed. 

When  the  huge  newspaper  campaign 
115  decided  upon  by  H.  M.  Warner  of 
Wimer  Brothers,  he  placed  an  appro¬ 
bation  of  $500,000  at  the  disposal  of  the 
BUine-Thompson  Company  to  be  spent 
in  newspaper  space  within  four  or  five 
Booths.  When  this  is  used  up,  Mr. 
Laser  told  Editor  &  Publishes,  addi¬ 
tional  funds  will  be  supplied  by  the 
Wimer  Company  which  will  bring  the 
oapaign  close  to  the  million  mark. 

The  Hlaine-Thompson  Company,  whose 
■in  oflfce  is  in  Cincinnati,  opened  a 
Sea-  York  office  in  Warner  Brothers 
Ming  in  West  45th  street  especially 
to  take  charge  of  the  account. 

The  advertising  at  present  is  being  tied 
into  the  "Singing  Fool.”  the  latest  Vita- 
|bone  picture  starring  A1  Jolson.  It  is 
nnning  in  50  cities  where  this  picture 
8  being  shown.  When  exhibitors  in  ad¬ 
ditional  cities  get  the  production  the  ad- 
wrtising  will  spread  to  those  cities. 

The  country-wide  campaign  started 
Se^.  16  with  a  four-page  rotogravure 
Rction  in  the  Nru>  York  HeraJd  Tribune 
ad  seven  column  copy  in  back  page 
position  in  other  dailies.  At  the  opening 
ol  the  campaign.  H.  M.  Warner  ex- 
phined  the  company’s  choice  of  news¬ 
papers  as  the  sole  medium  for  the 
"■ropriation  as  follows : 

“Advertising  entertainment  presents  un- 
snal  problems.  In  every  other  line  of 
hsiness  a  definite  line  of  campaign  can 
k  set  and  checked  in  such  a  way  the 
Snn  will  know  exactly  what  returns  come 
from  any  given  medium.  _  We  have  no 
iich  definite  guides  in  placing  advertising 
lor  entertainment,  however,  although  the 
itre  was  among  the  first  line  of  busi- 
K5S  to  use  extensive  paid  announcements. 
Wt  have  conducted  other  national  cam- 
piigns  for  our  pictures  and  Vitaphone, 
ad  from  each  we  learned  something. 
Pinning  this  campaign  we  made  exhaus- 
the  tests  and.  at  the  end.  came  to  the 
dnsion  that  the  daily  newspaper,  with 
close  and  continual  contact  with  the 
lie,  was  the  logical  medium  which 
Id  give  us  adequate  returns  for  the 
nnt  of  money  we  planned  to  spend.” 
Wwner  Brothers  in  previous  advertis- 
campaigns  have  made  use  of  mag- 
s,  billboards  and  radio.  In  fact, 
is  still  used  by  the  organization, 
though  it  is  paid  for  out  of  an  entirely 
rate  appropriation  from  the  $1,(^,0(W 
spaper  fund.  The  broadcasting  is 
dulol  over  the  Columbia  chain  every 
onday  night  for  26  weeks  and  costs 
$1,500  per  week,  according  to  Mr. 
iser. 

Mr.  Warner  gave  the  company’s  reason 
changing  from  other  forms  of  adver- 
to  newspapers  in  the  following 

emeiit : 

It  is  not  that  we  fail  to  value  all  ad- 
sing,”  he  said,  “for  there  is  no  form 
public  announcement  that  we  do  not 
in  our  business.  Because  entertain- 
concerns  a  wide  public,  we  must 
>vor  to  reach  every  class  of  people, 
iw  at  times,  magazines,  weekly 
friodicals,  billboards  and  have  a  radio 
fcfioo  at  our  studio  in  Hollywood.  But, 
by  and  large,  there  can  be  no 
that,  for  entertainment  income,  the 
possible  results  are  derived  from  the 
y  newspaper!,  because  they  are  the 
f«<hpiece  to  the  public.” 


By  JOHN  F.  ROCHE 


\o  definite  limit  is  set  on  the  length 
of  time  the  Warner  campaign  is  to  run. 
It  is  planned  to  keep  it  going  until  the 
$1,000,000  appropriation  is  exhausted, 
when  further  plans  will  be  decided  upon. 

No  mats  are  used  in  sending  out  the 
copy,  all  advertisements  going  out  in  plate 
form. 

Plates  for  standard  size  newspapers 
measure  seven  columns.  Special  plates 
are  made  for  the  tabloids,  full  page  size. 
Back  page  position  is  asked  for  the 
Warner  advertising  and  has  been  received 
in  every  case,  according  to  Mr.  Lesser. 

In  seven  column  papers  the  advertise¬ 
ments,  of  course,  occupy  the  entire  page, 
but  in  cities  where  eight  column  papers 
are  used  local  exhibitors  arc  urged  by 
the  Warner  Company  to  tie  up  with  the 
campaign  by  buying  the  vacant  outside 
column  at  the  left  of  the  page  for  their 
own  advertising.  In  the  New  York 
Times,  which  is  an  eight  column  paper, 
this  is  not  possible,  however,  as  the  out¬ 
side  column  of  the  last  page  is  used  for 
an  index  to  news  contents. 

The  campaign  is  institutional  in  design, 
and  although  various  pieces  of  copy 
feature  certain  W’amer  stars,  the  back- 
groimd  of  the  advertising  is  taken  up 
with  the  idea  of  selling  Vitaphone  as  the 
outstanding  brand  of  “talkies.”  Although 
the  talking  movie  has  not  yet  seeped  into 
every  corner  of  the  country,  the  Warner 
executives  feel  that  it  is  sufficiently  de¬ 
veloped  to  warrant  a  national  advertising 
campaign.  Almost  1,000  Vitaphone  in¬ 
stallations  have  been  made  in  large  cities 
throughout  the  United  States,  the  Warner 
records  show. 

In  view  of  the  fact  that  exhibitors  in 
many  cities  can  only  show  silent  movies, 


the  advertising  will  exploit  the  inaudible 
products  of  the  Warner  studios.  Many 
of  the  leading  feature  pictures  are  turned 
out  without  the  \’itaphone  process  as 
well  as  with  it. 

The  campaign  started  with  smashing 
displays  on  the  “The  Singing  Fool,” 
which  had  its  premiere  last  week  at  the 
Winter  Garden  in  New  York  with  a  top 
hat  clientele  paying  $11  for  opening  night 
seats. 

This  will  be  followed  with  seven 
column  advertisements  singing  the  praises 
of  John  Barrymore,  Dolores  Costello  and 
other  old  \’itaphone  standbys  and  of 
Fanny  Brice,  Grorge  Arliss  and  Sophie 
Tucker,  new  arrivals  in  the  Warner  fold. 

.According  to  Mr.  Waxman,  no  free 
publicity  has  been  asked  or  will  he  asked 
in  connection  with  this  campaign.  While 
the  publicity  department  will  continue  its 
regular  routine,  the  placing  of  the  copy 
or  the  spending  of  the  $1  ,(100,(100  appro¬ 
priation  will  not  be  governed  in  any  way 
by  the  publicity  sent  out,  Mr.  l-esser  said. 

Experience  of  local  exhibitors  is  given 
credit  by  Mr.  Warner  for  partly  influenc¬ 
ing  his  organization’s  choice  of  news- 
jiapers. 

"The  exhibitors  who  operate  a  theatre 
with  Vitaphone  installation  follow  up  all 
our  campaigns  with  advertising  in  their 
local  newspapers,”  he  said.  “It  was  the 
experience  of  these  men,  together  with 
the  advice  of  experts  in  national  adver¬ 
tising,  that  convinced  us  this  campaign 
should  be  devoted  exclusively  to  the  daily 
newspapers.  The  exhibitor  uses,  even 
more  generally  than  we  do,  advertising  of 
different  types.  It  was  the  conviction  of 
Iiractically  all  with  whom  we  consulted 
that  the  best  results  in  financial  returns 


Seven  column  copy  being  tent  out  to  dailie*  promoting  Vitaphone 
Warner  production!.  , 


came  from  daily  newspapers.  Those  men 
are  dealing  day  by  day  with  the  public. 
They  have  their  finger  on  the  pulse  of 
their  patrons  and  through  this  are  able 
the  more  definitely  to  place  exactly  the 
style  of  advertising  which  brings  the 
best  returns.” 

Warner  Brothers  have  been  rtational 
advertisers  since  1924,  but  their  efforts 
were  concentrated  principally  in  regional 
exhibitors’  journals  and  other  trade  papers 
with  newspaper  display  only  in  the 
regular  movie  and  theatrical  pages. 

In  August,  1926,  Vitaphone  was  intro¬ 
duced  as  a  synchronized  musical  ac¬ 
companied  to  “Don  Juan,”  a  Warner  pic¬ 
ture,  starring  John  Barrymore.  On  the 
same  program  there  was  shown  a  short 
subject  in  which  the  speech  and  action 
of  Will  Hays,  who  appeared  on  the 
screen,  were  synchronized  and  another 
in  which  Giovanni  Martinclli,  Metro- 
IMilitan  Opera  tenor,  sang  from  the  screen. 

The  Vitaphone,  which  was  developed 
in  the  laboratories  of  the  American  Bell 
'Telephone  Company,  began  to  progress 
toward  films  with  synchronized  dialogue. 

According  to  plans  of  the  Vitaphme 
Company  all  their  feature  pictures  in  the 
future  will  be  synchronized  with  both 
music  and  dialogue.  Two  pictures  al¬ 
ready  on  the  production  schedule  for  next 
year  “Stark  Mad”  and  “The  Home 
Towners,”  are  made  with  100  per  cent 
audible  dialogue. 

'Flu  Warner  Brothers  organization 
which  controls  the  production  of  pictures 
synchronized  with  Vitaphone  is  conduct¬ 
ing  negotiations  for  the  purcha.se  of  the 
Stanley  and  First  National  companies 
which  control  large  chains  of  moving 
picture  theatres  throughout  the  country. 
'This  will  greatly  increase  the  distrilm- 
tion  of  Vitaphone  pictures.  Warner 
Brothers  stock  which  was  quoted  at  $11 
a  share  on  the  Stock  Exchange  in 
.August,  1926,  now  hovers  around  116,  and 
at  one  time  reached  136. 

N.  Y.  JOURNAL  RUSHES 
MID-TOWN  PLANT 

Daily  Hopes  to  Occupy  38th  Street 

Press  Room  by  Oct.  IS — Doable 

Octuple  Hoe  Press  Being  Installed 
in  Auxiliary  Unit 

A  double  cKtuple  Hoe  press  is  due  to 
arrive  Oct.  1,  for  installation  in  the  new 
mid-town  plant  of  the  New  York  Evettmg 
Journal  and  the  management  hopes  to 
have  it  ready  for  operation  by  Oct,  15. 

The  plant  is  on  38th  street  between 
Second  and  Third  avenues.  The  manage¬ 
ment  purchased  the  lease  of  a  garage  and 
it  is  being  remodelled  as  a  press  room. 
Plans  provide  space  for  the  erection  of 
two  double  octuple  presses. 

Traffic  congestion  has  made  it  neces¬ 
sary  for  the  Journal  to  open  this  new 
plant.  When  it  is  started  the  Hearst 
evening  paper  will  be  printing  under  a 
three-unit  system,  with  plants  fn  the 
Bronx,  on  South  street,  and  at  38th. 

There  has  been  gossip  on  Park  Row 
that  the  Journal  has  been  having  trouble 
with  its  South  Street  plant  which  is 
erected  on  “made”  ground.  Rumor  had 
it  that  water  was  leaking  in  and  damag¬ 
ing  the  presses.  This  was  spiked  as 
false  this  week  by  officials  who  took  an 
Editor  &  Publisher  reporter  over  the 
South  street  press  rooms.  There  are  68 
units  in  the  main  Hearst  press  room 
there. 

NEW  TEXAS  DAILY 

The  Harlingen  (Tex.)  Star,  a  weekly, 
is  to  start  as  an  evening  and  Sunday  daily 
Sept.  29.  It  is  owned  by  Houston  Harte, 
Bernard  Hanks,  and  J.  L.  Nunn,  owner 
of  a  chain  of  Texas  papers.  Howard, 
Barrett  has  been  elected  to  represent  the 
new  paper  in  the  A.  P.  membership.  , 
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BEHIND  THE  NEWS  OF  FLORIDA’S  STORM 


News  and  Cameramen  Suffered  Hardships. to  Cover  Disaster  Termed  ^*Second  Only  to  Galvestcm 
Flood” — News  Sent  by  Amateur  Radio — Papers  Printed  “Handbill”  Editions 


liEHlNO-THE-NEWS  stories  of 
newspaper  enterprise  this  week  be¬ 
gan  to  sift  northward  from  Florida  and 
the  West  Indies  recovering  now  from  the 
hurricane  of  Sept.  15-17. 

Newspapers  customarily  in  constant 
touch  with  the  outside  world  found  them¬ 
selves  completely  isolated  as  the  wind 
blew  down  poles  and  linemen  were  unable 
to  open  new  circuits.  There  was  one  time, 
according  to  press  association  traffic  men, 
when  almost  every  paper  in  the  state  was 
without  service.  This  isolation  ran  from 
periods  of  hours  to  days.  Papers  as  far 
north  as  the  Carolinas  were  affected. 
But  journalism’s  spirit  of  never-say-die 
prevailed  and  the  people  even  in  the  cen¬ 
ter  of  the  disaster  never  lacked  for  news, 
although  it  was  given  them  at  times  in 
miniature  form. 

When  the  storm  put  power  and  light 
out  of  commission,  the  Daytona  Beach 
(Fla.)  Netvs- Journal  kept  faith  with  its 
public  issuing  a  four-page  10  x  12  inch 
paper  which  included  some  advertise¬ 
ments.  The  Deland  (Fla.)  Daily  News 
issued  a  single  sheet  printed  on  a 
proof  press,  boasting  of  the  fact  that  it 
has  never  missed  an  issue  since  it  was 
started  as  a  daily  Oct.  4,  1919.  The 
news  was  received  by  an  amateur  using 
a  short  wave  radio  set.  These  and  siini- 
lar  instances  of  newspaper  enterprise 
stood  as  rainbow  promises  of  speedy  re¬ 
construction. 

Near  the  heart  of  the  storm,  D.  H. 
Conklin,  owner  of  the  West  Palm  Beach 
Post,  sent  news  by  amateur  wireless  to 
the  Associated  Press  by  way  of  Jackson¬ 
ville.  His  dispatches  told  of  the  damage 
wrought  by  the  storm  and  how  the  plant 
ef  the  West  Palm  Beach  Times  had  been 
injured,  while  the  Post  luckily  escaped 
injury. 

In  Porto  Rico,  the  Progress,  .\merican 
weekly,  was  the  only  pai»er  to  publish  for 
nearly  a  week.  The  owner  is  Harwood 
Hall,  who  used  short  wave  wireless  to 
get  word  to  the  outside  world  of  damage 
done  to  his  city.  Hall,  a  good  newspaper 
man,  is  also  an  amateur  photographer. 
He  put  two  rolls  of  undeveloped  films  on 
board  the  San  Lorenzo,  due  to  sail  Uie 
day  of  the  storm,  but  which  left  a  day 
late.  These  were  the  first  pictures  from 
Porto  Rico  to  arrive  in  New  York. 

Telegraphed  information  to  Editor  & 
PuBLisucJi  from  Miami  this  week  told 
of  the  hardships  of  newspaper  men  as¬ 
signed  to  the  story.  Hal  Leyshon,  news 
editor  of  the  Mia*ni  Daily  News,  de- 
•crib^  the  hurricane  as  “^ond  only  to 
the  Galveston  flood  as  the  biggest  national 
disaster  of  tlie  United  States.” 

‘‘Not  only  did  the  few  news  writers 
who  actually  penetrated  to  the  heart  of 
the  story  in  the  interior  lake  region  suf¬ 
fer  severe  hardships,  but  once  tliere  after 
weary  miles  of  wading  and  short  hitches 
by  truck  and  boat,  they  found  there  was 
no  means  of  getting  the  story  back  to 
their  papers.  Telephone,  telegraph  and 
even  cable  communication  was  ‘shot’ 
from  the  time  the  hurricane’s  135  mile 
wind  lashed  the  peninsula  until  days 
afterward.  The  obvious  answer  was  to 
fly  the  news  and  pictures  out  of  the  de- 
vasted  area,  but  so  persistent  were  the 
winds  that  lingered  after  the  passing  of 
the  storm  center  that  no  pilot  would  Uke 
the  air  until  the  story  was  two  days  old. 

“Although  radio  played  an  important 
part  in  keeping  early  bulletin  service 
moving  from  the  storm  belt  to  the  press 
associations,  the  wireless  was  of  little  or 
no  aid  to  Florida  newspapers  unequipp^ 
to  receive  transmitting  by  commercial 
sUtions.” 

Mr.  Leyshon  sent  one  of  the  first  news¬ 
paper  men  from  the  ouuide  into  the  Palm 
fimchfs  Cecil  R.  Warren  of  the  Daily 
News  suff  "blew  in”  about  the  height 
<k  the  storm,  having  been  dispatched  from 
Mtami  early  Sunday,  Sept  16^  when  it 
became  apparent  that  the  center  of  the 


hurricane  would  pass  inland  near  Palm 
Beach. 

‘‘The  Daily  News  learned  that  while  a 
truck  is  slower  and  more  cumbersome  it 
is  a  more  ideal  conveyance  than  a  pleas¬ 
ure  car  when  hurricane  reporting  is  the 
assignment,”  Mr.  Inborn  wired.  “The 
same  truck  and  the  same  driver,  ‘Slim’ 
Williams  of  the  Daily  News  circulation 
department,  that  carried  Miami  Daily 
News  writers  to  West  Palm  Beach  two 
years  ago  to  give  the  world  eye  witness 
accounts  of  the  Miami  disaster  of  Sept. 
18,  1926,  were  W  arren’s  escorts. 

“The  truck  made  West  Palm  Beach 
safely.  The  same  truck  and  driver  the 
next  day  Lrought  Warren’s  pictures  and 
story  back  to  Miami  in  time  for  the 
photos  to  be  sent  north  by  auto  courier 
and  be  credited  by  Pacific  &  Atlantic 
Photos,  Inc.,  and  .\cme  Newspictures 
as  the  first  pictures  of  the  Florida  dis¬ 
aster. 

“Henry  J.  Reno  and  Cy  Berning  of 
the  Miami  Herald  staff  were  close  on 
Warren’s  heels  and  from  the  Tampa 
Times  came  Clarence  Hackney.  ArneJd 
Height,  managing  editor  of  the  Palm 
Beach  Post,  was  mobilizing  his  crew  for 
a  trek  into  the  interior  of  the  state 
where  as  early  as  Sept  17  it  was  known 
that  the  death  toll  was  large. 

“By  reason  of  his  early  start,  Warren 
was  the  first  newspaper  man  to  penetrate 
the  Belle  Glade  Pahokee  Lake  region, 
going  in  with  a  party  of  Miami  relief 
workers  who  used  both  trucks  and  boats. 
Warren  handled  one  of  the  barrel  staves, 
which,  with  a  castoff  broom,  were  used 
to  paddle  the  first  relief  boat  over  the 
last  leg  of  its  journey.  Wading,  rowing, 
and  catching  rides  on  relief  trucks,  War¬ 
ren  and  his  camera  made  their  way  out 
again  with  gruesome  pictures  and  a  story 
of  bodies  piled  on  embankments  and  drift¬ 
ing  silently  in  the  murky  waters  of  the 
lowlands.  Some  of  these  pictures  were 
too  gruesome  to  publish. 

“With  their  men  using  West  Palm 
Beach  as  a  base  and  working  deeply  into 
the  flooded  interior,  Florida  newspapers 
found  it  necessary  to  establish  courier 
service  to  get  their  copy  and  negatives 
into  the  office. 

“To  say  that  the  story  was  cleaned  up 
satisfactorily  and  in  record  time  wotUd 
not  be  exactly  the  truth.  The  difficulties 
faced,  especially  by  men  on  the  scene 
were  greater  than  any  story  this  state 
has  seen  and  made  for  hard  labor  and 
quick  thinking. 

Warren  of  the  Daily  News  received  a 


letter  of  praise  from  R.  A.  Reeder,  gen¬ 
eral  manager,  which  read  as  follows: 

“Dear  ‘Honey’:  Realizing  that  it  is  im¬ 
possible  to  put  a  money  value  on  the 
services  you  rendered  in  covering  the  re¬ 
cent  hurricane  in  the  Palm  Beach-Lake 
Okeechobee  district,  please  consider  this 
letter  a  citation,  or  an  appreciation  for 
the  long  tedious  hours  of  weary  toil  in 
liandling  the  assignment. 

“Again  realizing  that  a  ‘citation'  will 
nut  replace  the  wornout  garments,  tat¬ 
tered  to  fragments  by  constant  wear, 
please  acc^  the  enclosed  retpiisition  for 
a  new  outfit  from  ‘the  hide  out’  and  from 
‘head  to  foot.’ 

“In  the  future  you  may  refer  to  it  as 
your  ‘hurricane  outfit’  as  it  will  be  worn 
by  a  hurricane  veteran. 

“Yours  was  an  excellent  service,  faith¬ 
fully  performed.” 

Don  Morris,  International  News  Serv¬ 
ice  correspondent,  told  this  story: 

“By  midnight,  on  Sunday,  September 
U)th,  1  decided  that  probably  1  was  going 
to  live,  after  all,  and  I’d  better  get  up¬ 
town  to  see  how  the  situation  stood. 

“The  wind  dashed  cold  rain  in  my 
face  and  made  me  gasp,  as  we  forced  our 
way  through  the  gale.  Only  the  ray  of 
a  cheap  flashlig'nt  showed  the  pathway, 
strewn  with  debris  and  wires.  A  block 
from  our  apartment,  we  passed  a  brick 
building  partially  blown  down,  and  we 
began  to  realize  how  serious  the  situa¬ 
tion  was.  Here  was  an  overturned  auto¬ 
mobile,  and  there  was  a  roof  blown  into 
our  path.  VN’e  reached  the  business  sec¬ 
tion  and  surveyed  a  scene  which  I  hope 
1  don't  have  to  witness  again  soon.  The 
center  of  the  city  looked  as  though  a 
giant  liand  had  taken  a  spoon  and 
stirred. 

“1  spent  part  of  the  night  helping  to 
carry  injured  persons  into  the  hospital, 
and  shortly  before  dawn  1  sat  down  and 
wrote  my  first  story  by  candle  light. 

“Then  began  a  survey  of  the  damaged 
territory.  1  found  so  many  things  to 
cover  that  a  staff  of  twenty  men  would 
have  been  kept  busy  handling  the  de¬ 
tails,  and  it  w'as  necessary  to  skip  from 
one  place  to  another  as  fast  as  possible, 
merely  picking  up  the  major  points. 

“The  wreckage  in  the  Everglades  was 
terrible.  Water  covered  almost  every¬ 
thing,  and  the  feeling  of  death  hung  in 
the  air.  It’s  not  a  pleasant  place  to  be. 
I’ve  had  a  ringside  seat  at  four  hurri¬ 
canes,  now,  and  I’m  not  even  slightly  in¬ 
terested  in  seeing  another  one.  The 


CARTOONIST  SIGNS  FIVE-YEAR  CONTRACT 


Frank  Willard  (left)  creator  of  “Moon  Mallins,”  aigning  new  contract  as 
Arthur  W.  Crawford,  manager  of  Chicago  Trihane  Syndicate  watches. 


death  situation  has  been  well  covered  aaf 
I  don't  want  to  mention  it  further. 

“Back  to  West  Palm  Beach  with  whu 
news  could  be  picked  up  hapiiazar^ 
and  then  the  same  effort  to  get  the  ne 
out.  Stories  sent  by  telegrapti  (ou 
to  Miami  and  Jacksonville;  by  bus 
any  point  with  a  telegraph  op<  r.-itW 
by  personal  friends  heading  north  out  ol 
the  hurricane  zone ;  by  radio. 

“.\ble  bodied  men  were  needed  in  rs- 
lief  work,  but  I  could  not  afford  to  gi 
far  away  from  town,  which  was  the  i 
place  I  seemed  to  have  a  chance  of  get 
ting  my  stuff  out.  The  Red  Cr 
needed  help,  and  1  west  to  work  in 
clothing  headquarters,  distributu, 
clothes  for  refugees.  With  a  typewriter 
by  my  side,  I  wrote  copy  and  requiii. 
tions  for  clothing  alternately.  I  don't 
know  how  many  nor  what  days  and 
nights  I  did  this.  Twice  I  remember 
snatching  a  couple  of  hours  sleep,  sit¬ 
ting  up  in  a  chair. 

“To  anytMie  who  wanta  to  view  a  hur¬ 
ricane  personally,  let  me  advise  against 
h.  I  might  mention  confidentially  tht 
fact  that  a  hurricane  really  has  obso- 
lutely  no  sense  of  humor.” 

Carter  Brooke  Jones,  International 
News  Service  staff  correspondent,  said; 

“We  had  left  Atlanta  on  Sunday  night 
— J.  H.  Lane,  a  photographer  and  1— 
shortly  after  the  hurricane  had  struck 
the  Florida  Coast  and  communicatioi 
with  West  Palm  Beach  and  the  sur¬ 
rounding  towns  had  gone  out.  Latt 
Monday  evening  we  were  crawling  down 
the  Florida  coast  on  a  train  that  poked 
its  way  cautiously  into  the  devastated 
area.  It  was  impossible  to  get  infonna- 
tion,  and  it  would  have  bew  useless  if 
we’d  had  it,  because  there  was  no  way 
of  sending  it  out.  The  wires  were  down 
from  Fort  Pierce  south.  A  60-mik 
gale,  a  wing  of  the  hurricane,  drove  rain 
against  the  windows. 

“A  few  refugees  had  reached  Fon 
Pierce  and  conveyed  some  idea  of  the 
damage  at  West  Palm  Beach,  and  there 
were  ominous  reports  of  a  heavy  death 
list  in  the  interior,  around  Lake  Oke^ 
rhobee.  We  got  into  West  Palm  Beach 
at  9  o’clock,  three  hours  later.  The 
town  was  dark  and  without  communka- 
tion.  Lane  stayed  there,  so  he  could  get 
some  pictures  off  on  the  first  nortii- 
boiind  train  in  the  morning,  and  I  went 
on  to  Miami,  arriving  at  midnight. 

“I  gathered  what  information  I  could 
and  found  that  the -Western  Union  bad 
just  rigged  up  a  wire  to  Jacksonville 
and  hence  to  .Atlanta  and  points  north 
by  some  roundabout  relay.  I  filed  my 
first  story  at  1  A.  M.,  and  sent  takes 
during  the  night  as  I  got  reports  iroc 
the  Red  Cross  and  other  sources. 

“In  the  morning  I  took  the  early  trac 
back  to  West  Palm  Beach  and  roe 
Lane.  We  got  a  big  Cadillac  and  made 
a  temr  of  the  devastated  area — of  the 
portions  penetrable. 

“Heading  inland,  we  drove  across  the 
Everglades,  with  the  flood  waters  (f 
Okeechobee  often  above  the  runnkf 
board.  We  managed  to  get  across  the 
water  and  muck  into  Belle  Glade,  whB 
had  been  wiped  out  by  hurricane  aai 
flood.  We  were  the  first  newspajiernic 
there,  but  a  relief  party,  a  few  hoim 
ahead,  was  on  the  job,  evacuating  the 
women  and  children  and  bringing  the 
dead  out  of  the  canals  and  flooded  fields 
It  was  a  scene  of  indescribable  horroe 
and  desolation.” 

In  covering  the  storm,  Gordon  She^ 
from  the  Austin,  Tex.,  bureau  of  United 
Press,  who  happened  to  be  in  the  $tot« 
zone  and  Lee  Gebhardt  from  the  WaA- 
ington  staff,  were  assisted  by  more  thi 
a  score  of  local  correspondents.  Wb« 
the  storm  broke,  A.  (Chester,  con» 
spondent  at  Palatka,  Fla.,  was  sent  k 
E.  W.  Lewis,  Atlanta  manager,  do* 
through  the  interior,  winding  up  4 
(Continued  on  page  30) 


R.  F.  OUTCAULT,  FATHER  OF  COMIC  STRIPS,  DIES 


'jtBior  of  Famous  **Yellow  Kid’*  and  ^^Buster  Brown”  Grew  Rich  on  Popula 
"int  Drew  “Hogan’s  Alley”  for  N.  Y.  World,  Then  Shifted  to  N.  Y.  Journal 

[ICHARD  F.  OUTCAULT,  65,  gen 
t  ^ly  known  as 


The  Outcault  “Buster 
Brown”  began  appearing  in  the  Hearst 
newspapers,  and  Mr.  Reick  employed 
other  artists  to  continue  the  “Buster 
Brown”  in  the  Herald  and  other  papers 
to  which  the  comic  had  been  sold.  A 
court  l>attle  resulted  which  ended  in  the 
Herald  keeping  the  name  of  "Buster 
Brown.”  Outcault  had  to  call  his  strip 
“  ‘Buster’  and  His  Dog  Tige”  arid 
“  ‘Buster’  and  His  Friends.’’  For  many 
years  two  “Buster  Browns”  drawn  by 
different  artists,  appeared  in  American 
newspapers.  William  Lawler  drew  the 
Herald’s  “Buster  Brown”  for  many 
years. 

While  he  had  not  reserved  for  him¬ 
self  the  newspaper  rights  to  his  charac¬ 
ter,  Mr.  Outcault  had  business  acumen 
enough  to  provide  that  he  would  own 
all  other  rights.  When  he  saw  the  finan¬ 
cial  possibilities  in  his  work  he  formed 

. .  . . .  .  „  ,  fhe  fhitcault  Advertising  Company  which 

ichard  "f.  <^tcauTt,  is  vice-  Obligingly,  Outcault  drew  an  extra  piece  deals  in  various  kinds  of  picture  adver- 

on  his  character’s  nightgown,  letting  it  tising  today,  but  which  originally  sold 

survives  him  as  does  his  wife,  fall  almost  to  his  ankles.  rights  to  the  Outcault  characters, 

fiss  Mary  Jane  Martin  of  This  first  comic  flourished  in  the  days  T~^C  The  New  York  IVorld,  in  an  editorial 

O.,  and  a  daughter,  Mrs.  of  sensational  news  reporting  and  the  /y/Ch ^  Thursday  said : 

’ershing  of  Flushing  wife  of  lerm  “Yellow  Journalism”  grew  out  of  '  '  “To  say  that  the  late  R.  F.  Outcault 

►f  General  Pershing.’  “The  Yellow  Kid,”  the  connotation  be-  famous  “Buster  Brown”  and  was  the  inventor  of  the  comic  supplement 

rault  was  !)orn  in  Lancaster,  that  it  was  the  bad  boy  of  journal-  ‘T'iie**  course  to  ignore  the  social  factors 

of  J.  P.  and  Catherine  Davis  ’  that  lead  up  to  all  inventions.  There 

He  received  his  art  education  “Hogan’s  Alley”  and  “The  Yellow  Buster  Brown  was  the  antithesis  of  the  were  the  comic  pages  of  Puck  and 
cen  University.  His  early  Kid”  soon  made  their  debut  on  the  stage  “Yellow  Kid”  he  became  even  more  Judge,  often  colored;  the  immense  en- 
ones  of  struggle.  While  he  ^”<1  fof  several  years  manufacturers  in  popular.  “Buster  Brown”  was  a  success  largement  of  the  newspaper-reading 
pictures  to  the  comic  week-  almost  every  line,  from  gingersnaps  to  on  the  stage  and  in  almost  every  line  of  public  demonstrated  by  Joseph  Pulitzer; 
ed  out  his  income  by  painting  wearing  apparel,  paid  Outcault  royalties  trade  as  well.  The  royalties  again  began  the  birth  of  Sunday  journalism  and  its 
on  burglar-proof  safes  for  a  f*^*"  of  the  famous  character  as  a  p<Hiring  in.  ‘features’;  the  development  from  Nast 

firm.  But  so  great  was  his  trade  mark.  .\s  “Buster  Brown”  grew  in  popularity  and  Kepler  of  the  newspaper  cartoon; 

r  as  a  comic  artist  that  be-  “The  Yellow  Kid”  continued  appear-  on  the  Herald  other  editors  in  different  and  the  improvements  in  metal  etching 
5  45  he  was  able  to  take  his  'og  in  the  Journal  during  1896  and  1897.  sections  of  the  country  wrote  in  to  pur-  and  color  printing.  But  it  is  due 
)urs  of  the  world  and  to  work  Outcault  left  newspapers  for  chase  rights  for  publication  in  their  ter-  Morrill  Goddard,  Sunday  editor  of  the 

I  only  when  he  felt  so  dis-  humorous  magazines  and  his  charac-  ritory,  and  it  was  syndicated.  In  those  World,  to  say  that  he  saw  in  the  early 
ter  “Pore  Li’l  Mose"  was  created  for  <lays  the  syndicate  idea  was  new,  and  the  nineties  that  the  time  was  ripe  for 
omic  artists,  including  F'rnnk  publication  in  Judge.  artists  were  not  as  well  taken  care  of  ‘comic  art,’  and  it  is  due  Mr.  Outcault 

and  “Bud”  Fislwr,  have  Outcault  told  one  of  his  old  as  they  are  today.  William  Reick,  James  to  say  that  his  talent  made  the  most  of 

be  the  creator  of  the  first  friends  that  he  lost  most  of  the  money  tiordon  Bennett’s  right-hand  man  on  the  the  opening.  The  Kid  of  Hogan’s  Alley, 
Mr.  Outcault’s  claim  dates  made  from  “The  Yellow  Kid”  in  Herald  of  1903,  handled  the  syndication,  which  Mr.  Outcault  soon  made  famous, 

4.  In  November  of  that  year  Street  and  that  he  created  “Buster  and  Mr.  Outcault  appealed  to  him  for  was  as  genuine  a  creation  as  Chimmie 

ork  World,  having  purchased  Brown”  to  recoup  his  fortune.  “Buster  more  pay.  Faddpn.  The  creation  is  said  to  have 

-color  press,  brought  out  the  Brown”  appeared  first  in  the  Sew  York  Mr.  Reick  laughed  at  the  artist.  been  derived  from  a  chance  drawing  of 

d  “funnies.”  Morrill  God-  Herald  in  1902.  “You  ought  to  thank  us  for  printing  some  dirty  urchins  rehearsing  the  ^ke 

ic  Sunday  editor  and  prevailed  The  birth  of  that  famous  comic  was  that  stuff  of  yours,”  he  said.  of  Marlborough’s  wedding;  and,  at  any 

who  wanted  to  use  the  new  leased  on  Outcault’s  son,  Richard,  and  his  Mr.  Outcault  threatened  to  resign.  rate,  every  one  recognized  the  street 

It  colored  fashions.  Mr.  Out-  daughter,  Mary  Jane,  and  their  bulldog.  “Go  ahead,”  challenged  Mr.  Reick.  “I  gamin  of  New  York — impudent,  clever, 

a  draughtsman  for  the  F/cc-  Golden,  the  theatrical  producer,  can  get  any  number  of  men  to  draw  your  somewhat  diabolic,  and  always  diverting. 

W,  offered  the  daily  a  comic  8^''^  Richard,  Jr.,  a  brindle  bull  pup  and  Buster  Brown.”  “Our  generation  finds  the  comic  strip 

when  the  dog  arrived  at  the  Outcault  Mr.  Outcault  did  resign.  But  first  he  or  cartoon  in  almost  every  newspaper 

home,  the  artist  had  an  idea.  He  de-  saw  to  it  he  had  another  job  with  Hearst  and  has  seen  it  capture  half  the  English 

press.  It  is  hard  now  to  understand  the 
fierceness  with  which  staid  observers  de¬ 
nounced  it  in  the  nineties,  the  contempt 
with  which  foreigners  spoke  of  its 
Vchildishness.’  Vulgar  and  banal  it  often 
was.  But  the  critics  failed  to  realize  that 
there  might  be  an  evolution  from  the 
early  crudity.  Mr.  Outcault’s  Buster 
Brown,  which  marked  a  step  up,  con¬ 
soled  millions  of  youngsters  for  the 
boredom  of  Sunday  without  doing  them 
any  harm.  To-day  the  powerful  Ka- 
trinka,  the  Toonerville  Trolley,  the 


rr,  „-.i-  LiSHER,  was  on  the  staff  of  the  Journal  cided  he  would  build  his  next  comic  at  more  salary 

'Father  of  the  as  an  artist  with  Mr.  Outcault  in  tlx>se  around  a  Little  Lord  F'auntleroy,  but 

lied  at  his  home  early  days.  make  the  lad  mischievous  and,  although 

Flushing,  N.  The  gutter-snipe  character  of  “Hogan’s  ^ 

.,  Sept.  25.  His  Alley”  that  grew  to  be  the  ‘‘Yellow  Kid”  / 

cations,  “T  h c  always  appeared  clad  in  a  nightgown.  In  <( 

ellow  Kid”  and  the  first  of  the  scries  this  nightgown  was  / 

luster  Brown,”  left  white.  One  day,  however,  Gus 
came  popular  Thom,  engraving  room  foreman  in  y 

nong  newspaper  charge  of  selecting  colors  for  the  com-  /  /  j 

aders  all  over  ics,  decided,  as  a  joke,  to  print  the  night-  / 

e  world  and  gown  in  yellow.  It  immediately  caught 

ade  Mr.  Out-  the  public’s  fancy.  The  editor  ordered 

lult  .a  fortune,  this  color  continued,  and  eventually  the 

e  retired  ten  “Yellow  Kid”  outlived  the  fame  of  the 

:ars  ago,  but  original  “Hogan’s  Alley.”  j— 

mtinued  to  re-  “The  Yellow  Kid”  was  not  popular  Aw/teJ 

eive  royalties  with  all  readers.  Because  of  his  antics,  / 


I.  f.  (ICTCAUI-I 


xing  a  clown  and  a  wdfhound  as 
wierv.  This  was  the  first  Sunday 

rk 

Ur.  Outcault  was  also  a  news  artist  for 
'  World,  drawing  black  and  white 
riches  to  illustrate  news  and  feature 
d«.  A  copy  of  the  World  for  Dec. 

1895,  consulted  this  week  revealed 
ir  drawings  with  the  famous  Outcault 
nuiure  These  drawings  typified  the 
"e  of  humor  of  the  man  who  later 
'elopesl  the  “Buster  Brown”  series 
til  the  humorous  “Resolutions’’  with 
“di  for  years  each  comic  was  ended. 
»  was  of  a  “rocking  bath  tub”  to  be 
'tilled  in  the  home  to  provide  its 
wr  with  surf  bathing  in  winter.  .An- 
pictured  New  York  street  beggars 
tlt^  and  the  sub-heading  told  that  it 
Is  “drawn  from  life  at  Number  9 
*er>.”  The  other  two  Outcault  pie¬ 
ces  in  this  issue  of  the  World  illus- 
ted  news  stories  of  the  day,  one  a 
*»se  facial  contortionist  visiting  the 
ai^  the  other  a  butcher’s  war 
which  rival  shop  owners  hired 
'ss  bands  to  lure  customers  away  from 
Mother. 

^1  long  after  the  World  had  given 
1*^  prominence  in  its  colored  sec- 
ii  William  Randolph  Hearst  offered 
Jttist  more  money  to  join  the  New 
*  JounuU.  On  the  Journal  “Hogan’s 
[y.  which  later  became  “The  Yellow 
^  was  started  in  1896. 

^  iBune  “Yellow  Kid”  developed 
•>  •  ioke,  according  to  A.  T.  Crighton, 
*.  BOW  on  the  staff  of  Fnrtoa  4  Pitb- 
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FOWLER  BUYS  WEEKUES 

H.  L.  Fowler  of  the  New  York  World 
staff  this  week  purchased  the  Atlantic 
Highlands  (N.  J.)  Journal  and  Star,  two 
weeklies,  from  Milton  R.  Shale,  at  a  re¬ 
ported  price  of  $32,000.  The  broker  was 
J.  B.  Shale. 


WOMAN  WRITER  KILLS  SELF 

Alice  E.  N.  Hutchinson,  31,  Asheville, 
N.  C,  newspaper  woman,  committcxl 
suicide  Sept.  17.  She  left  a  note  com¬ 
plaining  of  unrequited  love. 


Outcault’s  famous  “Yellow  Kid,”  reproduced  from  one  of  his  “Hogan’s  Alley' 
cartoons  in  the  New  York  Journal  of  1896, 


MOST  SUCCESSFUL  ADVERTISERS  USE 
LARGE  SPACE,  RETAILERS  TOLD 


GOOD  STORIES  LI) 
A.  P.  CASE  SHOWS 


CAMPAIGN  PROPAGANDA 


By  Strickland  Gillilan 

Woodman,  spare  that  tree! 
With  Krief  it  make*  me  gnlp 
To  aee  the  thing  hacked  down 
And  tamed  to  paper  palp 
On  which  is  written  stuff 
Campaign  committees  spread 
To  editors  who  use 
Good  copy  in  its  stead. 


Department  Store  Executive  Says  Best  Advertiser  Controls 
**Stage**  While  He  Is  on  It — Sales  Promotion 
Men  Meet  in  Cincinnati 


Copies  of  Kirke  Simpson's 
Burial  of  Unknown  Soldiei 
Won  Pulitaer  Priae  in  192 
Being  Requested 


than  the  usual  short  span  allotted  | 
copy  that  finds  its  way  into  the 
eral  daily  prints. 

A  case  in  point  is  the  story  ^ 
by  Kirke  Simpson  of  the  Assi 
Press  on  the  burial  of  the  Un’c 


plNCINNATl,  Sept  26.— Successful  bites  in,  the  ingrowing  outlook  will  go 
^  advertisers  are  those  who  use  large  overboard  with  a  bigger  splash  than 
space  and  contrtJ  the  advertising  “stage”  Jonah. 

while  they  are  on  it  and  who  call  to  “As  soon  as  the  coming  science  of  ad- 
rc^ers  frequently  with  respected  mess-  vertising  has  accumulated  intelligence 
ages,  Ralph  Jones,  president  of  the  Ralj^  enough  to  know  which  forces  to  avoid 
B.  Jones  Company,  Cincinnati,  said  today  and  which  to  utilize,  all  of  us  will,  I  pre¬ 
in  addressing  the  convention  of  the  Sales  Oict,  find  our  position  easier.  Rid  of 
Promotion  Division. of  the  National  Re-  inordinate  wastes,  free  from  the  heavy 
tail  Dry  Goods  Association.  cost  of  replenishing  failures,  furnished  a 

Mr.  Jones  chose  for  his  subject  the  steady,  increasing  income  from  patently 
much-discussed  method  of  best  meeting  successful  achievement,  the  nation’s  an- 
competing  reader  interest  and  pointed  out  nual  advertising  expenditure  might  easily 
that  the  young  man  successful  in  court-  reach  $5,000,000,000  a  year.  The  great 
ship  is  the  one  man  who  gets  his  girl  magazines,  being  cradles  of  advertising, 
alone  and  then  oft  calls  upon  her  fre-  naturally  got  theirs  first.  Thousands  of 

quently,  at  times  with  a  tex  of  dainties,  newspapers  are  only  now  beginning  to  stores  and  specialty  shops  to  do  away 
The  use  of  large  advertising  space,  Mr.  receive  their  just  share,  and  the  trade  with  their  jumbled  masses  and  shapes  in 

Jones  explained,  was  more  profitable.  papers  remain  most  unappreciated  of  all.  advertising  and  get  down  to  greater  sim- 

“The  smart  advertiser  makes  an  appeal  “But  all  their  irregularities  will  level  plicity. 

to  the  logical  reasons  for  buying  and  themselves  in  the  steady  swing  of  Time’s  !„  urging  department  store  advertis- 

undemeath  a  subtle  app^l  to  the  real  pen^mrn.  .  .  ing  men  to  forget  the  jargon  which  he 

reasons  why  people  actually  do  buy,  said  Mi^crmsm  is  bound  to  come,  come  termed  “fashionese”  and  speak  the 
Mr.  Jones.  “For  instance,  women  don’t  mto  advertising  just  as  it  comes  into  art.  language  of  everyday  people  Mr  Col- 
buy  fur  coats  because  they  keep  them  But  moderni^sm,  I  venture  to  believe,  will  i,ns  pointed  to  the  newspaper’ man*  as  an 
warm  and  because  they  last  two  or  three  come  into  advertising  exactly  as  it  comes  example  of  a  good  copy  writer 
years.  They  buy  them  because  they  are  into  art.  -Not  something  new.  But  a  i  l- 

the  smart  thing  to  wear.  Yet,  no  woman  modified  aspect  of  some  cycle,  swinging  -eadahle”  w  ll-* 

will  admit  that  she  buys  a  fur  coat  simply  brightly  back  out  of  the  dark  old  J  r  n,, 

to  be  smart  fashioned  past.”  follow  the  newspaper 

“People  prefer  to  see  or  disewer  for  Kenneth  Collins,  advertising  manager  Srwrfdnr*' ^ 
themselves,  rather  than  to  be  told.  You  of  R.  H.  Macy  &  Co.,  Inc.,  New  York,  ..c  •  i  .  • 

may  say  to  a  group  of  friends  that  it  is  spoke  on  modern  art  as  applied  to  retail  •  ^ome  national  Mvertisers  have 
4  o’clock,  and  although  all  of  them  be-  advertising.  learned  it,  he  said,  and  retailers  are 

lieve  that  you  are  telling  them  the  tru^  Mr.  Collins  confessed  that  he  had  seen  costing  them  the 

about  the  time,  they  will  pull  their  little  modem  art  used  successfully  in  5^75.000,000  a  year  to  advertise 

watches  from  their  pockets  and  lo<^  for  retail  advertising.  Even  the  avalanche  of 
themselves.  Most  of  us  have  had  an  advertisements  called  modern  was  only  - 

almost  irresistfcle  urge  to  sit  down  <m  an  example  of  the  grotesque  crowding 

the  bench  marked,  ‘wet  paint’  for  the  same  out  the  sensible.  WOODBRIDGE  HONORED 

,  .M  i  .L  j  ..  _  In  his  criticism  of  this  contagion  of  so-  C.  King  Woodbridee  nresident  of  the 

People  like  to  buy— they  do  not  want  called  modern  art  Mr.  Collins  pointed  Kelvinator  Corporation  and  formerly 

out  particularly  the  prevalent  use  of  zig-  president  of  the*^ntemational  Advertis^ 
which  t^  see  or  di^over  for  them-  zag  rules,  exotic  decorations  and  neurotic  ing  Association  has  been  awarded  the 
**  j”’  acc^t  w|»t  they  know  al-  types  of  women.  He  also  criticized  the  Golden  Oak  Leaf  Medal  of  Germany  he  - 

^^"n  SSTInto  wole’?  na°revaidT  "otified  by  Max  Riesebridt,  city 'editor  ©rthe  v'oi-kTit^s 

are  verv  much  alil^i^d  that  is  why  we  rensniS optics.  He  president  of  the  German  Advertising  tive  Oct.  1,  to  join  the  staff  of  L 

^ave  ^  sel  f-conscious  copy  Association.  The  medal  was  conferred  4  Mitchell.  New  York  advertising  s| 

The  rtvling*^^^rThaiS*«^  on  the  American  during  the  convention  of  which  handles  “Old  Gold"  dis 

department  the  German  association  this  week.  among  other  accounts.  Mr.  Kh 


Oh,  woodman,  spare  that  tree. 
Please  let  the  damthing  stand. 
Don't  tom  it  into  palp 
To  flood  a  weary  land 
With  mere  wastebasket  food 
No  one  will  ever  read — 

Yay,  woodman,  spare  that  tree 
And  let  it  go  to  seed! 


Soldier  which  was  awarded  the  Pit 
prize  in  1922  for  good  reporting. 
Associated  Press  had  5,000  paiVi;' 


printed  of  the  story  to  meet  the  ck’ft 
for  copies.  Inquiries  are  still  c 
ing  in,  according  to  Milton  Gan 
executive  assistant  at  New  York  h 
quarters,  who  reported  he  had  to  ) 


down  five  requests  this  week. 

The  requests  this  week,  Mr.  Gn 
said,  were  from  a  teacher  in  'Ten -3 
a  North  Carolina  priest,  a  Boston  U  1 
and  two  oil  well  promoters  in  Okh^  ^ 
The  priest  declared  he  was  using  q  i 
tions  from  the  story  in  his  sermott 

Mr.  Garges  appealed  to  Mr.  Sitri 
for  clippings  to  meet  the  demand,  bat( 
reporter  said  he  had  long  ago  ex!  ?-! 
his  supply.  He  referred  to  the  ston 
“the  luckiest  of  all  newspaper  repo;^ 


Edward  Klauber,  New  York  Ta 
Will  Be  Connected  with  LeaaM 
Mitchell  After  OcL  1 — Succaw 
Not  Named 


Mr.  Klauber  has  been  on  the  Ti 
for  the  last  12  years.  He  spent  hit : 
years  as  reporter  and  re-write  man. 
covered  the  very  first  trans-Atli 
flights  from  Newfoundland  to  Irelar^ 
1919  and  also  distinguished  himself  5 
stories  on  the  Wall  Street  explosion,  i 
five  years  he  was  head  of  the  Ti; 
copy  desk.  He  has  been  night  city! 
tor  for  the  past  year  and  a  half. 

After  studying  at  the  Universitj 
Pennsylvania,  he  began  his  ric\^  sp 
career  on  the  New  York  iVorld. 
was  in  1912.  After  four  years  on  I 
World  he  joined  the  Times. 


ASSOCIATES  HONOR  J.  A.  CALLAHAN 


NAMES  NIGHT-DAY  EXECUTIVl 
The  Indianapolis  Star  has  adopted' 
jflan  of  havring  both  day  and  night' 
editors.  William  L.  McClure,  city  t“ 
becomes  day  city  edkor  and  IS 
Tieman,  assistant  city  editor,  bast 
night  city  editor.  Lewis  Edwards  ofl 


CITY  AIDS  AD  FUND 

The  city  of  Asheville,  N.  C,  will 
tribute  $96,000  during  the  1928-29  i 
year  to  the  advertising  fund  of  the ' 
Chamber  of  Commerce.  The  appre; 
tion  is  a  percentage  of  the  ad  valorem 


Young  Si  Rubicam,  Inc.,  New  h 
has  obtained  the  advertising  .iccoak 
Johnson  &  Johnson  Baby  Profliictt  r 
sion.  The  agency  has  been  haudlini 
First  -Aid  Division  of  Johnson  &  Jot 
for  the  past  year.  The  agency  almj 
the  account  of  the  C^aker  State ' 
Refining  Company,  Oil  City,  Pa,, 
facturers  of  Quaker  State  Motor 
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E  flit  or  Puhli  xhfi'r  n'h  fl  ^Thr'  F'dai^i'h'  Estate  for  September  29,  1  928 
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DENIES  CENSORSHIP  SUPPRESSES  MEXICAN  NEWS 


Veteran  Correspondent  Challenges  Writers  to  Cite  Any  Important  Story  Kept  from  U.  S.  Dailies  Since 
Diaz  Administration — Cites  Cases  to  Show  Laxity  of  Censors 


estcened  friend  W.  F.  Saunders — 
whose  article  from  The  Cotrnnon- 
weal  Editor  &  Publisher  reprinted  in 
the  Sept.  15  issue  under  the  heading, 
"Mexican  Conditions  Obscured  by  Cen- 
lorship” — and  I  usually  are  in  accord 
when  we  sit  down  to  exchange  impres¬ 
sions  upon  Mexico  and  its  problems.  But 
with  all  due  respect  to  him  I  am  impelled 
to  take  issue  with  some  of  his  observa¬ 
tions.  I  credit  him  with  failure  to  realize 
tint  they  constitute  a  reproach  and  a 
challenge  to  the  honesty,  power,  prestige 
and  resourcefulness  of  the  press  of  the 
United  States. 

For  ten  of  my  16  years  of  residence  in 
Mexico,  under  revolutionary  conditions, 

I  served  as  a  newspaper  correspondent, 
and  during  the  prevalence  of  far  more 
rigorous  and  permanent  conditions  of 
press  censorship  than  any  which  have 
fcen  imposed  since  my  time,  or  which  are 
now  being  imposed.  Hence,  on  this  sub¬ 
ject  I  know  what  I  know,  while  Mr. 
Sunders  is  going  upon  what  he  is  told. 
I  hold  no  brief  for  any  press  censorship. 
It  is  a  puerile,  futile,  undemocratic  ex¬ 
pression  of  medievalism,  which  is  rarely 
justified  by  conditions  or  results. 

Incidentally,  among  the  first  things  that 
was  done  on  the  day  when  the  American 
forces  took  possession  of  Vera  Cruz  in 
1914  was  to  slap  on  a  press  censorship. 
It  stayed  on,  too,  so  long  as  the  army  re¬ 
mained  there.  And  when  this  American 
censorship  fever  was  running  its  course  it 
was  as  intolerant,  unnecessary  and  wit¬ 
less  as  any  Mexican  censorship  with 
which  I  ever  had  to  cope.  I,  personally, 
was  once  summoned  before  the  com¬ 
mander  of  our  troops  and  intemperately 
bawled  out  in  the  presence  of  his  staff  for 
filing  a  story  which  had  nothing  to  do 
with  military  conditions  or  movements, 
which  was  true  and  which  I  handled  at 
request  of  various  representative 
American  citizens  in  the  city.  The  puis¬ 
sant  commander,  who  demonstrated  to 
me  every  indication  of  being  pretty  tight, 
did  not  happen  to  fancy  the  story.  I 
stood  by  my  guns,  declined  to  be  bullied 
and  fought  it  out  with  him,  to  the  extent 
that  my  dignity  would  permit.  The  result 
was  that  at  the  request  of  the  piqued 
commander  I  had  the  honor  of  having  my 
credentials  cancelled  and  being  ordered 
out  of  Vera  Cruz  by  the  Secretary  of 
War.  I  didn’t  go  and  my  credentials 
were  restored,  because  I  insisted  upon 
having  my  day  in  court  and  showing  and 
convincing  the  Secretary  of  War  that  the 
commander  had  no  case  against  me.  I 
may  be  incorrect  in  this,  but  my  impres¬ 
sion  is  that  the  correspondents  who  ac- 
comjranied  the  Pershing  expedition  into 
Mexico  in  1916  were  also  compelled  to 
come  under  the  yoke  of  an  army  censor. 
Oh,  someone  may  say,  but  that  was  in 
time  of  war,  or  near  war.  All  right.  If 
that  is  accepted  as  a  justification  for  a 
news  censorship,  it  must  not  be  over¬ 
looked  that  civil  war  has  been  prevailing 
in  Mexico  for  the  greater  part  of  the 
time  since  1910. 

There  has  never  been  in  Mexico  a  per¬ 
manent  news  censorship.  It  is  sporadic, 
depending  upon  circum.stances  and  in¬ 
ternal  conditions  of  law  and  order.  They 
put  it  on  and  they  take  it  off.  Nine- 
tenths  of  the  time  it  is  off.  It  is  off  now. 
There  is  no  censorship  of  the  mails,  or  at 
least  no  evidence  of  any  that  I  was  able 
to  detect.  During  all  of  my  years  in 
eevolutionary  Mexico  none  of  mv  corre- 
epondence  went  astray.  Nor  could  I  ob- 
*erve  that  any  of  my  letters  had  been 
Inmpered  with. 

But  granting  that  the  news  censorship 
in  Mexico  is  as  rigorous,  continuous  and 
unreasonable  as  the  text  and  the  headlines 
of  Mr.  Saunders’  article  would  indicate 
—which  it  is  not  and  never  has  been — 
tiut  it  is  thoroughly  ineffective,  so  far  as 
“obscuring”  in  the  United  States  knowl¬ 
edge  of  actual  conditions  in  Mexico  is 
Kored  by  this  fact,  upon  the  soundness 


By  ROBERT  H.  MURRAY 


of  which  I  aun  willing  to  wager  money, 
marbles  or  chalk ;  Not  a  single  event  of 
any  importance,  regardless  of  its  charac¬ 
ter  or  its  unfavorable  reflection  upon  con¬ 
ditions  in  Mexico,  has  occurred  in  any 
part  of  the  country  since  the  revolution 
started  in  the  fall  of  1910  which  has  not 
been  printed  sooner  or  later  in  the  news¬ 
papers  of  the  United  States.  If  anyone 
can  produce  a  solitary  exception  he  be¬ 
comes  the  donee  from  me  of  one  $10  hat 
and  a  public  admission  that  1  am  wrong. 

Let  us  consider  what  actually  happened 
in  one  concrete  case  of  news  supjiression 
cited  by  Mr.  Saunders,  that  of  the  attack 
by  rebels  upon  the  Guadalajara- Mexico 
City  passenger  train  in  the  first  part  of 
192'7.  If  anyone  will  go  to  the  trouble  of 
scrutinizing  the  files  of  the  United  States 
or  Mexico  City  newspajK-rs  of  the  day 
after  the  ejiisoile.  and  for  several  days  on. 
he  will  find  that  they  printed  full, 
prompt  and  complete  details  of  the  affair. 
If  I  recall  aright,  the  Mexico  City  news¬ 
papers  ran  photographs  t>f  the  destroyed 
train  and  of  wounded  passengers  arriving 
at  the  Colonia  station  in  the  capital. 
Following  the  usual  custom  when  things 
of  that  sort  occur  down  here — and  bear 
in  mind,  this  was  not  an  ordinary  bandit 
attack,  but  an  outrage  committed  by 
rebels  against  federal  authority — a  cen¬ 
sorship  over  the  cable  was  established. 
This  was  not  done  until  late  in  the  after¬ 
noon  of  the  day  after  the  affair,  which 
took  place  on  the  previous  night.  The 
correspondents  in  .Mexico  City  had  the 
news  in  the  forenoon.  They  got  it  from 
the  offices  of  the  govemment-owned-and- 
oonducted  National  Railways.  No  at¬ 
tempt  at  official  news-supi>ression  in  this 
branch  of  the  government,  at  least.  Most 
of  the  corresjxtndents,  including  the  press 
bureau  men.  filed  their  stories  and  they 
were  in  print  in  the  United  States  hours 
before  the  “Hay  censura  (there  is  a  cen¬ 
sorship)”  notices  were  publicly  posted  in 
the  cable  office.  Correspondents  who  filed 
their  despatches  after  the  censorship  went 
into  effect  told  me  that  nothing  of  im¬ 
portance  was  eliminated  from  their  stories 
by  the  censors. 

My  experience  in  dealing  with  Mexican 
government  news  censors  showed  me  that 
they  seldom  interfered  with  the  trans¬ 
mission  of  straightaway  accounts  of  ac¬ 
tual  news  events.  Rumor  stuff,  yes,  of¬ 
ten.  Occasionally  they  might  hold  up 
dispatches  for  a  few  hours,  but  eventu¬ 


ally  they  got  through,  very  little,  if  any, 
mutilated. 

During  the  Gomez-Serrano  revolt  a 
year  ago,  with  its  accompaniment  of  exe¬ 
cutions,  many  times  under  circumstances 
harrowing  to  the  sensibilities  of  foreign 
observers  and  readers,  there  was  a  news 
censorship,  pro  forma,  over  the  cable. 
Still,  the  native  and  foreign  press  printed 
columns  of  tyiie  and  photographs,  with 
the  most  minute  details,  having  to  do  with 
the  rebellion,  the  fighting,  the  executions, 
not  weeks  after,  but  on  the  day  or  the 
following  day.  For  example,  I  left  Mex¬ 
ico  City  on  the  night  the  revolt  began, 
Sunday,  Oct.  2.  When  I  crossed  the 
border  at  I.aredo  early  in  the  afternoon 
of  Tuesday,  Oct.  4,  I  was  met  by  news¬ 
boys  selling  local  papers  containing  com¬ 
plete  accounts  of  what  had  taken  place 
in  and  about  the  capital  after  midnight 
on  the  previous  day. 

Upon  fHTcasion  the  government — and 
very  properly  and  necessarily  when  the 
circumstances  and  provocation  are 
weighed — moves  to  curb  the  license  of  the 
vernacular  press,  but  not  its  liberty,  as 
we  uiwlerstand  and  practice  liberty  of  the 
press  in  the  United  States.  How  many 
resiKmsible  editors  in  the  United  States 
would  deny  a  request  from,  say,  the 
White  Hou.se  or  the  liepartment  of  State 
to  omit  jniblication  of  a  story  if  it  were 
represented  to  them  that,  in  the  opinion 
of  the  White  House  or  the  Department, 
public  interest  or  that  of  the  government 
would  be  prejwliced  by  its  publication? 

.Mmyst  without  exception  the  most 
prosperous  and  influ'jn'.ial  press  in  Mex¬ 
ico  is  anti-government,  and  often  un¬ 
reasonably  and  nastily  so.  The  govern¬ 
ment  and  the  revolutionary  party  has  no 
important  organ.  Journalism  in  Mexico 
is  extravagantly  partisan  and  personal. 
Neither  Obregon  nor  Calles  interfered 
with  the. press  to  any  extent.  Emphati¬ 
cally  to  the  contrary.  They  gave  the 
papers  their  head.  If  ever  a  man  had  full 
justification  to  close  up  newspaper  offices 
and  jail  editr)rs  it  was  Obregon,  in  1923-4 
when  he  had  the  de  la  Huerta  rebellion 
on  his  hands.  Both  of  the  leading  news¬ 
papers  in  the  capital  were  openly  for  de 
la  Huerta.  They  gave  the  rebels  the  best 
of  it,  day  after  day,  both  in  the  news  and 
the  editorial  columns.  Obregon  was  be¬ 
sought  hv  his  advisers  to  clamp  down  on 
them.  He  publicly  refused.  How  did  the 
newsi>apers  repay  his  tolerance?  By  re¬ 


White  Home  press  rorrespondents  surroimdinR  Herbert  Hoover  after  he  had 
visited  the  White  House  to  confer  with  President  CoolidRe  on  the  latter’s 
recent  return  from  his  vacation  at  Brule. 


doubling  their  opposition  aixl  taking  ad¬ 
vantage  of  the  immunity  he  ceded  them  to 
wax  more  partisan  and  venomtxis  than 
ever.  There  are  three  leading  newspapers 
in  the  capital,  two  issued  by  one  company. 
All  of  them  have  large  circulations  and 
are  highly  prosperous.  Scarcely  a  day 
passes  that  one  cf  the  three  does  »u>t  print 
news  items  or  editorials  that  can  hardly 
make  agreeable  reading  to  the  govern¬ 
ment.  Two  of  them  openly  champion 
the  c.ause  of  the  church  against  the  gov¬ 
ernment.  For  years  it  was  a  constant 
source  of  amazement  to  foreign  and  native 
newspaper  men  that  Obregon  and  Calles 
forebore  to  molest  an  opposition  news- 
pajier  called  Omega,  whicli  throve  upon 
its  reputation  for  persistently  printing  at¬ 
tacks  upon  these  men,  their  policies,  their 
governments,  the  revolution  and  the  per¬ 
sonnel  of  both  tlie  federal  aixl  the  state 
governments.  Finally  Omega  overdid  its 
camjiaign  of  abuse  and  infracted  the  law 
so  flagrantly  that  the  public  prosecutor 
stepped  in  and  padlocked  the  office — just 
as  our  Prohibition  satraps  padlock,  extra- 
legally,  the  doors  of  scores  of  night  clubs 
in  New  York.  But  none  of  th^  editors 
or  writers  were  arrested.  In  a  few  weeks 
the  paper  reappeared  from  the  same 
plant,  from  the  same  office,  with  the  same 
dress  and  with  the  same  vituperative 
policy,  but  under  another  name,  El 
)  un(/ue.  So  far  as  I  know,  it  is  still  be¬ 
ing  jwrmitted  to  run.  Among  its  other 
pleasing  qualities,  this  p,n)er  is  virulently 
anti-American. 

The  three  employes  of  El  Excelsior, 
the  policy  of  which  is  regarded  by  many 
persons  as  reactionary  and  anti-revolu¬ 
tionary,  who  Mr.  Saunders  complains 
were  recently  expelled  from  Mexico, 
were  special  writers,  not  editors,  as  he 
describes  them.  They  were  alliH  with 
elen^nts  in  Mexico  which  were  in  re¬ 
bellion  and  seeking  the  downfall  of  the 
government.  He  mentions  the  Palavicini 
case.  It  was  economic  conditions,  not 
governmental  interference,  that  put  his 
F.l  Gloho  out  of  business.  He  started 
the  paper  on  money  subscribed  for  stock 
by  foreign  corporations  and  individuals 
who  had  reason  not  to  approve  of  the 
Calles  government.  And  so  his  personal 
losses  in  the  enterprise  were  inconsequeiv- 
tial.  I^ter  he  became  involved  in  the- 
Gomez-Serrano  conspiracy,  which  aimerli 
at  the  downfall  of  the  Calles  government 
and  the  killing  of  Calles  and  Obregon. 
This  is  what  brought  about  his  arrest 
deportation. 

There  was  not  the  slightest  coercive 
suppression  of  news  in  the  case  of  Villa’s 
assassination.  Full  details  were  printed 
in  all  of  _  the  Mexican  newspapers — and 
probably  in  those  of  this  country— includ¬ 
ing  the  name  and  the  confession  of  the 
man  who  took  to  himself  the  credit  of  the 
job,  to  which  he  asserted  he  had  b«n  im¬ 
pelled  by  motives  of  personal  revenge. 

I  think  that  Mr.  Saunders  perhaps  un¬ 
consciously  exaggerates  the  terrorism 
which  he  says  obsesses  the  foreign  news¬ 
paper  men  in  Mexico  because  of  the  cen- 
.sorship— which,  as  we  have  seen,  ^par- 
ently  does  not  function,  so  far  as  effectu¬ 
ally  preventing  news  of  unpleasant  events 
in  Mexico  from  getting  int^  the  United 
States  newspapers— and  thc^  risk  of  being 
deported  if  they  write  or  transmit  news 
which  is  distasteful  to  the  government. 
I  myself  have  had  some  experience  with 
Article  ^3  of  the  Mexican  Constitution, 
which  existed  in  the  old  Diaz  days  and 
was  invoked  far  oftener  then  than  it  has 
been  since.  Twice  the  United  States  Em¬ 
bassy  was  requested  by  the  Foreign  Of¬ 
fice  to  tell  me  to  leave  the  country,  on 
the  ground  that  I  had  sent  false  news  to 
mv  newspaper.  Inasmuch  as  my  con¬ 
science  was  clear,  so  far  as  my  profes¬ 
sional  activities  were  concerned,  I  went  to 
tot  and  proved  that  I  had  done  nothing  to 
justify  my  expulsion. 

My  experience  in  Mexico  convinced  roe 
(ConttHMed  on  page  84) 
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the  editorship  came  the  chance  to  pur¬ 
chase  an  interest — about  one-fifth — in  the 
merged  paper.  Ingham  disposed  of  hold¬ 
ings  in  Algona  and  put  practically  all  of 
his  resources  into  buying  the  new  iiaper. 
Advertising  revenues  in  1902  when  Ing¬ 
ham  came  to  Des  Moines  were  meager 
and  the  paper  struggled  on  as  best  it 
could  on  a  footing  financially  none  too 
secure.  Difficulties  multiplied  because 
Roberts  had  been  called  to  Washington 
by  President  McKinley  to  be  director  of 
the  mint.  Roberts  offered  his  interest 
in  the  paper  for  sale.  Gardner  Cowles, 
banker  of  Algona  and  friend  of  Inghaun 
was  the  buyer  and  the  control  he  ac¬ 
quired  in  1W3,  he  holds  at  the  present 
time. 

Gradually  the  paper  under  the  new 
ownership  worked  itself  out  of  the  maze 
of  debt  that  hampered  it.  In  1908  the 
Register  acquired  the  Evening  Tribune, 
an  Hast  Des  Moines  newspaper  then  the 
smallest  of  the  three  evening  dailies  in 
Des  Moines.  Strong  “playing”  of  local 
news  and  features  and  the  use  of  plenty 
of  art  and  illustrations  backed  by  a 
vigorous  editorial  policy  enabled  the 
Tribune  in  about  15  years  to  go  from 
third  place  to  first  in  circulation  in  the 
evening  field.  In  1918  the  Register  and 
Tribune  moved  into  its  own  building,  a 
white  Bedford  stone  structure  of  13 
stories.  In  1924  the  management  of  the 
Register  and  Tribune  acquired  the  Des 
Moines  News,  a  Scripps-Howard  paper, 
which  under  various  managements  had 
been  in  the  D'es  Moines  field  for  abom 
40  years.  The  News  was  merged  with 
the  Tribune  and  for  several  years  the 
consolidated  paper  was  known  as  the 
Ei'ening  Tribune-News.  In  1927  the 
Capital,  a  Republican  paper,  owned  for 
many  years  by  the  late  Senator  Lafayette 
Young  was  purchased  and  merged  with 
the  Tribune  and  the  paper  the  product 
of  the  consolidation  was  called  the 
Tribune-Capital.  The  Register-Tribune 
comjMny  purchased  a  three  story  tructure 
at  Eighth  and  Locust  streets,  next  to  its 
own  building  and  in  1926  reconstructed 
it  to  harmonize  architecturally  with  its 
own  plant. 

.\lone  in  the  Des  Moines  field,  the 
papers  redoubled  efforts  at  fairness  and 
impartiality  in  the  handling  of  the  news. 
W'arn^  by  Mr.  Ingham  the  news  and 
editorial  staffs  were  instructed  to  “lean 
backwards”  in  striving  for  fair  play  in 
order  that  no  fair  minded  minority  might 
feel  that  opportunity  for  free  and  open 
discussion  had  been  lost  by  the  dropping 
out  of  other  dailies  from  the  Des  Moines 
field.  The  editorial  pages  of  the  paper 
have  continued  to  speak  vigorously  on 
matters  of  opinion  but  every  effort  has 
been  made  to  leave  space  in  the  columns 
of  the  publications  open  for  the  presenta¬ 
tion  of  every  shade  of  belief. 

Harvey  Ingham  from  the  beginning  has 
insisted  upon  complete  editorial  inde¬ 
pendence.  He  came  to  the  Register  with 
the  agreement  that  he  was  to  have  un¬ 
restricted  editorial  control  and  he  has 
had  it.  Politically  he  is  an  independen* 
Republican  but  he  has  not  hesitated  to 
cross  party  lines.  His  lack  of  deference 
to  bring  “regular”  politically  has  for 
years  been  a  sore  spot  with  heads  oi 
party  organizations.  Perhaps  a  secret  of 
the  influence  of  his  papers  editorially  i* 
the  fact  that  in  all  his  years  Ingham  has 
steadfastly  refused  to  “grind  axes”  or  to 
let  his  paper  be  used  for  selfish  purposes 

He  has  turned  down  so  many  oppor¬ 
tunities  for  political  appointment  that 
lowans  generally  know  now  that  he  warts 
to  be  an  editor  and  not  a  political  job 
holder.  One  of  his  editorial  writers  is 
closed  that  Ingham  never  has  written  as 
editorial  when  requested  to  do  so  by  any¬ 
one.  Not  infrequently  he  has  ordered 
thrown  in  to  the  “hell  box”  the  type  d 
an  editorial  because  some  interested  per¬ 
son  suggested  after  it  was  written  bB* 

(Continued  on  peege  42) 


By  WAYNE  WEISHAAR 


Editor  &  Publisher 


and  The  Fourth  Estate  for  September  2*i,  1  2  8 


17 


'mm 


has 
*Je- 
irith 
un- 
has 
den* 
1  to 
ena 
for 

5  Oi 

!t  of 


JACKSONVILLE,  FLA.  j 


Holding  The  Gain  Is  As  Important  As  Making  It 

In  building  newspaper  progress,  it  is  comparatively  easy,  through  one  “plan"  or  another  “scheme," 
to  win  temporary  popularity,  temporary  circulation.  But  it  is  another  matter  to  hold  such  gains. 

k  Usually,  the  cost  of  artihciar spurts  is  greater  than  their  worth.  Every  reader  who  responds  A 

%  to  pressure  to  buy  a  newspaper  and  then  is  disappointed  in  its  service,  is  a  distinct  liability.  Mi 

If  you  could  trace  the  history  of  the  Florida  Times-Union  year  by  year  through  its  sixty-  m ^ 

three  years  of  service,  you  would  find  evidence  of  substantial  growth.  But  more  im-  M ^ 

portant  still,  you  would  find  that  under  normal  conditions  the  gain  in  circulation  m ^ 

has  been  gradual,  steady — and  it  has  held.  Even  following  “boom"  years,  the  m K 

figures  show  little  slacking  off.  m  K 

Reader  confidence  is  the  answer.  Jacksonville  readers  buy  the  Florida  M K 

Times-Union  because  it  has  given  them  consistent  service  for  more  than  m ^ 

six  decades.  Readers  throughout  Florida  choose  the  Florida  Times-  a  K 

Union  because  it  is  as  important  in  its  state  as  it  is  in  Jacksonville.  M K 

And  advertisers  choose  the  Florida  Times-Union  because  it  leads  a  K  ,  . 

— holds  the  gains  it  makes.  a ^  dcvm 
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MISGUIDED  PUBLICITY  AGENTS  BLAMED 
FOR  “POWER  TRUST  SCANDAL”  PROBE 


N.  D.  Cochran,  Scripps-Howard  Editor,  Tells  American  Electric 
Railway  Association  that  Legitimate  Aims  Are  Being  Miscon¬ 
strued — Says  Papers  Willing  to  Print  Utility  Arguments 


A  NEWSPAPER  editor’s  opinion  of 
the  propaganda  methods  of  the  so- 


called  power  trust  now  being  investigated 
by  the  Federal 


Trade  G)mmis- 
sion  was  fur¬ 
nished  members 
of  the  American 
Electric  Railway 
Assoc  iation  at 
their  annual  con¬ 
vention  in  Oeve- 
land,  SepL  27,  by 
Negley  D.  Coch¬ 
ran,  member  of 
the  editorial  board 
of  the  Scripps- 
Howard  News¬ 
papers. 

Necley  d.  Coc*ba*  i^j.  Codiran. 

who  said  he  had 
been  studying  the  transportation  and 


utility  proUem  for  25  years,  declared  that 
the  newspapers  were  misconstruing 
legitimate  aims  in  reporting  the  commis¬ 
sion  hearings  and  blamed  “misguided 
publicity  experts,  who  don’t  know  either 
the  puUic  or  the  public  utilities,”  rather 
than  practical  operatives. 

S|ieaking  for  Scripps-Howard  editors 
he  added  he  was  able  to  say  “with  the 
utmost  confidoKe  that  any  utility  that 
wants  no  more  than  a  square  deal,  I 
mean  for  both  the  city  and  the  utility, 
and  goes  to  that  editor — any  of  them — in 
that  spirit,  it  will  be  met  in  a  spirit  of 
justice  and  the  square  deal. 

“Hut  the  public  interest  will  be  upper¬ 
most  in  that  editor’s  mind,”  he  continued. 
"I  know  the  impression  prevails  to  some 
extent  that  news|»pers  love  to  fight 
public  utilities,  but  it  isn’t  altogether  true. 

“Now  and  then,  but  not  often,  you  will 
run  across  a  newspaper  editor  who  is 
just  naturally  a  ferninster  and  itching  for 
a  fight.  Those  who  are  for  sale  are  rare. 
.\ftcr  45  years  in  the  newspaper  business 
I  say  with  confidence  that  there  is  no 
class  of  citizens  in  the  country  who  arc 
more  inclined  to  be  on  the  level  than 
they.  The  general  run  of  editors  wHl 
meet  anybody  in  the  spirit  in  which  they 
are  approached,  and  their  relation  with 
the  public  utilities  depends  largely  upon 
the  men  who  manage  the  utilities.” 

Mr.  Cochran  said  that  in  order  to  get 
his  own  impressions  of  the  Federal  Trade 
Commi.ssion’s  investigation  of  the  utilities 
he  took  time  to  read  testimony  published 
in  tlie  official  reports. 

“As  I  read  page  after  page  of  ques¬ 
tions  and  answers,  I  got  the  impression 
that  those  witnesses  were  for  the  most 
part  frank  and  candid,  and  that  they  had 
done  only  what  they  believed  they  had 
a  perfect  legal  and  moral  right  to  do. 
None  of  them  felt  that  he  had  committed 
any  crime.  Not  believing  that  public 
ownership  was  good  even  for  the  public, 
they  were  trying  to  convince  tl»e  public 
of  what  they  themselves  believed.  The 
fact  that  they  did  it  for  hire,  or  that 
some  of  them  formerly  had  been  govern¬ 
ment  or  state  officials  or  employes  had 
no  criminal  significance.  Certainly  they 
and  their  employers  had  a  perfect  right 
to  tell  their  side  of  the  story  to  the  public 
and  to  defend  their  rights.  They  had  % 
right  to  go  before  Congress,  State  legis¬ 
latures  and  municipal  councils,  or  any 
other  form  of  political  government,  and 
make  the  best  case  they  could  for  or 
against  proposed  legislation.  They  had 
a  right  to  get  their  argument  into  news¬ 
papers,  magazines,  and  books.  I  am 
sfieaking  now  of  their  right  to  get  to  the 
public  in  any  fair  manner  they  might 
choose  to  make  their  argument. 

“So  it  wasn’t  so  much  what  they  tried 
to  do  as  it  was  how  they  tried  to  do  it. 
In  my  judgment,  and  from  the  standpoint 
of  a  newspaper  editor,  the  first  and  criti¬ 
cal  mistaim  made  was  in  preventing  the 
investigation  sought  hy  the  Walsh  resolu¬ 
tion.  Had  thev  told  the  S'^nate  to  go 
ahead  and  investigate,  and  offered  to  lay 


all  their  cards  on  the  table,  it  would  have 
been  much  lietter  for  them ;  there  would 
have  been  no  public  impression  that  there 
was  something  they  wanted  to  conceal. 
While  there  api^ared  to  be  little  or  no  re¬ 
luctance  on  their  part  to  lay  the  cards  on 
the  table  when  an  investigation  finally 
came  by  the  Federal  Trade  Commission, 
some  public  suspicion  had  been  arous^ 
That  made  news  for  newspapers  and  in¬ 
spired  editorials  that,  to  say  the  least, 
were  not  helpful. 

“But  after  reading  many  pages  of  testi¬ 
mony  without  any  particular  shock  to  my 
newspaper  mind,  I  came  across  one  para¬ 
graph  that  was  shocking.  One  witness 
was  being  examined  on  some  paper  in 
which  he  had  been  asked,  if  he  were  run¬ 
ning  for  a  nomination  for  United  States 
Senator  against  a  man  whose  speeches  had 
indicated  that  he  favored  public  owner¬ 
ship  and  he  had  to  get  up  a  set  of  speeches 
tackling  him  on  that  line,  what  he  would 
find  pertinent  and  useful.  A  statement  he 
had  prepared  was  submitted  to  him  and  he 
was  asked  to  read  tliis  paragraph : 

“  ‘This,  of  course,  is  not  an  attempt  at 
writing  a  speech.  My  idea  would  be  not 
to  try  logic,  or  reason,  but  to  try  to  pin 
the  Bolshevik  idea  on  my  opponent.  I  do 
not  believe  that  the  theory  of  Government 
ownership  would  be  much  use  except  be¬ 
fore  a  hand-picked  audience.’ 

“Any  of  you  ou^t  to  be  able  to  figure 
how  that  would  impress  a  newspaper  man. 
Yet  I  don’t  lielieve  many  of  you  actual 
operating  officials,  if  any  at  all,  would 
think  out  that  way  of  meeting  argument  in 
favor  of  government  ownership.  Those 
of  you  who  are  practical  utility  men 
would  have  some  logic  and  reason  with 
which  to  meet  the  argument,  and  would 
not  have  thought  of  the  Bolshevik  idea. 
In  short.  1  Ijelieve  you  were  misrepre¬ 
sented  by  your  own  publicity  department, 
but  in  the  public  and  in  the  newspaper 
mind  the  impression  was  that  that  state¬ 
ment  expressed  the  public  utility  attitude. 
All  newspaper  men  know  only  too  well 
how  such  tactics  have  been  employed 
against  perfectly  honest  public  men ;  and 
linking  up  men  with  whom  you  don’t 
agree  with  reds,  communists  and  Bolshe¬ 
vists  is  old  stuff  and  doesn’t  get  over. 

_  “I  shall  not  attempt  to  speak  authorita¬ 
tively  for  newspaper  in  general  or  for 
Scripps-Howard  Newspapers  in  particu¬ 
lar,  but  I  know  enough  about  the  policy 
of  the  latter  to  know  that  each  editor  of 
one  of  them  is  in  practically  supreme 
charge  of  his  local  policy.  Yet  the  gen¬ 
eral  policy  is  such  that  only  honest  editors 
can  last  long  in  their  jobs.  They  are  pre¬ 
sumed  to  he  honest  enough  to  be  fearless- 
Iv  independent.  In  no  sense  is  there  any 
demand  or  desire  that  they  l»e  other  than 
fair.  If  thp-  are  suspicious  of  so-called 
public  relations  experts,  or  publicitv  men. 
it  is  because  of  the  manner  in  which  they 


are  apprf>ached.  That  is,  if  they  suspect 
somebody  is  trying  to  put  something  over 
on  tliem  or  the  public,  tlien  it  may  be 
difficult  to  convince  them  even  of  the 
truth. 

"Any  Scripps-Howard  editor  will  print 
any  argument  a  public  utility  manager 
wants  to  make  so  long  as  it  shows  on  its 
face  that  it  comes  from  the  utility.  But 
when  attempts  are  made  to  sneak  under 
the  canvas  or  to  try  to  influence  public 
opinion  by  devious  ways,  there  will  be 
editorial  resistance,  reluctance  and  prob¬ 
ably  hostility.  In  such  methods  I  would 
include  attempts  to  doctor  school  text 
books,  subsidize  school  teachers  and 
college  professors  and  worst  of  all  un¬ 
fairly  to  attempt  to  discredit  public  men 
who  disagree  with  them  on  the  matter  of 
public  ownership.” 


NEWSPAPER  CAMPAIGN 
FOR  AUTOSTROP 


300  Papers  in  Smaller  Cities  to  Adver¬ 
tise  “Stropping”  Idea — Lord  & 
ThomM  and  Logan  Handling 
Account 


A  SPECIAL 
EDITION 


Is  the  only  means  of  rom- 
pleiely  covering  the  com¬ 
merce  and  industry  of  your 
city.  Natural  developments 
demand  representation  and 
a  newspaper  is  rendering  a 
distinct  sendee  when  it  pro¬ 
duces  a  worth-while  “Spe¬ 
cial.”  Consult 


Jobi  B.  Gaflagber  Company 


45  W.  4Sth  St.,  N.  Y.  City 


‘VANORAMA”  APPEARS 


New  Illustrated  Weekly  Edited  by 

Herbert  Mayer  Published  in  N.  Y. 

First  issue  of  Panorama,  Mrs.  Anne 
U.  Stillman’s  New  York  illustrated  news 
weekly  appeared  Oct.  1,  and  is  notable 
for  its  newspaper  flavor. 

Edited  by  Herbert  Mayer,  formerly 
of  tlie  New  York  Daily  Mirror,  the  lead¬ 
ing  article  is  by  John  K.  Winkler, 
formerly  of  the  New  York  American, 
and  is  an  outline  biography  of  Arthur 
Brisbane. 

Other  newspaper  people  represented  in 
the  first  issue  are :  Nunnally  Johnson, 
roving  reporter  of  the  New  York  Eve¬ 
ning  Post,  Hettie  Fithian  Cattell,  for¬ 
merly  of  the  New  York  Daily  Mirror, 
Irene  Kuhn,  New  York  Daily  News, 
Jane  Dixon,  formerly  of  the  New  York 
Evening  Telegram,  and  Morris  Markey, 
formerly  of  New  Yorker. 


A  small  city  newspaper  campaign  is  be¬ 
ing  used  to  put  across  the  stropping  prin¬ 
ciple  of  the  .\utoStrop  safety  razor.  The 
.\utoStrop  Safety  Razor  Company,  Inc., 
of  which  N.  R.  Maas  is  president,  is  using 
300  papers  for  the  purpose  with  five 
'iMigarincs.  Lord  &  Thomas  and  Lo^n  is 
hai^ling  copy  and  placing  the  business. 

“The  basis  for  the  advertising  appeal 
is  ‘stropping’  and  the  benefits  to  be  de¬ 
rived  therefrom,”  Mr.  Maas  pointed  out. 
“In  our  various  advertisements  we  ex¬ 
plain  how  an  unstropped  blade  gets  out 
of  alignment  and  how  the  rough  edges 
pull  and  scratch. 

“The  advertisements  in  the  drive  do 
not  carry  any  illustrations  heretofore 
common  in  safety  razor  copy,  such  as  a 
man  shaving  or  feeling  his  face. 

“We  have  design^  these  advertise¬ 
ments  so  that  the  large  type  itself  shall 
be  of  sufficient  size  and  strength  to  be  as 
attractive  as  a  good  picture.” 

In  this  campaign  the  company  is  also 
introducing  Valet  AutoStrop  Shaving 
Cream.  Insertions  will  appear  weekly 
for  17  weeks  on  the  present  schedule,  the 
space  varying  from  four  columns  by  125 
lines  to  two  columns  by  ISO.  The  intro¬ 
ductory  offer  campaign  which  ran  in 
newspapers  and  magazines  of  the  United 
States  for  two  months  last  summer  is 
now  appearing  in  150  papers  in  Canada. 


20,000,000  HEARST  READERS 


NEW  OKLAHOMA  DAILY 


In  a  news  story  in  Editor  &  Publish¬ 
er,  Sept.  22,  page  6,  a  typographical  error 


The  Maud  (Okla.)  Enterprise  became  gave  “2,000,000”  as  the  number  who  daily 
a  daily  newspaper  recently.  It  is  edited  read  Hearst  newspapers.  Of  course,  the 


by  L.  G.  Hardy. 


number  is  20,000,(XX). 


THE  ONLY 


PHILADELPHIA 

NEWSPAPER 


to  Show  Consistent  GAINS 
Every  Month  This  Tear 


For  the  first  six  months  of  1928  the  PHILA¬ 
DELPHIA  DAILY  NEWS  regUtered 
monthly  gains  as  follows: 


January  .  39,325  Lines 

February .  106,750  ** 

March .  84,435  “ 

AprU .  4,240  “ 

May  .  106,795  “ 

June .  147,990  “ 

The  PHILADELPHIA  DAILY  NEWS  also  showed 
gains  of  140,310  lines  for  July  and  112,533  lines  for 
August.  Incidentally,  all  other  Philadelphia  news¬ 
papers  showed  losses  on  their  six-month  totals — and  are 
still  running  behind. 

The  "uncanny  pulling  power”  of  the  DAILY  NEWS 
has  developed  a  new  yardstick  for  measuring  Philadel¬ 
phia  newspaper  advertising  values.  Keyed  copy  is 
proving  DAILY  NEWS  values  for  national  advertisers 
almost  daily. 


DailyInewS 


Member  Audit  Bureau  of  Circulation 


NEW  YORK 
Msefadden  Publications 
S50  Hudson  Street 


CHICAGO 
Chas.  H.  Shattuck 
168  N.  Michigan  Ave. 


I 
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increased  Leadership  in 
National  Advertising — 


In  the  week 
Sunday,  Sep¬ 
tember  16  to 
Saturday,  Sep¬ 
tember  22,  The 
New  York 
Times  printed 
a  new  high 
record  volume 
of  advertising, 
757,541  lines. 
The  previous 
record  had  been 
722,454  lines  in 
the  week  ended 
January  10, 
1926.  No  other 
New  York  news¬ 
paper  has  ever 
equalled  this 
volume. 


Many  columns 
also  were  omit¬ 
ted  in  the  week 
because  of  the 
pressure  of  The 
Times  complete 
news  reports. 


The  New  York  Times  in  eight  months  this  year 
published  4,478,791  agate  lines  of  national  adver¬ 
tising — 

— an  excess  in  total  volume  over  any 
other  New  York  newspaper  of 
787,414  lines. 

— a  gain  of  241,332  lines,  three  times 
the  gain  of  any  other  morning 
newspaper  of  standard  size. 

—  a  greater  lead  over  the  next  news¬ 
paper  than  in  the  corresponding 
period  of  1927. 

The  character  of  the  advertising  published  is  kept 
at  the  highest  standard  through  the  censorship  regula¬ 
tions  of  The  Times. 

The  average  net  paid  sale, 

Week  Days,  405,707 
Sundays,  700,925 


Murk 
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READERS  LAUGHED  WHEN  EDITOR  BROKE 
COLUMN  CUT  FROM  PAGE  ONE  TO  FOUR 


Ralph  L.  Millett  of  Memphis  Achieved  Startling  Effect  With 
Photo  of  Elongated  Youth  Which  Didn’t  Fit  Page — 

Now  Writing  Politics 


By  CHARLES  EUGENE  HSHER 


"Y^HEN  newspaper  men  of  Memphis 
father  together  after  the  tinal  edi¬ 
tions  and  “sh^  talk  at  thirty”  the  con¬ 
versation  inevitably  gets  around  to  Ralph 
L  Millett,  politi- 


:al  editor  of  the 
Memphis  Press- 
Scimitar,  and  his 
idiosyncrasies,  his 
beats  and  his  bril¬ 
liant  stories. 

And  always  one 
gem  in  the  vet¬ 
eran  Millett’s  pic¬ 
turesque  career  is 
mentioned  and 
dwelt  upon  at 
length  and  with 
many  chuckles. 

It  concerns  the 
time  back  in  1916 
when  he  was  edi- 


Ralfh  L.  Millett 


tor  of  the  Memphis  Press  and  did  some¬ 
thing  no  editor  is  believed  to  have  done 
before — or  since. 

He  continued  a  piece  of  one  column 
art  from  page  one  to  page  four. 

It  came  about  this  way:  One  day  an 
elongated  Western  Union  messenger  boy 
stumbled  into  Millett’s  office  with  a  tele¬ 
gram  that  should  have  gone  downstairs. 
Ralph  looked  at  the  youth  somewhat 
aghast,  remarking,  “How  tall  are  you, 
son?  You’re  about  the  tallest  kid  I 
ever  saw.” 

The  boy  replied  he  was  six  feet  four. 

And  Millett,  always  on  the  lookout  for 
the  unusual,  imm^iately  called  in  a 
photographer  and  a  picture  was  made  of 
the  youth.  The  picture  was  run  on  page 
one  with  a  little  story,  written  by  Ralph 
himself. 

The  next  day  and  the  next  tall  boys 
flocked  to  Millett’s  office,  and  the  editor 
saw  he  had  started  something.  Since 
every  boy  seemed  to  be  a  little  taller  than 
his  predecessor,  Millett  conceived 
idea  of  finding  the  tallest  youngster  in 
Memphis. 

“We  had  good  art  for  a  week,”  Ralph 
says,  "then  the  thing  sorta  died  down.” 

But  one  day  just  as  Millett  was  about 
to  declare  a  winner  the  grand  climax 
was  reached — and  hence  this  story.  A 
lb-year-old  lad  of  some  six  feet  11  inches 
(some  say  seven  feet  nine)  crouched 
under  the  ceiling  of  the  editor’s  sanctum 
and  expressed  a  desire  to  enter  the  con¬ 
test. 

.And  so  another  picture  was  made 
Millett  ordered  a  one  column  cut,  full 
length,  for  page  one. 

The  cut  came  back  from  the  engravers 
on  the  home  edition  deadline.  It  was  the 
longest  cut  he  ever  saw,  Millett  says. 
Back  into  the  composing  room  it  was 


rushed,  and  pretty  soon  the  make-up  edi¬ 
tor  burst  into  Millett’s  office: 

“Mr.  Millett,  that  damn  cut’s  too  long. 
With  all  your  streamers  and  that  box 
feature,  it  won’t  go  on  page  one,  unless 
we  tear  the  make-up  to  pieces,  and  we 
ain’t  got  time!  What’ll  I  do?” 

Now  Ralph  is  noted  for  his  quick  de¬ 
cisions.  It  took  him  but  a  second :  ‘|Cut 
him  off  just  above  the  knees  and  continue 
him  on  page  fourl”  he  ordered. 

And  it  was  done. 

That  day  the  Memphis  Press  carried 
on  its  page  one  an  almost  knee-length 
picture  of  a  very  young  man,  at  the  bot¬ 
tom  of  which  was  the  notation;  "Con¬ 
tinued  on  page  four." 

And  on  page  four  the  delighted  reader 
saw  the  remainder  of  the  youth,  includ¬ 
ing  the  feet. 

The  whole  town  chuckled.  Many 
laughed  out  loud.  One  or  two  readers, 
old  timers  say,  called  the  office  and  in 
a  hysterical  voice  attempted  to  tell  how 
pleased  they  were.  Everybody  remem¬ 
bers  it. 

Even  Mr.  Millett,  who  recalls  it  now 
and  then  with  a  sheepish  grin:  “When 
I  die,  and  go  to  that  land  prepared  for 
newspaper  men.  I’ll  not  be  remembered, 
I  fear,  for  my  one  or  two  little  beats, 
but  only  as  the  man  who  once  continued 
a  piece  of  page  one  art  to  page  four.” 

And  the  Shop  Talkers  agree  with  him. 


AHLGREN  SUCCEEDS  MYNDERS 


CONCORD 


The  most  concentrated 
Quality  Market  in  all  N.  H. 


60% 

95% 

43% 

49% 

85% 


mm  I  E|<  paid  in  Onneon 

More  Income  Taxes  »  * 


paid  in  Concord  than  the  aToraca  for 


oitiei.  Ho  oitp  papa 


More  Gas  Consumed 
More  Electricity 
More  Telephones 
More  Depositors 


bp  Concord  houMheldon  than  the 
avorapa  for  all  other  H.  H.  citiaa. 
Ho  dtp  eontumeo  more, 
conanmod  bp  Concord  honaoholdam 
than  the  averapa  for  all  othor  H.  H. 
dtiaa.  Ho  dtp  eananmea  mare. 


are  naad  in  Concord  than  tha  arerape 
for  all  other  H.  H.  dtiaa.  Ho  dtp 
uaaa  more. 


hava  aarinpa  in  Concord  banka  than 
tha  ararapa  for  all  other  H.  H.  dtiaa. 
Ho  dtp  baa  moro. 


The  Concord  Momtor-Patriot 


Sells  one  paper  to  every  4.05  persons  in  Concord 

Special  Representative  Julius  Mathews 


T.  P,  ELLIS  GIVES  $100,000  TO 
UNION.  HIS  “ALMA  MATER” 


'pHEODORE  P.  ELLIS,  former 
publisher  of  the  Worcester 
(Maas.)  Telegram  and  Gazette,  re- 
cently  donated  the  sum  of  $100,- 
000  aa  an  endowment  to  the 
widows’  and  orphans’  home  of  the 
International  Printing  Pressmen’s 
Union. 

‘The  gift  was  announced  at  the 
recent  convention  of  the  union. 
According  to  Mr.  EJlis,  a  former 
press  room  foreman,  the  fund  is 
a  gift  to  ^Alma  Mater,”  as  the 
union  was  “his  college.” 


CARD  SYSTEM  SAVQ 
aRCULATOR'S  TIME 


Ben  R.  Litfin,  Dadles  (Ore.)  Ckro: 
Describes  Method  for  Keeping 
Track  of  Route  Lists — Calls 
It  a  Short  Cut 


STURDIVANT  HONORED 


Drama  Critic  of  Memphis  Evening  Ap¬ 
peal  Named  Managing  Editor 


Associates  Present  (^fts,  InclucBng 
Spats,  as  He  Leaves  Chicago 

Chicago  advertising  men,  150  strong, 
gathered  recently  at  the  Ckrmania  club 
at  a  dinner  in  honor  of  John  W.  Woodley 
Sturdivant,  acount  executive  for  Erwin, 
Wasey  &  Cx).,  who  has  been  transferred 
to  the  New  York  office.  Mr.  Sturdivant 
was  associated  with  the  Chicago  office 
for  more  than  ten  years. 

J.  G.  Kane,  copy  chief  for  Erwin, 
Wasey,  acted  as  toastmaster,  and  pre¬ 
sented  Mr.  Sturdivant  with  an  antique 
grandfather’s  clock,  the  gih  of  his  as¬ 
sociates  and  friends.  Then,  since  he  was 
about  to  travel  to  New  York,  Mr.  Stur¬ 
divant  was  presented  with  a  Gladstone 
bag  and  brief  case  to  matdi,  a  derby  hat, 
spats  and  a  cane. 

C!harles  Stoddard,  veteran  (Chicago  ad- 
vedtising  man,  in  presenting  the  cane  and 
spats,  said  it  would  never  to  do  to  let 
one  of  the  fraternity  depart  for  New 
York  without  the  proper  equipment.  Fred 
Parsons,  head  of  the  (Chicago  News¬ 
paper  Representatives  .Association,  and  E. 
Ross  Gamble,  of  Erwin,  Wasey,  were 
among  the  speakers. 


A  method  for  keeping  track  of  ( 
rier  route  lists  which  accomplish^ 
purpose  “in  the  shortest  possible  time 
in  the  fewest  motions,”  was  described 
cently  by  Ben  R.  Litfin,  publisher  of  7 
Dalles  (Ore.)  Chronicle. 

Mr.  Littin  said  his  system  was  a 
vised  version  of  the  “little  merch 
plan,”  best  for  circulations  of  51)00 
6,000  and  continued: 

“The  first  thing  necesary  is  to  lay 
your  town  in  routes.  V\  hen  you  are 
ing  this,  also  list  the  house  numbers 
non-subscribers.  When  you  have  rr 
pleted  this  you  have  a  list  by  routes 
every  house  in  town.  Re-check  this 
once  a  year  at  least. 

“Then  card-index  all  the  uhsinbc^ 
by  routes.  We  use  a  Kardex  file  w 
four  colors  of  cards — salmon  for  yea: 
in  advance,  white  for  monthly  earn 
collection,  blue  for  pay  office  iikhi 
and  buff  for  deadheads.  There  should 
very  few  buff  cards  in  your  file. 

“Immediately  mark  up  all  cards  sh 
ing  expiration  date  and  signal  them 
the  month  they  expire.  Of  course  ii| 
monthly  carrier  white  cards  do  not  i 
signaling.  Then  you  need  a  day  N 
to  list  ffie  starts,  stops  and  changes. 

“Under  my  system  I  have  eliminated 
lot  of  journal-ruled  sheets  and  a  lot 
clerical  work  by  the  use  of  a  little  3  x 
card  filed  in  front  of  each  route, 
this  card  is  kept  the  entire  record  of 
route,  every  day  and  every  month. 

‘|Carriers  are  billed  monthly.  I  belief 
it  is  better  to  pay  carriers  for  coll 
work  than  to  try  to  collect  city  subscri 
tions  from  the  office.  I  know  it 
cheaper  and  more  thorough.” 


m 


Frank  .Ahlgren,  dramatic  critic  of  the 
Memphis  Evening  Appeal,  vtill  succeed 
Alfr^  Mynders  as  managing  editor  of 
that  paper  Oct.  1,  it  was  learned  this 
week.  Ahlgren,  26  years  old,  has  been 
with  the  Evening  Appeal  since  it  started 
on  December  1,  1926,  having  previously 
worked  in  Memphis  on  the  Memphis 
Neias-Scimitar  as  courthouse  reporter. 

Ahlgren  formerly  worked  on  the  Su- 
perioi-  (Wis.)  Telegram,  Duluth  (Minn.) 
Herald  and  the  Milwaukee  (Wis.)  Jour¬ 
nal.  For  several  months  he  has  been 
handling  all  promotion  work  on  the 
Memphis  Evening  .Appeal. 

Mynders  resigned  recently  as  managing 
editor,  effective  Oct.  1.  to  become  assist¬ 
ant  to  George  Fort  Milton,  president  and 
publisher  of  the  Chattanooga  News. 


JOINS  COAST  GROUP 

The  H' allace  (Idaho)  Press  Times, 
W.  B.  Heitfield,  general  manager,  has 
joined  the  Pacific  Northwest  Newspaper 
Assfxiation. 


PANORAMA 


New  York’s  first 


Illustrated 
News  Weekly 


makes  its  debut  on  the  news  stands  September 
28th.  It  serves  a  field  heretofore  overlooked 
in  the  United  States. 


The  general  character  of  PANORAMA  will 
be  similar  to  that  of  The  Illustrated  London 
News,  depicting  in  news  and  pictures,  the 
vivid  life  of  New  York  City.  It  appeals  to  a 
high  class  reading  public,  in  its  treatment  of 
Science,  Society,  Business,  Finance,  Art, 
Music  and  many  other  subjects  of  metro¬ 
politan  interest. 


The  purchasing  power  of  PANORAMA 
readers  makes  it  a  fertile  advertising  medium. 


PANORAMA  PUBLISHING  CO.,  INC. 
33  West  42nd  Street,  New  York  City 


Mrs.  Anne  U.  Stillman 

Chairman  of  the  Board 


H.  Phelps  Clawson,  Pres.  Herbert  B.  Mayer,  Edncr. 
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FOR 

MAXIMUM  PROFIT 
EVERY  MAJOR  SALES  CAMPAIGN 

NEEDS  The 

WORLD’S  Greatest  newspaper 

A  SALES  POWER  IN  THE  COUNTRY’S  MOST  PROFITABLE  MARKET 


The  following  irrefutable  facts  point  to  in¬ 
tensive  use  of  the  Chicago  Tribune  in  any 
major  sales  campaign. 

The  strongest  medium  in  Chicago  and  the 
Chicago  territory  is  the  Tribune. 

With  a  daily  circulation  of  825,000  and  more 
than  a  million  on  Sundays,  the  Tribune  for 
sheer  numbers  alone  offers  an  unparalleled  cover¬ 
age,  not  only  in  Chicago  but  throughout  the  Chi¬ 
cago  territory. 

In  Chicago  and  suburbs  alone,  it  reaches  S9%  of 
the  families  on  weekdays  and  67%  on  Sundays — 
222,000  more  families  than  any  other  Chicago  news¬ 
paper.  It  has  a  coverage  without  approach  by  any 
other  medium  whatever. 

Outside  Chicago,  the  Tribune’s  circulation  is 
ideally  distributed  for  producing  greatest  return 
from  your  advertising.  In  1262  key  cities  and 
towns  of  the  territory,  the  Sunday  Tribune  reaches 
from  20%  to  90%  of  the  families.  The  daily  Tribune 
gives  this  coverage  in  761  cities  and  towns.  Ninety- 
four  per  cent  of  the  total  circulation  is  urban— con¬ 
centrated  in  the  most  easily  reached  and  profitable 
trading  centers.  No  other  medium  whatever  is  as 
logically  and  intensively  distributed  for  producing 
maximum  sales  return  from  your  advertising  dol¬ 
lars. 

The  Tribune  offers  the  most  economical 
coverage  of  this  huge  market. 

No  list,  no  combination,  of  magazines  and  news¬ 
papers,  can  approach  the  Tribune’s  mighty  coverage 
in  Zone  7 — save  at  costs  far  above  Tribune  rates. 
Mere  addition  of  circulations  and  of  rates  will 
show  conclusively  that  the  Tribune’s  coverage 
not  only  is  strategic,  but  the  most  economi¬ 
cal  as  well. 


Advertisers  have  found  the  Tribune  the 
country’s  most  productive  medium  and  have 
given  it  lineage  accordingly. 

The  saga  of  supremacy  cannot  be  written  in  a 
few  weeks,  a  few  months.  When  from  experience 
and  results  advertisers  give  one  newspaper  the 
overwhelming  preference  they  have  given  to  the 
Tribune,  only  one  conclusion  is  possible.  For  16 
years  the  Tribune  has  printed  more  millines  of  ad¬ 
vertising  than  any  publication  on  earth.  For  nearly 
as  many  years  it  has  led  all  newspapers  in  adver¬ 
tising  revenue.  In  Chicago  it  leads  its  nearest  com¬ 
petitor  by  millions  of  lines  year  after  year. 

Its  appeal  to  women,  its  home  influence,  has 
been  proved  beyond  question. 

When  selling  the  rich  Chicago  market,  national 
advertisers  of  foodstuffs  and  furniture,  clothing 
and  cosmetics,  have  made  by  far  their  biggest  in¬ 
vestments  in  the  Tribune  because  of  its  immediate 
cash  return.  During  the  first  eight  months  of  1928 
the  Tribune  carried  two  and  one-third  times  as 
much  women’s  clothing  advertising  as  the  next 
Chicago  newspaper.  In  household  utilities,  drugs 
and  allied  lines,  the  Tribune’s*  leadership  also  is 
unmistakable. 

Examine  the  evidence  —  and  decide 
according  to  it. 

The  Tribune  is  prepared  to  submit  detailed  evi¬ 
dence  on  every  phase  of  advertising  in  the  great 
Chicago  market.  Send  for  a  Tribune  man — and 
decide  for  yourself  just  how  great  an  opportunity 
the  Tribune  offers  for  profitable  exploitation 
of  your  product  in  Zone  7 — a  full  fifth  of  the 
entire  national  market. 
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Mtma  HEADS  GOLF  COMMITTEE 

McCartliy  Arrancinc  for  Artwta  and 
Writers  TourBament,  Oct.  16 

Ray  McCarthy,  president  of  the  Kerr- 
McCarthy  Advertising  Service,  Inc.,  has 
been  appointed  chairman  of  the_  tourna¬ 
ment  committee  for  the  Artists  and 
Writers  Golf  Association  contest  to  be 
held  at  the  North  Hempstead  Country 
Oub,  Port  Washington,  Long  Island, 
Tuesday,  Oct.  16th.  Leading  authors  and 
illustrators  are  members  of  this  organiza¬ 
tion. 

The  president  is  Grantland  Rice,  Rex 
Beach  is  vice-president.  Rube  Goldberg 
is  treasurer,  Clare  Briggs  is  secreUry  and 
C.  D.  Williams  is  chairman  of  the  ex¬ 
ecutive  committee. 

New  PmcIuJI  Account 

Irvin  F.  Paschall,  Inc.,  222  West 
Adams  street,  Chicago,  has  been  ap¬ 
pointed  as  advertising  counsel  for  inde¬ 
pendent  oil  marketers  of  the  United 
States,  organized  as  the  Independent  Oil 
Men  of  America,  with  headquarters  in 
Chicago.  A  campaign  featuring  “Spread 
liagle"  and  "Red  Hat”  trade  marks  will 
be  started  shortly  with  newspapers,  busi¬ 
ness  papers,  direct  mail  and  ultimately 
magazines  as  advertising  media. 

Parker  witk  Houlihan 

Will  Rogers  Parker  has  been  named 
account  executive  and  a  member  of  the 
plant  board  of  James  Houlihan,  Inc.,  San 
Francisco  advertising  agency.  Parker 
formerly  was  associated  with  the  Erick¬ 
son  Company  of  New  York,  and  previous 
to  that  he  was  for  five  years  in  an  ex¬ 
ecutive  position  with  the  H.  K.  McCann 
Company  in  San  Francisco. 

Mitchell-Fanst  Adda  Executhrea 

C.  H.  Turner,  for  17  years  associated 
with  Lord  &  Thomas  and  Logan  has 
joined  the  staff  of  the  Mitchell -Faust 
Company,  Chicago,  in  the  capacity  of 
chief  space  buyer.  Robert  C.  Marley, 
known  in  railroad  'advertising  circles,  h^ 
also  joined  the  Mitchell- Faust  Company, 
as  cemy  consultant.  He  was  in  charge  of 
the  Chicago  office  of  the  Caples  Com¬ 
pany  for  several  years. 

Agency  Adds  to  Staff 

Harold  S.  McGuire,  formerly  western 
manager  of  the  Capehart-Carey  Corpo¬ 
ration,  and  R.  A.  ll  Herweg.  formerly 
with  the  same  company  as  director  of 
copy  for  the  Chicago  office,  have  joined 
the  staff  of  the  Charles  H.  Touzalin  ad¬ 
vert  i.sing  agency,  Chicago. 

T^nith  Appoints  Agency 

The  advertising  account  of  the  Zenith 
Radio  Corporation,  manufacturer  of 
Zenith  receiving  sets,  has  been  placed 
with  Low,  Graham  &  W^lis,  Inc.,  6 
North  Michigan  avenue,  Chicago.  ITiis 
agency  formerly  specialized  in  sales  pro¬ 
motion  and  entered  the  general  field  early 
this  year. 

Goodioe  Going  to  Coast 

G.  E.  Goodioe,  art  director  for  the 
Chicago  office  of  J.  Walter  Thompson 
Company,  leaves  shortly  to  take  charge 
of  the  work  in  the  San  Francisco  office. 
L.  H.  Ingwersen  has  been  transferred  by 
the  company  to  take  the  place  of  Mr. 
Goodioe  in  Chicago. 

Visits  N.  Y.  Headquarters 

William  J.  Doherty,  account  executive 
for  Rudolph  Guenther-Russell  Law,  Inc., 
in  Chicago,  spent  a  few  days  at  the  home 
office  of  the  company  in  New  York  fol¬ 
lowing  the  conclusion  of  the  convention 
of  the  Financial  Advertisers’  Association 
at  Utica,  N.  Y. 

M.  Robert  Herman  Resigns 

M.  Robert  Herman,  who  for  mOTe  than 
II  years  has  been  associated  with  Albert 
Frank  &  Co.,  and  for  the  past  6  years  has 
been  a  vice-president  of  that  organization, 
has  resigned  effective  Oct.  1.  Mr.  Her¬ 
man  has  not  announced  his  future  plans, 
•sg;;'!;* 


Appoints  Larebar-Horton 

The  Stanley  Works  of  New  Britain, 
Conn.,  has  appointed  the  Larchar-Horton 
Company  of  Providence  R.  I.  to  con¬ 
duct  its  advertising,  effective  Jan.  1, 
1929. 

To  Toacb  Advertising  Research 

E.  C.  Norris  of  the  staff  of  Churchill- 
Hall,  Inc.,  New  York  agency,  will  again 
teach  a  course  in  advertising  research  this 
school  year  in  the  department  of  exten¬ 
sion  teaching,  Columbia  University. 

Breunig  Joins  McKee 

John  R.  Breunig,  formerly  in  the  art 
department  of  the  Thos.  E.  Basham  ^m- 
pany,  advertising  agents  of  Louisville, 
Ky.,  has  been  added  to  the  art  staff  of 
the  Homer  McKee  Company,  Inc.,  In¬ 
dianapolis  agency. 

W.  A.  Joplin  to  Const 

William  A.  Joplin,  formedly  owner  of 
the  Joplin  Advertising  Agency  of  Little 
Rock,  Ark.,  has  joined  K.  L.  Hamman- 
Advertising,  Inc.,  of  San  Francisco  as 
account  executive. 

Waller  Joins  Geyer 

H.  T.  Waller,  former  manager  of  the 
I3ayton  branch  of  the'  General  Outdoor 
Advertising  Company,  has  joined  the  out¬ 
door  advertising  department  of  the  Geyer 
Company,  Dayton. 

New  Procter  A  Collier  Client 

Golden  Peacock,  Ind.rbf  Pfirfs,  Tenn., 
manufacturers  of  toiler  preparations,  have 
en^ged  the  Prefer’  &  Collier  Adver¬ 
tising  Agency,  Cincinnati,  as  advertising 
and  merchandising  counsel. 


Ad 


Chicago  Agent  Injured 

R.  E.  Sandmeyer,  head  of  R.  E.  Sand- 
meyer  &  Co.,  advertising  agency,  Chicago, 
was  crushed  against  a  stable  and  seriously 
injured  by  a  runaway  horse  at  the  On- 
wentsia  Hunt  club  this  week. 

Botsford  Going  Abroad 

David  M.  Botsford,  vice-president, 
Botsford-Constantine  Company,  Pacific 
Coast  advertising  agents,  has  left  on  a 
three-minth  trip  to  Europe. 

New  Frank  A  Co.  Account 

Vy.  M.  Dickey  &  Co.,  Inc.,  Chicago,  is 
placing  its  advertising  through  Albert 
Frank  &  Company,  Chicago  office. 

Dannay  Joins  Caples 

Frederic  Dannay  has  joined  the  coiqr 
department  of  the  Caples  Company,  New 
York. 

COOLIDGE  STARTS  PRESS 

President  Coolidge  touched  a  button  in 
the  White  House  the  evening  of  Sept. 
27,  setting  in  motion  the  press  of  the 
Rartlesvilie  (Okla.)  Morning  Examiner 
in  its  new  building,  which  was  formally 
opened  at  that  time. 


AD  TIPS 


Ambro  Adrertlslnc  Company,  Merchants  Na¬ 
tional  Bank  BnlldinK,  Cedar  Rapids,  Iowa. 
Sending  small  aohedulea  on  Penick  A  Ford  Bales 
Company  to  a  few  papers  In  Minnesota. 

N.  W.  Ayer  A  Son,  lft4  West  Jackson  bonle- 
card,  Chicaaro.  Is  to  handle  metropolitan  cities 
on  O'Cedar  Corporation,  Chicago.  , 


Blackett-Sampls-Hammert  Oempaoy,  ||  • 
Washington  street,  Chicago,  Will  in 
place  the  adrertlaiog  of  Bowlene,  a  at 
softener  made  by  the  Climalene  Miualact^-^ 
Company,  Canton,  Ohio. 

Bonaib,  lac.,  Fort  Wayne,  Ind.  Are  im. 
schedules  to  newspapers  In  scattered  teir:- 
on  Operadlo  Corporation,  Chicago. 

Brandt  AdTortiaing  Company,  4gi 
Michigan  avenue,  Chicago.  Baa  i>repai«4  , 
other  list  of  neweiiapers.  In  territory  an  e 
the  country,  for  the  advertising  of  O'Oadar  r. 
pnration,  Chicago. 

Erwin.  Wasey  A  Co.,  844  Rush  street, 
cago.  Is  preparing  a  list  of  newspapers  fw  • 
advertising  of  the  Curtiss  Candy  Compaay,  q 
cago.  Also  placing  the  advertising  of  the  it--. 
Refining  Company,  Lawrencevllle,  III.,  sad  , 
pect  to  receive  January  1,  IIKS,  the  aceeeit 
the  log  Cabin  Bymp  Company  (Poatun  Ca 
pany.  New  York). 

Olan  Buck  Company,  30  Booth  To  Balls  strv 
Chicago.  Placing  the  advertising  of  Mars,  l> 
candy,  now  located  at  485  West  Ontario  itr- 
Chlcago. 

Ralph  H.  Jones  Company,  431  Mala  ittn 
Cincinnati.  Will  use  some  newspapers  for  " 
advertising  of  the  LIpptneott  Company, 
products,  Cindnoatl. 

Lambert  A  Taasloy  Company,  New 
Will  In  fntnre  place  the  advertising  e(  'i 
Paris  Medicine  Company,  St.  Ionia.  Ho. 

Lord  A  Thomas  and  Logan,  400  North  M.s 
gsn  avenue,  Chicago.  Are  preparing  a  IM 
newspapers  on  Pines  Winterfront  Cotspsi 
Chicago. 

Prathar-AUen-Haaton  Company,  807  Bast 
street,  Cinelnnatl.  Issuing  400-Ilne.  KVj 
orders  of  national  advertising  to  a  large  IM 
newspapers  for  the  Crosley  Radio  OompiE 
Cincinnati. 

K.  E.  Shepard  Adeerttslng  Compaay,  M 
North  Michigan  avennat'  Chicago.  Will  aie 
small  list  of  metropolitan  papers,  mostly  ve< 
ere,  nothing  in  cities  of  less  then  150.000  pa 
latlon,  on  Char-Tez  Company,  Oes  Molaas,  lo 

J.  Walter  Thompson  Company,  410  Nk-; 
Michigan  boulevard,  Chicago.  Will  now  hint 
the  account  of  the  Cifftlss  Company,  gaai.  C 


vertisers — 


a  NEW  rate  in 
ROCHESTER 

YOU  now  have  the  advan¬ 
tage  of  an  optional  daily 
combination  rate  of  40  cents 
per  line  on  contracts  of  1000 
lines  or  more  within  one  year. 
Same  copy  must  appear  in  both 
editions  within  the  calendar 
week.  Combined  daily  circula¬ 
tion  166,651. 

Rcxthester 

Times-Union 

and 

Democrat  & 
Chronicle 

Rochester,  New  York 

Member  of  The  100,000  Group 
of  American  Cities,  Inc. 

one  of  the 

GANNETT  NEWSPAPERS 

Rochester  Times-Union  -  • 
Rochester  Democrat  &  Chronicle 
•  -  Utka  Observer-Dispatch  •  - 
Elmira  Star-Gazette- Advertiser  •  • 
Elmira  Sunday  Telegram  -  -  Ithaca 
Journal-News  -  -  Newburgh-Bea- 
con  News  •  -  Olean  Herald  •  • 
Ogdensburg  Repu'bltcsn-Joumal  • 
Hartford,  Conn.,  Times  •  •  Plain- 
field,  N.  J.,  Courier-News. 
J.P.MclCinDe>  &Son. 

NtwYork  CiicBjA  San  Francwco 


New  England’s  Second  Largest  Market 


In  the  first  six  months  of  1928 


The  Providence  lounial-Bulletin 

carried 

161,625  lines  or  96.9% 

of  aU 

Radio  Advertising 

in  Providence  newspapers.  For  the  year  1927,  the 
figure  was  97.8%. 

Providence,  with  local  stations  on  the  National  Broad¬ 
casting  and  Columbia  hook-ups,  is  an  excellent  mar¬ 
ket  for  radio  advertisers. 

With  a  combined  circulation  exceeding  1 20,000  net 
paid,  these  great  newspapers  have  a  greater  circula¬ 
tion  than  the  eight  other  English  language  dailies  in 
the  state  combined.  They  offer  adequate  coverage 
of  this  profitable  market  at  a  minimum  cost. 

Providence  Journal  Company 

Providence,  R,  /. 


RnpraMBtAtiTnt 


Chns.  H.  Eddy  Co. 

Chicago— Nww  York — Boston 


R.  J.  Bidwell  Company 
Su  Frnaciaco— Los  Aagolos — Smttls 
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Detroit  News  Leads  All  Newspapers 
in  Advertising  During  August! 

The  Detroit  News .  2,309,874  Lines 

Chicago  Tribune  .  .  .  2,063,571  Lines 

New  York  Times .  .  1,899,992  Lines 


Record  induttrial  employment,  accompanied  by  a  degree  of  butineM  pros¬ 
perity  tack  as  has  not  been  exceeded  in  years,  plus  thorough  coverage  in  its 
home  field,  have  once  again  given  The  Detroit  News  world  leadership  in  adver¬ 
tising.  It  is  particularly  noteworthy  that  in  achieving  this  leadership.  The 
Detroit  Newt  has  had  to  surpass  the  lineage  volumes  attained  by  newspapers 
in  cities  of  two  and  five  times  the  population  of  Detroit.  The  volume  reached 
hy  The  Detroit  News  is  therefore  a  tribute  to  the  remarkably  thorough  cover¬ 
age  it  enjoys  in  its  field  and  to  its  singular  effectiveness  as  an  advertising 


medium.  Not  only  does  The  Detroit  News  lead  the  world  in  total  advertising, 
it  also  leads  all  other  Detroit  'newspapers  in  every  division  of  advertising  and 
in  every  separate  telling  classification  of  advertising.  It  is  the  most  economical 
sales  medium  available  in  the  Detroit  field,  for  through  no  other  medium  can  so 
many  homes  be  reached  at  such  a  low  cost  per  unit,  and  few,  if  any,  other 
media  receive  so  favorable  a  reception.  The  Detroit  News  has  been  a  welcome 
visitor  in  the  homes  of  Detroit  for  ))  years.  Your  tales  message  is  its  columns, 
therefore,  obtains  a  voluntary  reader  interest,  productive  in  sales,  that  csnnot 
be  overestimated. 


4  OUT  OF 
EVERT 


Homes  in  Detroit  Taking  Any  English  Newspaper  Get 

The  Detroit  News 


The  HOME  newspaper 


MEMBER  OF  100,000  GROUP  OF 


I 


New  York  Office 
L  A.  KLEIN.  50  E.  42d  St. 


AMERICAN  NEWSPAPERS 

Chicago  Office 
J.  E.  LUTZ,  6  N,  Michigaa 


24 


Editor 


&  Publisher  and  The  Fourth  Estate  for  September  29,  1928 


)  - — — —  ■  ■-  — 

ONE  OF  A  SERIES  OF  INSTITUTIONAL  ADVERTISEMENTS  PUBLISHED  BY  THE  HEARST  NEWSPAPERS 


1 


tpmmt  Iw  tiltri*  iwMl  — i— t r 

NowYocliAMriMa  OAmn  H«r«M  — J  Emniinr  8«n  PramiiM  PuMiiiir 

New  YoHi  Evenit  Joaraal  Cliireici  Anwrisan  Sea  Prenninn  Cal 

AlNoy  Tiinaa-Uiuoa  Waaiuii«Mi,  D.  C,  HanM  OaUaMi  Poal-Bw|Birar 

Rookaatar  Ja<nal  Waakii^nn,  D.  C,  TiMa  Laa  AiHalaa  Faaiiiiaar 

Rorfiawar  Suwlay  Aawrifao  Boaton  Awaripaa  Laa  Aatataa  HaraU 

Syraiwaa  Journal  Boalon  Sunday  Advactiaer  Wiaoonain  Nawa  OMaa 

Symonaa  Sunday  Anwriana  Dalrati  Tinwa  Saatda  Poal  Jaaalli«taaar  I 

Adanta  Oaorfian  Walti»nri  Naan  San  Anianio  I 

Adanla  Sund^  AaMciean  Balrinaora  Sunday  AflMrlaan  Pidakar#!  Sa^Tnlagra^  M 
Owaka  Baa  Nawa  ^ 
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r~  ^  ~  .  „  Inc.:  George  E.  Keith  Company;  Larus 

INSIDE  STORY  OF  AGENCY  ^  Brother  Company;  McCallum  Hosiery 

MERGEJt  TOLD  Company;  Mishawaka  Rubber  &  Woolen 

-  Manufacturing  Company;  National  Bank 

Book  Company;  National  Lead  Com¬ 
pany  ;  Oakland  Chemical  Company ; 
Ostermoor  &  Co.,  Inc. ;  Pale  Moon  Com- 
culadons  in  the  leading  cities  of  the  pany  of  America;  Pan  American  Petro- 
country.  leum  &  Transport  Company,  New  Or- 

FoUowing  are  the  stockhedders  of  the  leans ;  Parkhill  Manufacturing  Com- 


(Contmued  ,from  page  9) 


Cbaklu  J.  Bascock  Gi<mu»  F.  Gonoa  A.  D.  CBiQuoiiti,  Ja.  T.  Aa«ou>  Rav 


new  agency:  Bruce  Barton,  William  H. 
Johns,  Roy  S.  Durstine,  Alex  F.  Osborn, 
Faris  R.  Feland,  Charles  J.  Babcock, 
Qarcncc  L.  Davis,  Nat  W.  Emerson, 
Paul  M.  Hollister,  Richard  James  Hay¬ 
ward,  Franck  G.  Hubbard,  Maur.ee  Col¬ 
lette,  Cieorge  F.  Gouge,  Stacey  W.  Page, 
-Mexander  I).  Chiquoine,  Jr..  Robert  W. 
Barnwell,  Chester  E.  Haring,  Roger  F. 
Owsley,  T.  Arnold  Rau,  C.  Taylor 
.\dams,  Donald  B.  Wheeler,  Thomas  O. 
Griscll,  William  R.  Baker,  Jr.,  James 
D  Adams,  Harry  A.  Holloway,  Joseph 
.\.  .\r,h»»ald,  Jr.,  Carl  L.  Spier,  Henry 
G.  Cauda,  l']dith  L.  Powell,  Thoreau 
Cronyii,  Laurivc  T.  Moreland,  Francis 
W.  Hatch,  Stanley  P.  Irvin,  Douglas  P. 
Kiiig.stou,  William  M.  Strong,  Charles 
Wadswoi^  Raymond  L.  Hurst,  Cliaiid- 
ler  S.  Woolley,  W.  Franklin  Moore, 
Gu-ard  Hanunoiid.  All  of  these  stock- 
inkers  arc  actively  engaged  in  the  husi- 


pany;  Pompeian  Company;  Pro-phy-lac- 
tic  Brush  Company ;  Rome  Company, 
Inc.;  A.  Schrader’s  Son,  Inc.;  Servel 
Sales,  Inc. 

Shreve,  Crump  &  Low  Company,  Bot- 
ton;  Herbert  I).  Shivers,  Inc.;  Solidon 
Proiducts.  Inc. ;  Staley  Sales  Corpora¬ 
tion  ;  Standard  Oil  Company  of  New 
Jersey;  Syracuse  VV'ashing  Machine  Com¬ 
pany;  United  States  Envelope  Company; 
United  States  Cartridge  Company;  V’oll- 
rath  Company;  Walker  &  Pratt  Manu¬ 
facturing  Company;  S.  D.  Warren  Com¬ 
pany  ;  F.  S.  Webster  Company,  Boston. 

Barton.  Durstine  &  Osborn  in  August 
had  57  clients,  namely;  The  Aeolian 
t'ompany;  Alex- 


1'he  George  Batten  Company  as  of 
.\ugust  this  year  was  serving  61  clients, 
according  to  the  August  issue  of  the 
Standard  Advertising  Register,  as  fol¬ 
lows  : 

American  Fruit  Growers,  Inc.;  .Ameri¬ 
can  Kitchen  Products  Company;  Ameri¬ 
can  Rolling  Mill  Company ;  .Amory, 
Browne  &  Go.;  AnacfMida  Copper  Min¬ 
ing  Company ;  Armstrong  t'ork  Com- 
j)any ;  Art  Metal  Construction  Company  ; 
IWitt  Mills;  The  Brown  Company, 
Portland,  Me.;  Celotex  Cominny. 

Chel.sea  Qock  Company ;  Colgate  & 
Co.;  C^ollettc  Manufacturing  Company; 
Wdliam  R.  Compton  Company;  Conti¬ 
nental  Baking  Corporation;  Curtis  Com¬ 
panies  ;  Dime  Savings  Bank  of  Brook¬ 
lyn  ;  Dry  Ice  Corporation  of  America ; 
Electric  Storage  Battery  C.omi»ny;  The 
h'iberloid  Corporation;  The  Fruit  Dis¬ 
patch  Company;  Galey  &  Lord;  General 
Office  I'xtuipment  Corporation ;  The 
Greeting  Card  Association ;  the  Hamil¬ 
ton  Watch  Company;  Hammermill  Paper 
Company;  Hampton  Shops,  New  York. 

Hewes  &  Potter;  Hygeia  Nursing 
Bottle  Company;  Johnson  &  Johnson, 
New  Brunswick;  Johnson’s,  Iver,  Arms 
&  Cycle  Works;  H.  L.  Judd  Company, 


lier  &  Son  Com¬ 
pany;  Cosinopolilan  Magasine;  Creo- 
Dipt  Company,  Inc.;  Crowell  Publish¬ 
ing  Company;  Jacob  IX>ld  Packing 
Company;  Dorothy  Gray;  Dunlop  Tire 
&  Rubber  Company;  Edison  Lamp 
Works;  F^quitable  Trust  Company; 
Ethyl  Gasoline  Corporation;  First  Na¬ 
tional  Bank  of  Boston;  First  National 
Corporation ;  Fitchburg  Yarn  Company ; 
General  Baking  Company ;  General  Elec¬ 
tric  Company ;  General  Seafoods  Com¬ 
pany  ;  General  Motors  Acceptance  Cor¬ 
poration  ;  General  Motors  Corporation ; 
Gillette  Safety  Razor  Ctxnpany;  John¬ 
son  &  Johnson;  Francis  H.  Leggett  & 
Co.;  Lehn  &  Fink  Products  Company; 
Lewis  &  Conger,  New  York;  Marine 
Trust  Company,  Buffalo,  N.  Y. ;  Men- 
tholatum  Company. 


Newspaper  Publishers 


CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 


Howell  &  Thomas 


No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

oScr 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

devvUiid  Fibm  Wttiborgh  PnM— Rokerter  Haw-Ual—  Hootoa  Prcai 


Minute  Jelly,  Inc.;  Conde  Nast  Publi¬ 
cations;  New  York  Herald  Tribune; 
Oshkosh  Trunk  Ccmipany;  Pepperell 
Manufacturing  Company;  William  Peter¬ 
man,  Inc. ;  Phoenix  Mutual  Life  Insur¬ 
ance  Company;  Republic  Stamping  & 
Enameling  Company ;  Scranton  Lace 
Company;  Sharp  &  Dohme;  L.  C.  Smith 
and  Corona  Typewriters,  Inc.;  Standard 
Oil  Company  of  New  York;  Sterling 
Silversmith’s  Guild  of  America;  Thayer 
McNeil  Company. 

Trico  Produce  Corporation;  Triplex 
Safety  Glass  CompaAy ;  Union  Carbide 
&  Carbon  Corporation;  United  States 
Shipping  Board ;  Upson  Company ;  Vichy 
Celestines ;  Whiting-Adams  Company ; 
Wildroot  Company,  Inc. ;  aikl  Yawman  & 
Erbe  Manufactunng  Company. 


court  as  alleged  in  the  petition;  that  ar¬ 
ticles  appearing  in  Denver  newspapers  diil 
cause  prejudice  against  the  case  of  the 
defent^nt,  as  charged;  and  that  the  re¬ 
straining  order  be  denied. 

In  refusing  the  petition  Judge  Dui.kley 
told  tlie  attorneys  who  presented  it  that 
criminal  trials  are  puMic,  any  citizen 
can  attend  and  go  forth  and  tell  or  write 
what  he  has  heard  or  seen. 


NEWCCMIERS  ENTERTAINED 


Orange  County,  Cal.,  Publisker*  Hoet 
to  New  Entrants  in  Field 


OREGON  GROUP  MEETS 


Selected  Newspapers  PIm  to  Sponsor 
Uniform  Cooking  School 

Problems  of  the  smaller  daily  and 
methods  of  obtaining  more  national  ad¬ 
vertising  were  discussed  at  a  meeting  of 
Selected  Oregon  Newspapers,  held  in 
Portland,  Sept.  17.  The  organization  was 
formed  more  than  a  year  ago  and  con¬ 
cerns  itself  with  the  preparation  of  daita 
on  markets,  finance  and  agriculture  for 
the  benefit  of  advertisers,  and  other  forms 
of  service  and  co-operation.  Frank  Jen¬ 
kins,  president,  publisher  of  the  Eugene 
Register,  presided,  and  A.  W.  Sty  pies  of 
San  Francisco  acted  as  secretary. 

Among  the  subjects  discussed  was  a 
proposed  uniform  cooking  school  to  be 
sponsored  by  newspapers  in  the  organ¬ 
ization.  A  group  of  advertising  agents 
spoke  at  a  lundieon  program. 


Newcomers  among  the  newspaper  pub¬ 
lishers  of  Orange  county  in  California 
were  guests  of  honor  of  the  Orange 
county  unit  of  the  California  Newspaper 
publishers  Association  at  a  banquet  in 
Hewes  Park,  near  Orange,  the  evening 
of  Sept.  18.  Nearly  100  attended. 

President  Sam  Meyer  of  Newport 
Beach  News,  head  of  the  Orange  county 
publishers,  presided.  Newcomers  to  the 
county  who  were  entertained  included 
M.  C.  and  Dan  Maloney,  Santa  Ana 
Times;  J.  S.  Farquhar,  Huntington 
Beach  Ne^vs;  Raoul  Cyr,  San  Juan  Capis¬ 
trano  Missionite;  C.  M.  Vernon,  Yorha 
Linda  Star,  A.  W.  McBride,  La  Habra 
Star. 

Among  those  present  who  were  grid- 
ironed  by  Jack  Lindsay,  cowboy  cartoon¬ 
ist,  were  D.  Eyman  Huff,  Orange  counte 
stockman  and  host  to  the  crowd,  M.  C. 
Maloney,  A.  W.  McBride,  K.  P. 
Frederick,  Long  Beach  Press  Telegram; 
William  Blakey,  Los  Angeles  Times; 
J.  F.  Craemer,  Orange  Daily  News; 
L.  H.  Loudon,  Anaheim  Bulletin. 


CURBING  WASTE 


ander  Hamilton 
Institute ;  .Ameri¬ 
can  Optical  Com¬ 
pany  ;  Aquazone 
Company;  At- 
water  Kent  Manu¬ 
facturing  Com¬ 
pany  ;  Brown  & 
Williamson  T  o- 
b  a  c  c  o  Corpora¬ 
tion  ;  Buffalo 
Niagaia  &  liiast- 
ern  Power  Cor- 
|K  (ration. 

Quett,  Peabody 
0.-I.EI.CE  L.  Davie  q,  .  p  p  Cq,. 


REFUSES  CONTEMPT  CITATION 


Judge  Denies  Attorney’s  Plea  to  Have 
Denver  Post  Arraigned  by  Judge 

.A  petition  to  have  the  Denver  Post 
cited  for  contempt  of  court  and  barred 
from  further  reporting  the  trial  of  the 
Western  Securities  Company,  charged 
with  fraud,  was  denied  by  Judge  George 
I'.  Dunkley  in  his  court  in  Denver  last 
week.  The  petition  was  brought  by  Harry 
Silverstein,  attorney  for  the  defense. 

Judge  Dunklee  reviewed  the  case  up  to 
the  time  the  petition  was  presented  and 
decided  that  the  articles  which  appeared 
in  the  Post  did  not  constitute  contempt  of 


N.  Y.  American  Asks  Editorial  Me* 
to  Watch  Paper  Draw 


A  sign  in  the  editorial  office  of  the 
New  York  American  asks  editorial  men 
to  avoid  waste.  Headed  “money”  in 
bold  black  type  the  sign  reads ; 

“Every  copy  of  the  Morning  American 
costs  ll4  cents  in  white  paper  alone. 

“Every  Sunday  American  costs  at  least 
Syi  cents  in  white  paper  alone. 

“Every  copy  of  these  papers  you  waste 
is  that  much  money  thrown  away. 

“Please  draw  only  the  newspapers 
necessary  to  the  efficient  conduct  of  your 
job.’’ 


THE  LARGEST 


GUARANTEED 

Daily  Circulation 

of  any  Montgomery  Newspaper 
The  only  Sunday  Newspaper  in  Montgomery 

22,000  Daily  Guaranteed 
26,000  Sunday  Guaranteed 


Actual  Net  Paid  Circulation  as  of  Angnst  1,  1928 


24,200  Daily 


27,250  Sunday 


MONTGOMERY  IS  A  MORNING 
NEWSPAPER  TOWN  AS  PROVEN 
BY  THIS  NEWSPAPER’S  LEADERSHIP 
IN  CIRCULATION  AND  ADVERTISING 


®l)e  iHontgomorg 


Frank  P.  Glass 
I  Prasidnit 


UTABUCEZD  ISM 


R.  F.  Hudson 
See.  St  Trsns. 


New  York 


National  Representetivea — KELLY -SMITH  CO. 
Chicago  Philadelphia  Boston 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,’J92fi 


News  is  the  cur¬ 
rency  with  which  reader- 
interest  is  bought.  No  news¬ 
paper  ever  grew  great  on  a 
meager  editorial  bankroll. 
The  ‘Chicago  Evening  Amer¬ 
ican  has  so  invested  its  news 
that  it  has  for  years  been  the 
leading  evening  newspaper  of 
Chicago  by  a  pronounced 
margin. 

*One  of  the  28  Hearst  Newspapers 
Read  by  more  than  twenty  million  people 


a  good  newspaper 


Member  of  Interoational  Newt  Serrice  and  UniTerial  Sendee. 


28 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,  1928 


EDWIN  C.  HILL  BACK  ON  N.  Y.  SUN 
PREFERRING  FUN  TO  FORTUNE 


Gives  Up  High  Salary  in  Motion  Pictures  to  Return  to  Thrill 
and  Contentment  of  City  Room — No  Story  Too  Big, 

None  Too  Little  for  *Trince  Charming” 


Br  PHIUP  SCHUYLER 


OROBABLY  in  every  American  news- 
^  papCT  office  there  is  a  walking,  work¬ 
ing,  writing  proof  of  that  bewhiskered 
saying  “once  a  newspaper  man,  always  a 
newspaper  man.”  In  the  office  of  the 
New  York  Sun  it  is  Exlwin  C.  Hill,  who 


Edwin  C.  Hill 


known  to  his  associates  as  “Prince 
Oiarming"  left  the  business  for  five 
years  of  motion  picture  work,  but  is  back 
again  in  the  city  roon^  happy  once  more. 

“I  just  couldn’t  stick,  I  wasn’t  con¬ 
tented,”  is  what  he  said  this  week,  ex¬ 
plaining  why  some  months  ago  he  had 
been  willing  to  take  a  smaller  salary  to 
return  to  the  business  of  writing  daily 
news. 

I  saw  him  a  short  time  ago  take 
a  story  over  the  telephone  from  a  street 
man  on  a  fire  and  broken  gas  main  at 
a  lower  Broadway  address.  Thirty-seven 
firemen  had  been  overcome  by  gas  fumes, 
and  so  the  fire,  which  'might  otherwise 
have  been  held  to  a  stick  inside,  made  the 
Trent  page.  Five  years  hadn’t  rusted 
Hill.  The  deadline  was  near.  While  an 
assistant  city  editor  waited  for  the  copy, 
he  batted  out  his  piece  in  double  quick 
time,  seeming  to  jump  to  the  job  with 
all  the  spirit  of  an  eager  beginner.  In 
less  than  fifteen  minutes  he  was  through 
and  his  cleanly  typed  copy  was  in  the 
composing  room.  Then  he  turned  to  me 
and  took  up  the  interview  where  he  had 
left  off. 

Hill  earned  the  soubriquet  of  "Prince 
Charming”  during  the  19  years  he 
worked  for  the  old  and  then  the  new  Sun 
from  1904  to  1923.  He  had  a  dashit^ 
appearance  that  was  the  envy  of  his 
usually  slovenly  fellow  reporters. 

On  Jan.  1,  1923,  he  left  newspaper 
work  for  good  and  all.  There  was  no 


BOSTON 

POST 


Year  of  1927 

Gross  Circulation  Averages 


DAILY  POST 
SUNDAY  POST 


444,682 

385,965 


KELLT-aiOTH  OOKPAITT 
■peeial  EaptMantatlT* 
Onrbar  BoUdiaa,  VXW  YOU 
Tin«M  Tew«r,  Ohlaage 


money  in  it  The  future  lay  in  motion 
pictures.  Hill  became  the  first  editor  of 
Fox  News,  the  news  film  of  the  Fox 
Film  Corporation.  Subsequently  he 
ttmned  to  dramatic  pictures,  helping  in 
the  organization  work  and  preliminary 
researdi  for  the  “Iron  Horse.’’  He  wrote 
a  novel  from  the  picture  version  of  the 
“Iron  Horse,”  and  then  went  to  CaliforiM 
as  scenario  editor  in  the  Fox  studia 
From  this  post  he  was  made  supervisor 
of  western  pictures,  and  next  was  ^t 
to  Europe  to  pick  stars  for  the  .American 
company.  On  this  latter  quest.  Hill  sprat 
most  of  his  time  in  Italy  and  Spain, 
picking  two  actresses  from  each  country. 
One  of  his  selections,  Maria  Alba,  an 
Italian  telephone  girl,  has  just  been  fea¬ 
tured  in  “The  Road  House.” 

"1  just  had  to  come  back  to  newspaper 
work.  I  was  never  contented  at  any 
other  job,  and  finally  decided  that  I 
migiit  as  well  be  happy,  even  at  the  ex¬ 
pense  of  my  pocket  book,”  he  said.  “I 
left  the  Fox  people  in  a  friendly  way, 

I  could  have  remained  with  them  if  I 
wished;  but  to  get  back  to  the  city  room 
I  was  willing  to  earn  less  money.  I’m 
glad  I  did  come  back. 

“I  was  born  and  brought  up  on  the 
old  Sun,  about  which  so  many  legends 
have  grown,  but  I  firmlv  believe  the  pres¬ 
ent  paper  is  better  than  the  former  in 
every  way.  I  am  one  of  only  a  few  in  a 
position  to  draw  comparisons. 

“On  the  Sun  today  there  is  the  same, 
if  not  an  improved  spirit  of  camaraderie 
which  characterized  the  Sun  of  Dana’s 
day.  This  is  largely  due  to  Keats 
Speed,  the  managing  editor. 

“Newspaper  work  is  being  better  done 
today  than  it  used  to  be.  The  writing 
is  of  much  higher  quality.  It  is  prob¬ 
lematical  whether  or  iiul  news  gathering 
has  improved  over  the  old  days.  It  is 
obvious  that  conditions  have  changed. 
Men  spend  more  time  writing  and  less 
time  gathering  news  than  they  once  did. 

“There  is  a  better  educate  class  of 
men  entering  newspaper  work  today  than 
in  the  period  of  the  old  Sun,  sometimes 
referred  to  as  the  ‘Golden  Era  of  Jour¬ 
nalism.’  Once  it  was  considered  quite 
an  event  when  a  college  man  became  a 
reporter.  Now  it  is  almost  a  require¬ 
ment.” 

Hill  happened  to  be  in  the  office  the 
night  Stanford  White  was  killed  by 
Harry  K.  Thaw  and  was  sent  out  on  the 
story.  He  also  covered  the  Rosenthal 
case,  the  sinking  of  the  Republic  and  the 
sinking  of  the  Titanic.  He  covered  all 
the  political  conventions  from  1912  until 
he  left  the  Sun  in  1923. 


Since  he  has  been  back  this  time  he 
has  enjoyed  most  of  all  his  assignments 
in  Houston  and  Kansas  City,  where  with 
George  Van  Slyke,  he  covered  the  Dem¬ 
ocratic  and  Republican  conventions.  His 
by-line  has  also  been  over  a  series  of 
interviews  with  important  people. 

Hill  has  thus  interviewed  Myron  C. 
Taylor,  financial  head  of  the  U.  S.  Steel 
Corporation,  and  called  the  “man  of 
mystery”  bemuse,  until  he  talked  to  the 
Sun  man,  he  had  never  been  interviewed ; 
John  J.  Raskob,  Samuel  Reyburn,  Fran¬ 
cis  T.  Hunter,  Geraldine  Farrar,  William 
F.  Kenny,  Bruce  Barton  and  others. 

“I  don’t  know  why  I  like  newspaper 
work,  but  I  do,”  Hill  mused.  “I  am 
happier  and  more  content  in  it  than  in 
anything  else.  There  is  more  amusement 
and  satisfaction  in  it  than  in  most  work. 

“I  like  change  and  I  find  it  in  news- 
papering;  I  like  travel,  and  it  gives  me 
that;  I  like  meeting  interesting  people, 
and  I  meet  them  working  for  the  Sun. 
All  these  things  seem  more  important  to 
me  than  making  a  fortune.  Maybe  I’m 
cra^.  I  don’t  know. 

“One  thing  I  hope  is  that  no  story  will 
ever  be  too  big  for  me;  and  certainly 
none  too  small.” 


with  a  minimum  of  trouble  ^  new  sbV 
scribers.  Another  box  remind^  readr 
that  a  telephone  call  will  accotuplish 
same  result. 


LONDON  X>URNAUST  SAILS 


‘DIFFERENT’  PROMOTION  COPY 


Baltimore  Sun  Papers  Adopt  Style  Used 
by  Department  Stores 

A  new  form  for  advertising  their  news 
and  features  has  been  adopted  by  the 
Ballttnore  Sun  and  Evening  Sun,  an 
adaptation  to  the  newspaper  of  the  form 
of  department  store  advertising. 

\  whole  page  is  used,  blocked  off  into 
sections.  Some  feature  of  the  papers, 
morning,  evening  and  Sunday,  is  de¬ 
scribed  in  each  section,  while  cuts  asso¬ 
ciated  with  the  feature  in  each  section 
are  used  to  attract  the  eye,  as  the  de¬ 
partment  store  uses  cuts  of  the  articles 
it  is  placing  on  sale. 

At  the  bottom  of  the  page  is  a  sub¬ 
scription  blank,  which  can  be  filled  in 


Philip  Hesritt-Myring,  London 
Says  He  Is  1000  Per  Cent  for  U.  S.  A. 

Philip  Hewitt-Myring,  of  the  Lond, 
Daily  Neivs,  junior  fellow  of  the  Waltt- 
Hines  Page  .American  Newspaper  Felk« 
ship,  sailed  back  to  Englaixi  last  xci'J 
declaring  he  was  going  home  “a  Idif 
per  cent  enthusiast  for  the  United  Staff- 1 
Mr.  Hewitt-Myring  arrived  in 
country  a  year  ago  this  October  ar‘ 
has  worked  on  newspapers  in  Los  Ac- 
geles,  San  Francisco,  Kaasas  Citv 
Qiarleston,  S.  C,  Washington,  Bal^ 
more  and  New  York. 

“There  were  three  things  that  prir 
cipally  impressed  me  during  my  visit,T 
Mr.  Hewitt-Myring  declared  before  leav  ' 
ing.  “The  first  was  the  absence  of  anti- 
British  feeling.  There  was  naturally  i| 
certain  amount  of  indifference,  but  I  o  I 
countered  very  little,  if  any,  sentimtm| 
that  could  be  called  anti-British. 

“I  was  struck,  too,  by  the  lack  of  sen- 1 
sationalism  and  the  sincerity  of  the 
American  press.  I  had  always  been  led 
to  believe  that  the  press  here  was 
extravagantly  sensational.  With  a  ven 
few  obvious  exceptions,  I  found  tlat 
.American  newspapers  are  no  more  sen¬ 
sational  than  the  English  and  that  thn  l 
are  just  as  sincere,  if  no  more  success 
ful,  in  their  regard  for  truth. 

“And  I  am  sure,”  he  concluded,  “that 
these  fellowships  are  excellent  things  for 
the  purpose  they  set  out  to  achieve.  For 
they  impress  people,  newspaper  men  I 
especially,  as  being  a  practical  and  sen 
sible  way  of  expressing  international  | 
good  feeling.” 


STUDENTS  WRECK  PAPER 

Students  stormed  and  wrecked  the  I 
offices  of  the  Sao  Paulo  (Brazil)  Retsiftl 
do  Brazil  on  Sept.  21 
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There  most  be  e  good  reeion  wfay  stereotypert 
and  publishers  are  laying  so  many  good  thingi 
about  Certified  Dry  Mats. 

The  experience  of  The  Democrat* 
is  typical,  t  Athis  plant  they  were  so 
impressed  with  the  claims  made  for 
a  certain  dry  mat  that  the  stereo¬ 
typer.  who  had  been  an  exclnsiye 
user  of  Certifieds  for  several  years, 
decided  to  make  a  thoroughly  com¬ 
parative  test. 

But  let  this  gentleman  tell  his 
story  in  his  own  way  t 

"Thera  was  so  much  differ ence 
in  the  appearance  of  The  Democrat 
that  even  tba  galley  boy  noticed  it. 

**I  have  never  changed  my  mind 
about  Certified  Mats,  but  am  a  fel¬ 
low  that  ia  always  looking  for  some¬ 
thing  better,  and  think  the  only  way 
to  prove  e  salesmen’s  statement  is  by 
trial.  After  having  tried  these  mats 
all  tha  good  things  I  have  said  about 
Certified  mats  still  stand.  We  have 
yet  to  find  anything  that  will  com¬ 
pare  with  them.** 


There  is  a  difference. 
COMPARE  and  yon  will  notice  it, 
too. 
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Ludlow  Typograph  Co* 

2032  Clybourn  A ve., Chicago 


\l  CERTIFIED  DRY  MAT  CORPORATION  \ 
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BEHIND  THE  NEWS  OF 
FLORIDA  STORM 


(Continued  from  page  12) 


West  Palm  Beach  where  he  was  able  to 
send  out  details. 

E.  A.  Shelnutt,  Tampa  correspondent 
of  the  U.  P.,  got  into  his  car  and 
started  across  the  state  filing  despatches 
by  courier  to  the  nearest  wire-head  as 
he  went.  Nearing  Sebring,  Shelnutt’s 
progress  was  stopped  by  a  tree  across 
the  road.  He  attempted  to  roll  the  tree 
clear  so  he  could  pass  and  was  pinned 
beneath  it. 

.\nother  automobile  party  passing  that 
way  came  upon  Shelnutt  and  freed  him. 
The  correspondent  continued  and  eventu¬ 
ally  obtained  a  story  of  conditions  along 
the  West  shore  of  Lake  Okeechobee. 
His  story  was  sent  by  wire  from  Tampa 
to  Atlanta.  Shelnutt  then  beat  his  way 
across  country  to  West  Palm  Beach. 

R.  M.  Munroe,  U.  P.  correspondent 
at  Miami,  turned  to  the  Tropical  Radio 
Company’s  system  and  got  his  despatches 
out  by  way  of  New  Orleans.  Dick 
Chryst,  Orlando  correspondent,  set  up  a 
clearing  bouse  for  his  district  relaying 
messages  from  other  reporters  by  radio 
to  Station  4  RN,  Atlanta,  where  T.  H. 
Holbrooke  and  Frank  Holliday,  con¬ 
sidered  two  of  the  most  experienced 
amateurs  in  Georgia,  worked  day  and 
night  for  three  nights  co-operating  with 
U.  P. 

Picture  men  had  their  difficulties  in 
getting  the  story  back  north.  Transporta¬ 
tion,  as  well  as  communication,  was  com¬ 
pletely  tied  up  in  certain  sections  along 
the  Atlantic  seaboard.  James  Buchanan, 
a  Paramount  News  cameraman  bringing 
pictures  for  the  Associated  Press,  was  a 
passenger  for  two  days  on  a  train  crawl¬ 
ing  north  from  Florida  at  an  average 
speed  of  five  miles  an  hour.  By  the  time 
it  arrived  at  Charleston,  S.  C.,  the  storm 
had  subsided  sufficiently  to  make  flying 
a  possibility  and  Buchanan,  after  a  three 
hour  wait,  wired  the  New  York  oflke  to 
try  and  send  a  plane  to  his  rescue. 

Atlanta  was  the  nearest  point  to  the 
storm  bound  seacoast  where  a  plane 
could  be  located,  and  Sid  Malloy,  an 
airmail  pilot  was  finally  obtained  to  try 
and  fly  the  300  miles  into  Charleston. 

However,  with  telephone  lines  down 
and  tel^raph  wires  jammed  it  was 
found  impossible  to  communicate  these 
arrangements  to  Buchanan.  Before  Mal¬ 
loy  c^d  arrive  with  the  plane,  Buchan¬ 
an’s  train  had  already  started  creeping 
north  again.  Buchanan  had  not  dared 
to  take  the  chance  of  leaving  it,  possibly 
his  only  way  of  getting  through.  The 
result  was  that  when  Malloy  reached 
Charleston  late  that  night  he  found  Bu¬ 
chanan  gone. 

At  daybreak  Malloy  started  out  to  ti^ 
and  overtake  the  train.  No  one  in 
Charleston  knew  exactly  where  the  train 
was  as  h  was  being  routed  by  all  manner 
of  roundabout  ways  because  of  washouts 
on  the  main  line.  Telephone  wires  were 
all  down  and  telegrams  came  through 
three  to  twelve  hours  late.  The  best  that 


FOOTBALL 


Perry  knows  more  coaches 
and  hsM  seen  more  players  in 
action  than  any  other  writer. 
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could  be  done  was  to  estimate  that  it  was 
creeping  along  somewhere  in  the  neigh¬ 
borhood  of  the  Peedee  River.  It  was 
over  this  flooded  section  that  Malloy 
searched  for  the  train  with  his  plane. 

As  time  was  growing  short,  another 
plane  was  obtain^  in  Richmond,  piloted 
by  Lieut.  Elliott,  a  veteran  of  13  years 
flying  experience,  and  ordered  south  to 
try  and  head  off  the  train  in  case  Malloy 
failed  to  overtake  it.  Then  as  word 
reached  New  York  that  the  train  was 
stalled  again  in  a  flooded  area  where  it 
was  impossible  for  the  big  planes  to  make 
a  landing,  a  third  plane,  a  little  Growing, 
with  an  0X5  motor,  was  obtained  by 
telephone  to  Spartanburg  and  sent  east 
to  try  and  land  in  a  nearby  field,  pick 
up  Buchanan  and  carry  him  to  the  near¬ 
est  airfield.  There  he  could  be  trans¬ 
ferred  to  one  of  the  larger  planes  for  the 
long  flight  to  New  York. 

Within  half  an  hour  the  three  planes 
working  from  different  directions  had 
come  together  over  Buchanan’s  train. 
For  four  or  five  miles  they  circled  above 
it  as  it  slowly  crept  through  a  flooded 
region.  At  last  near  Fayetteville,  a 
stretch  of  high  ground  dry  and  flat 
enough  for  the  smMler  plane  to  land  on 
was  found.  Buchanan  swung  off  the 
train  with  his  precious  pictures,  was  at 
once  picked  up  by  the  smaller  plane  and 


r  t  h  Estate  for  S  e  pt  e  mb 

half  an  hour  later  he  was  transferred  to 
Malloy’s  plane.  Then  with  a  60-mile  tail 
wind  they  flew  for  Hadley  Field,  N.  J. 

Buchanan’s  troubles  working  his  way 
north  with  the  pictures  of  the  storm, 
were  slight  however  as  compared  to  those 
he  encountered  while  making  them.  The 
day  the  hurricane  struck  Porto  Rico,  he 
had  started  south  from  Atlanta  and  man¬ 
aged  to  reach  Palm  Beach  the  day  the 
storm  struck.  For  24  hours  he  worked 
his  way  up  the  coast,  part  of  the  time  in 
company  with  T.  R.  Gill,  an  Associated 
Press  staff  man,  their  hope  being  to  keep 
just  in  the  wake  of  the  hurricane’s  center. 

Their  efforts  very  nearly  ended  disas¬ 
trously  when  Gill  stopped  his  automobile 
under  the  shed  of  a  garage  at  Kelsey 
City  to  seek  shelter  from  the  heavy  blow. 
Hardly  had  the  car  pulled  in  when  a  ter¬ 
rific  gust  brought  the  roof  of  the  shed 
crashing  down  on  it.  Buchanan  rolled 
out  and  under  the  automobile  while  Gill 
jumped  into  the  garage  and  took  shelter 
under  another  machine.  few  minutes 
later  the  walls  of  the  garage  followed 
the  roof  into  a  tom  and  twisted  mass. 

WTien  the  noise  of  the  crashing  wall 
subsided.  Gill  crawled  out  and  made  his 
way  to  a  hedge  where  he  held  tight  until 
the  wind  lessened  sufficiently  for  walking. 
Locating  a  house,  he  crashed  a  window 
and  entered,  only  to  have  the  roof  begin 
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falling  around  him  with  another  on¬ 
slaught  of  the  hurricane.  This  time  Gill 
stayed  in  the  wreckage  until  the  wind 
had  subsided  slightly  and  then  made  his 
way  to  the  railroad  on  foot.  Bud  anan 
in  more  of  a  hurry  hired  a  second  car  to 
reach  the  railroad,  but  he  had  hardly 
gone  five  miles  before  a  heavy  gust  car¬ 
ried  it  off  the  road  and  piled  it  into  some 
bushes.  With  it  went  his  coat  and  some 
of  his  equipment  with  the  result  that 
when  he  finally  did  catch  the  northUiund 
train  he  was  not  only  hatless  and  coatlest, 
but  had  only  part  of  his  shirt. 


EXTENDS  REPRESENTATION 

The  Long  Beach  (Cal.)  Press-Tele¬ 
gram  and  the  Pasadena  (Cal.)  Star-Newt 
have  appointed  the  Williams,  Lawrence 
&  Cresmer  Company  to  represent  them 
on  the  Pacific  Coast  effertive  Oct.  1. 
This"  firm  has  been  repfisenting  both 
papers  in  the  New  York  and  Chicago 
territories  for  several  years. 


Wasey  Goes  Abroad 

L.  R.  Wasey,  president  of  Erwin, 
Wasey  &  Co.,  sailed  Sept.  26  on  the 
Mauretania  for  a  one  month’s  business 
trip  to  Europe.  It  is  Mr.  Wasey’s  21st 
crossing.  He  will  inspect  the  company’s 
new  Barcelona  office. 


METROPOLITAN 

OAKLAND 

Third  largest  market  of  the  West 

The  only  great  virgin 
market  in  America! 


Ten  years  ago  the  man  who  said,  **We  can  cover  Oakland  with  San 
Francisco  papers,**  was  partially  right.  Undeniably!  But  times  have 
channed!  Today  Greater  Oakland  is  a  metropolitan  community  of  over 
600,(100  people — not  including  a  populous,  prosperous  back-country — 
an  advertising  entity  set  wholly  apart  from  its  progressive  trans-bay 
sister,  San  Francisco!  One  of  the  world*8  great  centers  of  aviation,  in¬ 
dustrial  capital  of  the  West,  hub  of  a  great  agricultural  and  recreational 
area,  Oakland  and  its  adjoining  communities  today  stand  united  and 
alone — the  only  great  virgin  market  in  America! 

Virgin  because  the  old  idea  still  prevails!  Virgin  still  because  ad¬ 
vertising  men  are  just  beginning  to  realize  that  Oakland  cant  be  cov¬ 
ered  wi^out  Oakland  coverage.  And  you  can't  cover  Greater  Oakland 
without 


**Oakland*s  Fastest-Growing  Newspaper^* 

Carrying  a  greater  advertising  lineage  than  any  six-day  evening  news¬ 
paper  in  the  San  Francisco  Bay  region  in  1927,  the  only  newspaper  to 
show  a  gain  in  total  paid  advertising  during  that  year,  the  OAland 
Post-Enquirer  had  an  average  circulation  of  M,534  for  the  six  months 
ending  March  31,  1928,  according  to  government  figures — 85%  home 
delivered.  It  is  conservative  to  say  that  more  than  1()%  additional  goes 
into  the  home  regularly. 

Are  you  overlooking  Greater  Oakland  and  its  vast  advertising  possi¬ 
bilities?  At  least,  you  owe  it  to  your  store  of  knowledge  to  find  out 
more  about  this  unusual  market  and  its  home-read  newspaper — The 
Post-Enquirer.  Write  for  fuD  information. 

Member  of  Inlemational  Newi  Service  and  Univerul  Service. 
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Do  YOU  BELIEVE  that  a  city  has  a  per* 
sonality — a  mind — a  soul?  Hold  your 
answer  a  minute,  please  .... 

Since  April,  1921,  when  the  Seattle  Post*Intel* 
ligencer  joined  the  Hearst  newspaper  group, 
things  have  been  *'on  the  up”  in  Seattle  and  in 
Western  Washington. 

Even  old  campaigners  from  Los  Angeles  have 
remarked  Seattle’s  growth  and  said,  ”It  can’t 
be  so!”  But  it  is!  And  how! 

How  about  the  Seattle  Post*Intelligencer? 
Does  it  claim  the  credit  from  April,  1921, 
to  date?  No,  sir!  Except  in  this  way:  Seatdc 
is  today  at  heart,  as  well  as  physically,  a  big 
city.  Metropolitan-minded!  Alert! 


The  Post-Intelligencer  has  helped  bring  that 
about.  Absolutely! 

Never  mind  the  details.  If  you  know  the  P-I, 
you  know  it  is  the  metropolitan  -  minded  news¬ 
paper  of  Seattle — the  big-city  paper,  edited  by 
alert  minds  for  alert  minds — but  easy  to  read 
by  all.  Particularly  since  A pril,  1 921 !  ; 

We  think  this  historical  and  psychological  note 
is  important  to  you  if  you  have  something  to 
sell — for  where  does  the  sale  begin  but  in  the 
mind? 


March  31,  1921,  the  circulation  of  the  Daily  Poet- 
Intelligencer  was  47,450;  Sunday,  59,248.  For  the 
first  quarter  of  1928  the  ABC  figures  show  daily 
circuladon  of  97,887  and  Sunday,  161,189.  That, 
friends,  is  true  Seatde  progress! 


One  ot  the  28  Hearst  Newspapers 
Read  by  more  than  20,000,000  people 
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Editor 


•UR  OVN  VORLp 

^  or  Letters 


Bj  JAMES  MELVIN  LEE 


^RAN'K  R.  KENT  of  the  Battimore 
Sun  is  said  to  know  more  about 
political  behavior  than  any  one  writing 
today.  This  assertion  is  made  on  the 
authority  of  Walter  Lippmann,  chief  edi¬ 
torial  writer  of  the  New  Vork  IVorld. 
It  has  special  reference  to  “Political  Be¬ 
havior’’  (William  Morrow  &  Co.),  by 
Frank  R.  Kent — a  book  on  politicians 
and  their  ways.  In  this  volume  are  set 
down  with  the  utmost  frankness  those 
unwritten  laws,  customs,  and  principles 
of  party  politics  as  they  exist  in  these 
United  States. 

While  Mr.  Kent  admits  that  the  demo¬ 
cratic  scheme  of  government,  with  all  its 
faults,  is  probably  the  best  yet  devised, 
he  seems  in  this  volume  to  present  a 
view  of  popular  intelligence  that  is  not 
very  flattering  to  voters  who  have  little, 
if  any,  inherent  distaste  for  corruption. 
This  deduction  is  forced  upon  him  dur¬ 
ing  the  years  he  spent  writing  so  much 
on  pditical  topics. 

Of  more  immediate  interest,  however, 
is  what  Mr.  Kent  has  to  say  about  the 
press  and  politics.  In  his  chapter, 
“Never  Handle  a  Hot  Poker  on  the 
Front  Porch” — a  title  that  needs  no  ex¬ 
planation  to  newspaper  people — Mr.  Kent, 
among  other  things,  says: 

Newspapers  are  always  unpopular — particular- 
It  the  agnessive,  virile  ones  that  really  stand 
for  totnetning  and  lambaste  corruption  in  poli¬ 
tics.  There  are  not  many  of  this  type  left 
it  is  true,  but  there  are  still  some.  If  his 
helplessness  before  newspaper  attacks  can  be 
gotten  squarely  before  the  people  under  such 
circumstances  it  will  do  more  than  anything 
else  to  pull  a  candidate  “caught  with  the  goods” 
out  of  the  hole.  At  has  been  previously  pointed 
out  the  people,  except  when  they  are  envious 
or  themsdves  hurt,  do  not  instinctively  revolt 
against  corruption.  A  combination  of  the  “mud- 
sRnnng’’  cry  with  an  appeal  for  the  srife  and 
children  against  the  brutality  of  newspaper  at¬ 
tack  hat — and  will  again — nullify  charges  that 
ordinarily  might  be  counted  upon  at  fairly  dev¬ 
astating. 

Mr.  Kent  calls  the  chapter  which  in»- 
mediately  follows  the  one  from  which  an 
extract  has  been  made,  “It  Does  Not 
Pay  to  Buck  the  Business  Interests." 
In  it  he  comments  about  the  changed 
attitude  of  the  public  on  big  business 
and  has  this  reference  about  the  change 
in  editorial  opinion  of  certain,  newspa- 
pers :  .  , 

The  same  yellow  editors  who  ten  years  agq 
foamed  to  tear  them  to  pieces  now  daily  anoint 
and  praise  the  frequent  merging  of  two  or 
mqre  great  concerns  into  one,  pointing  out 
t)iat  (bp.  sound  economic  tendency  of  the  age 
is.  tsward.  even  greater  .industrial  combinations 
^n  hny  we  yet  have.  I 

;  The  c()^ter  that  should  not  be  skjpped 

Sc^itorg  is  without  question  t^  one  en- 
led  “When  They  Stop  Writing  .About 
y^oite  Vw’re  Dead."  Jn  it.  Mr.  Kent 
jfhqvirs  Ko)v-  pathetic  is  the  utto.  depend-^ 
^cy!  pf  ppUtictans  on  publicity.  While 
extremely  ivitical-  of  the  newspaper  men 


in  Washington  because  they  let  politicians 
“get  by"  with  all  the  bluff,  the  bunk,  the 
humbuggery,  and  the  hypocrisy  they 
chose,  he  does  present  the  other  side 
when  he  .says ; 

The  Washington  correspondents — I  can  say 
this  without  embarrassment  because  I  am  not 
one  of  them — are  as  a  body  pretty  high-grade 
men.  It  is  certainly  not  exaggeration  to  say 
that  in  character,  in  breeding,  and  brains  they 
are  superior,  individually  and  collectively,  to 
the  United  States  Senate.  Most  of  them  are 
more  worth  while  and  interesting  to  talk  to 
than  most  Senators.  Nor  is  it  extravagant  to 
say  that  it  would  be  possible  to  pick  a  better 
Cabinet  out  of  the  press  gallery  than  has  been 
in  Washington  in  this  generation  at  least, 
though  when  you  come  to  think  them  over  that 
is  not  a  very  high  tribute. 

For  the  so-called  press  conferences 
which  take  place  twice  a  week  at  the 
White  House,  Mr.  Kent  has  little  respect 
because  they  enable  the  President  to  put 
forth  views  and  opinions  intended  to  pro¬ 
mote  without  responsibility  the  political 
interests  of  the  Man  in  the  White  House. 
After  calling  attention  to  the  fact  that 
correspondents  are  restrained  from  quot¬ 
ing  the  President  directly  and  are  not 
allowed,  after  asking  the  President  a 
question  in  writing,  to  say  that  he  would 
not  answer  the  question,  he  criticizes 
these  “conferences”  because  they  so 
hamper  the  correspondents  that  they  can 
write  only  what  the  President  intends  to 
be  written  in  the  way  he  wants  it  written. 
In  other  words,  the  conference  is  so  ar¬ 
ranged  that  it  is  easy  for  the  President 
to  take  advantage  of  the  press. 

Next  in  importance  to  “When  They 
.Stop  Writing  About  You,  You’re  Dead,” 
is  the  chapter,  “Name  and  Face  Stuff.”- 

Mr.  Kent  is  to  be  congratulated  upon 
his  courage  in  writing  such  a  frank  book. 
Its  adoption  by  schools  and  colleges  of¬ 
fering  courses  in  politics  would  do  much 
to  correct  many  of  the  evils  that  receive 
such  detailed  treatment  in  the  volume. 
As  conditions  exist  today,  there  is  no 
relation  between  the  scheme  of  pfrfitks 
as  it  is  taught  in  textbooks  on  civics 
and  the  game  that  is  played  by  practical 
politicians. 

«  *  • 

A  MONO  the  books  to  be  published  next 
month  by  Longmans,  Green  &  (3o., 
is  "Living  India”  by  Savel  Zimand.  In 
newspaper  circles  Mr.  Zimand  will  best 
be  remembered  as  foreign  correspondent 
for  the  New  York  Evening  Post  and  for 
the  New  York  Times.  In  1926,  he  was 

sent  by  the  Fore^  Pdicy  Association 

tQ  make  a  'special  survey  in  Soviet 

Russia.  .  ; 

*  ♦  • 

A  S  examples  of.  the  research  work  that 
teachers  of.  journalism  might  do. 
The  Janmatism. Quarterly — published  for 
the  American  Association  of  Teachers  of 
.  'Journalistp — in’  its  issue  for  November, 


prints  two  surveys:  one  of  the  Kansas 
City  Star  made  by  C.  L.  .Allen  and  cw 
of  a  magazine,  the  Saturday  Er’enmg 
Post,  made  by  Professor  Leon  R. 
Whipple  of  the  Department  of  Journalism 
at  New  York  University. 

When  William  R.  Nelson,  the  owner 
of  the  Kansas  City  Star,  died  in  1915, 
there  were  many  authorities,  both  in  and 
out  of  journalism,  who  did  not  hesitate 
to  declare  that  the  period  of  great  en¬ 
deavor  and  results  had  ceased  for  the 
Star.  They  were  positive  in  their  asser¬ 
tions  that  with  the  passing  of  the  dynamic 
personality.  Nelson,  the  newspaper  which 
he  had  founded  and  which  he  had  halped 
to  “make  Kansas  City  marble”  where  it 
used  to  be  mud,  would  be  a  feeble  factor 
in  municipal  affairs.  Several  magazine 
critics  have  recently  referred  to  the  Star 
as  a  waning  luminary. 

To  determine  definitely  whether  the 
Star  was  becoming  impotent  as  a  factor 
for  good,  Mr.  Allen  undertook  the  survey. 
In  his  printed  report  he  refers  to  the 
fact  that  the  loss  of  municipal  election 
was  no  great  calamity,  for  the  Star  for 
sometime  had  been  losing  all  the  elections 
but  gaining  all  the  reforms  it  advocated. 

To  illuminate  this  point  Mr.  Allen 
quotes  from  a  letter  which  Mr.  Nelson 
once  wrote  to  his  associates  on  the  Star : 

"The  loss  of  a  local  dection  has  never  been 
a  matter  of  very  serious  concern  to  the  Star, 
which  constantly  it  occupied  with  greater  things 
than  filling  offices  and  is  concerned  in  election 
results  only  as  they  accelerate  or  retard  those 
imiiortant  purposes.” 

Mr.  Allen  then  goes  on  to  show  that 
the  Star  is  still  concerned  with  many 
“important  purposes”  and  can  keep  fight¬ 
ing  for  what  it  believes  right  until  it  is 
finally  successful.  To  improve  Kansas 
City  is  regarded  by  those  who  now  direct 
the  Star  as  a  much  bigger  job  than 
trying  to  elect  certain  individuals  to 
municipal  offices.  In  the  survey,  how¬ 
ever,  every  news  story,  editorial,  and 
cartoon  that  was  in  any  way  connected 
with  municipal  affairs  or  elections  has 
been  considered  for  the  vears  1918,  1920, 
1922,  and  1924. 

Those  who  want  details  are  referred 
to  the  article.  Attention  is  called  to  the 
fact  that  there  are  many  factors  in  public 
affairs  which  affect  the  turn  of  events 
besides  the  press.  Some  of  these  factors 
having  a  tearing  on  municipal  affairs, 
it  is  pointed  out,  cannot  be  evaluated  in 
a  study  of  the  files  of  the  newspapers. 

Mr.  .Allan  concludes  from  his  survey 
that  from  the  time  of  the  death  of 
William  Roclchill  Nelson,  in  1915,  to  the 
year  1926,  the  Star  achieved  many 
worthwhile  things  for  the  improvement 
of  Kansas  City.  He  adds  that  the  Star 
has  shown  itself  capable  of  remembering 
“those  permanent  things”  so  dear  fo 
Nelson  and  of  fighting  for  them  for 
years,  if  that  be  necessary,  to  get  them. 


His  aiuwer  to  the  question,  “Is  the  Star 
a  waning  luminary?”  is  “No.” 

The  study  of  the  Saturday  Evening 
Post  by  Professor  Whipple  originally 
a{^)eared  in  The  Survey  Graphic  for 
March,  1928,  and  was  mentioned  at  that 
time  in  “Our  Own  World  of  Lctteri.” 
It  is  reprinted  in  The  Journalism  '.Quar¬ 
terly,  so  the  editor  tells  us,  at  the  re¬ 
quest  of  several  teachers  of  journalism. 

*  *  « 

ANOTHER  newspaper  man  who  be- 
^  longs  to  Our  Chvn  World  of  Letten 
is  John  Bennett,  author  of  “The  Pigtail 
of  .Ah  Lee  Ben  Loo”  (Longsman.  Green 
&  Co.).  Mr.  Bennett  began  his  news¬ 
paper  life  as  a  cub  reporter  on  a  com¬ 
munity  weekly  at  the  magnificent  salary 
of  three  dollars  a  week.  Of  course  he 
was  docked  for  time  off.  Later  he  be¬ 
came  a  reporter  and  finally  an  editor  on 
a  small  town  daily.  In  the  ’90’s  he  was 
doing  “ability  work” — reviewing  books 
and  writing  on  space — for  the  Cincinnati 
Press.  Still  later  he  was  a  columnist  for 
the  Commercial  Gazette  in  the  same  city. 

V  V  * 

'T'HE  American  Academy  of  Political 
-*■  and  Social  Science  of  Philadelphia 
has  issued  in  jiamphlet  form  “Soviet  Eco¬ 
nomic  P^icies  :  Their  Relation  to  Ameri¬ 
can  Policy  of  Non-Recognition  of  the 
(jovernment”  by  Professor  Samuel  Cahan 
of  the  School  of  Journalism  at  Syracuse 
University.  His  observations  about 
what  the  Soviet  government  is  doing  are 
worth  careful  attention  because  he  speaks 
only  after  making  a  special  study  of  situ¬ 
ations  obtaining  in  Russia. 

Read  Editor  &  Pl-busher  for  all  the 
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The  Daily 

HERALD 

Established  1 849 

Only  Daily  Newspaper  serving 
the  Seventh  Congressional  Dis¬ 
trict  of  eleven  counties  in  the 
richest  agricultural  section  of 
the  South. 

A  medium,  used  by  National 
Advertisers  to  extol  the  quality 
and  utility  of  their  various 
product^,  thqt  is  read  by  the 
most  progressive  citizens  of  the 
most  prosperous  section  of  Ten¬ 
nessee. 

-  Pablished  by 

The  Columbia  Herald  Co. 

Columbia,  Tenn. 


NEWSPAPER  ENGINEERING 

I  * 

EFFICIENT  SERVICE  in  PLANT  LAYOUTS 

BY  PRACTICAL  NEWSPAPER  EXECUTIVES 

Our  services  profitable  to  you  when 
installing  new  plants  or  modern¬ 
izing  old  ones.  Quotations  furnished. 

MIDWEST  NEWSPAPERS  PRINTERS  SUPPLY 
ft  ENGINEERING  CORPORATION 

1521  Tribune  Tower  Chicaco,  IlL 

Diatarihatosis  Caodrew  Kdbhar  Ralaw,  F«k  aad  RdbUr  Praas 


^EuEQTYpE)  >4^ 
METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  top  fast 
or  too  slow.  Requires  little  attention. 

Ordtr  from  tht  Nrortit  Agem^y ' 

Mergenthaler  Linotype  Go. 

Brooklyn,  New  York 
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ma  moddt . $S«.M 
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The  Leader  In  Memphis 


by  over  three-quarter  million  lines! 


Ourinc  1928  the  TOTAL 
DISPLAY  ADVERTISINQ 
accorded  the  three  Memphis 
dally  newspapers  by  Media 
Records.  Inc.,  is  as  follows: 


PRESS-SCIMITAR. 


Commercial  Appeal . t.ll!l9.016  lines 

Ermine  Appeal . 8.4M.87S  lines 


For  the  first  eight  months  of  1928 
the  Press-Scimitar  LEADS  all 
other  Memphis  newspapers  by 
more  than  three-quarter  million 
lines  in  total  display  advertising 
• — ^thereby  placing  itself  decisively 
in  the  lead  and  establishing  even 
more  securely  than  ever  its  value 
to  the  advertisers  of  Memphis. 


r-and  the  only  newspaper  to  gain! 


During  1928  THE  GAINS 
AND  LOSSES  in  total  adrer- 
tislnc  accorded  the  three 
Memphis  dally  papers  Is  as 
follows; 


PRESS-SCIMITAR... m.787  lines  GAIN 


Commercial  Appeal  UlMS  linos  LOSS 
Ereaint  Appeal .  18.782  lines  LOSS 


The  Press-Scimitar  ALONE  showed 
a  GAIN  in  Total  Advertising  for  this 
period— ample  comparative  proof  of 
the  added  selling  force  of  its  circula¬ 
tion  LEAD  by  many  thousands  in  the 
City  and  Suburban  area— the  respon¬ 
sive  and  rich  TRUE  Memphis  Trade 
Market. 


THE  PRESS-SCIMITAR  LED  IN  THE  POLLOWINO  STANDARD 
CLASSIPICATIONS  OF  ADVERTISING 


OCAL— Department  Stole.  Amusement.  Automobile  Accersories.  Building  Material. 
Dmgg  and  Toilet  Aeceasorles.  Plnanclal  and  Bank.  Furniture.  Jewelry  and  Optical 
Man's  Wear,  Musical.  Shoes,  Women’s  Wear  and  total  local  display. 


NATIONAL— Automobile  Accessories.  Bnlldmg  Material.  Drugs  and  ToUet  Acoessoiier 
Foods,  Bererages  and  Confections,  Medical  and  Tobacco. 


Memphis  Press -Scimitar 


A  Scripps-Howard  Newspaper 


Scripps-Howard  Newspapers  Naiionu)  Adveri.l9ing  IJepartmenl,  ?50  Park  Avenue,  New  York; 
260  S.  Broad  Street.  Philadelphia;  400  N.  Michigan  Avenue.  Chicago;  Detroit,  Atlanto, 
San  Francisco,  Los  Angeles.  Portland,  Seattle,  Dallas. 
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EXECUTIVE  SHOOTING  NEAR  PAR  IN 
BARRING  “GYP”  CLASSIFIED  COPY 

Columbus  (Ind.)  Republican  Man  Describes  Methods  of  De¬ 
tecting  and  Exposing  Fraud  Advertisers — Has  Staff 
Members  Answer  Suspected  Copy 

By  YANDELL  C.  CUNE 

National  Advertisinc  Manager,  ColumbiM  (Ind.)  Republican 


we  get  out  of  it.  As  the  real  object  of 
golf  is  to  beat  Old  Man  Par,  so  the  ob¬ 
ject  of  our  little  game  is  to  beat  the 
swindlers  who  not  only  victimize  our 
subscribers  when  their  copy  gets  by,  but 
who  indirectly  victimize  us.  It’s  a  fas¬ 
cinating  game  and  a  profitable  one,  for 
with  every  gyp  ad  that  is  uncovered  the 
newspaper  has  protected  good  will  which 
always  is  jeopardized  when  fakers  use 
its  columns. 


^HIS  business  of  handling  advertising 
on  a  small  city  daily  is  making  a 
detective  out  of  me. 

Seriously,  it  requires  the  combined 
qualities  of  a  Pinkerton  and  Burns  de¬ 
tective  and  the  nerve  exhibited  by  some 
of  the  news  censors  during  the  world 
war  to  handle  the  classified  offered  to 
newspapers  these  days.  A  man  has  to 
be  on  his  toes  all  the  time  to  cope  with 
the  “fc*untain  pen  bandits,”  as  the  Better 
Business  Bureau  has  labeled  them. 

Getting  down  to  facts,  we’ve  been 
pretty  successful  in  keeping  fraudulent 
advertising  out  of  our  paper  by  following 
a  system  that  sort  of  developed  because 
of  necessity.  And,  because  it  has  been 
successful  and  because  we’ve  had  a  lot  of 
fun  in  trying  to  outguess  the  crooks  who 
use  classified  ads  instead  of  lead  pipe  in 
getting  the  money  of  honest  people.  I’m 
putting  this  on  paper  and  offering  it  for 
what  it  is  worth. 

In  the  nK)rning's  mail  is  an  order  for  a 
classified  advertisement.  The  necessary 
stamps  in  jjayment  are  enclosed.  In  fact, 
the  amount  is  slightly  more  than  our 
rate.  That  may  prove  to  be  clue  No.  1, 
although  honest  business  people  also 
overpay  on  classifieds  occasionally,  too. 
Anyway,  the  classified  copy  is  in  our 
hands.  It  is  scheduled  for  insertion  four 
days  later,  and  interested  persons  are 
asked  to  send  mail  to  a  Chicago  address. 

The  ad  does  not  go  on  our  schedule 
at  once,  unless  it  comes  from  a  very 
reputable  advertising  agency.  Instead, 
out  goes  a  letter  to  the  company  immedi¬ 
ately,  this  being  written  on  plain  station¬ 
ery  and  sent  in  a  plain  envelope.  Usually, 
if  it  is  a  “home  work”  or  similar  propo¬ 
sition  one  of  the  girls  in  the  office  writes 
for  information,  as  any  subscriber  of  the 
paper  might  do.  On  the  other  hand,  if 
the  ad  is  supposed  to  appeal  to  men,  I 
or  some  other  male  member  of  the  force, 
sign  the  inquiry.  With  four  days  for 
investigation,  we  usually  have  informa¬ 
tion  on  the  whole  proposition  and  many 
times  can  tell  immediately  whether  the 
ad  really  is  bona  fide  or  whether  it  is  a 
scheme  to  sell  some  fancy  work  material 
or  a  booklet  on  how  to  get  a  job  in 
South  .America.  If  there  is  the  least  bit 
of  misrepresentation  in  the  copy,  and  the 
company’s  reply  usually  brings  this  out, 
back  goes  the  ad  and  the  stamps  tendered 
in  payment.  On  the  other  hand,  if  the 
reply  is  satisfactory,  well  and  good. 
We’re  in  the  business  of  selling  adver¬ 
tising  and  we’re  mighty  willing  to  take 
the  advertiser’s  money— provided  it  is 
clean  rntmey. 

Many  times  the  wording  of  the  copy 
itself  gives  the  whole  thing  away  to  a 
person  with  an  ordinary  amount  of 
imagination.  Especially  after  a  year  or 
more  of  picking  out  the  good  ones  from 
the  bad,  the  task  is  not  so  difficult. 

The  reply  does  not  always  arrive  be¬ 
fore  the  copy  is  scheduled  to  run.  We 
then  are  fac^  with  the  problem  of  tak¬ 
ing  a  chance  and  publishing  the  ad  as 
ordered  or  disregarding  the  schedule  and 
delaying  publication.  W^  have  no  hard 
and  fast  rule  on  this,  but  usually  depend 
on  what  I  will  call  a  “hunch”  for  want 
of  a  letter  word.  If  we  feel  that  the 
proposition  advertised  is  all  right,  we  let 
the  copy  run,  but  if  we  are  at  all  dubious, 
we  delay  insertion. 

The  reply  to  the  letter  of  investigation 
does  not  always  disclose  to  us  what  we 
want  to  know.  Then  we  call  on  our 
friends  for  help.  Usually  the  Better 
Business  Bureau  is  first  to  be  enlisted  in 
our  cause,  and  right  here  let  me  say  that 
the  co-operation  we  have  received  from 
these  bureaus,  located  in  43  different 
cities  in  all  sections  of  the  country,  is 
wcMidcrful.  When  you  want  the  real 
“low  down"  on  an  advertiser  or  a  pros¬ 
pective  advertiser,  just  ask  the  Better 


Business  Bureau  and  you’ll  get  the  facts, 
quickly  and  authentically.  These  services 
of  these  bureaus  are  without  charge,  and 
they  have  no  pet  axes  to  grind.  They 
are  the  last  word  in  reliability. 

However,  we  do  not  depend  on  Better 
Business  Bureaus  altogether.  Sometimes 
we  write  one  of  the  newspapers  in  the 
home  city  of  the  prospective  advertiser. 
We  suggest  that  a  telephone  call  will 
pr()l>ably  get  the  information  and  insist 
that  the  newspaper  go  to  no  more  trouble 
than  we  would  were  the  tables  reversed. 
From  newspapers  we  have  obtained  near¬ 
ly  100  per  cent  co-operation  in  our  in¬ 
quiries  and  because  of  the  ability  of  a 
newspaper  to  get  at  the  bottom  of  things 
in  its  home  town,  we  feel  that  informa¬ 
tion  obtained  in  this  way  is  second  to 
none  in  value. 

There  are  still  other  ways,  although 
we  do  not  resort  to  them  so  frequently. 
We  happen  to  hold  membership  in  two 
different  luncheon  or  service  clubs  in  our 
office,  and  secretaries  of  these  clubs  liv¬ 
ing  in  the  same  town  or  city  with  the 
prospective  classified  advertiser  several 
times  have  given  us  invaluable  aid.  Once 
or  twice  I’ve  written  to  the  secretary  of 
a  Masonic  lodge,  being  a  member  of  that 
order,  and  once,  and  only  once,  I  got 
some  information  from  the  pastor  of  a 
church  of  the  same  denomination  of 
which  I  am  a  member. 

In  the  meantime,  if  something  develops 
that  indicates  fraud  or  possible  fraud  in 
the  advertising  under  investigation,  a  re¬ 
quest  is  made  through  our  local  post- 
office  for  information  on  the  advertiser 
in  question.  This  usually  is  in  the  nature 
of  an  inquiry  as  to  whether  any  com¬ 
plaints  have  been  received  about  the  ad¬ 
vertiser.  The  postoffice  department, 
through  its  bulletins  and  fine  co-operation 
among  postmasters,  especially  those  of 
first  and  second  class  offices,  has  done 
much  to  eliminate  mail  frauds  and  is 
mighty  willing  to  make  an  investigation 
on  request. 

Now,  suppose  we  have  learned  that  a 
classifi^  copy  offered  us  is  a  part  of  a 
scheme  to  defraud.  The  first  thing  we 
do  is  to  give  our  information  to  the  local 
postoffice.  We  also  provide  the  Better 
Business  Bureau,  of  which  we  made  in¬ 
quiry,  with  the  facts  as  we  have  found 
them.  F'inally,  if  the  ad  already  has  been 
published,  we  immediately  carry  a  news 
story,  exposing  the  fraud  and  warning 
persons  who  may  have  saved  the  ad  with 
a  view  of  answering  it  later.  This  also 
serves  as  a  warning  to  those  who  may 
have  received  the  advertiser’s  “come-on” 
letter,  but  who  for  some  reason  have  de¬ 
layed  sending  the  money  as  requested. 

This  news  story  serves,  in  addition  to 
warning  those  who  might  still  “bite,”  to 
make  a  contact  with  those  who  already 
have  been  victimized,  when  there  are  any 
victims.  They  usually  come  to  our  of¬ 
fice  to  ask  for  additional  information  and 
instruction  as  to  how  they  can  get  their 
money  hack,  if  they  have  “invested.”  We 
first  take  them  to  the  postoffice  and  ar¬ 
range  for  a  formal  complaint  to  be  made. 
Afterwards,  we  write  a  letter  to  the  ad¬ 
vertiser  demanding  an  immediate  return 
of  the  money,  when  money  has  been  paid. 

“A  lot  of  work  when  most  users  of 
classified  advertisers  are  honest  anyway,” 
says  the  man  who  has  read  thus  far.  Yes, 
true,  but  he  hasn’t  met  up  with  a  woman, 
who,  in  need  of  funds,  has  been  victim¬ 
ized  by  one  of  these  nefarious  “home 
work”  schemes.  A  visit  from  one  of 
these  women,  in  this  particular  case  a 
wife  and  mother  who  was  bravely  trying 
to  keep  the  wolf  from  the  door  of  a 
home  that  housed  two  children  and  a 
tubercular  husband,  put  us  on  the  war¬ 
path  a^inst  the  fakers  who  use  classified 
advertising. 

Aside  from  this,  however,  is  the  fun 


CIRCULATORS  TO  MEET 

Carolina  Managers  Will  Convene  in 

Columbia,  S.  C.,  Oct.  IS- 16 

Carolina  Circulation  Managers  Asso¬ 
ciation  will  hold  its  annual  convention  in 
(Columbia,  S.  C.,  Oct.  15-16. 

J.  M.  Annenberg,  circulation  manager 
of  the  Philaddchia  Public  Ledger  and 
president  of  the  International  Circulation 
Managers’  Association  and  Mr.  Charles 
O.  Revillem  circulating  manager  of  the 
Ballitnore  Sun,  will  deliver  addresses  at 
the  meeting.  Qarence  Eyster,  circula¬ 
tion  manager  of  the  Peoria  Star,  who  is 
secretary-treasurer  of  the  I.C.M.A.  has 
also  been  invited  to  be  present. 

J.  L.  Erwin,  circulation  manager  of 
the  Columbia  State  and  W.  T.  Buck,  cir¬ 
culation  manager  of  the  Columbia  Record, 
compose  the  entertainment  committee.  J. 
R.  Marks,  circulation  manager  of  the 
Ashcznlle  (N.  C.)  Citicen  is  chairman  of 
the  program  committee. 

Conducting  Circulation  Contests 

The  Charlotte  (N.  C.)  Observer,  Cur¬ 
tis  B.  Johnson,  publisher,  and  the  News, 
Cary  B.  Uowd,  publisher,  are  operating 
lively  subscription  contests.  The  News 
has  an  outside  force  at  work,  but  the 
(Observer  makes  its  bid  through  its  own 
organization.  The  News  is  offering  $20,- 
0(K)  in  nine  prizes,  the  capital  offerings 
being  nine  automobiles.  The  Observer’s 
capital  prize  will  be  a  house  and  lot  to 
cost  $6,800  or  an  $1,800  lot  and  $5,000 
in  cash  at  the  option  of  the  winner,  and 
other  prizes  to  correspond.  Campaign 
workers  are  paid  a  percentage  on  every 
subscription  accepted. 

Gives  Wireless  Demonstration 

Chicagoans  last  week  were  given  a 
series  of  “practical  radio”  demonstrations 
by  Maurice  J.  Francill,  wireless  expert 
brought  to  the  city  by  the  Chicago  Eve¬ 
ning  Post.  Almost  anything  can  be 
accomplished  by  “radio  remote  control,” 
it  was  indicated  by  the  exhibitions  of 
F'rancill,  who  sent  four  automobiles  down 
Chicago’s  VVacker  drive,  in  front  of  the 
Post  building,  operated  scores  of  house¬ 
hold  appliances  in  a  demonstration  before 
women,  guided  a  SO.O^O-pound  trolley  car 
and  “froze”  ice  cream. 

Conducting  Best  Story  Contest 

A  $400  prize  contest  is  being  conducted 
by  the  Worcester  (Mass.)  Telegram,  in 
wlrich  the  newspaper  has  invited  its  read¬ 
ers  to  select  each  day,  for  seven  days,  the 
best  news  story  or  article  printed  daily. 

Contestants  are  required  to  write  letters 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Peraonnel  Bureau  of 
Sigraa  Delta  Cfal,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wanta  to  help  you  find  him. 
The  Bureau  puta  you  in  touch 
with  experienced,  energetic  men 
— it  aavea  you  time  by  recom¬ 
mending  only  thoae  who  meet 
your  requirementa. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  lU. 

NO  CHARGE  TO 
EMPLOYERS 


of  not  more  than  250  words  to  acc^unpanv 
their  answers,  explaining  why  tlu  stori« 
were  picked  as  the  best  of  the  d.iy. 

Two  Join  Chicago  Journal 

W.  J.  Mitchell,  formerly  on  the  subur. 
ban  and  country  circulation  staff  of  the 
Chicago  Daily  News,  has  been  apiiointtd 
country  circulation  manager  of  the  Chi¬ 
cago  Daily  Journal.  William  Ilaax. 
former  district  superintendent  of  thi 
Daily  News,  has  also  joined  the  Journal’s 
staff,  as  city  circulator.  Mitchell  was 
with  the  Daily  News  for  about  12  years 
and  Haase  for  more  than  15  years. 

Has  "Nice  Girl”  Contest 

For  the  best  answer  submitted  by  a  Chi 
cago  high  school  student  to  the  questiem 
“Is  the  nice  girl  only  a  memory?”  the 
metropolitan  section  of  the  Chicago  Tri- 
bune  will  pay  $25;  for  the  second  best 
$15,  and  for  the  third  best,  $10.  The  con 
test  is  a  continuation  of  a  similar  one  on 
the  question :  “What’s  the  matter  with 
modern  youth  ?” 

Boston  Newsboys  Frolic 

More  than  250  boys,  member  of  the 
Harry  E.  Burroughs  Newsboys’  Fnun^- 
tion,  Boston,  attended  an  outing  on  the 
North  Shore,  September  9.  Among  the 
speakers  were  John  Hays  Hammond  and 
Roger  Babson.  The  Newsboys’  Band 
furnished  music.  The  outing  was  under 
the  direction  of  Edward  E.  Keevin,  field 
secretary  of  Foundation. 

Returns  from  Vacation 

Doris  Fleeson,  member  of  the  staff  of 
the  New  York  Daily  News,  is  back  at 
work  after  a  vacation  spent  with  her  fam¬ 
ily  at  Sterling,  Kan. 

Back  from  Europe 

Katherine  Zimmermann,  assistant  dra¬ 
matic  editor  of  the  Ntiv  York  Evening 
Telegram,  has  returned  to  New  York 
from  a  European  trip. 
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^-CIRCULATION  in  the  bulk  is 
impressive — but  often  misleading. 


4  4.4 


Leadership  in  quantity  of  eirculation 
does  not  always  mean  leadership  in 
lineage. 

4  4  4 

Witness  New  York’s  evening  paper 
situation;  and  Chicago’s;  and  Detroit’s. 

4  4  4 

Along  with  many  forward  strides  in 
the  business  of  advertising,  there  has 
come  a  new  day  in  the  science  of 
space-buying. 


A  A  4 


Astute,  result-seeking  space-buyers 
no  longer  purchase  space  by  the  rate 
book  alone;  so  much  circulation  for 
so  many  dollars. 


4  4  4 


,They  seek  to  look  behind  these  fig¬ 
ures,  into  the  publisher’s  editorial  and 


business  policies.  They  seek  to  learn 
whether  a  newspaper  curries  its  favor 
with  sensationalism,  contest-Laits, 
premium  and  prize  awards,  or  by  the 
excellence  of  its  legitimate  NEWS¬ 
SERVICE  to  the  readers  and  to  the 
community. 


4  4  4 


“Pulling  power,”  to  tlieni,  does  not 
mean,  merely,  the  “numher  of  copies 
printed  and  sold,”  hut  the  “number  of 
copies  read,  believed  and  respected.” 


Under  Scripps-Howard  ownership  the 
New  York  Telegram  has  developed  a 
circulation  now  in  excess  of  225,000 
(‘opies  daily.  No  inducement  other 
than  SHEER  EDITORIAL  MERIT,  has 
been  offered  in  attracting  and  holding 
its  r(‘adet:s. 


The  New  York  Telegram 

A  Scripps-Howard  Newspaper 

Member  of  the  United  Press  and  Member  of  the  Audit  Bureau  of  Cireulations 
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Bt  marlen  pew 


may  as  well  be  candid  about  this 
™  newspaper  play,  “The  h'ront  Page,” 
which  the  unauthorized  (by  law)  censors 
of  the  stage,  acting  for  the  police,  this 
week  ordered  deleted  for  certain  of  its 
rawest  obscentity  and  blasfrfiemy.  I  find 
among  newspaper  men  two  opinions  con¬ 
cerning  the  play,  one  that  it  is  true  to 
life,  portraying  the  newspaper  “game”  as 
it  is,  or  at  least  was,  played  some  years 
ago  in  certain  metropolitan  cities,  and 
the  other  that  it  is  utterly  misrepresenta- 
tive  of  newspaper  practises  and  news- 
l>apcr  men  and  outrageously  libels  them 
i)efoK  the  theatre-going  public.  I  saw 
the  play  the  other  night  in  company  with 
a  hundred  New  York  State  puWishers. 
By  and  large  the  audience  apj)eared  to 
enjoy  it  as  a  fast  melodrama  which  prob¬ 
ably  wildly  exaggerated  the  subject. 
Some  of  the  publishers  thought  it  .shock¬ 
ingly  obscene  and  entirely  unreal.  “If 
that  is  the  newspaper  business,  I  have 
never  been  in  it,”  .said  one  wIk),  I  should 
explain,  never  worked  with  cops,  crim¬ 
inals  and  prostitutes  as  a  refKirter  and  to 
whom  the  action  on  the  stage  naturally 
was  as  foreign  as  it  must  be  to  the  aver¬ 
age  man  or  woman  of  conventional  life 
experiences.  Only  a  few  American  cities 
ever  encountered  hysterical  newsiwper 
men  of  the  type  this  play  describes. 

•  *  * 


IV^UCH  has  been  published  of  the  play 
and  this  circle  doubtless  is  aware  of 
the  scene  and  plot,  a  group  of  reporters 
with  callou.ses  on  their  souls  engaged  in 
telejthoning  to  their  offices  the  news  of 
the  criminal  courts  of  Chicago  in  a  dingy 
HKim  assigned  for  the  punx)se.  The  busi¬ 
ness  ccKicerns  the  frustrated  attempts  of 
the  youn.gest,  brightest,  ablest  “boy”  in 
the  group  to  escape  from  the  unwhole¬ 
some  and  futile  occupation  of  police  re¬ 
porting,  take  unto  himself  a  good  little 
wife  and  make  his  way  in  the  advertising 
business  “down  in  New  York."  His 
wild-eyed  city  editor,  well  knowing  the 
value  of  the  reporter,  strings  him  along 
by  familiar  methods  and  finally,  to  hold 
him,  brutally  shanghais  him  on  his  wed¬ 
ding  night.  Discounting  certain  perhaps 
necessary  exaggerations  in  the  stage  pre¬ 
sentation,  I  think  every  old-time  metro¬ 
politan  reporter  will  say  with  me  that  he 
has  met  all  of  the  characters  in  the  play 
in  real  life  and  that  nothing  they  did 
or  said  lacked  basis  in  fact,  at  least  in  the 
fast-fading  and  not  lamented  “yellow 
days."  Rut  when  the  large  and  fashion¬ 
able  audience  was  roaring  with  laughter 
over  the  acid  cynicisms  and  vulgarity  of 
these  reporters,  veteran  New  York  and 
Chicago  men  who,  from  personal  experi¬ 
ence  poignantly  recognized  the  emotional 
tug  and  soul-blighting  system  of  “yellow 
journalism,”  must  have  felt  as  I  did,  that 
it  would  be  perfectly  in  order  to  wind  up 
the  night  b^  insulting  any  old  friend,  Bris¬ 
bane  for  instance,  or  knocking  off  Ray 
Icing’s  opera  hat,  or  writing  a  piece  for 
Mencken’s  green  covers,  or  assaulting  a 
traffic  officer,  or  drinking  a  quart  of  b^- 
leg  as  an  emetic  for  a  bellyful  of  anti- 
(lathies  and  sad  regrets. 

*  *  * 


COME  of  us  knew  that  those  “hard- 
boiled”  news  hounds  were  not  the 
lecherous  bums,  loons,  leeches,  savage 
brutes  and  hellions  that  the  lay  audience 
mist  have  believed,  albeit  secretly  admir¬ 
ing  the  bravado  of  their  fresh  talk  to  the 
mayor,  sheriff,  editors  and  each  other. 
We  knew  that  at  heart  those  boys  were 
poets,  engaged  in  the  dirtiest  scavenging 
of  a  great  city.  We  knew  that  their  bold¬ 
ness  was  armor  for  the  protection  of 
whatever  sensitiveness  they  had  contrived 
to  retain  amid  the  unclean  surroundings. 
That  the  dirt  on  their  hands  and  faces, 
»nd  in  their  mouths,  was  the  dirt  of  a 
locial  system  which  they  must  touch  to 


report.  .And  we,  who  understood  this, 
knew  that  those  reporters  might  have 
turned  the  spotlight  from  the  stage  back 
upon  that  fashionable  audience  and  choked 
the  laughter  of  many  well-dressed  men 
and  women  into  snarls  and  whines  and 
iwecipitated  a  dash  to  the  exits,  by  the 
simple  expedient  of  calling  names  and 
crimes  of  those  who  make  the  social  dirt, 
interminably  tolerate  it  without  protest, 
hide  while  the  silly  or  deluded  victims 
dangle  from  the  police  noose  or  hypo¬ 
critically  find  amusement  in  the  printed 
reixirts  of  the  criminal  results  of  social 
neglect.  Police  reporting  is  a  tough 
business  in  a  big  city,  and  a  kind- 
hearted  gentleman  would  soon  have  his 
block  knocked  off  were  he  to  at¬ 
tempt  it  in  a  spirit  of  unsopliisticated 
sweetness  and  light.  Leather-souled 
as  the  group  on  the  stage  appeared. 
1  dare  say  they  would  yield  more  acts  of 
real  charity,  temper  more  winds  for 
shorn  lambs,  violate  fewer  rules  of  true 
honor  among  men,  in  the  course  of  a 
week's  work,  than  the  same  numlier  of 
individuals  surrounding  any  directors’ 
table  in  the  city  of  Chicago  or  New  York. 
<^)nce  upon  a  time  in  New  York  the 
“yelhjw”  ediUir  of  our  paper  decided  it 
would  be  a  stunt  to  send  a  preacher  to 
report  the  executifin  of  a  notorious  mur¬ 
derer  in  Sing  Sing,  rather  than  the  iwlice 
reporter.  He  wanted  a  story  that  would 
“preach  a  great  moral  lesson.”  The  War¬ 
den  had  issued  only  one  pass  to  each 
paper.  We  sent  the  preacher  out  with 
instructions  to  write  his  story  and  file  it 
W.  U.  His  copy  did  not  show  for  the 
first  edition  and  we  were  dished.  Investi¬ 
gation  revealed  that  the  preacher  had 
met  a  cheap  woman  at  the  Sing  Sing 
hotel  and  they  had  gone  on  a  protracted 
drunk  together.  We  wrote  the  “great 
moral  lesson,”  from  facts  lifted  from  con¬ 
temporary  first  editions,  and  the  desk  put 
the  preacher’s  name  over  the  story.  The 
incident  does  not,  of  course,  prove  conclu¬ 
sively  that  hard-swearing  police  reporters 
are  better  moral  characters  than 
preachers,  but  it  may  demonstrate  that  the 
sure  way  of  getting  a  story  is  to  send  out 
a  newspaper  man.  Tough  as  were  the 
reporters  in  “The  Front  Page,”  I’d  lay 
a  bet  that  down  deep  each  cherished  the 
dreams  of  a  reformer  and  none  would 
beat  a  wife,  deceive  a  trusting  girl,  pocket 
a  bribe,  consciously  injure  any  honest  per- 
.son  or  write  a  lie,  except  under  orders  or 
in  general  conformity  to  the  lying  system 
that  was  yellow  journalism  of  the  old 
days.  Many  of  us  have  known  editors 
just  as  crazy  and  unprincipled  as  the  cky 
editor  in  the  show.  The  portrait  is  fair 
enough.  Providence  and  more  rational 
circulation  methods  have  made  the  breed 
well-nigh  extinct.  Thanks! 

*  *  « 

^NE  of  the  interesting  features  of  “The 
”  Front  Page”  portrayal  was  that,  while 
reporters  were  foul-mouthed  and  in  in¬ 
stances  mean,  all  were  frankly  con¬ 
temptuous  of  the  snug  politicians  and  their 
vicious  vote-getting  jjots.  With  sneers 
they  riddled  the  frame-ups  to  deceive  the 
“niggers.”  The  witch  raids  of  phantom 
“reds”  amused  them  mightily.  They  re¬ 
ported  the  news  that  the  politicians  cre¬ 
ated.  but  they  did  not  personally  fall  for  the 
bunk.  Not  one  among  them  but  would 
have  delighted  to  have  told  the  people  of 
the  city  the  whole,  rotten  truth.  The 
audience  is  left  to  wonder  at  their  inhibi- 
bitions.  We  in  the  newspaper  business 
know  that,  ultimately,  these  reporters  do 
manage  to  tell  at  least  a  part  of  all  the 
vital  truth,  according  to  their  lights,  and 
this  without  jumping  libel,  contempt  or 
policy  hurdles.  If  those  debunked  “boys” 
who  were  so  funnv  in  the  nlav  ever  were 
to  tell,  on  a  given  day,  all  they  knew— 

XXX  11!  — . 


TT  is  a  good  thing  that  the  heavy  pro- 
fanity  and  blasphemy  has  been  cut  out 
of  the  play.  Of  course,  plenty  of  news¬ 
paper  men,  taxi-drivers.  Union  League 
club  members,  bankers  and  efficiency  ex¬ 
perts  use  language  as  rotten  or  worse, 
but  the  swear  words  merely  serve  to 
weaken  the  stage  dialogue,  just  as  pro¬ 
fanity  weakens  rather  than  emphasizes 
conversation.  It  is  rough  stuff  for  polite 
ears  and  obscures  the  message,  if  the  play 
has  one.  Disgusted  with  the  lang^ge 
M.  E.  Foster,  of  Houston  Press  who  saw 
the  play  a  week  ago,  wrote  a  scathing 
condemnation  of  it.  “To  use  words  that 
are  vulgar,  blasphemous  and  debasing — 
words  fliat  are  unnecessarily  vile  and 
shameful — is  to  dishonor  the  language 
we  should  love,”  said  he,  and  we  agree. 
The  infamous  four-word  curse  that  is  our 
particular  aversion  rang  in  our  ears  as 
the  curtain  fell.  We  still  despise  the 
dirty  phrase,  but  as  apjilied  to  the  old- 
style  “yellow”  editor  we  must  confess 
that  our  resolution  never  again  to  utter 
it  became  weak  and  doubtful  as  we  walked 
alone  down  Broadway. 


IRISH  EDITOR  VISITING  U.  S. 


STRONG  LAYS  CORNERSTONE 


Sponsor  of  Divorce  News  Ben  Seyi 
Results  Are  Worthwhile 

W.  Copeland  Trimble,  Irish  editor  and 
newspaper  publisher,  who  introduced  a 
resolution  at  the  Institute  of  Journaliiu 
in  London  that  led  to  the  present  British 
law  against  publication  of  intimate  dt- 
tails  of  divorce  cases,  was  a  recent  visitor 
in  Chicago,  a  guest  of  the  University 
Club. 

In  commenting  upon  the  ban  on  di¬ 
vorce  news,  Mr.  Trimble  declared  that 
in  comparison  with  the  affect  on  the  pub¬ 
lic  of  printing  the  indecorous  details  of 
divorce  cases,  a  higher  divorce  rate  in 
Great  Britain  is  the  lesser  of  two  evils. 

“I  am  not  sure  that  the  rate  has  in¬ 
creased,”  he  said,  “but  if  it  has,  I  would 
say  that  even  in  the  face  of  such  an  in¬ 
crease  the  influence  for  evil  would  be 
less  than  that  of  distributing  such  read¬ 
ing  in  our  hottKS  and  into  the  hands  of 
young  girls  and  children.” 

Mr.  Trimble  stated  that  he  believes 
America’s  judiciary  system  is  inferior  to 
England’s. 


Mits  Harriet  Dewey  Aids  Publisher  at 
New  Building  Ceremonial 

Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  Nnos.  on  Friday,  Sept.  21, 
laid  the  cornerstone  of  the  new  home  of 
the  Daily  News,  now  rising  at  Madison, 
Canal  and  Washington  streets,  and  the 
Chicago  river. 

Assisted  by  .Miss  Harriet  Dewey, 
cashier  of  the  Daily  News  since  its  in¬ 
ception  53  years  ago,  and  surrounded  by 
members  of  the  Daily  News  staff,  includ¬ 
ing  many  who  have  been  in  the  news- 
pajH-r’s  service  for  decades,  Mr.  Strong 
deposited  within  the  huge  granite  cubicle 
a  copper  box  containing  objects  visualiz¬ 
ing  the  growth  of  Chicago  and  the  Daily 
News. 

Side  by  side  within  the  copper  con¬ 
tainer  were  placed  copies  of  the  first  edi¬ 
tion  of  the  Daily  News,  and  a  copy  of  the 
edition  of  Sept.  21,  1928.  The  copy  of 
V^ol.  1,  No.  1,  consists  of  four  small 
pages.  The  edition  of  Sept.  21  contains 
68  pages. 

Portraits  of  Mr.  Strong  and  of  Victor 
F.  Lawson,  founder  of  The  Daily  News, 
were  placed  in  the  stone.  A  small  library, 
representing  the  literary  efforts  of  mem¬ 
bers  of  the  staff,  was  also  included. 

A  volume  of  reminiscences  of  Melville 
E.  Stone,  associated  with  Mr.  Lawson  in 
the  early  days  of  the  newspaper,  was 
placed  beside  a  set  of  the  Daily  News  re¬ 
prints,  consisting  of  notable  articles  from 
the  Daily  News  reprinted  in  pamphlet 
form. 


JACKSON  PROMOTED 

Clifton  D.  Jackson  has  been  appointed 
assistant  to  the  president  of  Ramp  Build¬ 
ings  Corporation,  New  York.  For  five 
years  he  was  secretary  of  the  Advertising 
Club  of  New  York.  He  recently  re¬ 
signed  from  the  executive  administration 
of  John  Wanamaker,  New  York. 
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DETROIT 

Fittsimrgli  -  laauiMpwlis 


POOR  RICHARDS  VISIT  N.  Y. 

The  Poor  Richard  Club  of  Philadeljihia 
spon.sored  a  luncheon  in  the  Advertising 
Qub  of  New  York,  Sept.  26,  promuting 
the  forthcoming  convention  of  the  Direct 
Mail  .Advertising  .Association  in  the 
Quaker  City.  The  speakers  were  George 
W.  Ward,  president  of  the  D.  L.  Ward 
Company  of  Philadelphia  and  founder  of 
the  Graphic  Arts  Leaders  Exhibit;  J. 
Linton  Eagle,  president  of  the  Eagle- 
Brown  Printing  Company  of  Philadel^ia 
and  former  president  of  the  United 
Typ<jthetse  of  America;  and  Charles  \V. 
Collier,  convention  manager  of  the  Di¬ 
rect  Mail  Advertising  Association.  Ben 
J.  Sweetland,  district  chairman  of  the 
convention  for  New  York  was  chairman 
of  the  luncheon. 
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Now  ON  THE  Air 


WKY 

Oklahoma  City 


K  If  'SHE  new,  beautiful,  and  highly  efficient  studio  and  super  power 
I  station  of  WKY  are  being  pushed  to  an  expected  completion  by 
^  October  loth,  when  the  new  and  greater  WKY  will  go  on  the  air 
in  Oklahoma  City. 

Its  programs  will  be  broadcast  from  the  studio,  and  from  a  half  dozen 
remote  control  points  in  Oklahoma  City  and  in  Oklahoma.  The  finest 
procurable  entertainments  and  albday  programs  will  feature  WKY’s  alb 
year  service  to  the  radio  owners  of  Oklahoma. 

The  new,  super  WKY  means  there  always  will  be  something  of  interest 
on  the  air  in  Oklahoma  City,  and  that  every  radio  owner  within  a  fifty' 
mile  radius  will  get  perfect  daytime  reception,  while  the  night  power  will 
carry  over  all  the  country.  These  new  conditions  underline  the  fact  that 
the  market  for  radio  goods  in  the  Oklahoma  City  Area  now  will  enjoy 
an  all'season  patronage. 

The  Oklahoman  and  Times  consistently  have  recognized  the  significance 
of  ra'dio,  featuring  it  as  a  subject  of  interest  precisely  as  they  feature 
automobiles,  real  estate,  building  and  finance,  and  sports. 

It  is  but  a  natural  and  necessary  corollary  that  the  Oklahoman  and  Times 
are  the  leading  media  for  the  advertising  of  radio  equipment  in  the  Okla' 
homa  City  Market. 

With  pronounced  business  improvement  in  all  lines,  with  agricultural 
conditions  growing  steadily  better,  the  Oklahoma  City  Market  has  greater 
purchasing  power  than  ever  before. 

NOW,  with  the  new,  super  WKY,  the  Oklahoma  City  Market  NEEDS 
more  radios  and  is  READY  to  buy. 

The  business  is  here. 

Intensive  sales  efforts  in  this  responsive  market,  and  intensive  advertising 
in  the  Oklahoman  and  Times  cannot  fail  to  bring  rewards. 

Investigate ! 


yJShe  OKLAHOMA  \\ 

PUBLISHING  CO.  1/ 

^Daily  Oklahoman  ♦  Oklahoma  City  Times 

The  OKLAHOMA  FARMER-STOCKMAN 

E.  KATZ  SPECIAL 
ADVERTISING  AGENCY 
New  York,  Chicago,  Detroit, 

Kaneaa  City,  Atlanta, 

San  Franciaco 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  XXIV  of  a  Series — Effects  of  the  Immigration 
Restriction  Acts 

By  MAJOR  J.  LOWENSTEIN 
Secretary  St.  Louis  Newspaper  Poblisbars*  Associatioa 

(Copyright  1928  by  Eoiros  &  Publishbb) 


T^ISCUSSING  the  immigration  restric* 
^  tion  acts  of  the  United  States,  Pr<^ 
fessor  T.  N.  Carver  of  Harvard  Uni¬ 
versity*  declares  that  the  restriction  of 
European  immigration  has  made  possible 
the  present  wage  scale  and  general  diffu¬ 
sion  of  prosperity  in  this  country,  that 
the  labor  unions  are  a  unit  in  favor  of 
restriction  and  may  be  relied  upon  to  de¬ 
fend  the  continuation  of  this  ^icy,  and 
that  eventually,  however,  an  occupational 
instead  of  a  racial  basis,  will  probably 
have  to  be  adopted  by  Congress. 

Governmental  publications  emphasize 
the  fact  that  since  the  “quota"  immigra¬ 
tion  acts  of  1921  and  1924,  there  has  not 
only  been  a  great  reduction  in  the  immi¬ 
gration  of  aliens  into  the  United  States, 
and  a  marked  change  in  the  racial  com¬ 
position  of  such  immigration,  but  in  the 
occupational  character  of  the  immigration. 
It  is  pointed  out  that  broadly  speaking 
the  tendency  has  been  toward  a  sharp  de¬ 
crease  in  the  proportion  of  unskilled 
laborers  and  a  very  sharp  increase  in  the 
proportion  of  those  with  skilled  trades, 
professions  or  business  training. 

Thus,  during  the  pre-war  period,  1911 
to  1914,  the  average  annual  immigration 
of  skilled  laborers  was  only  about  one- 
^ird  as  great  as  the  unskilled,  whereas 
in  the  period  1925-26,  the  average  number 
of  skilled  was  substantially  as  great  as 
that  of  the  unskilled.  Moreover,  since 
the  war  there  has  been  a  proportion  very 
much  larger  in  the  emigration  of  un¬ 
skilled  than  of  skilled  workers,  so  that 
the  net  increase  of  skilled  workers  be¬ 
comes  even  more  striking.  In  1911-1914, 


the  skilled  group  formed  16.6  per  cent  of 
the  net  immigration,  while  in  1925-26  the 
percentage  was  21.5. 

As  most  of  the  labor  employed  by 
newspapers  is  skilled  labor,  it  is  of  in¬ 
terest  to  note  that  the  restrictions  on 
immigration  seem  to  favor  the  admission 
of  the  more  desirable  types  of  labor  such 
as  newspapers  may  hope  to  employ.  It  is 
reasonable  to  assume  that  if  the  high 
wages  now  prevailing  in  this  country 
continue,  they  will  attract  the  skilled 
labor  of  the  countries  favored  by  the 
immigration  acts,  namely:  the  so-called 
Nordic  countries,  and  in  this  way  Eng¬ 
lish  speaking  professional  and  skilled 
workers  may  ultimately  to  some  extent 
solve  skilled  labor  problems  of  the  news¬ 
papers  of  this  country  and  may  make  up 
some  of  the  deficits  produced  by  the  re¬ 
straining  and  restrictive  rules  of  the  labor 
unions. 

The  net  annual  average  immigration  of 
skilled  labor  in  1925  and  1926  was  46,214. 
As  the  total  of  organized  employes  in 
newspaper  crafts  is  only  125,000,  approxi¬ 
mately,  it  seems  possible  that  if  newspaper 
scales  continue  to  go  up  enough  skilled 
labw  may  be  secured  from  the  northern 
nations  of  Europe  to  bring  about  a  cer¬ 
tain  degree  of  caution  on  the  part  of  the 
newspaper  crafts  and  lead  to  the  adoption 
of  a  more  liberal  policy  in  their  appren¬ 
ticeship  regulations  and  development  of 
an  adequate  supply  of  native-born  opera¬ 
tives. 

The  percentage  of  English  speaking 
immigrants  to  the  total  of  all  foreigners 
admitted  in  the  pre-war  period  of  two 


years  was  10.1 ;  in  the  two  year  period 
1925-1927  the  pcrcenuge  was  37 J.  More 
than  80  per  cent  of  the  foreign  additions 
to  our  population  since  1924  came  from 
Great  Britain,  Ireland,  Canada,  Scandi¬ 
navia,  and  Germany. 

Looking  ahead  a  bit,  we  may  well  ask 
ourselves  along  what  lines  will  the  rela¬ 
tions  of  newspaper  crafts  to  employers 
develop  during  the  next  decade.  As  the 
newspaper  workers  are  already  the  high¬ 
est  paid  of  any  in  the  country,  both  on 
the  basis  of  the  hourly  rate  and  weekly 
earnings,  if  there  is  to  lx  an  endless  spiral 
of  advancing  wages  in  this  business  one 
of  two  things  will  happen — either  the 
weaker  newspapers  will  siKCumb,  or  else 
the  rapidly  advancing  costs  of  publication 
will  be  passed  on  to  the  public  in  the 
shape  of  increased  advertising  rates  or 
increased  selling  price  of  newspapers,  or 
both — until  such  increased  cost  to  the 
public  checks  consumption,  as  it  always 
does,  and  this  will  necessarily  result  in  a 
reduced  volume  of  advertising  and  per¬ 
haps  in  reduced  circulation,  which  in  turn 
will  occasion  reduced  mechanical  forces; 
so  that  the  disease  may  carry  its  own  cure 
and  thus  bring  about  a  stabilization  which 
could  not  otherwise  be  secured. 

The  reduction  in  unit  cost  of  output 
cannot  be  accomplished  in  the  newspaper 
business  because  the  product  of  the  indus¬ 
try  is  the  finished  newspaper,  and  there 
is  a  very  decided  limit  to  the  number  of 
newspapers,  that  is  to  say,  finished  units, 
that  may  be  circulated  and  sold.  One 
factor  is  that  a  newspaper  may  be  passed 
from  hand  to  hand  and  thus  satisfy  the 
desire  of  many  individuals  other  than  the 
original  purchaser.  This  is  not  true  in 
the  same  degree  of  any  other  manufac¬ 
tured  article  such  as  a  suit  of  clothes,  a 
pair  of  gloves,  handkerchiefs,  hosiery,  un¬ 
derwear,  etc.  Hence,  making  allowance 
for  any  possible  improvement  in  news¬ 
paper  machinery,  there  can  in  the  future 
be  but  a  very  slight  reduction  in  the  indi¬ 
vidual  cost  of  producing  a  newspaper  so 
far  as  mechanical  equipment  is  concerned. 

Nor  is  it  probable  that  large  advertisers 
will  be  willing  to  increase  greatly  the 


percentage  of  their  advertising  costs  com¬ 
pared  with  total  costs,  and  if  the  rate  per 
line  is  advanced  unduly  the  adveitising 
linage  will  be  correspondingly  cut  ^ 
better  use  be  made  of  the  smaller  space 
available. 

There  need  never  be  a  fear  of  a  short¬ 
age  of  newspaper  labor  merely  because 
wages  in  other  industries  are  higher,  since 
the  newspaper  offers  regularity  of  em¬ 
ployment  practically  throughout  the  en¬ 
tire  year,  without  regard  to  weather  con- 
dkions  and  other  disturbing  factors  and 
the  employment  is  easy,  interesting  and 
congenial.  Any  shortage  that  may  occur 
will  be  due  to  restrictions  brought  about 
by  the  labor  unions  themselves  for  the 
purpx)se  of  creating  an  artificial  scarcity 
of  skilled  labor.  But  it  is  not  easy  to 
see  what  additional  restrictions  can  Ik 
added  without  completely  stopping  fur¬ 
ther  growth  of  the  unions  themselves. 

With  the  noticeable  impwovement  in  the 
relations  between  newspaper  owners  and 
their  employes  we  may  hopx  for  some 
happy  solution  of  these  various  problenu, 
out  of  which  will  come  a  satisfactory  sup¬ 
ply  of  skilled  labor  for  newspapxr  employ¬ 
ers  and  at  a  wage  which  will  not  prove 
an  undue  burden  to  the  industry  and  yet 
afford  the  workers  means  for  a  comfort¬ 
able  livelihood,  which  shall  include  not 
only  the  necessaries  of  life,  but  a  reason¬ 
able  number  of  its  comforts  and  luxuries 
AS 

{Next  week  in  article  XXV  of  thit 
series  Mr.  Lowenstein  will  discuss  "Com¬ 
parison  of  Wages  of  Office  Workers,  Fac¬ 
tory  Hands,  and  Printing  Trades.") 

•  IndustrM  Digesl,  March.  1927. 


SPLITS  TELEGRAPH  DESK 

The  New  York  Herald  Tribune  has 
split  up  its  telegraph  desk,  naming  a  cable 
editor  to  handle  the  work  formerly  in 
charge  of  one  man  holding  the  title  oi 
telegrapth  editor.  Iris  H.  Crist  continues 
as  telegraph  editor,  while  Everett  Kall- 
gren,  formerly  make-up  man,  has  been 
made  cable  editor. 


/ 


Editor  &  Publisher 


and  The  Fourth  E  state  for  September  29, 


A  CHALLENGE 


PUBLISHING  PROFITS 


The  Challenge  of  Better  Typography  to  publish¬ 
ing  profits  in  department  store  advertising  is 
very  real — and  the  tendency  of  large  stores  in 
metropolitan  centers  to  secure  typographic  assis¬ 
tance  outside  the  newspaper  plant  is  growing. 

This  can  only  mean  lessened  space  sales  even¬ 
tually — for  advertisers  are  including  the  cost 
of  outside  typographic  assistance  in  their  gross 
advertising  investment  with  the  newspapers. 

All  publishers,  we  believe,  will  be  interested 
in  this  frank  discussion  of  a  growing  practice 
which  is  hitting  directly  at  their  pocketbooks. 


Alert  publishers  rec-  metroj 

ognize  the  selling  power  tance  < 

of  better  typography — 
particularly  in  the  de¬ 
partment  store  field.  tually- 

They  have  seen  store  of  outs 

after  store  in  metropol-  advert 

itan  centers  discard  the 
newspaper-set  advertise-  .  ,  . 

ments  and  turn  toward  ^  y'*® 

outside  type  sources  to  which 

increase  the  effectiveness 
of  their  advertising  through  better 
arrangement  and  better  typography. 

Shrewd  publishing  executives  have 
correctly  surmised  that  this  practice 
would  lead,  eventually,  to  smaller 
space  purchases  and  consequent  de¬ 
preciated  gross-space  sales,  since  ad¬ 
vertisers  were  making  every  effort 
to  include  the  cost  of  outside  typo¬ 
graphic  aid  within  the  net  charge  for 
space,  and  were  accomplishing  their 
purpose  by  using  smaller-sized  space. 

Better  Typography  Has 
Selling  Value 

Yet  they  were  powerless  to  check 
this  growing  tendency,  for  the  tend¬ 
ency  is  sound.  Better  typography 
has  demonstrated  its  selling  value,  its 
ability  to  interpret  the  character  of 


lishing  executives  are  not  by  nature 
accustomed  to  throw  up  their  hands 
and  admit  defeat,  particularly  when 
profits  are  menaced. 

Many  have  established  service  de¬ 
partments  to  co-operate  with  adver¬ 
tisers  in  an  effort  to  increase  the  ef¬ 
fectiveness  of  the  space  they  use. 

Several  have  discussed  this  prob¬ 
lem  of  improved  typography  with 
Linotype  executives — seeking  to  in-  . 
crease  the  efficiency  of  their  Lino¬ 
type  equipment  by  installing  faces 
and  decorative  material  of  greater 
appeal  to  their  local  advertisers  than 
the  strictly  utilitarian  head-letter 
and  news- face  type  they  had. 

Because  they  were  busy  men,  daily 
facing  varied  economic  problems  of 
newspaper  management,  few  real- 


a  store,  its  essential  worth  from  a  _ 

dolUrs-and-cents,  as  well  as  an  /  11  M  QTYPE-^ 

aesthetic,'  viewpoint.  But  pub-  1^  1 1  w  I  1  _ 


ic  assis-  ized  how  fir  the  Lino- 

owing.  tyP®  Company  has  pro- 

s  even-  designing  and 

.  cutting  faces  for  general 

tie  cost  advertising  use. 

r  gross  They  were  amazed  to 
pers.  see  specimens  of  depart- 

irested  typography, 

.  completely  Linotype  set, 

ractice  were  superior  to  a 

tbooks.  Iqj  Qf  copy  run  by 

their  local  advertisers. 
In  several  individual  cases  Linotype 
co-operation  has  enabled  publishers 
to  suggest  a  distinctive  type  dress  to 
department  store  advertisers — and 
the  investment  in  fices  and  decora¬ 
tive  material  has  justifed  itself  over 
and  over  by  increased  space  sales  to 
these  stores. 

Linotype  Experience  Is 
At  Your  Command 

It  is,  of  course,  quite  impossible  to 
recommend  any  of  several  specific 
faces  from  the  many  displayed  in 
the  Linotype  specimen  books  in  a 
general  message  such  as  this. 

Any  Linotype  agency  will  be  glad 
to  counsel  with  your  men  and  offer 
all  possible  aid  in  making  your  pres¬ 
ent  matrix  equipment  do  a  better 
typographic  job  for  advertisers, 
ji  A  telephone  call  will  bring  a  rep- 
*  resentative  at  your  convenience. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO  2 

Representatives  in  the  Principal  Cities  of  the  World 
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DAILY  GIVES  AID  TO 
MINERS’  GROUP 

-  I 

PitUburfh  PreH  Champion*  Right  of 

Di**enting  Worker*  to  A**emble 
•ad  Form  New  Union  After 
Police  Attack 

The  Pittslmrgh  Press,  Scripps-Howard  * 
newspaper,  won  new  honors  as  a  cham¬ 
pion  of  civil  liberties  by  its  recent  cover- 
age  of  the  dispersal  of  a  National  Miners’ 
Union  convention. 

A  mob  of  strong-arm  men  attacked 
the  founders  of  the  new  union  in  their 
hall,  according  to  the  miners’  version. 
When  police  arrived,  instead  of  protect¬ 
ing  the  miners  in  their  right  to  hold  a 
meeting,  they  arrested  more  than  100 
men  and  broke  up  the  convention,  ac¬ 
cording  to  the  members  of  the  new 
union.  .Mnwist  all  of  those  arrested  were 
the  men  meeting  in  the  hall,  instead  of 
their  assailants. 

The  National  Miners’  Union  is  com¬ 
posed  of  dissenters  from  the  United 
iline  Workers  of  .•\merica. 

The  Press  defended  the  right  of  the 
new  unionists  to  meet  in  peace  and  their 
right  to  speak  their  minds  without 
taking  sides  as  to  whether  their  cause 
it. self  was  right  or  wrong. 

The  Press  gave  special  coverage  to 
the  police  court  hearing  at  which  a 
magistrate  ignored  the  right  of  assem¬ 
blage  and  launched  into  a  denunciation 
of  radical  views. 

W  hen  a  group  of  public-spirited  citi¬ 
zens,  including  ministers,  attorneys,  and 
representatives  of  the  American  Civil 
Liberties  Union,  called  on  James  M. 
Clark.  Pittsburgh  public  safety  director, 
a  Press  reporter  was  the  only  news¬ 
paper  man  in  the  room.  The  Press  ran 
a  full  and  exclusive  account  of  what  the 
visitors  to  the  police  head  told  him. 

Their  statement  constituted  a  blunt 
summary  of  what  the  police  have  no 
right  to  do.  The  police  head  promi.sed 
that  the  unionists  should  lie  protected. 
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Any  Editor  Who 
Reads  This  Twice 
Will  Act  At  Once 

The  only  valid  reason  for  the 
use  of  a  Religious  Feature  in  a 
Daily  Newspaper  is  that  it  is  dif¬ 
ferent  from  and  supplemental  to 
what  the  Reader  gets  through 
Church  channels. 

Only  in  the  Newspajjer  may 
anybody  secure  the — 

Original,  Unique  and  Inter¬ 
esting — 

Light  from  Bible  Lands  on 
the  Sunday  School  Lesson  which 
The  Ellis  Lesson  provides. 

No  other  writer,  living  or  dead, 
has  ever  travelled  so  widely  in 
Bible  Lands  as  Dr.  William  T. 
Ellis. 

That  is  one  reason  why  The 
Ellis  Lesson  is  “Different.” 

And  it  costs  no  more  than  the 
commonplace  Religious  Feature. 

THE  ELUS  SERVICE 

•  •  '  (Swarihmore,*Ri. 


"Ihe  right  of  free  speech  and  free 
assemblage  is  a  greater  issue  tl^  the 
differences  between  the  two  sections  of 
miners  or  between  the  latter  and  the 
operators,”  the  Press  said  editorially. 

“Riots  and  fights  must  be  prevented 
in  the  interest  of  order,  but  the  police 
should  be  used  to  protect  those  who 
wish  to  meet  for  discussion.  The  ques¬ 
tion  of  whether  any  of  the  ‘save-the- 
Hiiion’  group  have  ever  attended  com¬ 
munist  meetings  is  beside  the  point 
That  does  not  deprive  them  under  the 
hill  of  rights  of  their  right  to  protection, 
if  there  be  nothing  treasonable  in  their 
subject. 


“The  United  Mine  Workers  have  Ae 
right  to  their  meetings.  The  opposition 
has  the  same  right.  The  police  should 
guarantee  that  inherent  privilege  rather 
than  become  an  agency  to  suppress  either 
side  in  its  regularly  scheduled  conven¬ 
tions. 

“Law  is  law,  but  the  arm  of  the  law 
is  not  necessarily  the  brain  of  the  law. 
Too  great  ^wer  has  been  extended  to 
police  in  acting  in  such  events.  Through 
the  latitude  given  them  to  decide  for  or 
against  assetrMies,  the  bill  of  rights  has 
lost  substance  under  the  insistence  of 
pfjwers  which  through  their  influence 
can  control  police  activity.” 


L.  G.  SWARTS  PROMOTED 

Named  Editor,  Pensacola  Joumnl-Nevi 
— Sander*  to  Jacksonville 


Leland  G.  Swarts,  formerly  ni.inagin 
editor  of  the  Meml>his  Press-S,  miltr 
and  former  city  editor  of  the  Mrmphit 
Evening  Appecd,  this  week  became  editor 
of  the  Pensacola  (Fla.)  Journal  and 
Neu’s,  John  H.  Perry  papers. 

G.  V.  Sanders,  former  editor  of  the 
Memphis  Press- Scimitar  and  former  edi¬ 
tor  of  the  Pensacola  papers,  will  take 
charge  of  the  Jacksomnlle  Journal. 


requires  better  slugs,  which  reduce  the  liability 
of  resetting,  hence  less  liability  of  tie  up,  or 
delay  because  of  “downtime”  on  machines. 
The  Monomelt  System  makes  perfect,  solid 
slugs  with  sharp,  clear  faces,  eliminates  the 
metal  furnace  and  provides  a  complete,  efficient 
and  economical  system  of  metal  handling, 
from  killout  to  casting. 

Our  engineers  will  make  a  composing  room  survey  and  proposal 
without  obligation. 

**Why  melt  metal  twice  to  use  it  onceV* 

The  MONOMELT  CO. 

1636  Polk  St.,  MINNEAPOLIS.  MINN. 

New  York  Offle*.  1440  Broadway  Chicago  Office,  UO  Tranaportatlon  Bldg. 


The  Monomelt  method  of  page  killout,  as 
iHusiratcd  above,  is  the  fastest  in  use  today. 

Over  1500  leading  newspapers,  printers 
and  trade  compositors  have  cut  out 
“downtime”  and  cut  in  on  the  many 
other  labor  and  time-saving  features  o( 
the  Monomelt  System  of  metal  handling. 


Distributor  for  the  British  IsUs:  H.  W.  Casloa  A  Co.,  Limited,  82  Ckiswell  Street,  London,  E.  C.  1 
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WITH  PICTURES  OF 

the  Porto  Rico  hurricane 
the  Florida  disaster 
the  Rockiord  tornado 


“Quick  service  and  clean  pictures  featured 
your  Florida  and  Porto  Rico  work.  The 
chronicle  extends  its  congratulations.” 

John  Battle,  City  Editor, 
Augusta  (Ga.)  Chronicue. 


“Your  news  pictures  of  hurricane  in  the 
south  have  attracted  great  attention.  Ex¬ 
tremely  good  daily  service  and  has  right¬ 
fully  won  warm  commendation.” 

M.  S.  Porter,  City  Editor, 

Mount  Vernon  (N.  Y.)  Daily  Argus. 


“Your  Rockford  tornado  pictures  reached  us  in  time 
for  noon  edition  Saturday.  Beat  opposition  beauti¬ 
fully.  Opposition  printed  picture  Monday  afternoon. 
Other  pictures  nowhere  as  good  as  I.  I.  N.  Thanks  very 
much  for  wonderful  service.” 

R.  D.  Linton,  City  Editor, 
Michigan  City  (Ind.)  News. 


“Permit  me  to  thank  and  congratulate  you  for  the 
splendid  photos  on  Porto  Rican  and  Florida  hurricanes. 
Unusually  quick  time  was  registered  in  the  gathering 
and  forwarding  of  these  timely  pictures.” 

Dolph  Franz,  Managing  Editor, 
'  Shreveport,  (La.)  Journal. 


“Congratulations  manner  in  which  you  thoroughly 
covered  Porto  Rico  and  Florida  hurricane.  Your  pic¬ 
tures  have  drawn  commendation  from  many  sub¬ 
scribers  and  have  been  far  superior  to  all  other  serv¬ 
ices  reaching  this  section.  Warsaw  Times  been  enabled 
through  your  service  score  picture  beat  over  news¬ 
papers  in  cities  many  times  larger  than  Warsaw  which 
are  clients  of  other  services.  In  every  way  1.  I.  N. 
outclassed  the  services  used  by  opposition  papers.” 

E.  H.  Dodge,  News  Editor, 
Warsaw  (Ind.)  Times. 


“Your  speedy  service  on  Rockford  tornado  pictures 
enabled  us  to  score  scoop  in  our  territory.  Beat  Peoria 
and  Galesburg  opposition  pictures  by  day.  Mats 
arrived  in  ample  time  for  our  first  edition.” 

Star-Courier,  Kewanee,  Ill. 


“Congratulations  on  speed  shown  in  Rockford 
storm  pictures.  You  beat  other  services  into  city 
by  six  hours.” 

""  S.  C.  Warren,  News  Editor, 

South  Bend  (Ind.)  News-Times. 


“First  pictures  on  Porto  Rico  storm  in  Madison  were 
from  International  Illustrated  News.  Carried  Picture 
Page  ribbon  on  your  stuff  three  days  straight.  Service 
excellent.” 

•  W'iscoNsiN  State  Journal,  Madison,  Wis. 


“Greatly  pleased  with  the  Porto  Rico  and  “Greatly  'appreciate  your  excellent  picture 

afnim  nirtiiro  Bflrvice.  Thanks  service  on  Porto  Rico  and  Florida  hurricane 
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Florida  storm  picture  service.  Thanks 
for  splendid  co-operation.” 

Benton  (Ill.)  Evening  News. 


service  on  Porto  Rico  and  Florida  hurricane 
and  Rockford  tornado.” 

J.  R.  Beffel,  City  Editor, 
Ottawa  (Ill.)  Republican-Times. 
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Daily  News  Mat  Service 

FIRST  WITH  THE  BI6  DRAMATIC  PICTURES 


/ 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,  1928 


HOLLYWCX)D  REPORTER  POSED  AS  RLM 
OFFICIAL  TO  INTERVIEW  PRINCE  GEORGE 

“Quote*”  from  Royal  Visitor  Were  Brief  But  the  “Trimmings” 
Made  Exclusive  Story  for  Edwin  Martin  of  Hollywood 
News — “Crashed”  Doug’s  Private  Rodeo 

By  J.  C.  SAFLEY 


T\TEk\  lEVVING  the  son  of  the  King 
^  of  England  isn’t  so  easy  a  task,  espe¬ 
cially  when  the  Prince  doesn’t  want  to  be 
interviewed,  issues  strict  orders  to  that 
effect,  and  every  precaution  is  taken  to 
insure  that  he  is  not  molested  by  “prying 
American  newspaper  men.”  _  But  it  re¬ 
mained  for  Edwin  Martin,  cinema  editor 
and  dramatic  critic  of  the  Hollywood 
(Cal.)  News,  to  surmount  the  terriers 
and  interview  His  Royal  Highness 
Prince  George,  on  the  occasion  of  the 
PrirKc’s  recent  visit  to  Hollywood. 
Martin,  a  former  New  York  and  Scripps- 
Howard  newspaper  man,  sirnply  didn’t 
have  much  regard  for  the  princely  feel¬ 
ings  in  the  matter.  He  was  out  for  a 
story  and  he  got  it. 

When  the  gay  young  Prince  came  to 
the  City  of  Make-Believe,  on  a  holiday 
frfim  his  warship,  H.  S.  M.  Durban, 
which  rode  at  anchor  off  Santa  Barbara, 
he  traveled  iiKognito,  and  his  movements 
were  shrouded  in  utmost  secrecy.  On 
the  warship,  the  youngest  son  of  King 
George,  a  handsome,  tall,  black-haired 
youth  of  26,  is  known  as  Lieutenant 
Windsor.  In  Hollywood,  so  far  as  the 
public  was  concerned,  he  desired  to  be 
nobody. 

Consequently,  contrary  to  custom  in 
the  film  colony,  press  agents  did  not  her¬ 
ald  the  Prince’s  coming,  nor  did  they 
■distribute  hand-outs  or  arrange  inter¬ 
views.  TTie  opposite  was  the  case.  The 
trusted  few  who  were  “in  the  know” 
■exercised  great  care  to  keep  the  Prince’s 
visit  a  secret. 

Prince  George  was  the  ^est  of  Doi^- 
las  Fairbanks  and  Mary  Pickford,  motion 
picture  sUrs,  at  their  palatial  estate, 
“Pickfair.”  Doug  had  arranged  a  private 
rodeo  for  the  royal  visitor’s  entertain¬ 
ment  in  which  150  cowboys  and  cowgirls 
took  part,  on  a  movie  lot.  But  there  was 
a  “leak”  somewhere.  The  news  trickled 
out  and  immediately  Los  Angeles  and 
Hollywood  newspapers  dispatched  their 
star  reporters  to  the  Fairtenks  studio, 
with  instructions  to  interview  the  Prince. 

Herded  in  the  reception  room  of  the 
studio,  and  placated  by  assurances  of 
an  opportunity  to  talk  with  the  Prince 
when  the  rodeo  was  ended,  were  the 
eager  scribes — all  except  Martin.  He  did 
not  chance  meeting  the  Prince  through 
the  studio  arrangement,  and  consequently 
was  the  only  reporter  in  Los  Angeles 
and  Hollywood  who  obtained  a  first¬ 
hand  story  of  the  elusive  royal  scion. 

Approaching  the  sacred  precincts, 
wherein  Prince  George  and  his  host 
were  enjoying  the  wild  west  perform¬ 
ance,  Martin  was  challenged  by  a  g^rd. 

“But  I’m  <Mie  of  the  party,”  he  insisted. 

“Like  hell  you  are!”  retorted  the  offi¬ 
cial  studio  bouncer,  and  proceeded  to  do 
the  bouncing  act. 

Undismayed,  Martin  departed,  removed 
his  hat,  coat  and  vest,  and  demned  dark 
spectacles.  Posing  as  an  assistant  mo¬ 
tion  picture  director,  he  again  sought  to 
•enter.  Fortunately  he  did  not  encounter 
the  same  sentinel,  and  his  disguise  served 
as  a  password. 

Continuing  inside  the  lot,  he  observed, 
sitting  on  a  little  bridge  that  cross^  the 
mast  of  a  French  castle  on  a  movie  set, 
his  prey.  Prince  (ieorge  Edward  Alexan¬ 
der  Edmund  Davis  Windsor.  At  the 
Princes  side  was  seated  Fairtenks.  A 
small  group  of  guests  and  attendants  min¬ 
gled  about.  All  were  deeply  interested 
in  the  progress  of  the  rodeo. 

Taking  a  circuitous  route,  Martin,  now 
the  assistant  dirt^or,  joined  the  party, 
assuming  a  position  immediately  behind 
the  host  and  his  distinguished  guest. 

A  cowboy  was  thrown  by  a  fractious 
horse  and  hurt.  Fairbanks,  solicitous  as 
to  his  'employe’s  welfare,  excused  him¬ 
self  momentarily  in  order  to  determine 
tiK  extent  of  the  man’s  injuries.  Mar¬ 
tin’s  golden  opportunity  had  arrived. 


“.And  what  do  you  think  of  Cali¬ 
fornia?”  he  ventured  to  the  royal  visitor. 

“California  is  immense,”  the  Prince 
replied. 

“And  the  women?” 

“Immense,”  answered  Prince  George. 
“I’m  coming  back  some  day  to  see  more 
of  this  country.” 

Then  Fairbanks  returned  and  took  up 
the  conversation,  and  that  was  the  end 
of  Martin’s  interview,  but  he  remained 
undetected  until  the  show  was  over  and, 
from  observation  and  listening  to  con¬ 
versation  between  Fairbanks  and  his 
royal  guest,  he  gathered  enough  material 
for  a  colorful  story  of  more  than  two 
columns. 

He  noted  the  Britisher’s  reaction  to  a 
typical  American  wild  west  performance, 
he  learned  the  brand  of  .American  ciga¬ 
rettes  the  Prince  prefers,  and  it  is  a 
popular  brand,  too,  and  he  also  observed 
the  brand  of  cigarettes  the  Prince  graci¬ 
ously  declined,  when  one  was  offered  him. 
He  saw  that  the  Prince’s  patented  ciga- 
rete  lighter  won’t  work  half  the  tiiw, 
like  yours  and  mine,  and  causes  him 
much  embarrassment,  and  he  is  obliged 
to  beg  a  match  in  order  that  he  may 
enjoy  a  smoke. 

.And  when  a  cowboy  took  a  tumble 
from  a  horse,  the  Prince  laughed,  and 
recalled  how  his  brother,  the  Prince  of 
Wales,  couldn’t  stay  put  on  his  mount. 

When  the  big  show  was  concluded, 
Fairtenks  and  Prince  (ieorge  hastily  left 
the  lot  through  a  litle-used  gate,  and  gave 
the  waiting  newspapermen  the  slip. 

Martin  departed  by  the  main  gate. 

“Lend  me  a  match  &>loncl,’  he  ad¬ 
dressed  the  gateman  who  had  bounced 
him  an  hour  earlier. 

“Where  the  hell  have  you  been?”  was 
the  sentry’s  reply. 

And  Martin  told  him,  but  not  unUl  he 
had  safely  passed  the  gate  and  entered 
the  street. 


CAUFORNIA  GROUP  MEETS 

Editor*  Talk  Shop  During  Outing 
Sponsored  by  Utility  Company 

More  than  100  newspaper  publishers  of 
Central  and  Southern  California  held  a 
brief  business  session  of  the  California 
Newspaper  Publishers  Association  at 
Huntin^on  Lake  in  the  High  Sierras 
early  in  September  as  the  guests  of  the 
Southern  California  Edison  Company  for 
a  four  day  outing  during  which  they 
viewed  extensive  power  construction 
work  just  completed. 

President  Tobias  Larson  of  the  Clare¬ 
mont  Courier  discussed  the  newsprint  and 
job  stock  paper  situation  and  the  tmgrav- 
ing  bureau  service  of  the  Association  for 
members.  Vice-President  E.  O.  Wickizer, 
of  the  South  Pasadena  Foothill  Revtew 
and  publisher’s  representative  for  weekly 
newsrapers,  discussed  the^  Publicity  Con¬ 
trol  Bureau  of  the  Association. 

John  B.  I>5ng,  executive  secretary, 
talked  on  the  19M  issue  of  the  Golden 
Grcle  Rates  and  Markets  Data  book  and 
outlined  plans  for  the  1929  edition.  Frank 
M.  Keffer  of  the  Van  Nuys  News  dis¬ 
cussed  the  varied  artiyities  of  the  Central 
Office  of  the  Association  and  J.  R.  Gab- 
bert  of  the  Riverside  Enterprise  empha¬ 
sized  benefits  of  membership  in  the  As¬ 
sociation.  George  Barker  of  the  Beverly 
Hills  Citisen  also  spoke. 


TAKAISHI  HONORED 

The  Association  of  Foreign  Press  Cor¬ 
respondents  gave  a  luncheon  in  honor  of 
Shingoro  Takaishi,  editor-in-chief  of  the 
Osaka  Mamichi  of  Japan,  on  Monday  at 
the  Lawyers’  Oub,  New  York.  A. 
Algara,  of  El  Universal,  Mexico,  pres¬ 
ident  of  the  Association,  presided. 


CHANGES  IN  SAN  LUIS  OBISPO 

Daily  Telegram  and  Morning  Tribune 
Announce  Addition*  and  Promotion* 

Several  important  additions  and  promo¬ 
tions  on  the  staff  of  the  San  Luis  Obispo 
(Cal.)  Daily  Telegram  and  Morning 
/  ribune,  of  the  James  G.  Scripps  news¬ 
papers,  were  announced  last  week  by 
E.  C.  Rfxlgcrs,  publisher. 

.MuriJiy  McHenry,  until  recently  man¬ 
aging  editor  of  the  San  Mateo  (Cal.) 
Daily  7  imes,  was  appointed  assistant  gen¬ 
eral  manager  of  the  two  San  Luis  Obispo 
newspapers,  and  Ralph  A.  Shelton,  former 
advertising  manager  of  the  same  publica¬ 
tion,  was  appointed  advertising  manager. 

O.  E.  Van  Austen,  for  two  years  ad¬ 
vertising  rn.inager  of  the  Daily  Telegram 
and  Mijrniiig  Tribune,  was  promoted  to 
business  manager,  with  supervision  of  the 
national  advertising  department. 

Qyde  G.  Bartel  was  appointed  cir¬ 
culation  manager,  and  Miss  Evelyn  Han¬ 
sen  was  placed  in  charge  of  women’s 
activities. 

In  addition  to  the  San  Luis  Obispo 
papers,  Rodgers  is  publisher  of  the  Provo 
(Utah)  Evening  Herald  and  the  Cache 
I ’alley  Daily  Herald  of  Logan,  Utah,  also 
James  G.  Scripps  newspapers. 

SUES  FORMER  EMPLOYER 

Harold  \'an  Trump,  former  editor  of 
the  Rochester  (Lnd.)  News-Sentinel  and 
former  advertising  manager  of  the 
If 'abash  (lnd.)  Plain  Dealer,  has  filed 
suit  against  the  Plain  Dealer  and  its 
owner,  Don  Nixon,  asking  ^,000,  which 
he  says  is  due  him  in  commissions  while 
he  was  advertising  manager, 

ROMANCES  OF  AMERICAN 
JOURNALISM 

(Continued  from  page  16) 

before  it  was  published  that  he  make 
editorial  comment  along  that  line. 

Though  friendly  and  social  minded  in 
all  of  his  contacts,  Ingham  is  not  a  joiner. 
He  has  avoided  membership  in  organiza¬ 
tions  in  order  that  he  might  be  un- 
hampere<l  in  criticising  who  or  what  he 
wished. 

Ingham  writes  as  he  speaks.  He 
choses  simple  language  as  his  medium 
but  avoids  the  use  of  contractions,  slang 
and  vulgarity.  He  once  told  a  class  in 
journalism  “words  are  a  newspaper  man's 
tools  yet  most  of  them  know  less  about 
words  than  the  average  artisan  knows 
about  the  equipment  for  his  trade.” 

W.  \V.  Waymack,  Ingham’s  associate 
editor  in  commenting  upon  the  Ingham 
editorial  philosophy  said,  “He  believes 
that  mankind  is  headed  scAnewhere  ami 
slowly  is  getting  there.  He  believes  that 
the  dominant  forces  in  nature  are  benevo¬ 
lent  ones  and  that  if  one  will  take  the 
long  look  he  will  see  a  hidden  but  per¬ 
sistent  movement  both  moral  and  tenevo- 
lent.  He  believes  that  it  is  good  for  a 
nation  to  be  altruistic.  Instinctively  he 
examines  the  individual  case  in  its  rela- 
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tion  to  broad  causes.  Always  he  ap¬ 
proaches  a  question  from  the  view  that 
revolution  of  human  nature  is  not  neces¬ 
sary  to  work  out  reasonably  a  hum.'iu 
problem.’’ 

As  the  boy  of  the  frontier  Ingham  saw 
the  “six-gun”  man  give  way  to  law  and 
order.  He  believes  that  what  can  be 
accomplished  on  an  individual  basis  can 
be  done  although  more  slowly  on  a  na¬ 
tional  scale  and  that  nations  like  people 
can  be  put  on  the  basis  of  law  and  order. 

A  swift  reader,  Ingham  frequently 
reads  two  books  in  a  single  evening.  He 
walks  two  miles  to  work  every  morning 
and  does  much  of  his  writing  early  in 
the  day  before  reporters  have  begun  their 
tasks  in  the  news  room  near  his  office. 
Frequently  he  visits  his  friend  Jay  N. 
Darling  “Ding”  who  for  years  now  has 
been  drawing  his  cartoons  on  the  fourth 
floor  of  the  Register  building.  Often 
“Dilip’s”  cartoons  on  the  front  page  of 
the  Register  are  diametrically  opposite 
in  attitude  to  the  views  on  the  editorial 
page.  But  the  friendship  of  the  two  men 
has  not  wavered  througii  all  the  years. 

“It  has  been  said  that  it  is  better  to 
read  a  dime  novel  than  read  nothing  and 
it  is  true,”  Ingham  has  remarked.  “Cir¬ 
culation  even  to  pool  halls,  barber  shops 
and  such  places  should  be  encouraged. 
If  the  livery  stable  or  garage  loafers  see 
no  paper  they  will  have  no  chance  to 
read.  But  even  if  they  take  the  paper 
for  prizefight  news  they  may  by  chance 
read  some  other  news  that  will  teach 
them  something.” 

_  In  1927  more  than  500  prominent 
citizens  of  Iowa  attended  a  dinner  that 
was  a  testimonial  to  his  twenty-fifth  year 
as  editor  of  the  papers. 

A  quotation  from  a  speaker  on  that 
occasion  gives  in  essence  the  philosophy 
of  Harvey  Ingham  and  his  papers  in 
words  which  the  editor  once  wrote  of 
another.  It  is:  “How  can  a  man  better 
serve  the  life  of  his  times  than  by  guid¬ 
ing  his  fellows  into  better  ways  of  think¬ 
ing,  better  ways  of  living,  better  forms 
of  administration  and  a  more  intelligent 
appraisal  of  themselves  and  others?” 
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These  Users 
Endorse  Ideal  News  Face 

There  are  Hundreds  of  Others 


The  acceptance  by  progressive  publishers  of  IDEAL  News 
Face  is  nation-wide.  It  has  even  followed  the  flag  to  Manila. 
Just  look  over  the  list  below. 


New  York  Times 
New  York  Sun 
Cleveland  Plain  Dealer 
Philadelphia  Bulletin 
Detroit  Free  Press 
Portland  Oregonian 


Seattle  Times 
Dallas  Times-Herald 
Chattanooga  News 
New  Orleans  Times-Picayune 
Toronto  Daily  Star 
Winnipeg  Tribune 


Where  publishers  of  newpapers  really  investigate  all  the 
points  of  legibility  and  readability — where  publishers  really 
test  IDEAL  News  Face  with  all  other  news  faces — it  is  on 
such  newspapers  that  IDEAL  News  Face  is  almost  always 
chosen. 

Publishers  everywhere  are  learning  that  a  change  of  news 
face  is  a  means  for  increasing  reader  good  will — a  means  for 
increasing  circulation. 

IDEAL  News  Face  with  its  VARITONED  letters  and  its 
contrast  between  low  lower  case  letters  and  high  lower  case 
letters  follows  closely  the  type  known  as  natural  to  everyone 
who  ever  went  to  school — the  type  your  readers  were  “raised 
on.” 

And  . . .  FOR  YOUR  “AD”  ROOM 

On  each  side  of  this  advertisement  we  show  some  of  the  New  Inter¬ 
type  Modem  Borders  and  Decorations  that  will  prove  very  popular 
with  your  local  advertisers.  Send  for  the  special  folder  showing  these 
INTERTYPE  MODERN  BORDERS.  Show  these  borders  to  your  local 
advertisers.  They  are  good  will  builders. 

The  nearest  Intertype  office  has  more  interesting  and  prof¬ 
itable  facts  concerning  the  question  of  increasing  reader 
good  will.  Write  to  them  for  all  the  facts  now.  Then  decide. 


Stancla  rdized 

INTERTYPE 


INTERTYPE  CORPORATION 

New  York  1440  Broadway,  Chicago  130  North  Franklin  St.,  New  Or¬ 
leans  816  Howard  Ave.;  San  Francisco  152  Fremont  St.;  Los  Angeles 
1220  South  Maple  Ave.;  Boston  80  Federal  St.;  London;  Berlin. 
Distributors  throughout  the  world 


Intertype  Matrices  are  STANDARD  for  AH  Line  Casting  MachineM444444 
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DUPLEX  SUPER-DUTY  DOUBLE  OCTUPIX  UNIT  PRESS:  “Plain”  side  view  showing  particola 
Careful  scientific  laboratory  tests  have  determined  the  choice  of  best  and  most  suitable  steels,  bronzes 
Presses  can  be  seen  in  operation  in  various  plants  in  different  localities  throughout  die  country.  We  si 
in  the  office  most  convenient  to  his  locality. 


THIS  FOLDER  IS  NOT  THE 
NECK  OF  THE  BOTTLE. 
Extra  strength  steels,  high 
speed  adjustable  design,  dou¬ 
ble  cutting  capacity  (  patented  ) 
make  the  Duplex  folder  one 
of  far  greater  capacity  at  high 
speeds  than  any  other  built. 
We  invite  particularly  inspec¬ 
tion  of  this  feature  of  our 
folder  unit  by  mechanical  ex¬ 
perts. 


TIMES  BUILDING 
NEW  YORK 


THE  DUPLEX  PRINTIN 


_ _ Ml 


77  W.  WASHINGTO 


“We  put  the  new  Duplex  Super-Duty  double  sextuple  on  refular  edi¬ 
tion  inunediately  it  was  erected  and  have  had  not  the  slichtest  inter¬ 
ruption  since.  We  have  been  running  ordinarily  around  32,000  an 
hour  but  get  good  results  up  to  41,000.  Presses  are  doing  everything 
you  said  they  would.*' 

Charles  G.  Mullen,  Gen.  Mgr.,  Tampa,  Fla.,  Daily  Times. 


“After  fcur  months  with  our  Duplex  Super-Duty  sextuple,  we  are 
more  pleated  with  it  than  when  we  placed  the  order.  We  have  yet 
to  find  a  weakness  in  its  make-up.  We  are  particularly  pleased  with 
your  folder.  *  Our  mechanical  superintendent  claims  it  has  no  equal.’’ 

Jackson  McCoy,  Gen.  Mgr.,  Waterloo,  Iowa,  Evening  Courier. 


"1  want  to  tell  you  how  thoroughly  satisfactc 
to  be  in  simplicity,  efficiency,  and  economy. 
Our  previous  experience  with  Duplex  units  I 
thoroughly  tested  designs.  We  have  also  h 
in  machine  shop  service  since  your  new  pr< 
justifies  our  judgment  in  ordering  them.’’ 


Our  O/ 
Write  C 


THE  DUPLEX  SUPER-DL 
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SUNDAY  NEWSPAPERS 

WE  commend  to  our  readers  the  analysis  of 
newspaper  advertising  linage  for  the  first  six 
months  of  this  year  that  fills  several  pages 
of  this  issue.  With  few  exceptions,  the  linage  accom¬ 
plishments  of  all  newspapers  conducted  according  to 
modern  sUndards  are  listed  more  accurately  and  in 
greater  detail  than  at  any  previous  time.  They  have 
been  studied  carefully,  and  the  results  of  that  study 
illustrates  the  dangers  of  assuming  the  truth  of  the 
generality  that  newspaper  advertising  is  off  four  or 
five  or  any  other  percentage  from  a  year  ago. 

Taken  without  parsing,  so  to  speak,  the  figures  do 
reveal  a  decline  from  the  totals  of  the  first  six  months 
of  1927,  but  the  breakdown  into  classifications  and 
the  separation  of  daily  from  Sunday  linage  indicates 
that  most,  if  not  all,  of  the  drop,  has  occurred  in  the 
Sunday  issue.  Most  newspaper  publishers  will  be 
slow  to  believe  that  there  is  anything  inherently 
wrong  with  the  Sunday  newspaper  as  now  conducted, 
especially  since  Sunday  circulations  have  increased 
steadily  for  nearly  ten  years.  The  fact  of  a  de¬ 
crease  in  advertising  volume  in  the  face  of  increased 
circulation  with  no  corresponding  increase  in  ad¬ 
vertising  rates  warrants  close  inquiry. 

Are  increased  Sunday  circulations  a  certain  sign 
that  more  people  are  reading  Sunday  papers,  or  do 
they  indicate  that  they  are  buying  the  whole  paper 
to  get  one  or  more  features  it  contains? 

Is  the  present  Sunday  paper  too  bulky? 

Does  it  contain  too  many  features  of  doubtful  serv¬ 
ice  to  the  reader,  increasing  production  expense  while 
adding  nothing  to  revenue? 

Is  the  Sunday  paper,  costing  from  30  to  40  per 
cent  of  the  newspaper’s  production  expense,  produc¬ 
ing  a  commensurate  volume  of  revenue? 

Can  it  continue  to  cost  from  30  to  40  per  cent 
of  the  production  budget  if  its  volume  of  linage  is 
shrinking,  rather  than  growing? 

Is  the  Sunday  paper  being  maintained  on  linage 
that  could  be  carried  in  daily  editions  at  a  higher 
profit  to  publisher  and  merchant? 

These  are  a  few  of  the  questions  raised  by  analysis 
of  the  current  linage  table.  Intelligent  answers  may 
mean  fortunes  to  newspaper  publishers  willing  to 
find  the  facts  of  their  business  and  able  to  act  upon 
the  findings. 

High-pressure  selling  oft  blows  itself  up. 

SOLVING  AN  OLD  RIDDLE 

JAMES  O’SHAUGHNESSY,  the  counselor  of  the 
A.  A.  A.,  C.  F.  Kelly,  of  Kelly-Smith  Co.,  and 
other  representative  advertising  men  are  seeking  a 
solution  for  the  old  and  perplexing  problem  of  waste 
of  time  of  special  representatives  in  the  lobbies  of 
every  important  agency.  The  newspaper  representa¬ 
tive  calls  to  discuss  the  merits  of  his  paper  in  refer¬ 
ence  to  a  proposed  advertising  schedule.  The  space 
buyer  asks  him  to  wait,  or  he  takes  his  turn  with 
perhaps  a  dozen  others  present  on  the  same  errand. 
The  space  buyer  may  interview  but  one  at  a  time. 
He  also  has  other  duties.  Time  flies.  A  dozen  men, 
skilled  at  their  calling  and  well-paid,  may  lose  hours 
in  this  process.  As  Mr.  O’Shaughnessy  has  said,  it 
follows  that  this  waste  of  time  ultimately  finds  its 
proper  place  on  advertising  expense  bill.  No  one  en¬ 
joys  the  system  and  all  want  it  disposed  of.  But  how? 

We  once  knew  the  mayor  of  a  leading  city  who 
became  locally  famous  for  the  efficient  conduct  of 
his  office.  He  was  a  democratic  sort  and  when  he 
entered  office  threw  out  all  roll-top  desks,  tore  out 
a  lot  of  partitions  that  had  hitherto  formed  cubby¬ 
hole  offices  for  members  of  the  staff  and  the  mayor 
opened  wide  the  door  for  all  comers.  He  had  an  able 
clerk  at  the  gate  to  admit  callers  in  their  turn,  but 
he  saw  everyone  who  had  legitimate  business  with 
the  mayor  of  the  city.  .Ml  callers  stood,  but  his 
honor  sat.  He  also  made  a  practice  of  seeing  speci¬ 
fied  groups  of  callers  at  stated  hours. 

The  men  who  are  attempting  to  devise  means  for 
more  comfortable  and  economical  methods  for  the 
transaction  of  the  business  that  lies  between  the 
agencies  and  the  newspaper  representatives  are  asking 
for  suggestions  from  tl»e  field.  Emtob  &  Publisheh 
will  gladly  give  publicity  to  the  ideas  of  those  who 
have  opinions  on  the  subject. 


For  we  are  labourers  together  with  Gjod;  ye 
are  God’s  husbandry,  ye  are  God’s  building. 

Know  ye  not  that  ye  are  the  temple  of  Cod, 
and  that  the  spirit  of  God  dwclleth  in  you? — 
1.  Corinthians;  9,  16. 


SELF-APPRAISAL 

IT  is  truly  said  that  ‘‘i)eople  take  us  at  our  own 
a^^raisal,”  and  this  applies  to  newspapers  as  to 
persons.  We  were  interested  to  note  that  Fred  W. 
Strang,  of  the  advertising  agency  of  Strang  and 
Prosser,  in  an  address  before  Pacific  Coast  newspaper 
men  the  other  day,  said  that  when  in  doubt  as  to  the 
respective  advertising  qualities  of  two  newspapers  in  a 
city  he  would  unquestionably  favor  the  paper  with  the 
higher  rate,  on  the  assumption  that  the  higher  rate 
must  be  justified  by  the  underlying  facts.  This,  of 
course,  is  extreme,  because  it  ignores  many  factors 
which  must  be  taken  into  consideration  by  a  space 
buyer,  hut  it  serves  to  confirm  an  <dd  adage. 

Leisurely  written  news  stories  bore  quick¬ 
thinking  readers. 

RICHARD  F.  OUTCAULT 

IX  a  very  true  sense  Richard  F.  Outcault  was  the 
daddy  of  the  great  American  newspaper  comic. 
He  was  not  the  first  to  make  funny  pictures  for 
the  daily  or  Sunday  press,  but  his  comics,  printed  in 
colors  in  Sunday  supplements,  gave  this  form  of  enter¬ 
tainment  its  now  seemingly  imperishable  vogue.  The 
“Yellow  Kid”  was  the  premier  newspaper  comic 
character,  an  instant  success  when  introduced  in  New 
York  by  Mr.  Hearst,  and  although  it  faded  from 
view  more  than  25  years  ago  there  must  be  hundreds 
of  thousands  of  people  who  still  smilingly  remember 
the  antics  of  the  snag-toothed,  round-eyed,  big-toed 
alley  kid  in  the  yellow  dress.  The  term  “yellow 
journalism”  sprang  from  this  comic,  although  many 
other  meanings  have  been  attributed  to  it. 

“Dick”  Outcault  at  first  contributed  pictures  to 
Judge,  Life  and  Truth,  before  the  dailies  and  Sun¬ 
days  invaded  the  comic  field.  He  joined  the  staff  of 
New  York  World,  making  a  page  cf  funnies  which 
was  printed  in  colors.  Mr.  Hearst,  always  apprecia¬ 
tive  of  comics  and  to  this  day  the  best  judge  of 
their  merits,  put  the  artist  under  exclusive  contract, 
the  result  being  the  Yellow  Kid  and  Hogan’s  Alley. 
The  sectional  or  “strip”  comic  had  not  then  been 
invented  and  the  Outcault  page  represented  a  complete 
scene,  such  as  an  alley  filled  with  characters  or  a 
circus  in  action,  always  with  the  Yellow  Kid  in  the 
spotlight. 

When  the  popularity  of  the  Yellow  Kid  began  to 
wane  the  artist  brought  out  a  sectional  comic  which 
introduced  Buster  Brown,  Mary  Jane  and  Tige,  justly 
famous  to  this  day  among  millions  of  people.  Out¬ 
cault  gave  evidence  of  his  remarkable  versatility  in 
this  quick  change  of  characters,  for  the  Buster  Brown 
picture  had  an  appeal  opposite  to  the  vulgarity  of  the 
alley  group.  The  characters  were  fashioned  from  Out- 
cault’s  own  children  and  their  bulldog,  the  boy  in 
lx)rd  Fauntleroy  costume  and  the  girl  daintily  attired. 
Buster  was  bad,  but  was  always  spanked  and  always 
made  resolutions  based  upon  sound  ethics.  The 
Buster  Brown  comic  had  its  big  day  in  New  York 
Herald,  Demer  Post  and  scores  of  great  papers  that 
accepted  it  under  syndicate  arrangement.  Outcault 
made  a  fortune  from  newspapers  and  also  from 
royalties  on  books  and  novelties.  It  is  an  interesting 
fact  that  his  genius  was  never  supported  by  any 
broad  art  instruction. 

Unnumbered  millions  will  pay  tribute  to  the  memory 
of  Richard  F.  Outcault  who  in  40  years  at  the  easel 
contributed  immeasurable  relief  from  the  humdrum 
of  workaday  life. 


DEFYING  THE  LIGHTNING 

There  is  no  more  grotesque  figure  in  newspaper 
experience  than  the  public  official  of  the 
“broster”  variety  who  essays  to  defy  the  light¬ 
ning  of  unfavorable  news.  There  was  an  instance 
of  it  recently  in  Florida  when  an  attempt  was  made 
to  make  the  news  reports  of  the  terrible  hurricane 
conform  to  conservative  local  preconceptions.  As  to 
the  specific  merits  of  that  dispute  we  have  no  certain 
knowledge,  but  we  are  confident  that  if  the  public 
officials  who  wanted  the  story  “properly  handled” 
were  charged  with  the  responsibility  of  reporting  a 
hurricane  to  the  outside  world  they  would  have  sent 
a  dispatch  indicating  that  the  winds  came  and  the 
winds  went  and  a  jolly  time  was  had  by  all. 

Years  ago  San  Francisco  was  visited  by  that  ter¬ 
rifying  scourge,  bubonic  plague.  The  present  writer 
happened  to  be  employed  there  as  a  reporter  and 
recdls  how,  despite  the  deadly  ravages  of  the  con¬ 
tagion,  there  were  boosters  who  would  hush  up  the 
news.  But  newspaper  men  told  the  world,  and  from 
Washington  came  an  efficient  officer  representing  the 
medical  department  of  the  Army,  who  quickly  learned 
that  bubonic  infected  rats  from  the  Orient,  had  come 
ashore  from  ships  to  be  bitten  by  flees  or  mosquitos 
that,  in  turn,  infected  human  beings.  The  problem, 
then,  was  to  dispose  of  all  rats.  In  a  few  weeks  this 
was  accomplished  and  the  disease  disappeared.  The 
crusade  could  not  have  been  accomplished  without  the 
aid  of  publicity. 

And  so  it  is  in  all  such  cases.  The  American 
people  deserve  to  know  the  truth,  favorable  or  im- 
favorable,  that  they  may  make  their  decisions  and  act 
to  correct  abuses,  heal  the  wounds  of  the  injured  or 
fortify  communities  against  such  perils  as  may  be 
controlled  by  man.  The  people  are  entitled  to  know 
the  truth,  that  each  individual  may  act  in  his  own 
interest.  Nothing  could  be  more  cruel,  unprincipled 
or  dangerous  than  premeditated  suppression  of  vital 
news. 

A  hurricane  is  a  hurricane,  and  is  not  to  be  dis¬ 
guised.  Cyclones,  floods,  forest  fires,  droughts,  tidal 
waves,  plagues,  subway  derailments,  falling  buildings 
and  the  Japanese  beetle  are  misfortunes  which  arc 
in  no  wise  minimized  by  stupid  silence  or  conscious 
falsehood.  The  reading  public  is  not  so  simple  as  to 
believe  that  life  is  not  without  its  hazards  wherever 
man  may  tread,  nor  is  there  ever  lack  of  material 
sympathy  in  America  for  those  who  are  afflicted. 
When  the  facts  are  known  the  menace  is  usually  dis¬ 
counted,  at  least  it  is  not  exaggerated.  But  when 
true  news  is  suppressed  or  tampered  with  at  the 
source  and  rumors  fly  from  lip  to  lip  a  normal  mis¬ 
fortune  usually  becomes  a  mysterious  menace  of  ter¬ 
rifying  proportions.  The  harm  that  the  mistaken 
booster  wishes  to  avoid  becomes  manifold.  Give  the 
people  the  simple  facts  and  the  consequences  will  not 
be  unsatisfactory. 


If  voters  of  the  United  States  are  not  prepar¬ 
ing  their  minds  to  make  an  intelligent  selection 
in  November  the  American  press  cannot  be 
blamed. 


ABSURD  WASTE 

IN  the  Nno  York  American  office  some  wise  official 
has  posted  a  notice  to  the  staff  which  reads : 
“Every  copy  of  the  .American  costs  Ij^  cents  in 
white  paper  alone.  Every  copy  of  the  Sunday  paper 
costs  cents  in  white  paper  alone.  Every  copy  you 
waste  is  that  much  money  thrown  away.  Only  draw 
the  newspapers  necessary  to  the  efficient  conduct  of 
your  job.” 

It  is  no  exaggeration  to  say  that  two  or  three 
hundred  copies  of  a  newspaper  might  be  wasted  in  any 
large  office.  In  the  case  of  the  American  the  white 
paper  waste  by  the  staff  would  amount  to  from  $1,400 
to  $2,000  per  year.  Perhaps  the  opportunity  for  waste 
in  the  average  daily  office  would  be  a  third  of  that 
amount,  but  in  that  case  the  total  for  all  the  offices  of 
the  coumry  would  mount  into  the  interesting  (at 
least,  for  the  smiling  paper  manufacturer)  total  of 
$125,000.  The  newspaper  craft  could  build  an  appro¬ 
priate  memorial  for  Don  Mellett  with  that  sum. 
Nothing  is  sillier  than  paper  waste,  since  print  paper 
is  the  exact  equivalent  of  cash  in  bank. 


/ 
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PURELY  PERSONAL 


/^YRUS  H.  K.  CURTIS,  Philadelphia 
publisher,  addressed  a  luncheon 
meeting  of  the  Boston  (Mass.)  Adver¬ 
tising  Gub,  Sept.  18. 

Mr.  and  Mrs.  Ralph  Pulitzer,  who 
have  been  at  the  Barclay  since  their  re¬ 
turn  from  abroad,  have  gone  to  their 
home  in  Manhasset,  L.  I.,  for  the  autumn. 
They  have  taken  an  apartment  for  the 
winter  season  on  East  S2nd  street,  over¬ 
looking  the  East  River,  New  York. 

Senator  Carter  Glass,  of  Virginia, 
publisher  of  the  Lynchburg  (Va.)  News 
and  Advance,  has  been  named  one  of  the 
judges  in  the  prohibition  essay  contest 
being  conducted  by  W.  C.  Durant,  for 
which  he  is  offering  a  prize  of  $25,000 
for  a  solution  of  the  prohibition  problem. 

Fred  A.  Walker,  of  the  executive  board 
of  the  New  York  Sun,  has  returned  to 
his  home  following  an  operation  for 
mastoiditis  and  is  convalescing  satisfac¬ 
torily. 

Mrs.  Curtis  A.  Hodges,  wife  of  the 
general  manager  of  the  Indianapolis 
Neivs,  has  been  appointed  director  of 
organization  of  Hoover  clubs  in  Indiana 
by  Oscar  G.  Focllinger,  publisher  of  the 
Fort  IVayne  News-Sentinel  and  chair¬ 
man  of  the  Hoover  club  organization  in 
Indiana.  Mrs.  Hodges  was  in  charge  of 
the  organization  of  women  voters  in  the 
Leonard  Wood  campaign  in  1920  and  is 
a  leader  in  many  civic  movements. 

T,  E.  Nowels,  managing  editor  of  the 
Colorado  Springs  (Col.)  Gazette  and 
Telegraph  has  ^en  elected  chairman  of 
the  El  Paso  County  Republican  central 
committee. 

John  W.  Haigis,  editor  and  publisher 
of  the  Greenfield  (Mass.)  Recorder,  was 
nominated  as  the  Republican  candidate 
for  treasurer  and  receiver  general  for 
the  state  at  the  primaries  last  week. 

Claude  G.  Aikens,  publisher  of  the 
State  College  (Pa.)  Times,  and  Mrs. 
Aikens  are  parents  of  a  son.  The  baby 
was  named  for  his  grandfather,  Charles 
T.  Aikens,  who,  before  his  death  was 
publisher  of  the  Times  and  president  of 
Susquehanna  University. 

Mrs.  H.  W.  Choate,  of  Marietta,  pub¬ 
lisher  of  the  Marietta  (Okla.)  Monitor, 
has  been  elected  president  of  a  southern 
Oklahoma  newspaper  group,  an  organiza¬ 
tion  effected  to  work  in  conjunction  with 
the  Southern  Oklahomans,  Inc.,  in  pro¬ 
moting  the  state. 

D.  W.  Stevick,  publisher  of  the  Tex¬ 
arkana  Gazette  and  Evening  News  has 
returned  from  California  where  he  spent 
the  summer. 

Harry  Jolly,  publisher  of  the  Carnegie 
(Okla.) Wern/rf,  now  a  member  of  the 
state  house  of  representatives,  is  a  nomi¬ 
nee  for  the  state  senate  in  his  district. 

IN  THE  BUSINESS  OFHCE 
T)OY  TAYLOR,  advertising  manager 
of  the  Texarkana  Gazette  and  Eve¬ 
ning  News  has  returned  from  a  vacation 
of  several  weeks  spent  in  touring  the 
east  and  middle  west. 

M.  S.  Moore,  western  manager  of 
Farm  Life,  has  been  promoted  to  ad¬ 
vertising  manager.  James  Mason,  a 
salesman  for  Farm  Journal,  succeeds  Mr. 
Moore,  and  A.  L.  West,  for  18  years  sales 
manager  of  Djer  Kiss  Perfumes,  has  been 
named  eastern  manager.  H.  I.  Gemmer 
has  ben  named  circulation  manager  suc¬ 
ceeding  F.  W.  Taylor. 


IN  THE  EDITORIAL  ROOMS 

I^ARK  HELLINGER,  who  conducts 
the  column  “Behind  the  News”  on 
the  New  York  Daily  News,  announced  in 
his  column  Saturday  that  he  was  going 
on  the  first  vacation  he  has  had  in  14 
months. 

KOTneth  C.  Hogate,  executive  vice- 
president  of  Dow.  Jones  &  (3o.  and  man- 

Sring  editor  of  the  IVall  Street  Journal, 
_  cw  York,  was  a  recent  business  visitor 
in  San  Francisco. 

John  Q.  Cannon,  formerly  managing 
director,  Salt  Lxike  City  Deseret  News, 


has  returned  to  tliat  paper’s  staff  as  city 
editor,  succeeding  Horace  Walker  w1k> 
resigned  last  week  to  join  the  advertis¬ 
ing  organization  of  Stevens  and  Wallis, 
Salt  Lake  City  and  Ogden. 

Max  Jacobs,  city  editor  of  the  Hous¬ 
ton  Post-Dispatch,  has  returned  from  a 
vacation  trip  to  San  Antonio. 

Forbes  Julian,  city  editor  of  the  La 
Porte  (Ind.)  Herald-Argus,  is  recovering 
from  an  operation  for  appendicitis. 

Ralph  L.  Millett,  political  editor  of 
the  Memphis  (Tenn.)  Press-Scimitar, 
has  been  visiting  in  Maine,  his  native 
state. 

Taylor  Huston  has  resigned  as  news 
editor  of  the  Southeastern  Oregon  Daily 
News  at  Marshfield,  because  of  illness  in 
his  family  at  Woodburn,  Ore. 

Ted  Welty,  tri-state  editor  of  the 
Memphis  Press-Scimitar,  is  touring  the 
mid-sotith  with  Memphis  business  men 
on  a  Chamber  of  Commerce  Mid- South 
Development  Tour. 

Edward  W.  Cochrane,  sports  editor  of 
the  Kansas  City  Journal-Post,  will  travel 
12,672  miles  by  train  and  airplane  this 
fall  to  officiate  in  football  games.  On 
November  17  he  will  referee  the  New 
York  University-University  of  Missouri 
game  in  New  York  City. 

Robert  C.  Elliott,  managing  editor. 
Salt  Lake  Telegram,  has  returned  from 
a  vacation  in  the  southern  Utah  scenic 
section. 

Richard  P.  Overmyer,  state  editor  of 
the  Indianapolis  Star,  recently  underwent 
a  minor  operation  at  the  Robert  W.  Long 
hospital,  Indianapolis.  He  has  returned 
to  his  desk. 

Albert  L.  Stein,  federal  court  reporter 
of  the  Texarkana  Gazette,  has  resigned 
to  study  law  at  Cumberland  University, 
I-ebanon,  Tenn. 

Herbert  Hoover,  Chicago  Tribune 
leased  wire  operator  for  the  Houston 
Post-Dispatch,  has  joined  the  copy  desk 
of  the  Post-Dispatch. 

Paul  D.  Hanes,  telegraph  editor  of 
the  Texarkana  Ei>ening  News,  has  re¬ 
signed  to  join  the  El  Paso  Post. 

C.  J.  Wesch,  Jr.,  of  Houston  Post- 
Dispatch,  has  joined  the  Texarkana 
^Gazette  staff  as  night  telegraph  operator. 

W.  M.  Darling,  formerly  of  the 
Little  Rock  Arkansas  Gazette,  has  joined 
the  reportorial  staff  of  the  Texarkana 
Gazette  as  federal  court  reporter. 

Thomas  H.  Riley,  Jr.,  Maine  news¬ 
paper  correspondent,  has  been  elected  to 
the  executive  committee  of  the  Maine 
Savings  Bank  Association. 

Frank  Harrell,  telegraph  editor  of  the 
Te.xarkana  Gazette,  has  resigned  to  at¬ 
tend  the  Columbia  University  School  of 
Journal. 

Fletcher  Isbell,  former  police  reporter 
of  the  Texarkana  Gazette,  is  now  tele¬ 
graph  editor  of  the  Texarkana  Evening 
Nexvs. 


FOLKS  WORTH  KNOWING 

pRANK  E.  GREENSLITT,  dean  of 
Rhode  Island  reporters,  has  been  in 
the  newspaper  business  nearly  50  years. 

He  was  born  in 
Killingly,  Conn., 
son  of  Rev. 
George  W.  and 
Matilda  (Pierce) 
Greenslitt.  He 
became  an  ap¬ 
prentice  for  the 
Danielson  T  ran- 
script,  learning 
t  h  e  newspaper 
business  from 
the  type  which 
makes  the  prod¬ 
uct  p  o  s  s  i  b  I  e. 
_  _  __  After  serving  his 

F.ANX  E.  O.EEM.L.TT  3pp,„ti,„hip.  hc 

obtained  a  posi¬ 
tion  with  a  publishing  house  in  Brook¬ 
field,  Mass.,  and  later  returned  to  Nor¬ 
wich,  Conn.,  where  he  was  employed 
by  Cooley’s  Weekly.  Subsequently  he 
went  to  work  for  the  now  defunct  Provi¬ 
dence  Telegram.  He  served  that  daily 
for  20  years. 

For  more  than  20  years  he  has  been  on 
the  Pawtucket  Times  working  under 
Charles  O.  Black,  president  and  general 
manager.  Recently,  the  news  writers  of 
Pawtucket  and  vicinity  honored  their 
dean  with  a  testimonial  banquet. 

Frank  Capucetti  of  the  Pe/a/«ma  (Cal.) 
Argus,  narrowly  escaped  death  by  drawn¬ 
ing  Sept.  16,  at  Dillon’s  Beach,  being 
carried  out  by  the  breakers.  He  was 
rescued  by  Frank  Aggesen,  also  of  Peta¬ 
luma. 

Paul  F.  (]o<lley,  formerly  of  the  edi¬ 
torial  staff,  Newark  (N.  J.)  Evening 
News,  has  become  New  York  city  sales¬ 
man  for  the  Federal  Radio  Corporation 
of  Buffalo. 

Elizabeth  Minor  Rasch,  courthouse  re¬ 
porter,  Houston  Post-Dispatch,  has  re¬ 
turned  to  the  city  staff  after  two  weeks 
spent  in  touring  Colorado  and  other  west¬ 
ern  states  with  her  husband,  W.  L. 
Rasch,  make-up  man  on  the  Houston 
Press. 

W.  K.  Dunlop  and  George  Staten,  for¬ 
merly  on  the  staff,  Houston  Chronicle, 
have  joined  the  staff  of  the  Houston  Post- 
Dispatch,  the  former  as  rewrite  man  and 
assistant  city  editor,  and  Staten  as  police 
reporter. 

Bruce  Layer,  assistant  sports  ^itnt, 
Houston  Post-Dispatch,  who  sat  in  for 
Frank  Shepperd,  market  editor,  during 
the  latter’s  vacation,  has  returned  to  the 
sports  desk. 

Jack  Hyatt  of  the  New  York  Ameri¬ 
can  staff  IS  the  author  of  “The  Bell  You 
Say”  in  the  October  issue  of  Plain  Talk. 

(Continued  on  next  page)' 


Knockouts! 

Jim  Jeffries  was  a  knockout  specialist  in  his  day  in  the  ring.  The 
list  of  fighters  he  knocked  cold  reads  like  a  Who’s  Who  of  boxing. 

Score  another  knockout  for  Two-Fisted  Jim!  The  sporting  editors 
and  managing  editors  of  American  newspapers  are  the  referees.  They 
say  the  new  story  of  Jim  Jeffries's  life,  now  ready  for  syndication,  is 
a  knockout,  clean  and  undisputed. 

Hugh  Fullerton  does  the  writing,  but  the  story  is  told  in  the  first 
person  by  Jim  Jeffries. 

ALL  FULL  OF  KNOCKOUTS! 

Jim  Jeffries — His  Own  Story. 

The  McNaught  S3nndicate,  Inc. 


V.  V.  IfcNm, 
PrMkUBt  ' 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CBAHLat  V.  McAaAif. 
Vic-Prakltat 


A  Bomb  Shell 
Into  Divorce ! 

Metropolitan 

Newspaper 

Service 

Has  the  Honor 
to  Announce 

THE 

CHILDREN 


EDITH 

WHARTON 


Author  of  “The  Age  of  Inno¬ 
cence,"  "The  Houm  of  Mirth," 
"Ethan  Frome,"  "Old  New 
York,”  etc. 

For 

Release 
in  February 


“The  Children”  was  published  September 
1  by  n.  Appleton  &  Co. 


Edith  Wharton's  new  novel, 
"The  Children,"  is  the  best  book 
which  she  has  written  since  "The 
Age  of  Innocence."  It  is  an 
admirable  novel  with  an  absorb¬ 
ing  narrative. 

— Prof,  IVflliam  Lyon  Pktlpi. 


More  than  likely  to  prove  the 
most  popular  novel  Mrs.  Whar¬ 
ton  has  ever  penned. 

—Percy  Hutchison  iii 
The  New  York  Times. 


Wire  for  Terma  Now! 

Metropolitan  Newspaper 
Service 

Maximilian  Elscr,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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Editor 


Publisher  and  The  Fourth  Estate  for  September  29 ,  1928 


EDITOR  PUBLISHER 

THE  FOURTH  ESTATE 

INCLUDING 

The  Journalist  Neutspaperdom 
Advertising 

TIUm  rafbuiw  ia  tk*  lMu4  Sut«  PalMl  OAm. 


THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  nELDS 


EsUbUthfd  im  1884  AtUm  Formmm 


THE  EDITOR  4  PUBLISHER  CO, 
INC,  PROPRIETORS 
Publication  Office: 

Suite  1700  Timet  BuildiuR — i2nd  Street 
and  Broadway — New  York  City,  N.  Y. 
TeUphonat: 

Bryant,  3052,  3053,  3054,  3055  and  3056 


President  end  Publisher,  Jamet  W. 
Brown;  Treasurer,  Marlen  E.  Pew;  Secre¬ 
tary  and  business  manager,  Charlet  B. 
Groomet;  promotion  manager,  Jamet 
W.  Brown,  Jr.;  circulation  manager, 
Crorite  Stnte;  classified  advertising 
manager,  S.  L.  Dare. 


Editor,  Marlen  E.  Pew;  Managing  Edi¬ 
tor,  Arthur  T.  Robb;  Feature  Editor, 
Philip  Schuyler;  Netvs  Editor,  Warren 
Batsett;  AssocUue  Editor,  John  F.  Roche. 
London  Office:  4  Duke  Street,  Adelphi, 
W.  C.  2.  Haryey-Atkint,  manaKert. 
London  Editor:  Allan  Delafont,  113 
Edenbridge  Road,  Enfidd,  Middlesex, 
England.  Parit  Office:  76  rue  des 
Petits  Champs.  Sydney  R.  Clark,  Man¬ 
ager.  Parit  Editor:  G.  Lanitelaan, 
c/o  The  Associated  Press,  21  rue  Vivi¬ 
enne.  WathinKton  Corretpondent :  G. 
H.  Mannint,  National  Press  Club  Build¬ 
ing.  Chicago  Office:  30  North  Dearborn 
Street. 


International  Year  Book  ittued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A."  tenrice  numbers  last  two 
Saturdays  in  April. 

AdvertisinK  Convention  number  firtt 
Saturday  in  July. 

Newspaper  advertiiinx  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  cin.ola- 
tiont  issued  in  January  and  July. 
Market  Guide  conUining  information 
on  1,4M  newspaper  markets  issued  third 
Saturday  in  November. 

Site  of  type  page — 9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the 
page.  Largest  type  page  in  the  business 
paper  field. 

Display  advertising  rates:  transient.  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  S16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  S168  per  page; 
S95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  tn  the  lineL 
Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  member  of  the  Audit  Bnrcan 
of  Circulations  with  a  certified  **A.B.C.*' 
rirrnlation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30,  1928 

8,982 

10,223 

June  30.  1927 

7,955 

9,018 

June  30,  1926 

6.796 

7,607 

June  30,  1925 

6,190 

6,911 

PERSONAL 


(Continued  from  page  47) 

-Morris  P.  Moore  of  the  Indianapolis 
7  iine.s  staff,  has  joined  the  Oklahoma 
City  Times.  Moore  formerly  was  on  the 
staff  of  the  Daily  Oklahoman  and  the 
.Miami  (Fla.)  Tribune. 

Glenn  \V.  Funk  has  left  the  Evans¬ 
ville  ( I  nd. )  Journal  to  enter  the  Indiana 
l.aw  School  at  Indianapolis.  He  formerly 
was  on  the  staff  of  the  Evatwille  Press. 

.A1  Marsland  of  the  Attleboro  (Mass.) 
.S'Mn  editorial  staff  is  conducting  a 
weekly  column  on  soccer  for  his  paper. 

H.  G.  Head,  slot  man  on  the  Houston 
Post-Dispatch,  has  returned  after  a  two 
weeks'  vacation  in  San  Antonio.  Don 
Kirkley,  late  trick  slotman,  who  was 
transferred  to  Head’s  place  during  the 
latter's  vacatifm,  has  returned  to  the 
lobster  watch. 

Miss  Hard  Mizelle,  reporter  for  the 
Charlotte  (\.  C.)  Observer,  has  re¬ 
turned  from  her  vacation,  spent  in  the 
western  North  Carolina  mountains. 

James  P.  Kirby,  staff  writer  for  the 
Worcester  (Mas.s. )  Evening  Post,  has 
Iteen  writing  a  series  of  articles  for  his 
pajicr  on  racketeering  and  gang  activities 
ill  Detroit,  Qevcland,  and  I’hiladelplua. 

Otis  Pusey,  assistant  sports  editor, 
.Salt  l.ake  City  Deseret  \etvs.  has  gone 
to  Boise,  Idaho,  and  his  place  is  taken 
by  Jimmy  Hodgson,  a  local  man. 

F.  .\.  Shepperd.  market  editor  of  the 
Houston  Post-Dispateh,  has  returned 
from  a  two  weeks’  vacation. 

Thomas  .Axelsen.  assistant  sports  edi¬ 
tor,  Salt  l.ake  Tribune  has  taken  the 
place  of  Thomas  Coniell,  state  editor  Salt 
l.ake  City  Deseret  .\ervs  who  resigned 
recently  to  become  managing  editor  of 
the  Cache  Talley  Herald,  new  I.ogan, 
I'tah,  daily. 

Don  Skene,  sports  writer  for  the  Xew 
York  Herald  Tribune,  has  returned  from 
Portland.  Ore.,  where  he  went  to  attend 
his  mother's  funeral. 

Miss  Belle  Rosenbaum,  assistant  to 
Mrs.  Irita  Van  Doren.  txKik  editor  of 
the  .\'m  York  Herald  Tribune,  has  re¬ 
turned  to  the  pa|)er  after  a  leave  of 
absence  of  several  months. 

Hugh  O'Cfinnnr  and  Harry  Kings¬ 
bury,  staff  members  of  the  .\'ew  York 
Herald  Tribune,  have  been  assigned  to 
cover  the  Republican  and  Domecratic 
state  conventions. 

I'..  E.  Hale,  former  member  of  the 
Salt  Take  Tribune’s  editorial  staff  but 
of  late  publicity  director  for  National 
Park  .Airways,  Inc.,  has  returned  to  tha\ 
[laper  as  a  memtier  of  the  copy  desk. 

Thomas  Van  Dyke,  formerly  dramatic 
critic.  New  York  .Morning  Telegraph,  is 
now  general  press  representative  for  Sam 
Harris,  Xew  York  theatrical  producer. 

A.  L.  Finestone  has  resigned  as  editor 
of  Xation's  Traffic,  miHithly,  St.  l»uis. 
He  was  recently  electeil  honorary  vice- 
president  of  the  National  Highway  Traffic 
Association. 

Robert  H.  Collins,  for  four  years  on 
the  editorial  staff,  Bangor  (Me.)  Daily 
Commercial  and  former  Bangor  city 
councillor,  is  now  sporting  editor  of  the 
new  Quincy  (Mass.)  Evetting  Xetvs.  He 
was  tendered  a  banquet  by  his  associates 
before  leaving. 

Wade  M.  Condon,  member  of  copy 
desk,  .Salt  I^ke  Tribune,  has  been  pro¬ 
moted  to  Sunday  editor. 

Eli  Ives  Collins,  of  Jersey  City  (N.  J.) 
Jersey  Journal  editorial  staff,  is  spending 
his  vacation  with  his  parents  in  their 
home,  Branford,  Conn. 

Fred  W.  Mahneke.  a  photograplier  on 
the  S’etvark  (N.  J.)  Ledger  and  on  papers 
from  coast  to  coast,  has  established  his 
f  wn  ph'>to'jraphic  business  in  Newark. 

Xunally  Johnson,  columnist  for  the 
Xeiv  York  Evening  Post,  has  been  en¬ 
caged  by  Herbert  Mayer,  editor  of 
Panorama,  to  contribute  a  weekly  page 
to  that  magazine. 

1..  S.  Cameron,  sports  editor  of  the 
Charleston  (W.  Va.)  Daily  Mail,  visited 
New  York  last  week. 

Harry  Cherry,  former  sports  editor  of 
the  ,^lemphis  Press-Scimitar,  the  Okla¬ 


homa  Xeu's  and  the  Pontiac  (Mich.) 
Press,  is  in  Memphis  visiting  friends  and 
relatives. 

Eugene  Travis,  formerly  of  the  Mem¬ 
phis  Press-Scimitar  and  Memphis  Eve¬ 
ning  .4ppeal,  is  writing  politics  for  the 
Atlanta  Georgian. 

Noble  Bradley,  former  reporter  on  Des 
Moines  papers,  has  joined  the  staff  of  the 
Creston  (la.)  Daily  Advertiser. 


for  the  Hoosier  Manufacturing  Company, 
makers  of  kitchen  cabinets. 

Herman  Olsen,  who  has  been  filing  the 
night  .Associated  Press  wire  in  Indian¬ 
apolis  for  some  months,  has  been  trans¬ 
ferred  to  the  day  office  and  Theodore 
Applegate,  second  state  editor,  has  suc¬ 
ceeded  him  in  the  night  office. 

.4ltus  (Okla.)  Times-Democrat,  has 
added  United  Press  service. 
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WEDDING  BELLS 

r^HRIS  P.  ALBION,  of  the  copy  desk, 
Indianapolis  News,  to  Pauline  Bal¬ 
lard  of  Shelby ville,  Ind.,  recently. 

Michael  J.  Roche,  advertising  office 
manager  for  Lever  Bros.,  Cambridge, 
Mass.,  national  advertisers,  to  Miss 
fienevieve  J.  Burns  of  .Atlantic,  Mass.. 
Sept.  15. 

Miss  Lois  Bynon,  for  the  past  year  a 
reporter  with  the  .Marshfield  (Ore.) 
Daily  .\  eus,  to  Neal  Stewart  of  Klamath 
Falls  at  Medford,  Sept.  15. 

Howard  -J.  Jones,  circulation  manager 
of  the  Eight  (Ill.)  Courier-Xru’s,  to  Miss 
Louise  11.  Penbla  in  the  home  of  the 
bride’s  aunt  in  Elgin,  recently. 

Francis  P.  I'eeney,  city  editor  of  the 
.4ttleboro  (Mass.)  Nuw,  to  Miss  Catherine 
11.  Woodward,  of  Attleboro,  in  New 
A’ork,  .Sept.  17.  The  couple  toured  New 
A'ork  state  before  their  return. 

Mrs.  Violet  Jeans  Neill  of  the  Port¬ 
land  (Me.)  livening  Express  business 
office,  to  John  Norsworthy,  Jr.,  of  Smith- 
field,  \’a..  recently. 

G.  Donald  Guthrie,  of  the  advertising 
dt|)artment,  Taimton  (Mass.)  Gacette,  to 
Miss  Millicent  Pohl  of  Nazareth,  Pa- 
Sept  15  at  the  home  of  the  bride’s  parents. 

Franklin  Spier,  advertising  counsel  for 
book  publishers.  New  York,  to  Grace 
Delafield  Day,  daughter  of  John  Day, 
well-known  newspaper  man.  formerly  rac¬ 
ing  editor  of  the  A’rje  York  .Morning 
Telegraph,  recently.  Spier  was  for  a  time 
on  the  editorial  staff  of  the  Xew  York 
Evening  Post  and  for  three  years  was 
New  York  correspondent  of  the  Toronto 
.Star. 

Charles  McKee  Thompson.  siKirts 
writer  for  the  Marthtsburg  ( W.  V^a.) 
Journal,  to  Miss  Marian  S.  Coburn, 
formerly  assiKiated  with  the  Panhandle 
Record,  at  Parsons,  W.  Va.,  recently. 


SPECIAL  EDITIONS 


ORADENTON  (Ha.)  HERALD,  36- 
page  new  home  edition.  Sept.  14. 


CHANGES  OF  OWNERSHIP 


Catholic  Universe  Bulletin,  Akron  edi¬ 
tion,  2K-page  special  edition  on  dedication 
and  opening  of  new  St.  Thomas’  Hospital, 
Sept.  22. 

Canby  (Minn.)  News,  16-pagc  Golden 
Anniversary  Edition,  Sept.  7,  printed 
golden  colored  paper. 


ON  THE  MECHANICAL  SIDE 


IITONORING  George  Wells,  veteran 
printer  of  the  Welland  (Ont.)  Eve¬ 
ning  Tribune,  employes  of  that  news¬ 
paper  attended  a  dinner  in  the  home  of 
Mr.  and  Mrs.  Louis  Blake  Duff,  the 
former  having  been  managing  editor  of 
the  Tribune  for  many  years  prior  to  hi.s 
recent  retirement.  The  occasion  marked 
the  fiOth  anniversary  of  Mr.  Wells’  con¬ 
nection  with  the  paper. 

Frank  K.  Barnes  of  the  Portland 
(Me.)  Press  Herald  completed  his  57th 
year  with  the  paper’s  composing  room  last 
Veek. 

f)tto  Weiss,  formerly  in  charge  of  the 
pressriKim  of  the  Newport  (R.  I.)  Daily 
XeXiS  for  five  years,  has  resigned  to  take 
up  farming  at  Winthrop,  Me. 

Joseph  M.  Reilly,  a  member  of  the 
Lotvell  (Mass.)  Sun  composing  room,  has 
joined  the  United  States  government 
printing  office  at  Washington. 


SCHOOLS 


T  B.  MEYERS  has  been  named  in- 

••  f\4  4»vfAticirvn  /»/Mtrc4*c  ifi 


CALEM  (IND.)  REPUBLICAN 
^  LE.ADF.R,  owned  and  published  hv 


LE.ADF.R,  owned  and  published  by 
John  W.  Lewis  for  the  last  20  years,  has 
lieen  sold  to  Walter  H.  Crim,  junior 
member  of  the  firm  of  C.  .M.  Crim  & 
Sfin,  Salem  lumber  dealers,  who  took 
charge  of  the  paper  at  once.  Mr.  Crim 
is  a  former  editor  of  t)te  Daily  .Student. 
publication  of  Indiana  university  at 
Bloomington. 

H.  M.  Guy.  former  publisher  of  the 
Osage  (la.)  News,  has  purchased  the 
controlling  interest  in  the  Oxford  Press 
at  Hollywood.  Cal. 

Benjamin  J.  Kimber  will  become  the 
new  owner  and  publisher  of  the  Grants 
Pa.ss  (Ore.)  Bulletin,  on  Oct.  1. 

Garence  W.  Barnes,  nephew  of  Ward 
Barnes,  editor  of  the  Eagle  Grove  (la.) 
Eagle,  for  which  he  has  been  linotype 
operator  eight  years,  has  acquired  the 
Butterfield  (Minn.)  Advocate  and  will 
take  pos.session  Oct.  1, 

V’.  B.  Bradon,  publisher  of  the  Rush 
Springs  (Okla.)  Gazette  has  sold  the 
property  to  the  newly  organized  firm  of 
Baily  &  Archer. 

Robert  G.  Taylor,  .Alva,  Okla.,  has  pur¬ 
chased  the  .Manchester  (Okla.)  Journal 
from  E.  A.  Wood  estate  and  removed 
the  paper  to  Medford.  Okla.,  where  it 
■will  he  known  as  the  Grant  County 
Journal. 

A.  C.  and  W.  H.  Anderson,  publishers 
of  the  Ripley  (Miss.)  Southern  Sentinel, 
have  purchased  the  Nesheba  Democrat, 
weekly,  from  R.  C.  Peebles,  publisher. 


structor  of  the  extension  courses  in 
journalism  at  the  University  of  Tulsa. 

Harold  Phillips,  Nowata,  Okla.,  has 
been  elected  editor  of  the  Daily  Collegian, 
student  newspaper  at  the  Oklahoma  .A.  & 
M.  College.  Stillwater,  Okla. 

“The  Reading  Public  and  the  Small 
Town  Newspaper’’  is  the  title  of  a  pam¬ 
phlet  written  by  John  T.  Casey,  asscxri- 
ate  professor  of  journalism  at  the  Uni¬ 
versity  of  Oklahoma. 

With  .50  professional  and  170  pre-pro¬ 
fessional  students  enrolled  the  School  of 
lournalism  of  the  University  of  Illinois 
has  begun  the  twenty-sixth  year  of  in¬ 
struction  in  journalism  at  that  institution. 

.Among  the  courses  listed  for  the  com¬ 
ing  year  by  the  Brooklyn  Institute  of 
.Arts  aiKl  Sciences  are  courses  in  news¬ 
paper  work  and  book  reviewing  conducted 
by  Ix)uis  W.  Fehr,  member  of  the  New 
]'ork  American  staff,  and  George  Currie, 
literary  editor  of  the  Brooklyn  (N.  Y.) 
Daily  Eagle.  H.  V.  Kaltenborn,  associate 
editor  of  the  Brcxiklyn  Eagle,  will  give 
a  lecture  course  on  current  events. 


.A  (German  recently  broke  the  continu¬ 
ous  piano  playing  record  by  going  it 
for  eighty-two  hours.  We  know  of  no 
one  over  here  who  can  actually  play  tliat 
long,  though  we  believe  a  number  of 
them  can  make  it  seem  that  long. — 
Kansas  City  Star. 


You  can  usually  identify  the  native  at 
the  resort.  He  gets  change  back  when 
he  hands  the  storekeeper  a  dollar. — 
Detroit  Nexvs. 


Curtis  is  going  to  address  four  tribes 
of  his  Indian  cotisins  in  the  West : 
which  will  be  very  much  for  the  good  of 
the  Kaws. — Cincinnati  Times-Star. 


PRESS  ASSOCIA’nON  NOTES 

]y|AURICE  GRONENDYKE  has  re¬ 
signed  from  the  Indiana  Associated 
.Press  to  become  traveling  representative 


(Thicago  claims  the  champion  five-vear- 
old  liar  of  the  universe.  Now  we  know 
that  the  little  fellow  when  he  grows  up 
is  going  to  be  a  wonderful  salesman  of 
second-hand  automobiles^ — New  Orleans 
States. 


Right  Now  Is  A  Good  Time 
To  Repienish  Pressroom  Suppiies 


% 


C?  heavy  stress  of  producing  a  daily  newspaper  makes  imperative  the  oc¬ 
casional  replacement  of  inexpensive  parts  of  your  press  to  keep  it  operating  at 
its  best  efficiency.  If  a  supply  of  these  parts  is  not  on  hand  for  immediate  re¬ 
placement  an  edition  may  be  delayed  or  missed. 

Now  is  a  good  time  to  take  inventory  and  to  stock  up  in  preparation  for  the 
heavy  Holiday  business  ahead.  Following  is  a  suggestion  list  which  may  be  of 
assistance  in  making  up  your  list  for  ordering: 


Pin  Points 
Cutting  Rubbers 
Cheek  Woods 
Knife  Box  Springs 
Pin  Point  Holders 
Pin  Point  Holder  Studs 
Collecting  Cam  Rollers 
Folding  Cam  Rollers 
Leather  Propellors 
Brass  Propellors 
Fibre  Propellors 

Shear  pins 


Cutting  Knives 

Wrenches  of  various  types  to  suit  any  of  the 
many  positions  on  the  presses  • 
\utomatic  Felt  Blanket 
Oil  Proof  Rubber  Blanket 
Mono-cork  Blanket 
Automatic  Tympan  Cloth 
Paper  Roll  Cones 
Circular  Slitters 

Leather  or  canvas  tapes  for  delivery  straps 
on  half  page  delivery 
for  shear  pin  gears 


Hoe  maintains  complete  stocks  in  New  York  and  stocks 
are  also  carried  in  Branch  Offices 


Write  For  Complete  Price  List 


RHOE&CQInc 


NEW.YORK 
.& LONDON 


NEW  YORK  BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 


LONDON 
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Editor  &  P 

R.  K.  MOULTON,  NOTED 
HUMORIST,  DIES 

Writer  of  "Thu  Wagsish  World"  for 
Hearst  Syndicate  Paase*  Away  in 
Same  Room  Where  He  Was 
Bom  52  Year*  Ago 


Roy  K.  Moulton,  well-known  news¬ 
paper  humorist  and  columnist,  died  on 
Friday,  Sept.  21,  at  the  home  of  his  sister 
in  St.  Joseph,  Mich.,  where  he  first  en¬ 
tered  the  newspaper  profession.  He  had 
been  ill  since  last  January.  ^  April  he 
brought  his  wife  and  two  children  from 
New  York  to  make  their  home  with  his 
sister,  Mrs.  Charles  C.  Davis,  in  St. 
JosejA. 

Mr.  Moulton  died  in  the  same  house 
and  the  same  room  in  which  he  was  born 
52  years  ago.  With  him  when  he  passed 
away  were  his  wife,  Mrs.  Edith  Powers 
Moulton,  his  son.  Powers,  16,  a  daughter, 
Diana,  11,  and  Mrs.  Davis. 

Mr.  Moulton  had  been  with  the  Hearst 
newspaper  service  for  the  last  12  years. 
He  first  went  to  work  for  the  St.  Joseph 
(Mich.)  Daily  I’ress,  in  1893,  as  a  cub 
reporter.  Later  he  went  to  the  Benton 
Harbor  (Mich.)  Evening  News,  where 
he  wrote  his  first  humorous  sketches. 
Then  he  became  editorial  writer  and 
columnist  on  the  Grand  Rapids  (Mich.) 
News  and  Press. 

He  joined  the  Detroit  Free  Press  and 
conducted  a  column  for  that  paper.  In 
1916  he  went  to  New  York  where  he 
worked  for  the  Telegram,  the  Evening 
Mail,  and  later  the  New  York  Amer¬ 
ican.  His  column  in  the  American.  “This 
Waggish  World”,  was  syndicated  by 
King  Features  Syndicate. 

Mr.  Moulton  in  the  course  of  his 
career  wrote  hundreds  of  short  stories 
which  were  published  in  a‘  wide  assort¬ 
ment  of  magazines.  He  was  also  the 
author  of  a  number  of  motion  picture 
scenarios  and  tried  his  hand  at  play¬ 
writing,  doing  “gags”  for  the  late  Lew 
Dockstader's  minstrel  show. 


RICHARD  T.  BUCHANAN 


Former  PoIitic*l  Writer  and  Democratic 
Publicity  Chief  Die* 

Richard  T.  Buchanan,  Washington 
director  of  publicity  for  the  Democratic 
National  Committee,  died  Sept.  24,  at 
Georgetown  Hospital,  Washington,  D.  C. 

Mr.  Buchanan,  former  Washington  and 
Indiana  newspaper  man,  has  not  been  ac¬ 
tive  since  the  Democratic  national  con¬ 
vention  in  June,  when  his  health  failed. 
He  underwent  an  operation  two  weeks 
ago. 

He  was  formerly  editor  of  the  Tacoma 
(Wash.)  Ledger,  and  political  writer  on 
the  Indianapolis  News.  He  also  served 
for  many  years  on  the  staff  of  the  Inter¬ 
national  News  Service.  Fimeral  services 
were  held  in  Indianapolis. 


THOMAS  P.  COSGRAVE 


Prominent  Const  Newapnper  Man  Die* 
On  Trip  to  Cub* 

Thomas  P.  Cosgrave,  veteran  news¬ 
paper  writer  of  the  Pacific  Coast,  and 
for  the  past  four  years  postmaster  of 
Madera,  Cal.,  died  suddenly  from  a  heart 
attack  on  the  Steamer  California  off  the 
const  of  Lower  California,  on  Sept.  19. 
He  was  enroute  to  Cuba  by  way  of  the 
Panama  Canal  to  attend  the  gathering 
of  the  Spanish-American  war  veterans, 
who  are  meeting  in  Havana  this  year. 

Mr.  Cosgrave  was  born  in  San  Fran¬ 
cisco  in  1862,  and  was  employed  in  the 
editorial  departments  of  San  Francisco 
Call,  San  Francisco  Examiner  and  San 
Francisco  Chronicle  at  various  times. 
His  acquaintance  with  famous  men  on 
the  Pacific  Coast  was  wide  and  he  cov¬ 
ered  some  of  the  most  important  news 
events  in  that  state,  including  the  famous 
Corbett-Choyniski  fight  on  a  barge  in 
Sausalito  Bay. 

In  1892  he  became  editorial  writer  on 
the  Fresno  Republican  and  resigned  to 
become  editor  of  the  Madera  Mercury 
which  post  he  held  until  1898  when  the 
United  States  declared  war  with  Spain. 


ublither  and  The  Fourth  Estate  for  Se  ptemb 


He  enlisted  with  the  hos{Mtal  corps  of 
the  California  volunteers  and  was  sent 
to  the  Philippines.  At  the  close  of  the 
war  the  troops  were  held  on  the  islands 
for  a  year  because  of  the  Aguinaldo  in¬ 
surrection.  The  troops  dred  of  the 
guerrilla  warfare  with  the  natives  and 
with  the  general  plea  to  return  home 
Mr.  Cosgrave  wrote  the  poem,  “I  Want 
To  Go  Home,”  which  appeared  in  prac¬ 
tically  every  newspaper  of  note  in  the 
•Unitrf  States,  and  which  is  familiar  to 
many  veterans  of  the  Philippine  cam¬ 
paign. 

On  being  mustered  out  of  the  service 
Mr.  Cosgrave  returned  to  Madera  to  re¬ 
sume  his  newspaper  work.  In  1902  he 
was  married  to  Miss  Lucille  Preciado, 
sister  of  A.  A.  Preciado,  newspaper 
syndicate  man  of  New  York  City,  two 
sons  being  born  of  the  union.  Mrs.  Cos- 
grave  died  in  1926. 


WILUAM  RICHARD  HEREFORD 


(Obituary 


Dispatch  and  the  Landmark^  and  in 
later  years  on  the  Ledger-Dispatch  and 
Virginian-Pilot  was  instantly  killed  Sept. 
22,  when  his  automobile  left  the  road  and 
struck  a  telephone  pole  near  Richmond. 

Harry  C.  Crafts  of  Pittsfield,  Mass., 
the  only  man  to  defeat  President  Calvin 
Coolidge  for  a  political  office,  and  for 
many  years  Northampton  correspondrat 
for  the  Springfield  (Mass.)  Union,  died 
at  his  home  Sept.  IS.  While  at 
Northampton  he  defeated  President  Cool¬ 
idge  for  the  school  committee  there. 

Mrs.  Mary  B.  Warner,  57,  widow  of 
Charles  D.  Warner,  who  was  Washing¬ 
ton  correspondent  for  the  Christian 
Scince  Monitor  and  later  a  member  of 
the  editorial  staff  of  the  Chicago  Tri- 
btme,  died  recently  in  Elgin,  Ill. 

Robfrt  Lester  Titus,  former  employe 
in  the  business  office  of  the  Topeka 
(Kan.)  State  Journal,  and  later  a  Y.  M. 
C.  .\.  secretary  in  Detroit,  Mich.,  died 
recently  in  a  Michigan  hospital.  Mr. 
Titus  went  to  Detroit  about  two  and  a 
half  years  ago. 


nal,  continuing  as  its  head  until  two  yeai^^M 
ago  when  he  bought  the  Clinton  PubliX\ 
the  attemoon  paper  and  combined  tSr 
two  papers.  His  wife  and  a  son.  Ral3 
who  is  manager  of  the  paper  and  its  (M 
editor,  survive. 


PRINTERS  RE-ELECT  WEDEKEMPElj 


Former  American  Newspaper  Man,  57, 
Dies  in  Pari* 

William  Richard  Hereford,  57,  director 
of  the  foreign  information  service  of  the 
Bankers  Trust  Company,  Paris,  died  in 
Paris,  Sept.  21. 

Mr.  Hereford,  who  was  born  in  St. 
Joseph,  .\lo.,  began  his  newspaper  career 
in  Kansas  City  in  1890  and  later  went  to 
New  York.  He  was  secretary  to  the 
■American  Minister  to  Switzerland  from 
1895  to  1897.  From  1904  to  1937  he  was 
editor  of  the  European  edition  of  the 
New  York  Herald  and  later  was  Paris 
correspondent  of  the  Neiv  York  IVorld. 


ILUNOIS  PUBLISHER  DIES 


Ben  S.  Pcltz,  60,  owner  and  editor  of 
the  Clinton  (III.)  Daily  Journal  and  Pub¬ 
lic,  died  Sept.  18,  in  his  home  in  Qinton 
after  an  illness  of  six  months.  He  had 
l)een  in  failing  health  four  years  but  his 
condition  did  not  became  serious  until  a 
few  months  ago.  He  was  born  in 
Mechanicsburg,  O.,  Feb.  17,  1868,  grew 
to  manhood  in  Mt.  Pulaski,  Ill.  and  in 
1881  began  to  learn  his  trade  as  printer. 
In  1893  he  purchased  the  Clinton  Times, 
which  he  later  renamed  the  Clinton  Jour¬ 


Employer*’  Group  Name*  Louis  viU^ 
Man  President  for  Seventh  Term 

H.  C.  Wedekemper  of  Louisville,  Kyi 
was  elected  to  his  seventh  term  as  pr^ 
dent  of  the  Employing  Printers  Asso^ 
t’on  of  America  at  the  recent  annual  coa< 
vention  held  at  French  Lick,  Ind.  T.  ^ 
Donnelly  of  Chicago  was  elected  vkei 
president;  O.  A.  Koss  of  Chicago,  treasi 
urer,  and  J.  M.  Volmer,  Chicago,  secreJ 
tary. 

The  following  were  elected  to  the  ex< 
ecutive  committee:  George  H.  Gardnej 
Oeveland,  O. ;  H.  M.  Loth,  Chicago: 
N.  C.  Brainard,  Hartford,  Conn.,  and  A| 
M.  Glossbrenner,  Indianapolis. 

Members  elected  to  the  board  of  go»i 
ernors  were  Mr.  Wedekemper.  S.  II 
Crabill,  Ix)s  Angeles,  Cal.;  Mr.  Ke» 
Mr.  Gardner,  Mr.  BraTnard  and  .\.  R 
Harmon,  St.  Paul,  Minn. 


DEDICATE  PUBLISHER’S  GIFT 

The  Strassburger  Parish  Hall,  donate! 
to  the  Heidelberg  Reformed  Church  d 
Schwenkville,  Pa.,  by  Ralph  Beav( 
Strassburger,  publisher  of  the  Norristowi 
Times-Herald,  in  memory  of  his  fathra 
the  late  Jacob  Andrew  Strassburger,  wu 
dedicated  with  appropriate  cerenionid 
Sept.  24. 


TVAN  HOBSON,  25,  circulation  man- 
ager  of  the  Kewanee  (111.)  Star- 
Courier,  the  last  16  months  died  Sept.  21 
after  a  few  days’  illness  of  stomach 
trouble.  An  operation  was  performed 
Wednesday  in  an  effort  to  save  his  life. 
Mr.  Hobson,  returning  from  overseas 
service,  joined  the  circulation  department 
of  the  Moline  (Ill.)  Dispatch  and  was 
later  with  the  Council  Bluffs  Nonpareil, 
the  Omaha  .\'ews  and  the  Rocky  Moun¬ 
tain  Nctvs,  Denver.  His  wife  and  two 
children  survive. 

Miss  Jane  McKee,  sister  of  the  late 
Charles  McKee,  former  president  of  the 
St.  Louis  Globe-Democrat,  who  died  in 
1918,  and  the  daughter  of  Henry  McKee, 
whose  brother,  William  McKee,  one  of 
the  founders  of  the  Globe- Democrat,  died 
Sept.  23  at  her  home  in  St.  Louis.  Miss 
McKee  was  the  youngest  and  last  of  a 
family  of  seven  children. 

Clarence  J.  Jameson,  president  of 
Digby  (Nova  Scotia)  Weekly  Courier, 
died  Sept.  20,  of  angina  pectoris. 

A.  J.  Fagfly,  night  Associated  Press 
operator  at  Fresno,  Cal.,  for  the  past  six 
years,  was  found  dead  at  his  home  on 
Sept.  17.  Death  was  ascribed  to  a 
cerebral  hemorrhage. 

Warren  E.  Comstock,  poet  and  ad¬ 
vertising  man,  died  Sept.  17  in  Research 
hospital  in  Kansas  City.  Mr.  Comstock 
wrote  poetry  for  diversion.  He  was 
founder  of  the  Kansas  City  Quill  Club 
and  was  a  member  of  the  Missouri 
Writers’  Guild. 

Mrs.  Frances  Seocwick  Carrington, 
for  three  years  society  editor  of  the 
Syracuse  (N.  Y.)  Herald,  died  at  a 
Syracuse  hospital  Sept.  18  from  spinal 
meningitis.  She  was  formerly  associated 
with  the  North  Adams  (Mass.)  Herald. 

Mrs.  Blanche  C.  Tiller,  71,  mother 
of  Theodore  Tiller,  Washington  news¬ 
paper  correspondent,  died  at  Atlanta, 
Sept.  18. 

John  J.  Flattery,  of  the  stereotyping 
force,  Boston  (Mass.)  Post  for  the  past 
decade,  and  of  the  Boston  Stereotypers’ 
Union  for  30  years,  died  at  his  home  in 
Chelsea,  Mass.,  Sept.  14,  following  an 
illness  of  a  year.  He  was  formerly  em¬ 
ployed  by  the  American  Press  for  30 
years.  His  wife  and  four  children  sur- 


Walter  E.  Virnelson.  60,  recently  in 
publicity  work  in  Norfolk,  Va.,  but 
formerly  on  the  staffs  of  the  old  Norfolk 


Do  You  Need 


a  press: 


H  We  have  for  sale  at  a  Bargain  a 
Hoe  Press  as  described  below 
which  has  never  been  taken  from 
the  boxes  in  which  it  was  shipped 
to  us  from  the  Hoe  Plant. 


^  One  New  Hoe  Combination  Black  and  Color 
Newspaper  Web  Perfecting  Printing  Press,  Com¬ 
pany’s  Serial  No.  2342,  composed  of  two  Heavy 
Pattern  Unit-type  Black  16-page  Newspaper  Web- 
Perfecting  Printing  Units  with  one  Superspeed 
Double  ‘Former  Folder  with  two  half-page  deliv¬ 
eries,  together  with  four  8-page  Universal  Unit 
Multi-Color  Units.  The  said  four  Universal  Unit 
Multi-Color  Units  are  arranged  as  a  double-ender 
to  produce  four  or  eight  page  comics  with  four 
printings  on  each  side,  the  8-page  products  com¬ 
posed  of  two  4-page  sections.  The  said  combina¬ 
tion  Black  and  Color  Press  is  arranged  with  the 
two  16-page  Black  Units  in  back  of  the  folder  and 
the  four  8-page  Color  Units  in  front  of  the  folder. 


If  We  will  sell  two  units  black  and  white 
together  with  the  superspeed  double  former 
folder,  or  we  will  sell  the  complete  press. 


H  We  will  also  sell  with  this  press  the  Cline 
Electrical  A.  G.  Press-Drive  Control  as  built 
for  us. 


H  We  also  have  Kohler  Magazine  Reel  Equip¬ 
ment  specially  built  for  this  press. 

^  A  guaranteed  bargain  in  press  equipment. 


The  Miami  Heratd 


MIAMI,  FLORIDA. 


r 
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Only  One 

United  States  Newspaper 

Led 

The  Toronto  Daily  Star 

in 

Advertising  Gains 

Daring  the  First  Six  Months  ol  1928 

Starts  Gain  795340  Lines 

In  Total  Paid  Adverdsing 


The  figures  compiled  by  the  Statistical  Dcpartitient  of  The  New  York  Evening  Post  and  The  Editor  &  Piihlisher, 
of  the  Five  leading  Newspaper  Gains  in  the  Principal  Cities  of  the  United  States  for  the  First  Six  Months  of  1928  as 
Compared  with  the  Firrt  Six  Months  of  1927  are  used  in  the  Following  Comparison: 


THE  NEW  TORONTO  STAR  BUILDING 


Portland  Telegram  .  .  (  )  •  •  Gained  993,753  Lines 

TORONTO  STAR  ,  .  (  .  Gained  795, 34«  Lines 

St.  Louis  Star . f  ^  .  Gained  736,500  Lines 

V  Sunday  Edition  / 

New  York  News  .  ,  ) .  .  Gained  588,251  Lines 

Vand  Sunday  Cains/ 

Detroit  Times . (  ^aiiy  \  ^  ^  Gained  550,186  Lines 

Vand  Snnday  Gains/ 

Brooklyn  Eagle  .  .  ,  .  f  Daily  \  ^  ^  Gained  545,843  Lines 

"  "  Vand  Sunday  Gaiii“/ 

THE  TORONTO  STAR  feels  ^ratified  over  this  echievement.  It  shows  that  advertisers 
rexard  THE  STAR  as  the  best  newspaper  for  reachinx,  %rith  their  advertisinx,  the  buyinx  public 
of  Toronto  and  its  tributary  shopping  territory.  Many  are  concentrating  their  advertising  in  its 
columns  because  of  the  satisfactory  results  which  they  obtain. 

And  this  wonderful  record  is  all  the  more  gcatifying  in  view  of  the  fact  that  THE  DAILY 
STAR  also  exceeds  all  Toronto  papers  in  volume  of  display  lineage.  Added  to  this  is  its  re* 
markable  gain  of  18,488  average  daily  in  Circulation  for  the  same  period.  This  increase  was 
over  four  times  that  of  any  other  Toronto  newspaper  —  THE  TORONTO  STAR’S  circulation  of 
172,464  for  the  first  six  months  of  this  year  being  far  in  excess  of  any  other  daily  newspaper 
in  Canada. 


Great  as  a  Newspaper — Great  as  an  Advertising  Medium 


United  States  Representatives — CHAS.  H.  EDDY  CO. 
New  York,  Chicago,  Boston 


Montreal  .Special  Representative — J.  B.  RATHBONE 
Canada  Cement  Building 


Publisher 
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EDITOR  &  PUBLISHER  LINAGE  TABULATION 


{Continued  from  page  3) 


Citr  Paper 

Published 

Total 

Linage 

National 

Local 

ClaaslAcd 

Los  Angeles,  Cal. Examiner  .. 

..(m) 

6724,904 

1,382,444 

2,135,980 

2,706,480 

Sunday  ed . 

....(s) 

4,173,074 

1,046,500 

2,234,634 

891,940 

Total  . . . . 

.(ms) 

10,397,978 

2,428,944 

4,370,614 

3,598,420 

Express  . . . 

....(e) 

4,727,814 

1.151748 

3,123,078 

453,488 

Herald  ... . 

...(e) 

8,097,964 

1,377722 

5700,160 

1,520.582 

♦Illustrated 

News 

♦(Tabloid  paper.) 

(m) 

1,523,718 

194,645 

963,494 

365,678 

Times  . 

..(m) 

7,635,992 

1,334,046 

3,347,344 

2,954,602 

Sunday  ed . 

....(s) 

4,374,608 

882,868 

2,428,986 

1,062.754 

T  otal  . . . . 

.(ms) 

12,010,600 

2,216,914 

5.776730 

4,017,356 

Record  .... 

...(e) 

2,315,446 

325,290 

1,808,520 

181,636 

New  York,  N.  Y.  American  .. 

..(m) 

2,398,680 

494,342 

1,247.084 

657,254 

Sunday  ed. 

....(s) 

3,971,750 

1,212,156 

2,495.000 

264,594 

Total  ... 

..(ms) 

6,370,430 

1,706,498 

3,742,084 

921,848 

Bronx  Home 

News  . . . 

...(e) 

2.891,683 

450.343 

1,741.571 

611,802 

Graphic  . . 

...(e) 

1,504,132 

312,378 

927,662 

264,092 

Herald  Tribune 

(m) 

6,109,674 

1,618,238 

3,904,310 

587,126 

Sunday  ed . 

....(s) 

3,706,172 

1.377,148 

1,945768 

383.756 

Total  ... 

..(ms) 

9,815,846 

2,995,386 

5.849,578 

970,882 

Evening  Journal 

(e) 

7,017.584 

1,870,136 

5,141,264 

5,606 

Mirror  . . 

..(m) 

1.101.634 

354,574 

734,330 

12,530 

News  .... 

...(m) 

3,424766 

851.304 

2,572,962 

•Suixlay  « 

....(s) 

1,570,666 

287,319 

1,283.347 

Total  . 

.  .(ms) 

4.994,932 

1,138,623 

3,856.309 

Post  .... 

...(e) 

2.944.764 

781.664 

1.945,080 

116,826 

(Tota 

includes 

101,194  lines — Legal.) 

Sun  . 

...(e) 

8,469,006 

2,232.610 

6,142,268 

94,128 

T  clegram 

...(e) 

3,004,108 

600,416 

1.164.402 

1,216,290 

Times  . . 

...(m) 

9.535,740 

1.757,314 

6,062,108 

1,668,896 

SuiKiay  e< 

....(s) 

5.891,874 

1,889,096 

2,701, 60J 

1.301,178 

Total  . 

..(ms) 

15,427.614 

3,646,410 

8,763.708 

2,970.074 

ll’orld  .. 

...(e) 

5.142.438 

1,180.504 

3,946,572 

14,452 

World  .. 

.  ..(m) 

4,089,128 

743,832 

1,066,188 

2.247,908 

Sundav  e< 

....(s) 

3,135,750 

663,166 

1.618,244 

8.54,340 

Total  .. 

..(ms) 

7.224,878 

1.406, <>98 

2,684,424 

3,102,248 

Philadelphia,  Pi. Bulletin  . 

....(e) 

9.779.838 

2,349,468 

5,653,923 

1,776,447 

Inquirer  . 

...(m) 

5,877.700 

1,034.700 

3,181.800 

1,660,500 

Sundav  e< 

....(s) 

3.765.000 

869,700 

1,679,400 

1.215,900 

Total  .. 

..(ms) 

9,642,000 

1,904,400 

4.861700 

2,876,400 

News  . . . 

....(e) 

2,376.984 

233,199 

2,125,450 

18735 

Public  Ledger,  (m) 

4.501,371 

1.403.406 

2,103,136 

994.829 

Sunday  ed. 

...(s) 

2.481746 

890,832 

899,021 

681,393 

(Total  .. 

. .  (ms) 

6,982,617 

2.294738 

3,002,157 

1,676722 

Puldir  Ledger  .  (e) 

5.955.425 

2,009,962 

3.740,245 

1,205,218 

Record  . . . 

.  (ms) 

4,135,990 

677,335 

2.393.620 

2,065.035 

Sunday  Transcript 

(s) 

136.092 

3,634 

107,612 

5700 

Sunday  Item...(s) 

328,515 

19,801 

156,916 

1,108 

St.  Louis,  Mo. .  .Globe- Democrat 

(m) 

4.723,302 

1.631.394 

2,388,819 

703,089 

Sunday  ed. 

....(s) 

2,424,189 

713,244 

1,097.085 

613,860 

Total  ... 

..(ms) 

7,147,491 

2.344,638 

3,485,904 

1,316,949 

Post-Dispatch  (e) 

6.608.840 

1,618,960 

3,899,560 

1.090.320 

Sundav  ed. 

....(s) 

3,476.200 

786,800 

1,504.160 

1,185.240 

Total  ... 

. . . (es) 

10,085.040 

2,405.760 

5,403,720 

2775760 

Star  . 

....(e) 

4.191.368 

529,471 

2,965,068 

457,521 

Times  . 

....(e) 

2.050,437 

391,629 

1,348,898 

295,035 

NEWSPAPERS  IN  CITIES  OF  750,000  TO  999,999  POPULATION 


Baltimore,  Md...Nfws  . (c)  3,990.029  772.525 

Sunday  American  1,692,373  499,850 

(s) 

Total . (es)  5.682,402  1,272.375 

(Total  includes  110,971  lines — Legal.) 

Post  . (e)  2.013.763  305,146 

(Total  includes  40,993  lines — Legal.) 


2.461,855 

973,764 


3,435,619 


1,400.814 


Sun  . (m) 

S-«n  . (e) 

Sunday  ed . (s) 

Total . (es) 

Total  . (ms) 

Boston,  Mass. .. .Globe  . (me) 

Sunday  ed . (s) 

Total  ....(mes) 

Post  . (m) 

Sunday  ed . (s) 

Total  ....(mes) 

Transcript  _ (e) 

Herald  . (m) 

Sunday  ed.  ...(s) 
Total  Mom.. (ms) 
Traveler . (e) 


4,229,487 

8,729.892 

3,866,151 

12,596,043 

8,095,638 

.4,814,256 

3,246.762 

8.061,018 

4,931,421 

1,585,927 

6,517,348 

3,875,684 

5,854,154 

2,206,387 

8,060.541 

6,608,172 


1.403.422 
1.409,948 

533,573 

1.943,521 

1,935,995 

1,327,204 

670,460 

1,997,664 

1,573,273 

627,170 

2,200,443 

1,360.355 

1,094,680 

228,749 

1.323.422 
1,080,046 


1.094,462 

5,739,743 

2,568,704 

8,308,447 

3,663,166 

2.681,400 

1,425.160 

4,106,560 

2,905,6.58 

647.080 

3.552738 

1.321.106 

2,628.250 

889,754 

3,518,004 

3,523,103 


(Totals  include  Automotive,  200,531  Daily  Herald;  383,869  lines  Sunday 
287,619  lines.  Traveler;  Financial,  733,724  lines  Daily  Herald;  10,801  lines 
Herald;  701,678  lines  Traveler.) 

C.  S.  Monitor  (e)  3.889,620  929785  2,824,199 

American . (e)  2.511,515  750737  1,508,682 

Sunday 

Advertiser  ..(s)  1,336,488  685,349  385,316 

(Continued  on  page  54) 


1,731,603 
1.580,201 
763,874 
2,344,075 
2,495,477 
805,652 
1.151,142 
1,956,794 
452,490 
311.677 
764,167 
1,194,223 
1,196.969 
693,384 
1,890,353 
1,015,726 
Herald ; 
Sunday 


Boston 


Transcript 


Gains  Impressively 


August,  1928 
Total  Display 


Year  to  Date 
Total  Display 


23425  lines  278^42  lines 


GAINED 


GAINED 


With  gains  in  both  local  Compare  this  gain  fo: 
and  national  fields,  Au-  the  eight  months  with  the 
gust  swelled  still  further  losses  by  all  the  other 
the  Boston  Transcript’s  Boston  papers  (daily  ad 
1928  lineage  gains.  Sunday  included). 


Bear  in  mind  that  the  Transcript  because  of  it 
wide  columns,  runs  only  7  columns  to  page,  thit 
giving  every  advantage  in  statistics  to  other  paper 


The  responsiveness  of  Transcript  readers 
— their  buying  ability  and  buying  willing¬ 
ness — have  caused  this  remarkable  growth. 
The  typographical  appearance — the  page 
make-up  which  gives  every  advertisement 
high  visibility — the  editorial  content — give 
unique  effectiveness  to  the  sales  message. 


Highest  ratio  of  BUYERS  to  readers 


Nextional  Advertising  Representatives 

CHARLES  H.  EDDY  CO.  .  R.  J.  BIDWELL  CO. 


Boston  New  York  CkicOKO 


Son  Francisco 


Los  AnfsiB 


'  /'/ 

-  / ' ; 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,  1  928  S 

The  Pittsburgh  Press  again 

leads  all  other  evening-and- 
Sunday  newspapers  in  national 
advertising — first  six  months  of 
1928.  First  in  the  United  States! 

For  the  six  month  period,  the  Press 
—  in  total  advertising  —  carried 
12,487,934  lines  —  fourth  in  the 
United  States  among  evening-and- 
Sunday  papers.  Also,  the  Press  was 
fifth  in  the  nation  in  local  display. 

And  of  course  Press  leadership 
is  overwhelming  in  Pittsburgh 
— a  leadership  which  grows 
and  grows  through  the  years. 


Pittsburgh  Press 

A  Scripps-Howard  Newspaper 

National  Advertising  Department,  William  S.  Cady,  Director,  250  Park  Avenue 
New  York  Chicago  Detroit  Philadelphia  Atlanta  San  Francisco  Los  Angeles 


■K.f'r- 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,  1928 


!  EDITOR  &  PUBLISHER  UNAGE  TABULATION 

I  (CotUintied  from  page  52) 


Paper 

Published 

Total 

Linage 

National 

Local 

Classified 

.  Post-Gazette 

.(m) 

4,023.991 

1,179.371 

2,014,865 

614741 

(Total  includes  215,014  lines 

Official  Legal) 

Press  . 

...(e) 

9,300,990 

1,822,706 

5,992.941 

1,485,343 

Sunday  ed  . . 

...(s) 

3,186,944 

830,048 

1,427,969 

928.927 

Total  .... 

..(es) 

12,487.934 

2,652,754 

7,420,910 

2.414770 

Sun  Telegraph  (e) 

7,182,898 

1,017,509 

5,464,219 

701,170 

Sunday  ed . . 

...(s) 

3,552.094 

947,979 

2,092.437 

511,678 

Total  _ 

..(es) 

10,734,992 

1,965,488 

7,556,656 

1712.848 

NEWSPAPERS  IN  CITIES  OF  500,000  TO  749,999  POPULATION 


Buffalo,  N.  Y _ Courier-Express 

(m)  3,088,972  803,801 

Sunday  cd . (s)  2,039,433  683,668 

Total  . (ms)  5,128,405  1,487,469 

Nnvs  . (e)  8,048.917  1,934,212 

Times  . (es)  6,804,012  913,892 

Cincinnati,  O.  ...  Enquirer  ..  (ms)  7,229,102  1,895,427 

Post  . (e)  4,878,664  838,390 

Times-Star  ...(e)  7,518,302  1,677,682 

Kansas  City,  Mo. Journal  . (m)  1,834,688  439.549 

.Sunday  ed . (s)  1,305,584  293.762 

T.rtal  ....(ms)  3,140,272  733,311 

Post  . (e)  2,995,660  622,374 

Utar  . (e)  6,150,628  998,688 

Sunday  ed . (s)  3,134,233  502,450 

Total . (es)  9,284,861  1,501.138 

Star  . (m)  5,035,223  996,930 

Milwaukee,  Wis..7oMr»ia/  . (c)  6,682,416  1,637,716 

Sunday  ed . (s)  2,487,010  888.554 

Total  . (es)  9,169,426  2,526,270 

Leader  . ..(e)  1.315,747  225,218 

(Total  includes  125,454  lines — Legal.) 

Sentinel  . (m)  2,318,911  602,891 

Sunday  ed .....( s )  1 ,350,222  322,962 

Total  . (ms)  3,669,133  925,853 

(Total  includes  3,905  lines — Legal.) 

Newark,  N.  J...Ixxlger  . (ms)  3,039,494  . 

Eivning  News  (e)  10,459,953  2,679,263 

Star-Eagle  ...(e)  5.555,494  799,484 

(Total  includes  128,352  lines — Legal.) 
Sunday  Call...(s)  2,803,767  . 

3.127,922  540,680 

597.086  lines — Legal.) 

4.328.101  1,402,720 

4,570,128  1,652.798 

3,328,089  1,154,268 

7,898.217  2,807,066 

3,737..580  891.716 

1.950.942  712,936 

5,688,522  1,604,652 

3.625.101  770,058 


San  Francisco, 
Cal  . 


.Bulletin  . (e) 

(Total  includes 

Call  . (e) 

Examiner  ....(m) 

Sunday  ed . (s) 

Total  . (ms) 

Chronicle  ....(m) 

Sunday  ed . (s) 

Total  .....(ms)  • 

News  . (e) 

(Total  includes 


4,570,128  1,652.798 

3.328,089  1,154,268 

7,898.217  2,807,066 

3,737..580  891.716 

1.950.942  712,936 

5,688,522  1,604,652 

3.625.101  770,058 

86,859  lines — Legal.) 


1,887,364 

1,189,252 

3,076,616 

4,453,518 

4,981,494 

4.21 1.981 
2,930,074 
4,805,452 

566,423 

768,310 

1,334,733 

1,547,479 

3.709,286 

1.932.981 
5,642,267 
2.636,522 
3,733,837 

931,048 

4,664,885 

807,366 

1,215.922 

854,803 

2,070,725 


5,399,198 

4,119,388 


1,722,966 

2,654.647 

1,474,674 

1,483.603 

2,958,277 

1,759,562 

726,614 

2,486,176 

2,165,114 


397,807 

166,513 

564,320 

1,661,187 

908,626 

1,121,694 

1.110,200 

1,035,168 

797.690 

239,642 

1,037,332 

797.690 

1.401.771 
698,802 

2,100,573 

1.401.771 
1,310.863 

667.408 

1,978,271 

157,709 


2,381.492 

508,270 


270.734 

1,442,656 

690,218 

2,132,874 

1,086.302 

511,392 

1,597.694 

603.070 


NEWSPAPERS  IN  CITIES  OF  400,000  TO  499,999  POPULATION 


Indianapolis 

■3Lrg.sr 


...Commercial  ..(m)  365,725  23.582 

SS  (Total  includes  245,717  lines — Legal.) 


News  . (e)  8.663.897  2.051.699  4,5 

Star  . (m)  3,386.703  796.545  l.< 

,  Sunday  cd . (s)  2,632,563  675,339  1,4 

Total  . (ms)  6,019,266  1,471,884  *  3.1 

Times  . (e)  2,864,423  364.033  1,1 

(Total  includes  9,169  lines  Legal;  177,737  lines 
Automotive;  81,298  lines  Financial.) 


2.051.699 

796.545 

675.339 

1,471,884 

364.033 


4,995.957 

1,698,732 

1,491.549 

3.190,281 

1,831,343 


1,616,241 

891,426 

465,675 

1,357.101 

400,843 


Minneapolis 


.Star  . 

....(c) 

2.364.912  ', 

291,436 

1,368732 

613.457 

(Total  includes  91,787  lines — Legal.) 

.Journal  . . 

....(e) 

5,509.877 

1,431,976 

3,471,648 

606.253 

Sunday  ed. 

....(s) 

1,466.497 

505.544 

607,254 

353.699 

Total  ... 

...(es) 

6.976,374 

1,937.520 

4,078,902 

959952 

Star  . 

....(c) 

3  058.171 

386,352 

2703,172 

189,782 

(Total  includes 

278.865  lines 

—Legal.) 

Tribune  . . 

...(me) 

4,988,123 

1,135,231 

2,917.768 

935,124 

Simdav  cd. 

....(s) 

1.826,256 

657,101 

697.520 

471,635 

Total  . . 

..(mes) 

6.814.379 

1,792,332 

3,615.288 

1,406.759 

.Item  . 

....(e) 

3.986,341 

666,996 

2,825,239 

487.509 

Sunday  ed. 

....(s) 

1.044.660 

183,951 

632,960 

222,559 

Total  Evg..(e.s) 

5,031.001 

850.947 

3,458,199 

710.068 

Tribune  .. 

...(m) 

2,890,673 

449.376 

1,766,424 

487,878 

(Total  includes  I^gal,  11,787  lines.  Item;  186,995  lines.  Tribune.) 


States  .... 

....(e) 

2,853  833 

374.868 

2.187.418 

291.547 

Sunday  ed. 

....(s) 

1,510.920 

207.757 

1.093.605 

209,558 

Total  ... 

...(es) 

4,364,753 

582,625 

3,281,023 

501,105 

Times- 

Picayune 

..(m) 

6,332710 

1,055.354 

4.081.178 

1,195.678 

Sunday  ed. 

- (s) 

2,820,249 

571.895 

1,531.752 

716.602 

Total  ... 

.  ..(es) 

9,152,459 

1,627.249 

5.612.930 

1,912.280 

Oakland,  Cal . . « .  Post-Enquirer  (e) 

4,598.805 

862996 

3,047,577 

688732 

Tribune  .. 

.  ..(es) 

8.966,552 

1,076,124 

5,131,770 

2,531,116 

(Total  includes  227,542  lines — Legal.) 
(Continued  on  page  56) 

In  the  collective  judgment 
of  all  advertisers  using 
Indianapolis  newspapers — 

The 

Indianapous  News 

Towers 

Above  the  Field! 


the  combined  total  of  all 
advertising  placed  in  Indianapolis  newspapers  dur¬ 
ing  the  first  6  months  of  1928,  The  INDIANAPOLIS 
NEWS  carried: 

54%  49%  48% 


of  the  total 
volume  of 


of  the  total 
volume  of 


of  the  total 
volume  of 


NATIONAL  LOCAL  DISPLAY  CLASSIFIED 
ADVERTISING  ADVERTISING  ADVERTISING 

This  is  the  record  of  The  NEWS,  with  its  6  issues  a  week, 
against  a  combined  field  of  13  issues  a  week  (12  daily, 
1  Sunday). 

In  these  important  advertising  classifications.  The 
INDIANAPOLIS  NEWS  carried  more  linage  than  all 
other  Indianapolis  newspapers  combined. 


Department  Stores  Publications 

Food  and  Grocery  Radio 

Hardware*  and  Building '  •-  >  Shoes  • 

Jewelry  Tobacco 

Office  Appliances  Toilet  Articles 

Women’s  Wear 


— and  in  these  additional  classifications.  The  NEWS  car¬ 
ried  more  linage  than  any  other  Indianapolis  newspaper: 


Automotive 

Drugs 

Furniture 


Leather,  Gifts,  Sports 
Men’s  Wear 
Musical 

- \j 


The  Indianapolis  News 

Indianapolis  Radius 

DON  BRIDGE.  AdverHsint  ttanager 


„  .  DAN  A.  CARROLL 
Ntw  York:  ,  5, 


J.  E.  LUTZ 
ThcTowrrBIJi. 


NEWS  CIRCULATION  IS  93%  HOME-DELIVERED 


I 


Qutstandingheadership 


in  an 


Outstanding 


Market 


During  the  first  eight  months  of  1928 
The  Milwaukee  Journal  printed  a  total  of 

I  I  771  lAQ  Lines  of  Paid 
II9//I9IUO  Advertising 


1,945,264  lines  more  than  the  totals  of  the 
other  two  Milwaukee  newspapers  combined. 


5^55il43 


Lines  of  Local 
Displi^?^  Advertising 


370,174  lines  more  than  the  totals  of  the 
other  two  Milwaukee  newspapers  combined. 


3L22a394 


Lines  of  National 
Display  Advertising 


673,673  lines  more  than  the  totals  of  the 
other  two  Milwaukee  newspapers  combined. 


^  CQF  Lines  of  Classified 

Advertising 


901,417  lines  more  than  the  totals  of  the 
other  two  Milwaukee  newspapers  combined. 


The  MILWAUKEE  JOURNAL 

it  t-ot-nl  rtf  linr«  rtf 


gained  a  total  of  197,383  lines  of 
paid  display  advertising — 53,239  lines  in 
national  display  and  144,144  lines  in  local 
display  during  the  first  eight  months  of 
1928  over  totals  for  same  period  last  year. 


All  Prosperity 
Records  Broken! 


Greater  Milwaukee  increases  in  industrial  pay¬ 
rolls,  employment,  building  —  every  barometer 
of  business  conditions — have  exceeded  all  previ¬ 
ous  records  during  the  first  eight  months  of 
1928!  Wisconsin  farmers  are  receiving  the  high¬ 
est  prices  in  years  for  their  produce.  Milwaukee, 
first  city  in  America  in  diversity  of  industries, 
and  Wisconsin,  first  state  in  value  of  dairy  pro¬ 
ducts,  have  proved  their  prosperity  with  a  22% 
total  increase  in  federal  income  taxes  paid  in 
1928 — while  the  national  average  decreased  2%! 


Increased  Sales  at 
One  Low  Cost! 


Advertisers  in  all  lines  are  profiting  from  the  out¬ 
standing  selling  opportunity  offered  in  this  rich 
market  by  concentrating  exclusively  in  The  Mil¬ 
waukee  Journal — read  by  more  than  four  out 
of  every  five  Greater  Milwaukee  families  and  in 
better  class  homes  throughout  Wisconsin.  They 
are  profiting,  too,  from  record  gains  in  Journal 
circulation — Sunday  net  paid  average  alone  for 
August  1928  topping  totals  for  August  a  year 
ago  by  31,597  copies. 


THE  MILWAUKEE  JOURNAL 


F  I  S  T 


M  E  Pw  I  T 


.  i 

/ :  - 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  29,  1928 


EDITOR  &  PUBLISHER  UNAGE  TABULATION 


(Continued  from  page  54) 

Total 

City 

Paper 

Published 

Li  Race 

National 

Local 

Classified 

Seattle,  Wash . 

..Star  . 

. (e) 

3,101,658 

647,612 

1389,174 

564,872 

Post-Intelligencer 

(m) 

3302,414 

958,482 

1.970.206 

873,726 

Sunday  ed. 

. (s) 

1,963,332 

938,518 

665,784 

359,030 

Total  .. 

...(ms) 

5,765,746 

1,897,000 

2,635,990 

1,232,756 

Times  _ 

....(e) 

6,131,466 

1,246.441 

3.596,365 

1,288,650 

Sunday  ed. 

. (s) 

2.366.687 

501,182 

1.048,700 

816,805 

Total  .. 

....(es) 

8,498,153 

1.747.623 

4,645,065 

2,105,455 

Washington, 

1 

D.  C.  . 

. .  Herald 

....(m) 

1,578312 

252,117 

717398 

608,797 

Sunday  ed. 

. (s) 

877,892 

92,542 

622,590 

162,760 

Total  .. 

. . .  (ms) 

2,456,7(H 

344,659 

1.340,488 

771,557 

Post  .... 

. . . .  (m) 

2,762,181 

533,283 

1,767.975 

433,084 

Sunday  ed. 

. (s) 

1,837.6(H 

198.177 

1.461,700 

177,727 

Total  . . 

. . .  (ms) 

4.599.785 

731.460 

3,229,675 

610,811 

(Total  includes  27,839  lines- 

-Legal.) 

Star  . 

....(e) 

10,016,956 

1,393,698 

6,779,166 

1,844,092 

Sunday  ed, 

. (s) 

3.325,111 

351.131 

2.396.654 

577.326 

Total  .. 

. .  ..(es) 

13,342,067 

1,744,829 

9,175.82t) 

2,421.418 

Times  — 

. (O 

3,420,598 

736,675 

2,167,397 

516,526 

U.  S.  Daily... (m) 

328.899 

NEWSPAPERS  IN  CITIES  OF  300,000  TO  399,999  POPULATION 


Columbus,  O. 


Louisville,  Ky. 


. . Citizen  .... 

■  ••(0 

5,880,383 

617,697 

4.449,667 

784,389 

Dispatch  . . . 

...(e) 

7.9i>8,466 

1.374.575 

4,660.811 

1,231.655 

Sunday  ed . . 

...(s) 

2,558,925 

180,315 

1,295.120 

626.825 

Total  . . . . 

..(es) 

10.517,391 

1,554,890 

5,955,931 

1,858,480 

16320  lines  Legal :  729,806  lines  Automotive;  402,064  lines  Financial.) 

State  Journal. (ms) 

3,534,975 

299,425 

2,339,240 

739,755 

(Total  includes 

156,666  line! 

i — Legal.) 

.  .Courier- Journal 

(m) 

4374,620 

1,356,746 

2,057,941 

851.303 

Sunday  ed . . 

...(s) 

2,786,891 

523,735 

1.968.884 

293,071 

Total  . . . , 

..(ms) 

7,061,511 

1.880.481 

4,026,825 

1,144,374 

Times . 

...(e) 

6349,579 

1.363,999 

4,009,257 

857,606 

(Total  includes  Legal,  9,831  lines,  Courier-Journal :  18,717  lines.  Times.) 


Herald-Post 

..(e) 

3,039,523 

435.087 

2,300,372 

304.0()4 

Sunday  ed . . 

...(s) 

1,489,604 

155,451 

1,236.%2 

97,191 

Total  . . . . 

..(es) 

4,529,127 

590,538 

3.537,334 

401,255 

Providence,  R.  I.B«//cttn  ... 

...(e) 

7,113,803 

1,245,131 

4,780,364 

1.080.479 

Journal  . . . . 

..(m) 

3,139,123 

598,760 

1.368,448 

1,092,593 

Sunday  ed . . 

...(s) 

2,036,101 

492.915 

1.262,597 

279,638 

Total  Morn(ms) 

5,175,224 

1.091.675 

2,631,045 

1,372.231 

(Total  includes  Legal,  7,829  lines.  Bulletin 

:  80,273  lines.  Journal.) 

Tribune  .... 

..(e) 

1,640,451 

193,004 

1,447.447 

Sunday  ed. . . 

..(s) 

293.073 

58,627 

234,446 

Total  .... 

.(es) 

1.933,624 

251.631 

1,681,993 

News . 

..(e) 

2,292,357 

458.868 

1,664,869 

74,975 

Portland,  Ort...News  . 

..(e) 

2,289,196 

517,160 

1,536,038 

235,998 

Oregonian  . . 

..(m) 

3,827,252 

1,146,432 

1,583,498 

1,097,322 

Sunday  ed.. 

..(8) 

1,965.922 

645,414 

750,820 

569.688 

ToUl  ... 

.(ms) 

5,793,174 

1,791,846 

2,334,318 

1,667,010 

Oregon  Journal (t) 

4,193,630 

899,822 

2,511.810 

781,998 

Sunday  ed. . 

...(s) 

1,103,284 

285,474 

457,520 

360,290 

Total  . — 

..Us) 

5,2%.914 

1,185,2% 

2.969,330 

1,142.288 

T elegram  . . 

...(e) 

1.077,278 

517,814 

233,618 

325.846 

Rochester,  N.  Y. Democrat  & 

Chronicle 

..(m) 

5,772,935 

630,854 

3,190,906 

1,790.707 

Sunday  ed. . 

...(8) 

2,240,705 

318,015 

1.165,130 

756,815 

Total  . . . . 

.(ms) 

8,013,640 

948,869 

4,356,036 

2,547,522 

Journal- A  merican 

(e) 

3,918,460 

385,541 

2,560.945 

730,880 

Sunday  ed . . 

...(s) 

1.525.006 

533,286 

792.492 

198,778 

Total  . . . . 

.  .(es) 

5,443,466 

918,827 

3,353.437 

929,658 

(Total  includes  241,544  lines — Legal.) 

Times-Union 

..(e) 

6,515,812 

1,213,034 

4,649,541 

602,622 

(Total  i 

includes 

20,731  lines — Legal. ) 

Toledo,  O . Blade  . . 

...(e) 

7,480,743 

1,594.751 

4,7653)8 

1,120,784 

News-Bee  . . 

..(e) 

4,611,635 

740,530 

2,924,936 

920,300 

Times  . 

..(m) 

1.634.570 

136,402 

1.141,280 

356,888 

Sunday  ed... 

...(s) 

2,407,986 

134,414 

2,007,7% 

265,776 

Total  .... 

.(ms) 

4,042,556 

270,816 

3.149,076 

622,664 

NEWSPAPERS  IN  CITIES  OF  250,000  TO  299,999  POPULATION 


Atlanta,  Ga . Constitution  . 

.(m) 

3,497,368 

7193)2 

2,213,050 

559,076 

Sunday  ed. . . 

..(s) 

1,918.126 

411,348 

1,269.282 

237,132 

Total  . 

(ms) 

5,415,494 

1.130.850 

3,482.332 

7%,208 

Georgian  . . . 

..(e) 

2,667.882 

683,186 

1,680714 

303,982 

Sunday  ed. . . 

..(8) 

1,299.136 

421.512 

527,722 

164,682 

Total . 

.(^ 

3.%7.018 

1,104.698 

2708.722 

468,664 

J  oumal  .... 

..(e) 

5,875,572 

1,209,138 

3,915,624 

750,810 

Sunday  ed. . . 

..(8) 

2,019,558 

566,557 

1,076.903 

376,098 

Total  .... 

.  (es) 

7,895.130 

1,775.695 

4,992,527 

1,126,908 

Binningjiam,  Ala.ATcwj  . 

..(e) 

6,129,258 

1,179.050 

4.399,752 

550,456 

Sunday  ed. . . 

..(s) 

2.741,736 

447,750 

1,931,426 

361.560 

Total  Evg. 

.(es) 

8,870,994 

1,626.800 

6.331.178 

912,016 

Age- Herald  . 

.(m) 

4,178.636 

1,062,740 

2.565.934 

549,962 

Post  . 

..(e) 

3,288,180 

476,070 

2,461,102 

351.008 

(Continued  on  page  58) 


A  MIGHTY 

INFLUENCE 
in  the  World’s 

Greatest  Market 


NEWARK  and  NORTHERN  NEW  JERSEY  are 
conceded  to  shelter  the  largest  concentration  of  popula¬ 
tion  in  the  United  States.  To  Metropolitan  business 
men  and  financiers  it  is  HOME.  And,  too,  in  practi¬ 
cally  no  other  section  of  the  country  can  be  found  an 
equal  concentration  of  WEALTH  as  in  that  portion  of 
Northern  New  Jersey  of  which  Newark  is  the  metropolis. 

75  %  of  the  Income  T ax  Collections 
of  the  Entire  State 

are  derived  from  this  section  which  proves  the  already 
verified  fact  that  its  residents  show  the  largest  per  capita 
wealth  in  the  United  States. 

A  Combination  Unparalleled! 
Population  and  WEALTH — 
Real  Purchasing  Power! 

Here,  indeed,  is  an  audience — receptive — willing  to  spend 
Shrewd  advertisers  are  alive  to  these  facts.  They  know 
the  fertility  of  this  territory — the  profitable  reaction  of 
the  market.  They  know,  too,  that  campaigns  designed 
to  cover  this  rich  Metropolitan  field  have  only  to  be 
'  placed  in  its  HOME  NEWSPAPER,  the 


(tuning 


to  be  productive.  Results  are  almost  a  certainty,  for  the 
NEWARK  EVENING  NEWS  has  earned  its  ac¬ 
knowledgment  as  one  of  the  outstanding  result-producing 
mediums  in  the  country.  This  proves  it — 


FIRST 


NATIONAL,  AUTOMOBUl 
and  CLASSIFIED  AdverdsiJ 


SECOND 


in 


TOTAL 

Advertising 


Among  ALL  the  Six~Dmy  Newtpapen  Publiihed  in  the  United  Steiti 


NEW  YOR* 
CHICAGO 


EL'CE.NE  W.  FARRELL 


BatliMti  mtd  AdrrrlUlMt  Mafi«,«r 
221  MARKET  STREXT— HOME  OFnCE— NKWARK,  H.  J. 

O’MARA  R  ORMSBEE.  INC. 

GaMrai  AWaartliAif  Ra^raaaatallaaa  . 


niTBOff 
'  R  A'O^ 


DEPARTMENT  STORE  ADVERTISING 
IN  BUFFALO — Jan.  1  to  Aug.  31,  19281 


TIMES- 1,954,862  Lines 

2nd  Paper .  1,752,506  Lines 

3rd  Paper .  933,968  Lines 


It  is  significant  that,  year  in  and  year  out,  THE 
TIMES  is  always  first  in  department  store  advertis¬ 
ing.  The  department  store  includes  practically 
every  hue  of  retail  business  under  the  one  roof ;  they 
depend  upon  quick  results  and  great  volume;  and 
their  choice  of  newspapers  offers  expert  guidance  to . 
other  advertisers.  I 


r‘  '  ■  . 

Of  course,'  it  requires  either  the  two  evening  papers  or  the  two  Sunday  papers  Xo  completely  cover 
,  the  Buffalo  market;  but  if  only  one  paper  is  to  be  used,  it  is  obvious  from  the  continued  prefer^ 
••.ence  of  Buffaloes  department  stores,  and  local  advertisers  in  general,  that  the  present  circula¬ 
tion  of  THE  TIMES,  alone,  either  evening  or  Sunday,  is.  sufficient  to  assure  any  advertiser  of 
effective  results  .  .  .  offering  a  coverage  practically  the  same  as  that  of  any  other  Buffalo  paper;  and 
•  representing  the  more  progressive  portion  of  Buffalo’s  English  reading  and  buying  population. 


THE  BUFFALO 

EVENING  BUFFALO,  N.  Y. 

Over  120,000 


TIMES 

SUNDAY 

Over  140,000 


1  ! 


II 


» ja  } 

ll 


I 

•’I  i 


It 


!i 


g 
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EDITOR  &  PUBLISHER  UNAGE  TABULATION 


{Continued  from  page  56) 


City  Paper 

Publifthec 

Total 

Linage 

National 

Local 

Clastifiail 

Denver,  Colo. ...Post . 

..(m) 

2,124,416 

311,024 

924.224 

712264 

Post  . 

...(e) 

4,979,184 

1,138.256 

3,116,624 

721,000 

Sunday  ed. . 

...(s) 

2,074,772 

580,916 

943,460 

550,312 

Total  Evg. .  (es) 

7,053,956 

1,719,172 

4,060,084 

1271,312 

(Totals  include  Legal,  176,904  lines, Morning  Post;  3,389  lines.  Evening  Post.) 

Rocky  Mt. 

News 

(m) 

2,616,688 

442,882 

1,246,982 

919280 

Sunday  ed . . 

...(s) 

1,554,594 

349,774 

702234 

501.672 

Total  Mom(ms) 

4,171,282 

792,656 

1,949.216 

1,420,952 

Evg.  News. 

...(e) 

3,195,250 

515,286 

1,703.338 

912,972 

(Totals  include  Legal;  8,458  lines.  Roc 

ky  Mt.  News;  64,654  lines.  Evening  News.) 

Jersey  City,  N.  J.Jersey  Journal  (e) 

4,016,776 

1,214,069 

1,976,701 

609,435 

(Total  includes •216,571  lines — Legal.) 

% 

Norfolk,  Va . Ledger-Dispatch 

(e) 

5,002,970 

1,003,170 

3,370,206 

460,796 

(ToUl 

includes 

168,798  lines — Legal.) 

Virginian- Pilot 

(m) 

2,641,478 

416,444 

1,790,404 

240,114 

Sunday  ed. . 

...(s) 

2,088,114 

311,850 

1,636,026 

107,618 

Total  . . . 

. .  ms) 

4,729,592 

728,294 

3,426,430 

347,732 

(Total  includes 

227,136  lines— Legal.) 

St.  Paul,  Minn.  .News . 

....(e) 

3,598,910 

680988 

2,558276 

359.646 

Sunday  ed . 

...(s) 

715,204 

140,210 

431,242 

143,752 

Total  . . . . 

..(es) 

4,314,114 

821,198 

2.989,518 

503,398 

Dispatch  . . . 

...(e) 

4,970,056 

1,428,322 

2,885,862 

641.298 

Pioneer  Press  (m) 

3,703.3.58 

1,431.528 

1,626,450 

644,710 

Sunday  ed . 

.. .(s) 

1,325,856 

503,146 

521,626 

300.888 

Total  .Morn. (ms) 

5,029,214 

1.934,674 

2,148,076 

945.598 

(Total  includes  l.cgal  14.574  lines 

Dispatch ; 

50,866  lines 

Pioneer  Press.) 

NEWSPAPERS  IN  CITIES  OF  200,000  TO  249,999  POPULATION 

Akron,  O . . . 
Dallas,  Tex. 


Houston,  Tex., 


.Hcac/ni-Jiiurtia!  (e) 

8.973,916 

1,405,423 

6,045.802 

1,522,691 

Tinies-Prcss  . 

.  (es) 

7,760,571 

675,675 

5,671,442 

1,413,454 

.Journal . 

..(e) 

2.329.802 

467,577 

1,114.794 

747  431 

News . 

.(m) 

3,697,001 

1,003,338 

1,946,232 

747,431 

Sunday  ed. . . 

..(s) 

2,149,770 

395,128 

1,318.075 

436,567 

Total  . 

(ms) 

5,846,771 

1.398.466 

2,264,307 

1,183.998 

Times-Herald 

.(e) 

5.468.524 

996,463 

3,941,050 

530,011 

Sunday  ed. . . 

..(s) 

2.035,079 

242,917 

1  561,676 

230,486 

Total . 

•  (es) 

7,503,603 

1239.380 

5,502.726 

760,497 

.Chronicle  ... 

..(e) 

5,339,908 

1,186,836 

2,753,898 

1299,174 

Sunday  ed. . . 

..(s) 

2,453,570 

425,362 

1,571,332 

456,876 

Total . 

.  (es) 

7.793.478 

1,612,198 

4  325,2,30 

1,856,050 

Post- Dispatch  (m) 

4,509,526 

764,414 

2325.530 

1219.582 

Sunday  ed. . . 

..(s) 

2,185,344 

248,542 

1,604,722 

332,060 

Total  . 

(ms) 

6,694370 

1,012,956 

4.130252 

1,552  662 

Press . 

..(e) 

3,906,658 

361,648 

3307,074 

495,586 

(Total  includes  42,350  lines — Legal.) 
Memphis,  Tenn.  .Commercial  Appeal 


New  Haven, 
Conn . 


(m) 

Sunday  ed . (s) 

Total  Mom.  (ms) 
Evg.  Appeal...  {eS 
Press-Scimitar  (e) 
(Total  includes 


4,475,863  1,010,170 


2,677,556  552.041 


7,153,419  1,562,211 

3.536,687  1,086,148 


4,870,530  934,290 


25,936  lines — Legal.) 


2,699,368 

1,691454 

4490,722 

1,693,650 

3,508,918 


766425 

434,161 

1400,486 

756,889 

401.936 


3,612,542  583,511 


6,520,317  1435,835 


Omaha,  Neb... 

Richmond,  Va. 


.  Journal-Courier 

(m) 

Register  . (e) 

Sunday  ed . (s) 

Total . (es) 

.Bee-News  ..(mes) 

(Total  includes  72,450  lines — Legal.) 
World-Herald 


2.044,599  395,667 


8,564,916  1,631,502 

4,446,162  1454,764 


2,677,720 

3,612,089 

1,477483 

5489,372 

2,457,448 


351,311 

672,393 

171,649 

844,042 

661,500 


San  Antonio, 
Tesc.  . 


(mes) 

5,605,726 

1,072,064 

3,420.536 

1,113,126 

News-Leader 

..(e) 

5,994,890 

1222385 

3,826,519 

945,486 

Times-Dispatch 

(m) 

3,066,350 

445,074 

1,865,234 

684,256 

Sunday  ed. . . 

...(s) 

2,033,500 

269.164 

1.360,282 

394,338 

Total  .... 

.(ms) 

5,099.850 

714238 

3225.516 

1,042,594 

(Total  includes 

117,502  lines— Ugal.) 

Express  - 

.  .(m) 

3.311,359 

782.042 

1,550,521 

978,796 

Sunday  ed . . 

...(s) 

2,656234 

475.937 

1,615359 

564,438 

Total  Mom. (ms) 

5,967.593 

1,257,979 

3,166,380 

1,543,234 

News  . 

...(e) 

4.636,167 

798,571 

2,818,438 

1,019,158 

Light  . 

...(e) 

3360.778 

814.671 

1,820,613 

603.488 

Sunday  ed. . 

...h) 

2,352.253 

500.488 

1,089221 

337,582 

Total  .... 

..(es) 

5.913,031 

1,315,159 

2,909.834 

941,070 

Syracuse,  N.  Y. 


(Total  includes  2,660  lines  Legal;  504,704  lines 
Automotive;  239,614  lines  Financial.) 


.Herald . 

...(e) 

4227.382 

686.320 

2,820.054 

693,715 

Sunday  ed . . 

...(s) 

1,638.794 

169.888 

1.127.460 

341,446 

Total  . . . . 

•  (es) 

5.866.176 

856208 

3,947,514 

1,035,161 

(Total 

includes 

27293  lines 

—Legal.) 

Journal- A  merican 

(e) 

3,753,568 

727,041 

2247.224 

524.951 

Sunday  ed.. 

...(s) 

1,081,122 

436.450 

374  381 

159,096 

Total  . . . . 

..(es) 

4.834,690 

1.163,491 

2,621.605 

684.047 

Post-Standard  (m) 

3225.387 

551,563 

1,813.342 

773220 

Sundav  ed . . 

...(s) 

1,036.504 

205.828 

621.292 

209.174 

Total  . . . , 

,.(ms) 

4.261,891 

757,391 

2.434.634 

982,394 

(Total  includes  2,660  lines  Legal ;  504,704  lines  Automotive ;  239,614  lines  Financial.) 


th  Estate  for  Se 

pt  e  mb  er  29 , 

1928 

NEWSPAPERS  IN  CITIES  OF  150,000  TO  199,999  POPULATION  |J 

Total 

City  Paper 

Published 

Linage 

National 

Local 

ClassUM 

Bridgeport,  Conn.Post  . 

...(e) 

4,193,374 

1.004,751 

2,705.873 

Sunday  ed. . 

..(s) 

786,180 

174245 

494.093 

117342 

Total  Evg 

..(es) 

4,979,554 

1,178,996 

3,199.966 

600.592 

Telegram  . . 

..(m) 

4,134,188 

1,004,793 

2,689,467 

439.928 

Sunday  Herald  (s) 

528,774 

29,464 

455,099 

38,611 

Times-Star 

..(e) 

2,525,090 

218,554 

2,212,764 

93:772 

Dayton,  O . Herald  _ 

...(e) 

5,010,710 

774,158 

3,353.938 

%3,54l 

Journal  . . . . 

.  .(m) 

1,930,320 

367,584 

797,720 

547.700 

3534I9I 

Sunday  ed . . 

...(s) 

1,779,806 

316,512 

1,119,300 

Total  Morn. (ms) 

3,710,126 

684,096 

1,917,020 

'4)l.e9( 

(Total  include  Legal, 

216,496  lines  Journal;  17,038 

lines  Herald.)  I 

News  . 

...(e) 

5,937,106 

1234,688 

3.626,770 

924318 

Sunday  ed.. 

...(s) 

1221,898 

246,820 

1,186,668 

298,410 

Total  .... 

..(es) 

7,659^004 

1,481,508 

4,813,438 

1.222,921 

(Total 

includes 

1M,130  lines 

—Legal.) 

Des  Moines,  la.. Register  ... 

..(m) 

2,436,947 

1,116,768 

599.399 

703.521 

Sunday  ed. . 

...(s) 

1,792,850 

652,846 

777,723 

.161,480 

Total  Morn. (ms) 

4229.797 

1,769,614 

1,377,122 

1.065.000 

T  ribune  . . . 

...(e) 

4,778,927 

1,285,105 

2.886,235 

''50.426 

Ft.  Worth,  Tex.  .Pre«  . 

...(e) 

2,757,468 

352,618 

1,841,672 

563,178 

Record-T  elegram 

(m) 

2,701,314 

1,124,158 

1,022,980 

>54,17‘, 

Star-Telegram  (e) 

3.462.816 

1,174,866 

1,732,738 

Sunday  ed. . 

...(s) 

1,952,328 

358,456 

1,345,344 

24,^32'i 

Total  Evg..(es) 

5,415,144 

1,533,322 

3,078,082 

803.740 

Grand  Rapids. 

Mich . Press  . 

...(e) 

7.810,166 

1,328,502 

5,501,972 

979.t^. 

Hartford,  Conn. .Courant  .... 

..(m) 

3,418,448 

703,277 

2,206,905 

Sundav  ed. . 

...(s) 

2,406,272 

602,387 

1,598,282 

205.601 

Total  . . . . 

.  (ms) 

5.824,720 

1,305,664 

3,805,187 

713,8(v 

Times  . 

...(e) 

8,070,892 

1,414,672 

5,856,942 

741,766 

Oklahoma  Citv, 

Okla . News  . 

...(e) 

3,100,041 

582.962 

1,980,265 

535.5'J 

Oklahoman 

..(m) 

3,445,628 

959.727 

1,699,529 

78^'.37: 

Sunday  ed . . 

...(s) 

1,879,988 

564,301 

937,090 

378.5SJ 

Total  Morn. (ms) 

5.325,616 

1,524,028 

2,626,619 

1.164,96.^ 

Times  . 

...(e) 

4,081,548 

1.070,197 

2,228,801 

782,550 

Springfield. 

Mass . Republican 

..(m) 

3,534,244 

1,052,926 

1,774,290 

707,02 

Union  . 

. .  (m) 

3,625230 

1,052,926 

1,865,276 

707.028 

Nexvs  . 

...(e) 

3,534,244 

1,052,926 

1,774,290 

707.028 

Union  . 

...(e) 

3,625,230 

1,052,926 

1,865,276 

707,028 

Union-Republican 

(•) 

1216,516 

510,692 

529,942 

175,8^ 

In  New  Haven  — 

A  Highly  Responsive  Market 

The  Register — 

covers  the  Held 


New  Haven  gains  its  market  attractiveness 
in  try  out  campaigns  because  it  is  one  of  the 
most  representative  cities  in  New  England. 
It  has  a  cosmopolitan  population,  it  is  the 
most  widely  known  seat  of  education  in  the 
East,  it  is  a  manufacturing  center  of  important 
and  widely  diversified  industries,  and  the 
•wage  scale  is  above  the  average. 

The  present  fall  and  winter  months  will  be 
especially  busy  seasons,  and  g^ve  advertisers 
timely  opportunities  for  try  out  campaigns. 


TIm  average  daily  and  Sunday  cembined  circu¬ 
lation  of  the  Register  for  the  six  months’  period 
ending  April  1,  1928,  exceeded,  per  issue 
Sl,500  copies  net  paid. 


The  Julius  Mathews  Special  Agency 


Chicago 


Dotroit 


S] 


^ . 


You,  Too,  Will  Celebrate 

AFTER  YOU  have  tested  the  AKRON  market  where 

THE  AKRON  BEACON  JOURNAL 

has  dominated  the  field  in  news,  circulation  and  Advertising  for  89  years  I 

THOUSANDS  of  national  and  local  advertisers  in  1927  “celebrated”  business 
gains  in  Akron  after  they  had  placed 

17,083,408  LINES 

of  advertising  in  the  BEACON  JOURNAL,  placing  this  newspaper  in  the  posi¬ 
tion  of  FIRST  in  OHIO  and  FIFTH  in  the  NATION  for  all  six-day  news¬ 
papers  and — 

BEACON  JOURNAL  LINAGE  GAINS  HAVE  NOT  STOPPED! 

THE  EIGHTH  MONTH . 1928  11,600,231 

TOTALS  SHOW . 1927  10,849,747 

A  GAIN  OF .  750,484 

AKRON  IS  A  GOOD  MARKET— THE  BEACON  lOURNAL,  ONE  OF 
THE  NATION’S  LEADING  NEWSPAPERS  COVERS  IT  THOR¬ 
OUGHLY— THIS  ASTOUNDING  RECORD  SPELLS  RESULTS  1 


AKRON’S 

ANNUAL 

PAYROLL 

IS 

$108,000,000 


$61,645,150 
SPENT  YEARLY  FOR 
CLOTHING 
FURNITURE 
MISCELLANEOUS 
COMMODITIES 


THE  AKRON  BEACON  JOURNAL 


Member  of  the  100,000  Group  of  American  Cities 


STORY.,  BROOKS  &  FINLEY,  Representatives 


Los  Angeles 


Chicago 


Philadelphia 


i  1 

ill  1 

'1 

li 

i 

r 


N'- 


Albany,  N.  Y. . . .  Knickerbocker 

Press . (ms)  5,431,916  858,074 

(Total  includes  246,190  lines — Legal.) 

News  . (e)  4,421,354  769,216 

Titnes-Union  ..(t)  4,124,094  1,111,373 

(Total  includes  107,389  lines — Legal.) 

Canton,  O . Repository  ....(e)  6,193,482  S>49,359 

Sunday  ed . (s)  1,485,775  246,183 

Toul . (es)  7,679:257  1,195,542 

(Total  includes  171,108  lines — Legal.) 

Camden,  N.  J , . . .  CourUr  . (e)  6,158,039  888,873 

Post . (m)  5,800,330  890,996 


•News  . (e) 

Times . (m) 

Sunday  ed . (s) 

Total . (ms) 

,  News-T  r  ibune(  ms  ) 


Elieabeth,  N.  Journal  .. 

El  Paso,  Ttx... Times - 

Sunday  ed 
Total  . . 
Herald  . . 


2,474,865 

447,812 

2,922,677 

2,691,759 


561,119 

166,750 

727,869 

676,810 


779,590 

533,470 

146,048 

679,518 


382,858 

263,452 

144,340 

407,792 


476,340 

250,598 

726,938 

400,764 

129,122 

529,886 

604,884 

225.526 

830,410 

545,986 

124,698 

670,684 


Lowell,  Mass ....  (Tourier-Citizen 


Item . 

Herald  ... 
Sunday  ed 


J.ynn,  Mass 
Miami,  Fla. 


Worcester,  Mass.Telegram  . . 

..(m) 

3,955,963 

1,088,144 

2,221,029 

574,476 

Sunday  ed. . 

.-.(s) 

1,513,810 

280,308 

969,092 

263,826 

Total  . . . . 

.  (ms) 

5,469,773 

1,368,452 

3,190,121 

838,302 

Gazette  .... 

...(e) 

4,409,379 

1.169.715 

2,597,524 

596,085 

(Totals  include  Legal,  72,893  lines.  Telegram;  46,055  lines.  Gazette.) 

Youngstown,  0.  .Vindicator  . 

...(c) 

5.131.799 

901,923 

3,426,476 

704,346 

Sunday  ed . . 

...(s) 

1,127,886 

320,544 

621.404 

185,781 

Total  . . . . 

.  .(es) 

6759,685 

1.222,467 

4,047,880 

890,127 

(ToUl 

includes 

89711  lines 

—Legal.) 

3,457748  869,904 


2,932,146  693,140 

2,229,560  675,772 


4,044,763  1,028.449 

986724  253,171 

5,030,987  1,281.620 


4,560,100  639729 

4,258,678  637,596 


6,158,039 

5700.330 


888,873 

890,996 


Chattanooga, 


2,493,155  510,664 

1.718,542  448,387 


3,944731 

2,655747 

1,281,708 

3,936,955 

3.563,966 


940,412 

488,318 

271,368 

759,686 

555,926 


836,891  173,449 

2,555,433  621,836 


2,128,826  690,599 


Duluth,  Minn 


(Total  includes  188,615  lines — Legal.) 


1,034.866 


6,199,578 

1.676776 

1.027,892 

2,704,678 

2,984,080 


722,526 

678,489 

307,721 

986,210 

1,005,757 


4,442,186 


275,295 


707,633 


114,314 


603,506 


289,609 


1711,139 


387,486 


(Total  includes  Legal,  17,810  lines.  Times;  474,750 


lines.  Herald 


Erie,  Pa . Dispaich-Herald(t)  3,758.618  646,572 

Sunday  ed . (s)  828,029  213,309 

Total . (es)  4,586,647  859,881 

Times  . (es)  4.429,433  1,060,864 

(Total  includes  104,715  lines — Legal.) 
Fall  River,  Mass. //era/d- A'ctt'j  .(e)  3794,288  980,056 

Flint,  Mich . Journal (e)  7,373,406  972,342 

Sunday  ed . (s)  1.285.522  122,892 

Toul  . (es)  8,658,930  1,095734 

Fort  Wayne,  Ini. News-Sentinel,  (e)  5,455,284  979,566 

Gary,  Ind . Post-Tribune  ..(t)  5,541,768  711757 

Hollywood,  Cal ..  Ci/iaen  . (e)  2,757,536  450,906 

Honolulu,  T.  H.. Advertiser  ....(m)  2,161,411  413,581 

Sunday  ed.  ,..(s)  1,183,028  315,077 

Toul  . (ms)  3,344,439  728,658 


2.089762 

5,506,592 

995,050 

6,501,642 

3,703,112 

4,197737 

2,010744 

1,388,366 

787,171 

2.175.537 


214,970 

894,474 

167,580 

1,062.054 

677,488 

633,274 

291,696 

282,762 

79796 

338,058 


(Tout  includes  102,186  lines  Legal) 


Star-Bulletm  ..(e) 
Jacksonville,  Vli. Journal  . (e) 


3,270,108 

3.051.636 


845,583 

544,572 


2,114,662 

1,850,884 


309,863 

598,094 


(Total  includes  58,086  lines — Legal.) 


Johnstown.  P^.. Tribune  . (e) 

Kansas  City, 

Kan . Kansan . (e) 

Sunday  ed . (s) 

Total  . (es) 


5,5.30,420 


4,367,972 


1.855714 

717,318 

2.57i.032 


977,704 

409,570 

1,387,274 


(ToUl  includes  72,667  lines — Legal.) 


Knoxville.  Tenn.. Journal  . (m) 

Sunday  ed . (s) 

Total  . (ms) 

News-Sentinel  (e) 
Sunday  ed  ..  (s) 

ToUl . (es) 

Little  Rock,  Ark. Gazette  . (m) 

Sunday  ed . (s) 

Total  . (ms) 

Democrat  ....(e) 

Sunday  ed . (s) 

Total  . (es) 

Long  Beach,  Press-Telegram 

(es) 


1,474.424 

1.027,376 

2,501.800 

2,352,560 

819,406 

3,171,966 

2786,158 

1,114,372 

3.400,530 

2,084,535 

651.552 

2,736,087 


2,402,376 

1,427,466 

3,829,842 

3,530,930 

1,137.640 

4,668,570 

3,623,662 

1,671.432 

5795,094 

3775.804 

948,584 

4,224,388 


451,612 

149,492 

601,104 

697,606 

189,112 

886,718 

707,308 

325,668 

1,032,976 

554,661 

167,700 

722,361 


(es)  5,684,119  1,067,017 

(ToUl  includes  22,526  lines — Legal.) 

. (ms)  2,517,613  178,857 

(Total  includes  501,475  lines — Legal.) 


3,426,234 


1,168,342 


1.325,709 


2,874.951 

3730,710 

3,730792 

1,357.944 

5,088,236 


548,243 

506,156 

857,192 

255,017 

1,112709 


2,«94,726 

2774,650 

2,209.585 

837742 

3,046,827 


231,982 

449,904 

597,176 

262,668 

859,844 


Total 


(Toul  includes  69,356  lines — Legal.) 

News  . (e)  2,822,068  533,735 

Sunday  ed . (s)  731,005  128,922 

Toul . (es)  3,553,073  662,657 

iCosUmued  on  page  62) 


1.899793 

516,753 

2,416,046 


368,137 

84,929 

453,066 


w 


taught  to  sojJeli^ ! 


All-too  -many  precious  lives  are  wasted  because  of  ignorance 
of  life-saving  methods.  Realizing  this,  the  JANESVILLE 
DAILY  GAZETTE  has  just  completed  giving  life-saving  les¬ 
sons  to  over  25,000  boys  and  girls  and  adults  in  Southern 
Wisconsin. 

Long  before  the  swimming  season  started,  interest  was 
aroused  by  lectures  and  demonstrations.  City  officials.  Boy 
Scouts,  the  Gazette  Ck>od  Times  Club,  with  a  membership  <rf 
5,780  children,  were  organized  to  help  make  these  lessons  suc¬ 
cessful.  Red  Cross  life  guards  gave  demonstrations  at  nine 
strategic  points  in  four  counties.  Dviring  the  coming  winter, 
interest  will  be  maintained  by  showing  life-saving  films  in 
every  rural  school  throughout  these  counties  with  the  Gazette 
Movie  Program.  Every  boy  or  girl  passing  his  life-saving  and 
swirtuning  test  is  given  a  GAZETTE  SWIMMING  CLUBi 
BUTTON.  ' 

The  Howard  F.  Bliss  Memorial  Medal  was  established  to 
reward  the  outstanding  act  of  heroism  each  year  in  saving  life 
on  water.  The  gold  medal  carries  with  it  a  cash  reward  of  $50 
and  the  winner  will  be  selected  by  a  committee  headed  by  the 
Governor  of  the  State  of  Wisconsin. 

It  is  newspaper  strength  of  this  kind — its  power  to  influence 
•  13  out  of  15  homes  in  the  Janesville  market — its  golden  goodwill  g 

”  that  cannot  be  shown  on  the  rate  card — that  makes  advertising 
dollars  profitably  spent  in  the  Gazette.  Ov^  200  national  ad- 
vertiseri  can  tell  you  a  success  story  about  their  Gazette  cam¬ 
paigns.  Your  next  Wisconsin  list  should  carry  the  Janesville 
JSazette.  Check  it  now.  ^ 

^Janesville  Dailn  Gazette 

Write  Sor  this  Fo/iter -I ANESVILLE, 


The  story  of  the  Janesville  Oa- 
zette's  campaign  to  teach  life  saving 
and  swimming  in  Southern  Wiscon¬ 
sin  has  been  put  into  an  attractive 
illustrated  folder.  Would  you  like 
a  copy?  Send  for  it.  Valuable  infor¬ 
mation  about  this  rich  market  will 
also  be  furnished  you  on  request — 
without  obligation,  a 


THOS.  O.  MURPHY.  Adttrtitint  Manatm 
Weaver-Stuart  Co.,  Inc.,  Representatives 
New  York  and  Chicago 
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panl  ptefiittr^  ^^iotirirr^rirse 


INCREASES  ITS  DOMINANCE  IN  THE  NORTHWEST 


IN  1928! 


IN  LOCAL  DISPLAY  ADVERTISING 


The  St.  Paul 
Sunday  Pioneer  Press 


Has 


(First  5  Months  of  1928) 

THE  ST.  PAUL  DISPATCH 

Increased  its  lead  over  the  second  St.  Paul 
paper  by  a  wide  margin  each  month  as 
compared  with  the  corresponding,  months 

in  1927 


JAN  PEB  MAR  APRIL  MAV 


LINES 

100.000 

_St.Raul 

bi. 

'TS.OOO 

c 

V 

50.000 

1 

25.000 

\ 

5000 

This  chart  visualizes  the  ever-increasing 
preference  of  St.  Paul  merchants  for  the 
St.  Paul  Dispatch. 


Greater 

Country  Circulation 

Than  Any  Other  Twin  City 
Newspaper 

Sunday 

Pioneer 

Preis 

80.000 

Country 

Circulation 


^ ^ _ r' 


Los  Angeles 
San  Francisco 


O’M  ARA  and  ORMSBEE,  Inc.  New  York  Chicago 

General  Advertising  Representatives  Detroit 
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City  Paper 

Published 

Linage 

National 

Local 

Class  ifiad 

Nashville,  Teoa., Banner - 

...(e) 

3,221,446 

871,668 

1,962,114 

387,674 

Sunday  ed. . 

...(s) 

1,443,876 

307,342 

975,744 

160,790 

Total  . . . . 

..(es) 

4,665,322 

1,179,010 

2,937,858 

548,464 

Tennessean 

,.(ms) 

4,403,000 

785,862 

2,904,860 

712778 

New  Bedford, 

Mass . Standard  ... 

.,  .(es) 

2,444,563 

651,894 

1.497,156 

261,400 

Sunday  ed.. 

...(s) 

620,968 

190,452 

377,542 

52374 

Total  .... 

• • (es) 

3,065,531 

842,346 

1,874,698 

314,374 

Mercury  . . . 

,..(m) 

2,444,563 

651,894 

1,497,156 

261,400 

(Totals  include  Legal,  34,113  lines  Standard.) 

Paterson,  N.  J .  .Call . 

...(m) 

4,887,459 

765,230 

3,382,424 

648,618 

(Total 

includes 

55,187  lines 

—Legal.) 

Press-Guardian,  (e) 

4,499,624 

615,405 

3,279,910 

603,399 

Sunday  ed.. 

...(s) 

814,833 

217,607 

486,718 

110,508 

Total  . . . . 

,..(es) 

5,314,457 

834,012 

3,766,628 

713,907 

News  ..... 

...(e) 

4,729,548 

445,674 

3,620,010 

603,309 

(Total 

includes 

60,565  lines — Legal.) 

Reading,  Pa . Bagle  ..... 

...(e) 

4.8923S 

U31,900 

2,995,874 

764,512 

Sunday  ed.. 

...(s) 

898,842 

219,786 

534,226 

144,830 

Total  .... 

...(es) 

5,791,128 

1,351,686 

3,530,100 

909,342 

Times  .... 

...(m) 

3,784,970 

491,652 

2,794,092 

451.024 

(Total 

includes 

48,202  lines — Legal.) 

Sacramento,  Cal. Union . 

..(ms) 

2,724,820 

172,256 

2,051,658 

461,146 

(Total 

includes 

39,760  lines — Legal.) 

St.  Petersburg, 

Fla.- . Independent 

...(e) 

2.854,722 

367,976 

1,999,830 

492,916 

Times  . 

.  ..(m) 

3,457,797 

503,062 

2,030,000 

816,823 

Sunday  ed . . 

...(s) 

911,092 

161,238 

580,734 

163.436 

Total  . . . 

..(ms) 

4,368,889 

664,300 

2,610,734 

980759 

(Total  includes 

113,596  lines — Legal.) 

Salt  Lake  City, 

Utah . Telegram  .. 

...(e) 

2,365,076 

311,248 

1,705,340 

316,358 

Sunday  ed  . 

...(s) 

473,236 

79,184 

300,888 

86,324 

ToUl  .... 

. . . (es) 

2.838,312 

390,432 

2,006,228 

402,682 

(ToUl 

1  includes  39,060  lines — Legal.) 

T  ribune  . . . 

...(m) 

4,089,162 

979.636 

2,161,138 

883,470 

Sunday  ed. . 

....(s) 

1.954.386 

477,694 

1,188,292 

283.430 

Total  . . . 

..(ms) 

6,043,548 

1.457,330 

3,349,430 

1,166.900 

(ToUl 

includes 

69,888  lines 

Legal.) 

Deseret  News. .  (e) 

2,574,362 

526,946 

1,681,918 

365,498 

San  Bernardino, 

Cal . Sun  . 

...(m) 

2,846,886 

599,032 

1,690,654 

376.754 

Sunday  ed. . 

- (s) 

988,358 

136,976 

752,178 

73.010 

Total  Mom. (ms) 

3,835.244 

736,008 

2,442,832 

449,764 

Teleeram  .. 

...(c) 

2,254,224 

734,594 

1,122,660 

370,958 

(Total  includes  Legal,  206.640  lines.  Sun; 

26,012  lines.  Telegram.) 

San  Diego,  Cal..5MN  . 

...(e) 

5,232,332 

689,738 

3,855,390 

686,742 

T rtbune  . . . 

,...(c) 

7,257,888 

1,194.830 

4.296,404 

766.654 

Union  .... 

..(ms) 

8,101,998 

1,272,964 

4,289,390 

1,539,944 

Schenectady, 

N.  y . Gazette  ... 

...(m) 

4,993,751 

837,326 

3,519,992 

604,450 

(ToUl 

includes 

31,787  lines 

i— Legal.) 

Union-Star 

....(c) 

3.974,428 

575,537 

2,756727 

419,738 

(Total 

includes  222,426  lines — Legal.) 

Scranton,  Pa . Republican 

..,(m) 

4.077.600 

589,982 

3,122767 

279,782 

(Total 

includes 

85,569  lines 

1 — Legal.) 

Sun  . 

....(e) 

2,314,256 

74,900 

4079,462 

159,894 

Times  . 

....(e) 

6,405,980 

1,145,074 

4,836,097 

389,340 

(ToUl  includes  35,469  lines  Legal) 

South  Bend.  Ini.  News-Times  .(es) 

5,070,541 

688,324 

3,584,595 

690,354 

(ToUl  includes  107,268  lines — Legal.) 

Tribune  . .. 

....(e) 

4,517,718 

1,229,563 

2,777,767 

510.388 

Sunday  ed,. 

870,010 

205,564 

540384 

123.562 

Total  ... 

...(es) 

5,387,728 

1,435,127 

3,318,651 

633,950 

Snokane.  Waah..  Spokesman- Review 

(m) 

2,874,387 

676J67 

1748760 

949,760 

Sunday  ed. 

- (s) 

1.807.896 

500,212 

1,018,066 

289,618 

Total  Mora. (ms) 

4,682,283 

1,176,579 

2.366.326 

1739.378 

Chronicle  . 

....(e) 

5,512,714 

967,404 

3.607,361 

937,949 

Tacoma.  Wadk.. Ledger  .... 

...(ra) 

1,274,198 

268,674 

688.422 

317,002 

Sunday  ed. 

....(s) 

1.486.758 

297,136 

805,602 

384,020 

ToUl  .  . 

..(ms) 

2,760,956 

565,810 

1,494,024 

701,022 

News-Tribune,  (e) 

4  518,654 

1,030,820 

2,551.024 

936710 

Times . 

...(e) 

2,544,692 

496,688 

1,538.544 

509,460 

Tampa,  Fla . Times  .... 

...(e) 

3.270,084 

590.548 

2753.188 

539.154 

Tribune  ... 

..(m) 

3,201,722 

867,748 

1,569,442 

682.534 

Sunday  ed. 

...(s) 

1,257,214 

297,500 

737,520 

218,078 

ToUl  ... 

.(ms) 

4.452.936 

1,165,248 

2706,962 

900,612 

(ToUl  includes 

i  86,114  lines — Legal.) 

Tul»,  Okla . Tribune  .. 

....(e) 

5.346,816 

939,750 

3,703,980 

745,376 

(ToUl 

1  includes 

1  45,304  lines — Legal.) 

World  .... 

..(ms) 

5,616,646 

1,233,246 

3,380,454 

1,002,946 

Utica.  N.  Y . Observer-DisPatch 

(e) 

5,583,984 

1,071,168 

3,853.066 

608.858 

Sunday  ed. 

....(s) 

777.378 

131.068 

538.314 

107,9% 

ToUl  ... 

...(es) 

6.361  362 

1,202,236 

4,391,380 

714,854 

(ToUl  includes  52,892  lines — Legal.) 

Press . 

...(m) 

3,827,404 

490,241 

2,765,585 

571,578 

Waterbury.  CatULDemocrat  . 

....(e) 

3,141,914 

318.401 

2,476,809 

346,704 

(Total  includes  33476  lines — Leiral,) 

Republican 

...(m) 

3.194,304 

726.154 

2768,674 

181.111 

Sunday  ed. 

....(s) 

923.692 

198,963 

603.0Q0 

120707 

ToUl  Morn. (ms) 

4,117,996 

925,117 

2.871.764 

301  318 

.American 

....(e) 

4.1030^5 

91 ’.961 

2.738.392 

513,307 

Wichita,  Kaa . . .  Jieacon  . . . 

...  (e) 

3,336,832 

460,420 

2756.546 

619,866 

Sunday  ed 

- (s) 

1.030.467 

88,093 

753,100 

189774 

ToUl  ... 

...(es) 

4.367.299 

548.513 

3,009.646 

809,140 

Eagle  .... 

...(ms) 

5,387,046 

1,018,689 

2,959,719 

1,408,638 

Eagle  .... 

....(e) 

1,674,610 

296,877 

811.608 

566,125 

City  Paper 

Published 

Linage 

National 

Local 

Claa  i&aS 

Wilmington,  Del. Every  Evening  (e) 

3783.089 

635742 

2,092,161 

41.;, 4M 

(ToUl 

includes 

42,353  lines — Legal.) 

Journal  . . . 

...(e) 

4,560741 

1.117,687 

2,964,658 

477,996 

(ToUl 

includes 

66,576  lines — Legal.) 

News . 

..(m) 

1,491702 

412,142 

667,783 

411.277 

(Total 

includes 

22,612  lines — Legal.) 

Sunday  Star 

...(s) 

1,078,542 

Yonkers,  N.  Y...//era/d  .... 

...(e) 

2.833750 

474,325 

1,471,744 

556.864 

(ToUl 

includes 

330,317  lines — Legal.) 

NEWSPAPERS  IN  OTIES  OF  75,000  TO  99,999  POPULATION 

Allentown,  Pa... Gall  . 

..(m) 

6,423,690 

1,139,936 

4,609,136 

54J720 

Sunday  ed.. 

...(s) 

719,446 

112,434 

501,592 

104,034 

ToUl  ... 

.(ms) 

7,143,136 

1752,370 

5,110,728 

646754 

(ToUl  includes 

133,784  lines — Legal.) 

Chronicle  &  News 

(e) 

4,475,418 

312,088 

3,659,880 

417,620 

(Total  includes  68,768  lines.  Legal;  17,062  lines.  Readers.) 

Binghamton, 

N.  Y . Press . 

...(e) 

5786,462 

1700,109 

3777,508 

808,845 

(Total  includes 

39,491  line 

1— Legal.) 

Sun  . 

..(m) 

2,323,040 

190,736 

1,693,468 

321,622 

(ToUl  includes 

117,614  lines — Legal.) 

Charlotte,  N.  C..News . 

....(e) 

4,312,957 

385,403 

3,346,428 

377.984 

Sunday  ed. . 

...(s) 

927,097 

112,980 

697,174 

114.634 

ToUl  .... 

..(es5 

5,240,054 

498,383 

4,043,602 

492,618 

(ToUl  includes  205,451  line 

s— Le^.) 

Observer  . 

..(m) 

4,011,574 

778774 

2,850,610 

382,690 

Sunday  ed. . 

...(s) 

1,476,034 

287,322 

1,012,088 

176,624 

Total  ... 

.(ms) 

5,487,608 

1,065,5% 

3,862,698 

559,314 

Easton,  Pa . Express  .... 

...(e) 

4,990706 

8%,476 

3,587322 

379,806 

(ToUl  includes 

126,602  lines — Legal.) 

East  St  Louis, 

Ill . Journal  ... 

. . (es) 

2,864,958 

348,390 

2,017,128 

499,440 

Evansville,  Ind.. Courier  ... 

..(m) 

3767,603 

811,139 

2,041,021 

415,443 

Sunday  ed.. 

...(s) 

1,455,046 

342.658 

975.176 

137,212 

Total  Morn. (ms) 

4,722,649 

1,153,797 

3,016,197 

552.655 

Journal  .... 

...(e) 

2,047,428 

660,547 

973718 

413,663 

(Total  includes  Legal,  51,4^  lines,  Courier;  45,540  lines.  Journal.) 


Press  . 

...(e) 

3,514,744 

539.268 

2,541,476 

422.940 

Sunday  ed. . 

...(s) 

1,020,180 

64.540 

834732 

121,406 

ToUl  . . . . 

..(es) 

4,534,924 

603,808 

3,375,708 

S44  .'VM 

Lansing,  Mich.. 

.Capital  News..{t) 

2,318,015 

180,362 

1,932,342 

195,692 

(Toul 

includes 

28,619  lines — Legal.) 

State  Journal  .  (e) 

5,638.108 

921.753 

3,966,984 

710,106 

(ToUl  includes 

39,263  lines  Legal) 

Lincoln,  Neb... 

.State  Journal  (ms) 

3.580,262 

736.722 

2,400,580 

395,472 

(Total 

includes 

47,488  lines- 

—Legal.) 

Star . 

..(es) 

3,569,930 

879,270 

2,298768 

390,614 

(Total 

includes 

1,778  lines- 

-Legal.) 

Lawrence,  Mass. 

.Tribune _ 

...(e) 

3,082,754 

758,594 

2,012,903 

311757 

(Total 

includes 

15,378  lines — Legal.) 

Manchester, 

N.  H . 

.  Union-Leader  (me) 

5,615.778 

1779.712 

3,265.988 

570,078 

Moline,  Ill . 

..Dispatch  . . . 

...(e) 

4,032.238 

635750 

3,008,642 

321,986 

(Total 

includes 

66,360  lines- 

—Legal.) 

Niagara  Falls, 

N.  Y . 

.Gazette  .... 

...(e) 

4,401,547 

725,354 

3,265.979 

4107M 

Passaic,  N.  J . . . 

.News . 

...(e) 

3,095,046 

535725 

2,107.874 

451,947 

Herald  .... 

...(e) 

3,622,272 

551,702 

2,506713 

490712 

(Total 

includes 

74,145  lines — Legal.) 

Pawtucket,  R.  I. 

.Times . 

...(e) 

•  * 

4,870.257 

768,086 

3.669.548 

432,623 

Peoria,  Ill . 

.Journal  .... 

5,684,767 

1,029821 

3,839.828 

815,118 

T  ratfscript  . 

..(m) 

3,093,722 

753.095 

1,709,718. 

630,909 

(Total  includes  Legal, 

88,106  lines.  Journal; 

15,330  lines.  Transcript) 

Star . 

...(e) 

...(s) 

4,278,583 

912,446 

2,718,808 

647,329 

Sunday  ed . . 

1.2835>92 

188,429 

881,574 

213,969 

Toul  .... 

. . (es) 

5,562,575 

1,100,875 

3,600782 

861,318 

(Total  includes  46,925  lines — Legal.  ) 
{Continued  on  page  64) 


CONSTANTLY  GROWING 
THE 

ALLENTOWN  (PA.)  CALL 

Local  advertising  patronage  has  placed  the  Call  seventh  in 
lineage  for  six-day  morning  papers  throughout  the 
country. 

Some  record  for  a  city  of  a  hundred  thousand — isn’t  it? 
Rather  direct  proof  of  the  Call’s  result  producing  ability. 

Information  as  to  coverage,  circulation,  rates, 
etc.,  on  request,  either  direct  or  through 
our  national  advertising  representatives. 

STORY,  BROOKS  &  FINLEY 

New  York  Hhiladepkia  Chicago 

Los  Angeles  San  Francisco 

Allentown  Call  Publishing  Co.,  Publishers 

Allentown,  Penna. 


RICHMOND  NEWS  LEADER 


New  Telepbooe  Building  for  Seventh  and  Grace  Sta. 


Uy  Outtibed  WWi  Brings 
Mackay  aMait  Daughtsr, 


A  Fascinating  Marketing  Opportunity 


'J'urn  to  Richmond,  Virginia  ....  One  of  the  South’s  richest  and  most  desirable 
markets  ....  with  an  impressive  building  campaign,  an  influx  of  important  industries, 
a  happy,  prosperous  and  growing  population  ....  a  buying  power  that  is  increasing  so 
rapidly  as  to  attract  the  wddeawake  merchandiser  as  never  before. 

And  this  rich  metropolitan  city  with  its  more  than  fifty  thousand  family  units  can 
be  covered  thru  the  Richmond  News  Leader  ....  more  than  one  copy  sold  each  week¬ 
day  for  every  home  ....  meaning  one  newspaper,  one  advertising  cost  ....  a  saving 
in  sales  energy  and  selling  expense  ....  here  is  a  fascinating  marketing  opportunity 
that  is  unique  ....  buying  power,  reader  confidence,  complete  coverage,  a  single 
advertising  cost — 


THE  RICHMOND  NEWS  LEADER 

Virginia's  Greatest  Newspaper 

Represented  by  THE  KELLY-SMITH  COMPANY 

with  offices  at  Atlanta,  Boston,  Chicago,  New  York  and  Philadelphia 
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fA  Editor  (k.  Publisher  and  The  Fourth  Estate  for  September  29,  1928 

EDITOR  &  PUBLISHER  LINAGE  TABULATION 


{Continued  from  page  62) 


St  loseoh.  Mo.. Gazette  . (ms)  2,316.160  587,566  1,379,994  270,382 

^  ^  ^s-Press  it)  3.134,698  993,160  1,808,842  331,478 

fToUl  L^al,  78,218  lines.  Gazette;  1,218  lines,  News-Press.) 

Troy.  N.  Y . Record  . (me)  3,538^98  945,299  2,280,499  313,100 

. (e)  3,248,700  380,460  2,690,264  84,896 

(Total  includes  93,080  lines — Legal.) 

Record  . (m)  6,341,5)5  562,100  4,693,773  754,278 

(Total  includes  331,254  lines — Suburban.) 

Independent  ...(s)  1,734,468  49,356  1,613,152  38,714 

(Total  includes  33,246  lines — Legal.) 

Times-Leader.  (e)  6,277,096  860,104  5,046,272  370,720 

Sioux  City.  la... Journal  . (me)  2.558,486  694,022  1,591,044  242316 

Sunday  ed . (s)  1,015,950  218^18  672,448  125370 

Total . (ms)  3,574,436  912340  2363,492  368,186 

^  (Total  includes  30,618  lines — Legal.) 

.Journal  . (m)  2,443332  721,476  1,493,660  228,396 

■  ■  Sunday  cd . (s)  987,112  193.606  740,068  53,438 

Total  Mom. (ms)  3,430,644  .  915,082  2,233,728  281,834 

Sentinel . (e)  2.958,954  877,710  1,852,148  229,0% 

I  NEWSPAPERS  IN  CITIES  OF  50,000  TO  74,999  POPULATION 


Altoona,  Pa. 


Atlantic  City, 


Charleston, 


Chester,  Pa. 


Mirror  . 

..(e) 

5,404,966 

898,184 

3397,040 

609,742 

Tribune  . 

(m) 

3,101,532 

240,170 

2349,198 

612,164 

.News  . 

.(m) 

2,745,148 

636,342 

1,636,768 

472,038 

Sunday  ed. . . 

..(s) 

1,015,014 

185,066 

708,834 

121,114 

Total  Morn.(ms) 

3360,158 

821,408 

2,345,602 

593,152 

Globe  . 

•  (e) 

2,788,114 

607,866 

1,782,340 

397,908 

.Citizen  . 

(mO 

4,062,688 

792,386 

2,837,422 

415,464 

(Total  includes 

17,416  lines- 

-Legal.) 

.  Press- i/jMon. 

(me) 

4,175,343 

7953 18 

2,653,928 

628347 

Sunday  ed. . . 

..(s) 

1,112311 

77,598 

844,375 

190,354 

Total  . 

,(ms) 

5,287,854 

872,816 

3,498.303 

818,601 

.Chronicle  . ... 

(ms) 

2,015302 

393,442 

1.451,688 

170,072 

Herald . 

..(e) 

1,861,689 

611,341 

1,111,068 

139,280 

Sunday  ed. . . 

..(s) 

744,374 

143,786 

529,951 

70,637 

Total . 

.(es) 

2,606,063 

755,127 

1,641,019 

209,917 

.American  . ... 

,.(m) 

2,a30,265 

620,774 

997,528 

276,612 

Sunday  ed. . . 

..(s) 

1,093,155 

155,708 

705,544 

159,026 

Total  Morn. (ms) 

3,123,420 

776,482 

1.703,172 

435,638 

Statesman  . . 

..(e) 

2,044,080 

619,150 

1,013,768 

274,890 

ixie  Legal,  208,228  lines,  American; 

136,272  lines.  Statesman.) 

.Times . 

..(e) 

3,312,498 

638,498 

2,420,740 

253360 

Sunday  ed. . . 

..(s) 

774342 

107,716 

612,444 

54,082 

Total . 

.(es) 

4,086,740 

746314 

3,033,184 

307.342 

.Enterprise  . 

.(ms) 

4,311,614  I 

1,048,784 

2,802,588 

457,785 

Journal  .... 

..(e) 

3.735,1% 

942,397 

2,411,462 

349,709 

(Total  includes 

34,085  lines — Legal.) 

.Globe-Times. 

•  (e) 

4385,904 

673,358 

3332,628 

305,326 

(Total 

includes 

74,592  lines — Legal.) 

.Enterprise  . . 

..(e) 

2,924,992 

692,538 

1,707,174 

483,8% 

(Total 

includes 

41,384  lines — Legal.) 

Times  . 

..(e) 

2332.993 

126,847 

1.641,969 

436,800 

(ToUl 

includes 

27,377  lines- 

-Legal.) 

i.Gasette  Sr 

Republican 

.(e) 

3,183,404 

828,800 

2,035,306 

262,276 

Sunday  ed. . . 

..(s) 

774,578 

83,762 

615,4% 

73,850 

Total _ 

•  •(es) 

3,957,982 

912,562 

2,650,802 

336,126 

(Total 

includes 

58,492  lines — Legal.) 

.(^ette  .... 

..(m) 

3338.389 

720363 

1,939,119 

464,562 

Sunday  ed... 

..(s) 

1351.593 

199,157 

921307 

128,478 

Total  .... 

.(ms) 

4,489,982 

919,520 

2,860,326 

593,040 

(Total  includes 

117,0%  lines 

—Legal.) 

r.News  & 

Courier  .. 

•  •(m) 

1,899340 

764,470 

993,104 

141,666 

Sunday  ed. . . 

,..(s) 

725,586 

198344 

462354 

64388 

Total  Morn.(ms) 

2,624,826 

963314 

1,455,958 

205,954 

Post  . . 

...(e) 

2,857,162 

956,494 

1,679,104 

221,564 

.Record . . 

...(e) 

1,114,540 

105.966 

1,008,574 

.Times . 

...(e) 

3,164,075 

680,801 

2,164,718 

124386 

(Total  includes 

194370  lines — Legal.) 

.Record . 

...(e) 

1,591,282 

315.448 

1,110,466 

137,018 

Sunday  ed. . 

...(s) 

586,572 

107,9% 

370,650 

101,892 

Total  .... 

..(es) 

2,177.854 

423.444 

1,481,116 

238,910 

(Total 

includes 

34,384  lines- 

—Legal.) 

State  . 

..(m) 

2,494368 

197,344 

1,590,540 

369,068 

Sunday  ed. . 

...(s) 

1.009.666 

103,838 

510,972 

237,552 

Total  . . . . 

.(ms) 

3,503,934 

301,182 

2,101,512 

606,620 

(Total  includes  494,620  lines — Legal.) 

.Ledger  ..... 

..(es) 

3.0%,390 

732,336 

2,020,336 

343,718 

.Ky.  Times-Star{t) 

907,956 

28.462 

7%,838 

82,656 

Ky.  Post... 

..(e) 

1,457332 

67,648 

1,133,090 

256,494 

Sunday  ed. . 

..(s) 

416,6% 

30,828 

252,728 

133,140 

Total  . . . . 

(es) 

1,873,928 

98,476 

1.385,818 

389,634 

.  .Democrat  . . 

..(e) 

3.075,778 

768,038 

2,133,446 

174394 

Sunday  ed. . 

..(s) 

948340 

241,066 

620370 

86,904 

Total  .... 

.(es) 

4,024.018 

1,007,104 

2,753,716 

261,198 

Times . 

...(e) 

4,571,392 

1,013,698 

3,109,022 

448,672 

{Continued  on  page  66) 


These  Lineage 

Figures  Can  Be  Translated  ■ 

Into  Growing  Reader- Powers 


For  the  first  six  months  of  1928  THE  SYRA 
CUSE  POST-STANDARD  published  over 
83,000  more  lines  of  classified  advertising  daily 
and  Sunday  than  in  the  same  period  last  year. 
This  represents  a  lead  over  the  second  paper  of 
over  40  (X)0  lines  and  a  lead  over  the  third  paper 
of  320,000  lines! 


Classified  advertising  leadership  is  “bought-and 
paid-foi”  evidence  that  newspaper  readers  them¬ 
selves  prefer  one  particular  newspaper  when  it 
comes  to  producing  advertising  RESULTS! 

(If  it  i«  tlgnificanl  to  note  that  Pott-Slanj€ird  clatsifieJ  aifoeriiting 
leadership  extends  through  practically  eoery  classifieation  from 

"HELP  and  SITUATIONS  WANTED"  to  "REAL  ES¬ 
TATE  •  and  "AUTOMOBILES"  for  SALE.) 

This  established  and  Crowing 
Reader-Power  can  be  translated 

I 

into  SALES  for  any  properly 
advertised  product  I 


THE  POST-STANDARD 


Daily,  60.000 


Sunday,  66,000 


Represented  By 
PAUL  BLOCK,  INC. 

New  York  Philadelphia  Chicago 

Boston  Detroit 

San  Francisco 


l>^ 


••wniP 


/y.Yjrn^JiiAkijt  tjjt  Lfjiim  i  jfjA 


lertt  >, 


Exclusive  and 
unusual  features 
account  for  the 
rapidly  spreading 
use  of  Burgess  Dry 
Mats  by  the  coun¬ 
try’s  foremost  news¬ 
papers  and  printing 
plants.  Investigate! 

Write  today. 


EDITOR  &  PUBLISHER  LINAGE  TABULATION 


Shreveport,  La.. Journal  . .(e)  3,166,618  406,924  2,233,67J  3k 

(Total  includes  213,738  lines — Legal.) 

Times . (m)  3.050,898  817,236  1,860.454  35 

Sunday  ed . (s)  1,343,482  292,486  884.743  ig 

Toul  . (ms)  4,394,380  1,109722  2,745,197  S 

.Sute  Journal.. (m)  2,540,384  489786  1,538,0^ 

Sunday  ed . (s)  1,051704  139786  797.076 

Total  . (ms)  3,591,588  628,572  2,335.172 

332,146  State  Register  (es)  4.217,112  887,516  2.790.522  Sfli 

72,951  Springfield.  O.... AW  . (e)  4.533310  780720  3793.530 

405,097  Sunday  ed . (s)  978762  143.710  760,340  73 

Total . (es)  5,512,072  923,930  4.153.870  3t: 

544,026  Sun . (m)  1.961.692  353,164  1  757736  2% 

169,554  Sunday  ed . (s)  633,940  68,810  500.920  m 

713780  Total  . (ms)  2,595,632  421,974  1.758.456  m 

JTotal  includes  Legal,  66,388  lines.  News;  60,494  lines.  Sun;  News  purchased 
449,334  May  23,  1928,  merging  Sunday  editions,  and  Sunday  News  figures  include  Sa 

linage  after  that  date.) 

Stockton,  Cal.... /?ecord . (e)  3.905.902  838,124  2,540,244  ^ 

Terre  Haute,  Ind.Port  . (e)  1.884.848  236,551  1,402,849  231 

Star  . (ms)  3,917,851  673,784  2,696,456  ^ 

Tribune  . (es)  4,442,578  671,132  3  777.820  49! 

Topeka.  Kan . . . . Ciipital  . (m)  2,743,041  732,550  1,466,423  48 

Sunday  ed . (s)  1.304,709  241.598  839730  2? 

Total  . (ms)  4,047,750  974,148  2,305,653  7f^ 

State  Journal  .  (e)  3,213,274  376,872  2,093,962  3ft 

.News-Tribune 

(ms)  2.973736  839.888  1.713.446  4!( 

Times-Herald  (e)  2,088748  538,538  1732738  3i: 

Union  City,  N.  J.Hudson  Dispatch 

(m)  2.711.981  557,193  1,621703  35^ 

(Total  includes  1^,877  lines — Legal.) 

Wichita  Falls, 

Tex . Record-News,  (m)  2,108,750  365,386  ‘•1.400  448  34 

Times . (e)  3.621,142  825,650  2.316.300  4? 

..  .  Sunday  ed . (s)  327,152  49^16  .‘244,908  J 

(Sunday  linage  is  stated  for  months  of  May  and  June,  following  purchase  ot 
ord-News  by  Times  on  April  7) 

.  -  .  .  •  V  (Continued  on  />ogr.70)  "  *.T 
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Total 

Publiakod  Linafo  Nattanal 


Decatur,  Ill . Herald  . (ms)  3,657,593  518,659  2,588,596  433758  Springfield.  Ill 

Herald . (e)  3.657,593  518,659  2,588,596  433758 

(Total  includes  17,080  lines — Legal.) 

Review . (e)  2,784,064  551357  1,956,507 

Sunday  ed . (s)  863,734  123,441  655,770 

Toul . (es)  3,737,798  675798  2^12777 

(Toul  includes  45,126  lines — Legal.) 

Fresno,  Cal . Republican  ...  (m)  3,132,584  778774  1722396 

Sunday  ed . (s)  969304  289,618  507,990 

Total  . (ms)  4,101,888  1367392  2730,886 

(ToUl  includes  89,530  lines — Legal.) 

Bee . (e)  2,568,622  663792  1,437338 

,  (ToUl  indules  28,658  lines — Legal.) 

Galveston,  Tex.. News . (m)  2768.805  684,381  1,088,044  496380 

Sunday  ed . (s)  790/471  162,310  491,303  136,758 

Total  .Morn. (ms)  3,059776  846,691  1,579,347  633,138 

Tribune . (e)  2,430,936  836764  1,177,716  416,956 

Glendale,  Cal.... Nm'x-Prm  ...(e)  3,454.514  389,410  2,156378  687,694 

(Toul  includes  221,032  lines — Legal.) 

Greensboro,  N.  CNews . (ms)  4,559392  905,954  3375376  279,762 

Greenville,  S.  C.News . (ms)  3,332444  723,242  2  307,152  302,050 

Piedmont . (e)  2779768  594,314  1,503358  181,096  Waco.  Tex 

Hamilton,  O . Journal . (e)  2,303766  531,818  1,531,586  239,862 

Hammond,  lnd...riWj  . M  4.527.835  611,485  3,130796  560,229 


TheJModern  Ai 

Dema 

Metropolit  an  I 


merican 


ervici 

In  The  Booth  Newspaper  Area  this  need  is 
supplied  by  The  Booth  Newspapers  with 
their  complete  features. 

That  is  why  these  eight  dailies  carry  adver* 
tising  linage  equal  to  that  of  newspapers  in 
cities  many  times  their  size. 

That  is  why  there  are  no  other  newspapers 
in  six  of  these  cities  and  why  The  B^th 
Newspaper  is  the  dominant  newspaper  in  the 
other  two. 

Booth  Newspapers  alone  cover  the  buying 
power  of  this  great  market. 

This  new  1928  edition  of 
MICHIGAN  MARKET 

'-n  Jiif  Answers  many  important 

< M  merchandising  questions 
about  this  Ing  metropoli* 
tan  market.  Ask  for  a  copy. 


295,156 

94.496 

389,652 

141,750 

119322 

122.780 

242.780 


Grud  Rapids  Press  Fliiit  Daily  Jooraal 
Sagiaaw  Daily  News  Jacksoa  Chues  Patriot  Maskegoa  Ckronick 
Kalanazoo  Gazette  Bay  Gty  Daily  Toaes  Aon  Arbor  Daily  lb 

L  A.  KLEIN,  Rapmmntutiv  J.  E.  LUTZ,  Wettnm  RtprtnU 

so  East  4Sb4  St.,  Naw  Yark  S  Narth  Micklsaa  A'va., 

THE  BOOTH  PUBU8HINC  CO. 

Central  Ofliea:  MOO  Bmbl  Bldg.,  Datratt  ar  any  Namapayar  Matad. 


Racine.  Wis. 
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Better  Rolls 

of  Newsprint  and  Magazine  Paper 

« 

insure :  1.  Higher,  average  press  speed 

2.  Less  web  breaks 

3.  Less  wrinkles  in  web  or  slack  edge 

4.  More  even  draw  through  press 

5.  Fewer  splits  or  cracks  in  edge  of  web 

6.  More  tensile  strength  in  web 'from  less  tension  in 
winding 

7.  Less  core  waste 

8.  Less  waste  from  shipping  and  handling  damages 

9.  Greater  weight  and  lineal  length  per  given  diameter 

!  "  of  roll 

10.  Fewer  roll  changes  on  account  of  greater  web  length 
per  roll 

11.  Less  wrapper  required  per  given  tonnage 

12.  Less  storage  space  for  tonnage  stored 

Cameron  Roll  Winders  for  paper  mill  service  insure  better  news¬ 
print  and  book  paper  roll  production. 

Sucb  rolls  are  now  obtainable,  as  many  paper  mills  are  equipping 
to  produce  them. 

CAMERON  MACHINE  COMPANY 

61  POPLAR  ST.,  BROOKLYN,  N.  Y. 

CAMERON  MACHINE  CO.  OF  CANADA,  LIMITED 

MONTREAL,  P.  Q. 

Builders  of  Improved  Types  of  Slitting  and  RolUwinding  Machines 
PAMPHLETS  ON  SUITING  AND  ROLL-WINDING  PROCESSES  ON  REQUEST 
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Editor 


&  Publisher  and  The  Fourth  Estate  for  September  29,  1928 


ANNOUNCING 

the  organization  of 

# 

Batten,  Barton,  Durstine  &'  Osborn,  Inc. 

combining 

George  Batten  Company,  Inc. 

and 

Barton,  Durstine  &  Osborn,  Inc. 

EFFECTIVE  SEPTEMBER  1  5,  I928 


This  consolidation  brings  into  one  enlarged  agency  two 
groups  of  people  holding  the  same  standards  of  agency 
ethics  and  efficiency. 

It  produces  a  strong  unified  company' to  meet  the  rapidly 
expanding  and  constantly  changing  developments  in  adver¬ 
tising  and  in  industry. 

The  same  standards  and  policies  which  have  characterized 
George  Batten  Company, Inc., and  Barton,  Durstine  &  Osborn, 
Inc.,  will  govern  the  activities  of  the  new  corporation  in  its 
relation  with  clients,  publishers  and  competitors. 

The  clients  of  the  agency  will  continue  to  be  served  by 
the  executives  who  have  been  associated  with  them  in  their 
advertising  through  the  former  organizations. 
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OFFICERS 

BRUCE  BARTON  WILLIAM  H.  JOHNS  ROY  S.  DURSTINE 

Chairman  of  Board  President  Vice  Pres,  and  Gen.  Mgr. 

F.  R.  FELAND  ....  Vice  President  N.  W.  EMERSON  ....  Vice  President 

.ALEX  F.  OSBORN  .  .  .  Vice  President  C.  L.  D.AVIS . Vice  President 

CHAS.  J.  BABCOCK  .  .  Vice  President  S.  H.  BUSSER . Vice  President 


PAUL  M.  HOLLISTER  .  Vice  President  F.  G.  HUBBARD  ....  Vice  President 

.A.  D.  CHIQUOINE,  Jr.  .  Vice  President 

F.  M.  L.AWRENCE . Secretary  R.  J.  H.AYW.ARD . Treasurer 

CHESTER  E.  HARING  .  A s s' t  Secretary  T.  ARNOLD  RAU  .  .  .  .  A s s' t  Treasurer 

DIRECTORS 

WILLIAM  H.  JOHNS 
ALEX  F.  OSBORN 
W.RUSSEIX  OSBORN 


Batten,  Barton,  Durstine  Oshorn  Corp  oration 

of  ILLINOIS 

BRUCE  BARTON  R.  L.  HURST 

Chairman  of  Board  President 

WILLIAM  H.  JOHNS  ROY  S.  DURSTINE  CHARLES  D.  MITCHELL 

Vice  President  Vice  President  Vice  President 

F.  R.  FELAND 
Secretary 

R.  J.  HAYWARD 
Treasurer 


OFFICES:  New  York,  383  Madison  Avenue 
Chicago,  McCormick  Building 
Buffalo,  220  Delaware  Avenue 
Boston,  10  State  Street  and  30  Newbury  Street 


CHARLES  J.  BABCOCK  N.  W.  EMERSON 

BRUCE  BARTON  F.  R.  FELAND 

ROY  S.  DURSTINE  GEORGE  F.  GOUGE 

R.  J.  HAYWARD 
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EDITOR  &  PUBLISHER  LINAGE  TABULATION 
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Citv 

Paper 

Published 

Total 

Linage 

National 

Local 

Classified 

Wheeling,  W, 

73,857 

Va . 

..Intelligencer 

..(m) 

2,567,715 

744,961 

1,748,897 

News  . 

...(e) 

3,524,998 

840,146 

2.405382 

179,570 

Sunday  ed. . 

...(») 

1,528,819 

283,683 

1,148,996 

66,140 

Total  . . . . 

..(es) 

5,053,817 

1,123,829 

3,554378 

145,610 

York,  Pa. . . 

. .  Dispatch  . . . 

...(e) 

5,590,914 

1,368390 

3,631,922 

590,702 

Gazette  &  Daily 

(m) 

3,109,540 

218,092 

2,585,576 

305,872 

NEWSPAPERS  IN  CITIES  OF  25.000  TO  49.999  POPULATION 

MdeoK,  Tex.  ...Reporter  . (e)  1.993.120  452.228  1.210.412  270.480 

News . (m)  1,809.682  453.110  1.091318  264.754 

Sunday  ed  ....(s)  862^88  148.428  613.074  100.786 

Total  Morn  (ms)  2.671.970  601.538  1.704.892  365.540 

Albuquerque,  N. 

M . Journal  . (ms)  2,183,189  476,265  1,354311  341,869 

Journal . (e)  1,668,149  361,091  1,025,887  281,171 

(Total  includes  10,944  lines  Morning  &  Sunday;  21,533  lines  evening— Legal.) 

State  Tribune  (e)  1,608,330  412,048  1,038,856  135,786 

(Total  includes  31,640  lines — Legal.) 

Alexandria,  La.  .Tomw  ro/*  ...(e)  2,462,0.52  538,342  1,679,550  95,018 

(Total  includes  110,180  lines  Legal — 38,962  lines  Readers. ) 

Alton.  lU . Telegraph  ....(e)  2,446,434  402,084  1,720,978  323,372 

Amsterdam,  N.  YJ?ecorder  . (e)  2332,209  482,188  1,598379  108,948 

(Total  incjudes  42,794  lines — Legal.) 

Anderson,  Ind.  .  .eW/rtin . (e)  2,845  824  534,886  2,012,542  204^48 

(Total  includes  93,548  lines — L^l.) 

Herald . (ms)  2,629,886  309,918  2,060,170  185392 

(Total  includes  73,906  lines — Legal.) 

Ann  Arbor,  MichJVewj  . (e)  3,424,806  496,118  2,529,093  355,096 

(Total  includes  44,499  lines — Legal.) 

.\nniston,  Ala.  ..Star . (e)  1.830,332  346,948  1,324,414  92,190 

(Total  includes  66,780  lines — Legal.) 

Ashland,  Ky.  ...Independent  ..(es)  2,806,421  443,501  1,764,336  376,712 

(Total  includes  221,872  lines — Legal.) 

AshtabuU,  O.  . . .S^or-Brofon  ..(e)  2,634,4.U  438.704  1,942,584  139,848 

(Total  includes  101,388  lines — Legal;  11,910  lines  Readers.) 

.\ubum.  N.  Y.  .  .Citiren  . (e)  2,058.018  541,695  1,390,970  78,890 

(Total  includes  46,463  lines — Legal.) 

Advertiser- 

Journal . (e)  1,429,428  509.799  832,741  28,301 

(Total  includes  58,587  lines — Legal.) 


Bangor,  Me. 


.Aurora,  Ill . Beacon-News  (es)  4,823,184  700,644 

Bakersfield,  Cal..Califomian  ...(e)  2.974..S.34  799,400 

(Total  includes  223,468  lines — Let^l) 

Bangor,  Me.  ...News . (m)  3,066.630  742,056 

(Total  includes  81,508  lines — Legal.) 
Baton  Rouge,  LsiState  Times  ..(e)  .3,313.958  .566,538 

(Total  includes  306,054  lines — Legal.) 
Advocate  ...(ms)  .3.001.887  564.186 

Battle  Creek, 

Mich . Enquirer-News  (e)  3,812,760  637,854 

Sunday  ed,...(s)  744,.509  130,609 

Toul  . (es)  4,.557,269  768,463 

Moon-Journal  .(e)  .3,774,610  359,533 

(Total  includes  152,073  lines — Legal.) 

Bellingham, 

Wash . American . (e)  1.152,.506  . 

Herald  . (e)  2.051:172  689,304 

(Total  includes  40,474  lines — Legal.) 


Herald  . (m) 

Sunday  ed  . . . .(s) 
TotM  . (ms) 


2,336,222 

.544,686 

2,880,908 


(Total  includes  9,338  lines — Legal.) 

Belleville,  Ill.  ..Advocate  (e)  1,602,860  316,078 

Beloit,  Wis.  ...News (e)  2,772,4.30  526,291 

Bloomington,  IW.Pantagraph  ...(e)  2,966,628  717,794 

Sunday  ed  . . . .  (s)  658.378  73,010 

Total . (es)  3.625,006  790.804 

Boise,  Idaho  ....Statesman  ...(ms)  2,514,132  719,418 

Bremerton,  Wash.Nra-r- 

Searchlight  .(e)  1,644.971  486,000 

(Total  includes  111,287  lines — Legal.) 
Bristol,  Va . Herald-Courier  & 


Newa- 

Bulletin  ..(mes)  2.160,480  363,412 

Burlington,  Vt.  .Free  Press  ...(m)  .3,276.856  749,580 

Burlington.  la.  ..(7«e//r  . (e)  2.1.57,408  620,795 

Butler,  Pa . Eagle  . (e)  .3.015,742  639,016 

Butte.  Mont . Post  . (e)  1.838.1W  458.049 

(Total  includes  21.560  lines — Legal.) 
Casper,  Wyo.  ..Tribune- 

Herald  ...(mes)  1.660,834  559.972 

(Total  includes  109,270  lines — Legal.) 
Champaign,  Ill.  .News-Gazette  (e)  3085.502  446.2(W 

(Total  includes  84,196  lines — Legal.) 

Colorado  Springs, 

Colo.  . . Gazette  . (m)  2,08.5,986  447,972 


.Gazette  .... 

..(m) 

2,085,986 

Telegraph  .. 

...(e) 

2.239.720 

Sun^y  ed  . 

...(s) 

1,041,166 

1.  rimer  . 

...(e) 

3,077,297 

Sunday  ed  .. 

...(s) 

681.344 

Total  .... 

. .  (es) 

3,758,641 

3,227,854 

1,665,206 

1,802,542 

2,189,124 

2,185,449 

2,454,830 

423.206 

2,878,036 

2,730,204 


1,638,532 

1,425,494 

338,352 

2,763,846 

1,286,782 

2,008,286 

1,985,228 

533,834 

2,519,062 

1,480,464 


1,541.624 

2.313.953 

1,376.585 

2,139,566 

1,089,215 


2,278,528 


1,363.320 

1,515.850 

796.418 

2,530.640 

629,062 

3,159,702 


Danville,  111.  ...Commercial- 

News  . (e)  3,458,768  763,560  2,325,400  33h,8 

(Total  includes  30,922  lines — Legal.) 

Danville,  Va.  ...Register  . (m)  1,266,738  456,540  732,718  77,4 

Sunday  ed  ,,..(s)  777,994  104,146  637,378  34.6 

Total  Mom.(ms)  2,044,732  5^,686  1,370,0%  112  0 

Bee  . (e)  1,974,546  571,690  1,284,248  112,6 

(Totals  include  Legal,  5,930  lines — Evening;  5,897  lines — Morning  and  Sunday.) 

Dubuque,  la.  .  ..Telegraph-Herald 
&  Times- 

Joumal . (e)  2,m,72!0  860,174  1,740,536  215,4 

(Total  includes  60,522  lines — Legal.) 

Durham,  N.  C  .Herald . (ms)  3,318,480  634,536  2,602,978  76,9 

El  Dorado,  ArkNews  . (ms)  2,109,964  434,052  1,479,086  167,3 

(Total  includes  29,442  lines — Legal.) 

Elgin,  Ill . Courier-News  (e)  3,877,428  607,362  2,623.958  476,9 

Elkhart.  Ind.  ...Truth  . (e)  2,558,360  512,260  1,707,580  338,5 

Elyria,  O . Chronicle- 

Telegram  ...(e)  3,271,492  388,724  2,637,432  126,4 

(Total  includes  66,200  lines — Legal.) 

Enid,  Okla . News  &  Eagle{me)  4,261,398  756,262  2,748,158  506,9 

Sunday  ed  . . . .  (s)  695,624  80,478  560,014  53Ji 

Total  Mom.  (ms)  4,957,022  836,730  3,308,172  560,8 

(Total  includes  261,226  lines — Leg^.) 

Everett,  Wash.  .Herald  . (e)  3,274,236  776,496  2,117,388  300,2 

(Total  includes  80,094  lines — Legal.) 


1,740,536 

2,602,978 

1,479,086 

2,623.958 

1,707,580 

2,637,432 

2,748,158 

560,014 

3,308,172 

2,117,388 


Fargo,  N.  D.  ...Forum . (m) 

Forum  . (e)  2,805,963 

Sunday  ed  ....(s)  593,429 

.  Total  Mom. (ms)  2,257,485 

Fitchburg,  Mass.S'enttne/  . (e)  2,932,020 

Fond  du  Lac, 

Wis . Commonwealth- 

Reporter  ...(e)  2,641,938 

(Total  includes  60,253  lines 
Fort  Smith,  Ark.  Southwest 

American  . .  (m)  1,864,954 

Times-Record  .  it)  1,884,778 

Sunday  ed  ....(s)  853,832 

Galesburg,  Ill.  ..Register  & 

Moil  . (e)  2,776,592 

Great  Falls,  Mont.Leodcr  . (e)  %7,486 

Tribune . (m)  2,400,230 

Sunday  ed  ....  (s)  815,108 

Total  . (ms)  3,215,338 


1,664,056 

2,805,963 

593,429 

2,257,485 

2,932,020 


2,641,938 


1,864,954 

1,884,778 

853,&32 

2,776,592 

927,486 

2,400,230 

81.5,108 

3,215,338 


612,008 

-Legal.) 


(Total  includes  52,108  lines — Legal.) 
Green  Bay,  Wis.. Prejj-Casette  .(e)  4,298,266  733,698 

Hagerstown, 

Md . Herald  . (m)  2,586,932  551,208 

Mail  . (e)  2,455,504  547,106 

High  Point,  N. C.£w/er^je  ....(e)  2,035,880  310,156 

Sunday  ed  ..,.(s)  558,082  112,574 

Total  . (es)  2,593,962  422,730 

Hutchinson,  Kan.Herald  . (ms)  2,337,132  584,514 

News  . (e)  .3,547,502  575,218 


818,530 

1,773742 

331,010 

1,149,540 

2,339,386 


1,823,732 


1,083,964 

1,102,416 

599,508 

1,990,856 

739,438 

1,588,755 

520,191 

2.108.946 

3748,812 

1,611,064 

1,645,982 

1.541.946 
401,226 

1,943,172 

1,687752 

2,499,546 


(Totals  include  I-cgal,  30,240  lines — Morning;  9,(X)2  lines — Evening.) 

IngIewo<^,  Cal.  .News  . (e)  914,3.54  144,060  497,336 

(Total  includes  150,276  lines — Legal.) 

Jackson,  Miss.  ..News  . (es)  3,025,372  7^,532  1,861,608 

(Total  includes  66,892  lines — Legal.) 

Jamestown,  N.  Y Journal . (e)  4,007,102  401,388  3,084,802 

(Total  includes  105,462  lines — Legal;  32,886  lines  Readers.) 


3,915,011 


Joplin,  Mo.  ....Globe  . (m)  1,762,768 

Sunday  ed  ....U)  867,359 

Total  Morn. (ms)  2,630,127 

(Total  includes  31,135  line 
News-Herald  (e)  2,243,262 

(Total  includes  9,587  line; 
Kingston,  N.  Y.  .Leader . (m)  757,730 


(Total  includes  69,078  lines — Legal.) 


1,762.768 

867,359 

2,630,127 


549,948 

152,774 

702,722 

-Legal.) 

704,802 

-Legal.) 

1 94,563 


(Total  includes  36,450  lines — Legal.) 

Freeman  . (e)  2.659.972  491,666 

(Total  includes  55,606  lines — Legal.) 

Kokomo,  Ind.  ..Dispatch . (m)  1,471,806  157,052 

Sunday  ed  .,..(s)  4l%,lA6  349,062 

Total  . (ms)  1,%79S2  506,114 

(Total  includes  3,712  lines — Legal.) 
Tribune  . (e)  2,567,138  513,940 


Lebanon,  Pa. 


Tribune  . (e)  2,567,138  513,940 

LaCrosse,  Wis.  .Tribune  &  Leader- 

Press  . (e)  2,177,518  591,194 

Sunday  ed  . . . .  ( s )  580.930  71 ,204 

Total  . (es)  2,758,448  662,398 

Lafayette,  Ind.  .Journal  & 

(Courier  . . .  (me)  .3,012,940  606,536 

Uredo,  Tex.  ...Times  . (e)  1,107,330  410,116 

(Total  includes  5,028  lines — Legal.) 
Lebanon,  Pa.  ...News-Times  ..(e)  2  080,596  5^,732 

(Total  includes  49,924  lines — Legal.) 

Lewiston,  Me.  .../o«ma/  . (e)  2,133,418  648,704 

Sun  . (m)  2.171.418  647,752 

Lexington,  Ky.  .Herald . (ms)  4.057,802  360.458 

(Total  includes  498,372  lines — Legal.) 

I.eader  . (e)  3.128.048  5^.734 

Sunday  ed....(s)  1,131,032  99,498 

Total  . (es)  4,259  080  687,232 

(Total  includes  8,288  lines — Legal.) 
Lockport,  N.  Y.  .Union-Sun  & 

Journal . (e)  2.118.270  394,940 

(Total  includes  187,138  lines — Legal.) 

Ixtrain,  O . Journal  . (e)  2,164,0(4  297,416 

(Total  includes  43,414  lines — Legal.) 
Times-Herald  .  (e)  2.6.52.258  343,070 

(Continued  on  page  72) 


2,812,956 

955.791 

591,599 

1,547,390 

1,221,891 


1,937,642 

1,105,356 

89,922 

1,195,278 

1,922,564 

1,452,858 

479322 

1,932,680 

2,040,486 

612,128 

1355,940 

1,308,300 

1,342,126 

2,817,304 

2393.634 

918,260 

3311,8?4 


1,397,410 

1,527,050 

2,056,642 


/ 
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PLAIN 


COLLODION 

FOR  NEGATIVE  MAKING 

Photo-lithographers  using 
wet  plates  and  photo¬ 
engravers  would  do  well 
to  try  this  Collodion  and 
note  the  better  results 
Bi  obtainable  with  its  use. 


tJ 


AWAY«  HCEP  bottle  CORKtO  C 

>  '  s 

COLLODION  I 

:  POR  MBOAriVF.  MARINO  .  I  '/J 


We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 

CHEMCO  INC. 

205  West  39th  St.  New  York  City 


Uni  .«  racrttfiit  iHir  «nd  HaW  i****  ■ 
|.  llM  Tr-*|T  mm  fjlWm  '■ 

•CffEMCO.Inr 

^  IMWMTM^^rML^  I 

^  >  HEW  YORK  «  ITV 


KSizer 


Jfahoratories: 

Glen  Cove,  Long  Island 
m  New  York 


Xn 
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\  EDITOR  &  PUBLISHER  UNAGE  TABULATION 


Total 

Published  Linosc 


I 


(Continued  from  page  70) 


Pueblo,  Colo. 


Quincy,  Ill. 


.Star-fournal  (cs)  3,467.820  791,364 

(Total  includes  78,848  lines — Legid.) 
.Herald-Whig  .(e)  2,407,020  665,672 

(Total  includes  17,318  lines — Legal.) 


2,116,646 


1,491,728 


Lynchburg,  Va.  .News  . (tns)  3,049,354  714,504 

Advance . (e)  2,985,460  710,950 

Madison,  WU.  .  .Capital-Times  (e)  2,484,650  431,116 

Sunday  ed....($)  594,642  47,775 

Toul . (es)  3,079,292  478,891 

(Total  includes  111,174  lines — Legal.) 
State  Journal  (es)  4.122,223  664,413 

(Total  includes  134,624  lines — Legal.) 

Marion,  Ind . Leader- 

Tribune  ...(m)  1,709,746  245,273 

Sunday  ed  ....(s)  534,823  94,654 

ToUl  . (ms)  2,244,569  339,927 

(Total  includes  43,266  lines — Legal.) 

.Marietta,  O . Times  . (e)  1,877,701  400,218 

Sunday  ed  ....(s)  279,104  44,604 

Total  . (es)  2,156,805  444,822 

(Total  incUiiles  55,307  lines — Legal.) 

Marion,  O . Star . (e)  3,834,124  594,510 

(Total  includes  59,500  lines — Legal.) 

Mason  City,  la.  .Globe-Gazette  .(e)  3,109,092  620,158 

(Total  includes  83,034  lines — Legal.) 

Massillon,  O.  ...Independent  ...(e)  3,842,118  348,208 

(Total  includes  571,480  lines — Legal.) 

Meridian,  Miss.  .Star  . (es)  3,410,819  812,81/ 

(Total  includes  54,642  lines — Legal,) 


2,175,320 

2,138,598 

1,592,213 

485,366 

2,077,579 


2,710,694 


Salisbury,  N.  C..Po>st  . 

Sunday  ed 
Total  . . 

....(e) 

....(s) 

...(es) 

1,462,111 

471,086 

1,933,197 

375,508 

81,963 

457,471 

829,780 

341,369 

1,171,149 

San  Angelo,  Tex.Standard- 
Times  . . 

.  (mes) 

3,877,216 

650,258 

2,773,358 

San  Jose,  Cal.  ..Mercury- 
Herald  . 

..(ms) 

5,846,484 

854,126 

4,115,272 

1,280,349 

383,201 

1,663,550 


(Total  includes  97,594  lines — Legal.) 

News  . (e)  3,544,822  271,015 

(Total  includes  350,980  lines — Legal.) 
San  Pedro,  Cal.  ..\>WJ-Pi7ot  ...  (e)  2,486,0%  424,382 

(Total  includes  4,372  lines — Legal.) 


2,527,593 


1,707,594 


1,176,364 

195,454 

1,371,818 


Santa  Barbara, 
Cal . 


Cal . ...Press  . (m)  1,837,365  269,556 

Sunday  ed . (s)  .598,653  72,135 

Toul  ....(ms)  2,436,418  341,691 

SanU  Monica, 

Cal . Outlook  . (e)  2,270,128  244,846 

Sunday  ed  ....(s)  181.672  126,224 

Toul  . (es)  3,051,790  371,170 

(Toul  includes  1(K),884  lines — Legal.) 

Sharon,  Pa . Herald  . (e)  2,856,690  355,0^ 

(Total  includes  29,050  lines — Legal.) 

Xews- 

Telegraph  ..(e)  2,973,712  466,312 

(Total  includes  46,158  lines — Legal.) 

.Sheboygan,  Wis..Prr«  . (e)  3,284,418  6%,li!0 

Sioux  Falls,  S.  D.Argus-Uader  (e)  3,027,265  772,369 

(Total  includes  75,320  lines — Legal.) 

South  Norwalk, 


2,813,076 


2,254,742 


2,270,128 

181.672 

3,051,790 


244,846 

126,224 

371,170 


2,697,240 


2,376,410 


Michigan  Cty, 

Ind . Dispatch . (e)  1,013,956  129,574 

(Total  includes  51,602  lines — Legal.) 
News  . (e)  1,450,330  258,552 

Middletown, 

Conn.  . Press  . (e)  2,815,120  513,275 

Monroe,  La . News-Star  ....(e)  2,508,534  551,306 

(ToUl  includes  120,064  lines — Legal.) 

Mtmcie,  Ind.  ...SUr  . (m)  2,651,2.50  690,270 

Sunday  ed  ....(s)  681.100  79,828 

Total  . (ms)  3,332,350  770,098 

Newark,  O . Advocate  . (e)  2.748,172  534,842 

(ToUl  includes  66,276  lines — Legal.) 

Newburgh,  N.  YJVrau  . (e)  2,580,168  556,948 

(Total  inclines  29,078  lines — Legal.) 

New  London, 


1,191,778 


1,161,209 

433,650 

1,594,859 


1,537,214 

575,144 

2,112,358 


Sharon,  Pa. 


2,082,136 


2,096,080 


2,252,674 

1.898,078 


2,089,248 

1,636,110 


Spartanburg, 


1,614,228 

482,370 

2,096,598 

1,867,348 


.Sentinel  . . 

....(e) 

1.755,012 

242.f<72 

1.358,266 

.  Herald  . . 

. . .  (ms) 

2,342,340 

617,764 

1,401,582 

Journal  . . 

....(c) 

2,217,027 

600.139 

1,344,966 

1,778,742 


2,027,284 


Newport  News, 
Va . 


New  Rochelle, 
N.  Y . 


North  Tonawan 


Ogden,  Utah 


Ottumwa,  la. 
Owensboro, 


.Day . 

..(e) 

2,155,116 

728,238 

1,830,976 

342,902 

Observer  . 

.(ms) 

3,643,122 

943,292 

2,407,762 

Times . . 

...(e) 

2,620,786 

267,400 

2,155,748 

.  Press  . 

(ms) 

2,573.276 

(Total  includes  65,940  lines- 

-Legal.) 

Times-Herald 

.(e) 

2,476,936 

Richmond  Cal. 

.  .Independent 

..(e) 

2,123,436 

211,785 

1,426,236 

(Total  includes  164,437  lines- 

-Legal.) 

.Standard-Star 

(e) 

3,557,596 

476,462 

2,773,568 

307,566 

Richmond,  Ind. 

.  Falladium  . , 

...(e) 

2,728,530 

.564,410 

1,866,025 

..Times-Herald 

.(e) 

2,941,805 

515,561 

7,006,712 

330,032 

(Total  includes  30,436  lines- 

-Legal.) 

1- 

Riverside,  Cal. 

.  .Enterprise  . 

.  .(m) 

1,069225 

163,632 

516,838 

.Ne7vs  . . 

..(e) 

1,403,785 

215,138 

1,112,692 

75,955 

Sunday  ed  . . 

...(s) 

372,680 

76,104 

212,282 

.Hour . . 

..(e) 

2298,198 

415,814 

1,719,270 

142.702 

Total  .... 

.(ms) 

1,441,905 

239,736 

729,120 

(ToUl  includes  20,412  lines- 

-Legal.) 

(Total  includes  57,050  lines- 

-Legal.) 

.Standard- 

Press  . 

..(e) 

3,274,432 

625,940 

1,804,292 

Examiner  , 

..(e) 

2262,140 

534,408 

1,260.458 

419,198 

(Total  includes  294,350  lines- 

-I^gal.) 

Sunday  ed  . . < 

..(s) 

6.17,410 

187,544 

363,356 

85,460 

Royal  Oak,  Mich.T ribune  . . . 

...(e) 

1,051,004 

137,382 

614,082 

Total  . 

.  (es) 

2.899,550 

721,952 

1,623,814 

504,658 

Rome,  N.  Y.  . 

. .Sentinel  ... 

...(e) 

1,653,566 

361,896 

1,111,441 

(ToUl  includes  49,126  lines- 

-Legd.) 

(Total  includes  44,487  lines- 

-Legal.) 

.Times . . 

..(e) 

2,396,772 

422,576 

1.737,568 

236,628 

Taunton,  Mass. 

. .  Gazette  _ 

...(e) 

2,503,565 

577,980 

1,809,730 

.Sentinel  _ 

.(m) 

2,198,123 

331,881 

1,356.276 

248,725 

Texarkana,.  Ark* 

Sunday  ed  . . 

..(sj 

554,974 

130,420 

356,901 

66,290 

Tex . 

.  .Gazette  _ 

.  (ms) 

2,314,176 

560,000 

1,581,304 

ToUl  . 

(ms) 

2,753,097 

462,301 

1,713,177 

315,015 

News  . 

...(e) 

894,486 

493,524 

219,956 

(ToUl  includes  262.604  lines- 

-Legal.) 

Tucson,  .^riz  . , 

.  .Citizen  _ 

...(e) 

2,132,606 

368,970 

1,149,904 

.Courier . 

..(e) 

2.709,154 

570.640 

1,906,408 

232,106 

(Total  includes  74,270  lines- 

-Legal.) 

yjnquirer  _ _ 

..(e) 

1252.622 

3a5,532 

987,924 

44,422 

I ndependent 

..(e) 

370,502 

Sunday  ed  .. 

..(s) 

448.966 

52,094 

376,698 

15.806 

Star  . 

.  (ms) 

2,465,400 

570,178 

1,358,350 

Total . 

.(es) 

1.701.588 

255,626 

1,364,622 

60,288 

(Total  includes  83,930  lines- 

-I^gal.) 

(ToUl  includes  21,112  lines- 

-I.egal.) 

Warren,  0.  ... 

..Tribune- 

Messenger  . . 

(ms) 

1.990.562 

430,360 

1,472,772 

49,112 

,  Chronicle 

...(c) 

2,793,560 

551,880 

2,241,680 

(Total  includes  38,318  lines- 

-Legal.) 

Waterloo,  la.  . 

. .  Courier  . . . 

...(e) 

3,.392,592 

748,272 

2,350,124 

.  .News- 

T ribune  .... 

..(m) 

2,584,204 

278,222 

2,042,334 

Democrat. 

(ms) 

2.219.056 

312,158 

1,682,352 

224,546 

Sunday  ed  . 

...(s) 

855,904 

83,608 

709,786 

Sun  . 

..(e) 

2.544.913 

377,909 

1,909,075 

257.929 

Total  . . . . 

.(ms) 

3,440,108 

361,830 

2,752,120 

.Times  . 

..(e) 

1,848210 

227,626 

1,300,446 

282,660 

(Total  includes  37,100  lines- 

-Legal.) 

(Total  includes  37,478  lines — Legal.) 

Watertown,  N. 

V Standard  .. 

...(e) 

2,068,882 

447,213 

1,328,398 

..Journal  . 

.(m) 

1.379.742 

426,846 

620,788 

293,902 

Waukegan,  Ill. 

..Sun  . 

...u) 

2.794,470 

403,592 

1,946,672 

Sunday  ed  .. 

..(s) 

625,138 

134,498 

438,130 

61,852 

West  Palm 

Total  Morn  (ms) 

2,004,880 

561,344 

1,058,918 

355,752 

Beach,  Fla.  . 

..Post . 

..(m) 

2,653,570 

355,119 

1,562,105 

News  . 

..(c) 

1,551,536 

426,188 

734,818 

291,704 

Sunday  ed  . 

...(s) 

619,903 

104.558 

429,956 

2,268,000 

3,238,704 


3,478,104 


Perth  Amboy, 

N.  J . News  . (e)  3,186,050  688,128  2,173,010 

(Tout  includes  42,336  lines — Legal.) 

Petersburg,  Vi.. Progress- 

Index . (es)  2,851,660  386.484  2,268,000 

Pittsfield,  Mass..£og/r  . (e)  4.320,358  695,268  3,238,704 

(Total  includes  47,124  lines — Legal.) 

Plainfield,  N.  J.. Courier- News  .(e)  4.655.476  691,8^  3,478,104 

(Toul  includes  59,934  lines — Legal.) 

Port  Huron, 

Mich . Times-Hercdd  .(c)  3,426,010  540,246  2,661,330 

Portsmouth,  O...Sun  . (m)  1,271,270  559,006  522,480 

Sunday  ed  . . . .  (s)  852,642  108,934  628.796 

;  Total  Morn(ms)  2,123,912  667,940  1,151,276 

Times  . (e)  3.433,472  560.742  2,391.788 

(ToUls  include  Legal,  43,078  lines.  Sun;  81,3^ lines.  Times.! 

Pottstown,  Pa... News  . (m)  1,845.316  442,075  1.228,163 

Pottssille,  Pi.... Journal  . (e)  2,294,176  277,201  1.946,335 

(Total  includes  28,130  lines — Legal.) 


White  Plains, 


(Total  includes  427.748  lines — Legal.) 

Times  . (e)  1.548.745  182,526 

(ToUl  includes  219,829  lines — Legal.) 


1,992,061 


(ToUl  includes  Legal,  85,932  lines.  Herald;  54,782  lines.  Journal.) 

Sumford,  C^otm.. Advocate  . (e)  4,094,326  617,078  2,903,528 

(ToUl  includes  46,788  lines — Legal.) 

Steubenville,  O.. .Hcro/d-S'lor  ..(e)  4,.568,872  681,2^  3,597,552 

(ToUl  includes  83,384  lines — Legal.) 

Superior,  Wis.  ..Telegram  ....(e)  3,030,341  639,508  2,027,284 

(Total  includes  66,213  lines — Legal.) 

Raleigh,  N.  C.  . .  News  & 


3,426,010 

1,271,270 

852,642 

2,123,912 

3.433,472 


2,661.330 

522,480 

628.796 

1.151,276 

2,391,788 


197,176 

N.  Y . Reporter  ... 

...(e) 

4,271,064 

324,058 

3,336,158 

61P«s 

197,694 

Williamsport,  Pa.Gazette  & 

Bulletin  . 

.  ..(m) 

2,674,364 

728,434 

1,945.930 

325,544 

Sun  . 

...(e) 

3,606,120 

726,306 

2,879,814 

Wilmington, 

N.  C . Star  . 

.  ..(m) 

1.400.182 

424,424 

845..558 

13Cu^ 

224,434 

Sunday  ed. 

...(s) 

602,630 

99,204 

453,614 

147,000 

Total  ... 

...(ms) 

2,002,812 

523.628 

1,299,172 

In);— 

114.618 

Woonsocket,  R.  l.Call . . 

....(e) 

2,463,776 

628,726 

1,768,256 

66.?* 

261,618 

Zanesville.  0.  ..Times- 

• 

399,574 

Recorder 

.  ..(m) 

3,142,664 

5.50,662 

2,203,068 

Sunday  ed  . 

....(s) 

905,605 

32,133 

764,440 

109i- 

175,078 

Total  Mom. (ms) 

4.048.269  • 

582,795 

2,967,508 

497.® 

42,410 

Signal  .... 

....(e) 

3,142,664 

550.662 

2,203,068 

(Continued  on  page  74) 
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Concentrate  Your  Promotion  In  EDITOR  8C  PUBLISHER 


^hat  Is  Your  Share  Of  The  Greatest 
ational  Newspaper  Appropriation? 


'I  his  chart*  shows  the  amount  of  newspaper  advertising’  invested  by  the  Automo¬ 
tive  field  in  1927  as  compiled  from  the  figures  furnished  by  the  Bureau  of  Adver¬ 
tising  of  the  A.  N.  P.  A.  The  Automotive  classification  includes  money  expended 
for  advertising  automobiles  and  trucks,  gas  and  oils,  tires  and  accessories. 

KH)\  I  - - r - 1 - n 


Si8Si#ilK8®Wiil 

ei  total  ' 

Sid)9ci)ber$ 


(•)  Compiled  from  A.  N.  P.  A.  Bureau  of  AdvertUinz  data. 

**)  Calculated  by  lubtracting  appropriations  of  those  few  advertisers  not  served  by  your  Editor  &  Publisher. 


The  chart*’*'  also  shows  the  relative  ap¬ 
propriations  of  the  other  three  divisions  and  the 
percentage  of  coverage  controlled  by  EDITOR 
PUBLISHER  readers. 

There  may  be  other  ways  of  reaching 
the.se  vitally  important  people  of  the  Automotive 
industry,  but  in  nt)  way  except  through  EDITOR 
it  PUBLISHER,  can  they  be  reached  when  their 
thoughts  are  concentrated  on  newspapers  and 
new'spaper  advertising. 

Advertise  your  market  and  your  medium 
in  the  one  publication  which  advocates  news¬ 
paper  advertising  exclusively  and  which  covers 
91.4%  of  all  known  newspaper  appropriations 
and  94.2%  of  all  Automotive  advertising. 


The  total  amount  appropriated  for  the 
four  divisions  in  this  classification  was  $36,209,- 
000,  apportioned  as  follows: 

$25,885,000 
5,284,000 
4,115,000 
925,000 


Autos  and  Trucks 
Gas  and  Oils  .... 

Tires  . 

Accessories  . 


$36,209,000 


Total 


Automobiles  and  trucks  consumed  71% 
of  the  entire  appropriation.  EDITOR  &  PUB¬ 
LISHER  subscribers  controlled  96.8%  of  this 
appropriation,  or  $25,060,000.** 


EDITORS  PUBLISHER 


THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 


MEMBER  ASSOCIATED  BUSINESS  PAPERS 
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EDITOR  &  PUBLISHER  UNAGE  TABULATION 

(Continued  from  page  72) 

NEWSPAPERS  IN  CITIES  OF  20,000  TO  24,999  POPULATION 


City 


Paper 


Total 


Appleton,  Wis.  ..Post  Crescent ..  (c) 
Attleboro,  Mass..i'wH .  (e) 


Bartlesville, 

Olcla . Enterprise 


.(e) 


.(ms) 
..(m) 
(s) 


Linape 

Natioi&Al 

Local 

Classified 

3.428,012 

528,094 

2,612,554 

287,364 

2,370,103 

318,455 

1,968,551 

83,097 

26,003  lines — Legal.) 

1,888,474 

255,682 

1,482,390 

117,932 

32,480  lines- 

-Legal.) 

1,972,642 

308,042 

1,455,818 

208,782 

1.701,227 

393,006 

1,125,607 

132,410 

833,424 

211,964 

532,262 

49,579 

2,534,651 

604,970 

1,657,869 

181.989 

1,543,409 

348,765 

1,008,010 

183,056 

Examiner 

Bluebeld,  W.Va.. Telegraph  •' 

Sun^y  ed 
Total  Mom  (ms) 

Sunset  News  ..(e) 

(Total  includes  Legal,  83,8^  lines  Telegraph;  3,578  lines  Sunset  News.) 
Burbank,  Cal. 


.Review . 

..(e) 

922,110 

122,052 

679,364 

111,356 

(Total  includes  9,338  lines— 

-Legal.) 

.Leader  . 

..(e) 

1,854,308 

270,096 

1,584,212 

.Journal  . 

.  (e) 

1,607,914 

362,544 

1,102,542 

137,634 

(Total 

includes 

5,194  lines- 

-Legal.) 

.Monitor-Patriot  (e ) 

2,170,140 

.  Leader  . 

..(e) 

1,832,901 

349,160 

1,328,383 

121,870 

(Total  includes 

33,488  lines- 

-Legal.) 

.News  . 

..(e) 

3,763,672 

512,592 

2,951,795 

299385 

Times . 

..(e) 

1,792,140 

70,602 

1,485,918 

230,916 

(Total 

includes 

4,704  lines — Legal.) 

.Leader  &  Tele- 

gram  .... 

(me) 

2,257,402 

677,110 

1,397,116 

183,176 

.Humboldt  Stan- 

dard  . 

.  (e) 

1,502,410 

354,004 

828,618 

196,588 

(Total  includes 

123,200  lines 

—Legal.) 

Humboldt 

Times  _ 

.  (m) 

1,376,214 

387,366 

778,274 

210.574 

Sunday  ed  . . 

..(s) 

579,642 

165,616 

359,618 

54.908 

Total  .... 

.(ms) 

2,096,766 

552,482 

1,137,892 

265,482 

otal  includes 

140,910  1 

lines — Legal 

and  Readers. ) 

.Courier . 

..  (e) 

1,418,564 

457,058 

827,554 

139.952 

Republican  . 

..(m) 

2,621,716 

457,058 

1,905,456 

258302 

.  J  oumal-Stan 

dard  ..... 

.  (e) 

2,453,918 

509,012 

1,658,844 

286.062 

.Gazette . 

.  (e) 

1,246,872 

311,212 

873,928 

40,362 

(Total  includes 

21,370  lines- 

—Legal.) 

.  I.eader-RePub- 

lican  . 

..(e) 

2,187.966 

448,610 

1,385,412 

292,992 

(Total 

includes 

60,942  lines- 

—Legal.) 

.Review  . 

. .  (m) 

2.781.975 

495.726 

1,905,624 

323,302 

Tribune  .. 

...(e) 

2,720,480 

486,038 

1350,198 

332,122 

banbury. 


Eureka,  Qd. 


Findlay,  O. 


<  iloversrille. 


(Total  includes  Legal,  57,232  lines.  Review;  52,122  lines.  Tribune.) 
H  Rclccn  sAclc 

N.  J . Bergen  Record  (e)  4,388.678  403,872  3,349,892 

(Total  includes  172,620  lines — Legal.) 

Hannibal,  Mo.  ..Courier-Post  (e)  1,753,3K  3%,714  1,204,546 

(Total  includes  27,160  lines — Legal.) 

Ironwood,  Mich.. Globe  . (e)  1,840.832  315,693  1,466,472 

Janesville,  Wis.  .Gazette  . (e)  2.999.992  566,314  1,956,304 

(Total  includes  55,552  lines — Legal.) 

Kewanee,  Ill.  ...Star-Courier  ..(e)  1,865,269  297,621  1,374,107 

U  Salle,  Ill . Post-Tribune  .(t)  1.957.368  M5.184  1,553,608 


I^avenworth, 
Kan . 


(Total  includes  11,914  lines — Legal.) 


.Times . (e) 

Sunday  ed  . . . . (s) 
Total . (es) 


1,518,005 

503,041 

2,021.046 


341.388 

113,150 

454,538 


(Total  includes  92,158  lines — Legal.) 
I>ogansport.  Ind.. Pharos- 

Tribune  . (e) 

(Total  includes 

Long  Branch, 

N.  J . Record  . (e) 

(Total  includes 


1,865.780  462,812 

45,6^  lines — L^gal.) 


2  538,042  346,468 

47,894  lines — l.egal.) 


974,099 

312,110 

1,286,209 


1,255,674 


1,922,666 


Lancaster,  0.  . . .  Eagle . 

Mankato.  Minn.. Free  Press  . 

..  (e) 
...(e) 

1.596.014 

2.328,690 

466,074 

1,736,532 

126,084 

Middletown, 

N.  Y . 

.  .Times-Herald  .  (e) 

2.182,991 

515383 

1,452,122 

215,586 

Miles  City, 
Mont . 

..Star  . 

.  (e) 

879,576 

199,738 

406210 

55,902 

Sunday  ed.  . 

...(s) 

297.084 

50,568 

219.842 

20.902 

Total  . . . . 

..(es) 

1.076.660 

250,306 

626,052 

76,804 

(ToUl 

Mt.  Carmel,  Pa.. Item  . 

includes 
..  (e) 

18,498  lines- 
1,192,970 

-Legal.) 

244,349 

915.390 

33,231 

Morgantown, 

W.  Va . Post  . (e) 

(Total  includes 

Newcastle,  Ind.. Courier  . (e) 

Times . (e) 

(Total  includes 

Niles,  O . Times  . ..(e) 

(Total  includes 

Oil  Oty,  Pa.  ....Blizzard . (e) 

Derrick  ....  (m) 
Oswego,  N.  Y.  ..Palladium- 

Times  . (e) 


1.758.974  305,368 

74,788  lines — Legal.) 
1.707.090  273,449 

1,585,510  184.600 

63,500  lines — Legal.) 
1.510.396  166.649 

32,907  lines — Legal.) 
1.575.086  193,776 

2.659,339  541.397 


1,207,584  171,234 


1,433,641 

1,261.260 

1,226.715 

1.381.310 

2,013,498 


2.559.154  504,110  1,864,488 


(Total  includes  63,188  lines — Legal.) 


City 

Paper 

Published 

Total 

Linage 

National 

Local 

03t34 

Parkersburg, 
W.  Va.  ... 

...News  . 

.  (m) 

1,372,602 

166,768 

1,012,900 

111  = 

Sunday  ed  . 

...(s) 

848,330 

106,470 

698,726 

r.- 

Total  . . . , 

.  (ms) 

2,220,932 

273,238 

1,711,626 

1*’ 

(Total 

includes 

%,838  lines — Legal.) 

■ 

Parsons,  Kan.  . 

Pittsburg,  Kan... 

(Totals 
Pocatello,  Idaho. 

Pomona,  Cal.  . , . 

Sandusky,  O.  . . . . 

St.  .Augustine. 
Fla . 


Sentinel  . (e) 

•  Sun  . (e) 

(Total  includes 


3,231,225  553,889  2,512,444 

1.644,510  372,904  1,160,796 

27,566  lines — Legal.) 


.Headlight  . . 

..(e) 

2,044,742 

424,228 

1384350 

2l&i 

Sun  . 

(ms) 

1,840,062 

409,822 

1,207,962 

2171 

include  Legal,  18,214 

lines.  Headlight;  4,312 

lines.  Sun.) 

.Tribune  .... 

..(e) 

1,602,398 

352.828 

1,051,358 

Sunday  ed. . 

...(») 

489,104 

91324 

354,312 

u 

Total  ..... 

•  Us) 

2,091.502 

444,052 

1,405,670 

IR*: 

(Total 

includes 

57,918  lines- 

—Legal.) 

Progress- 
Bulletin  .. 

...(e) 

2,702,658 

493,374 

1,800,918 

403 

.Star-Journal 

..(e) 

2,223,321 

427,953 

1,586,984 

m 

Register  . . . 

(ms) 

1,776,696 

371.061 

1329391 

176 

.Record  . 

(es) 

1,301.852 

225,904 

961,324 

62. 

St.  Cloud,  Minn. 

Shamokin,  Pa.  . 

Sherman,  Tex.  . 
Tuscaloosa,  Ala. 

Uniontown,  Pa. 

Wausau,  Wis.  . 

West  Frankfort, 
Ill . 


(Total  includes 
.Journal-Press  .  (e) 
(Total  includes 

Times . (e) 

.Neu>s  . .  .(c) 

(Total  includes 

.Democrat . (e) 

.News  &  Times- 
Gazette  ....(es) 

.Herald  . (m) 

Genius . (e) 

.Record-Herald  (e) 
(Total  includes 


51,778  lines- 
1,171,674 
50,264  lines— 
1,217,148 
593.656 
28,274  lines- 
2,110,892 

1.611,216 
3,714,438 
3,235,036 
2,557,012 
29,316  lines- 


-  Legal.) 

237,734 

-Legal.) 

289,282 

259,840 

-Legal.) 

502,348 

323,442 


479,700 

-Legal.) 


798,714 

844,244 

226,620 

1,461,166 

1,287,774 


American 


.  (e)  1.133.781  201,157 


(Total  includes  42,840  lines — Legal.) 


1.807,652 

804,104 
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NEWSPAPERS  IN  CITIES  OF  15,000  TO  19,999  POPULATION 


Aberdeen,  Wash.  IVorld  .. 

. (e) 

2,826,558 

598,834 

1,928,364 

3()12J 

American 

and 

1 

News  . 

. . .  (me) 

1,155,630 

577,780 

496.692 

68.6= 

Sunday  edition  (s) 

278,740 

86,940 

174,440 

17, ra 

Total  . . 

.  a  (mes) 

1,4.14,370 

664,720 

671,132 

(Total  includes  12,516  lines — Legal.) 

1 

Albany,  Ga . Herald  .. 

. (e) 

1,704,752 

412,076 

1,107332 

185,H 

Anderson,  S.  C.. .A/at7  .... 

. (e) 

1,474,411 

279,182 

1,055,987 

90.X?j 

Ardmore,  Okla..  .Ardmorite 

...(es) 

1,821,154 

399,188 

1,256,612 

165 

Astoria,  Ore.  ...Astorian  . 

. . .  (ms) 

1322,794 

276,980 

798,156 

119.04! 

462,378 

128,912 

58.667 

421,722 

93,541 

46,662 


110,360 

77,781 

188,141 


101,612 

217,014 


1,190,168 

266.385 

802,921 

1,236,704 

266,385 

832,461 

371,010 

56,511 

287,829 

1,596,884 

321,996 

1,120390 

1,502.312 

326,872 

1,044,400 

3,028,200 

862,200 

1,984,308 

76,150 

84,125 

i64!4^ 

127,368 


(Total  includes  28,616  lines  Legal) 

Budget  . (e)  1,253,288  274,758 

Augusta,  Me . Kennebec  Journal 

(m)  1.662,952  588,616 

(Total  includes  97,300  lines — Legal.) 

Beaver  Falls,  Ps. News-Triune  (e)  2,895,^2  395.472 

(Total  includes  66,542  lines — Legal.) 

Biddeford,  Mt... Journal . (e)  1.217.622  435,302 

(Total  includes  19,852  lines — L^^l.) 

Blackwell,  Okhu.News 

Tribune  ....(e) 

Sunday  Tribune  * 

(s) 

Total . (es) 

Bloomington,  lnd.lVorld . (e) 

Bowling  Green, 

Ky . Park  City  News 

(e). 

(Legal  included  in  Local.) 
Times-J ournal  (e)  1,171,044  468,216 

(Total  includes  2,242  lines — Legal.) 

Bradford,  Pa . Era  . (m)  2,329,306  1,863,445 

Brownsville,  Pa.. Telegraph  ...(m)  1,409,980  216,104 

Telegraph  ....(e)  1.294,986  200.494 

(Total  includes  18,730  lines — Legal.) 

Cairo,  III . Citizen  . (e)  1,103,3.54  372,428 

(Total  includes  14,588  lines — Legal.) 

Cambridge,  O.... Jeffersonian  ...(e)  1,765,904  316,078 

‘  (Total  includes  55,034  lines— Legal.) 

Centralia,  IlL. ...S'ew/mW  . (e)  1.067,385  334,236 

(Total  includes  4,230  lines — Legal.) 

(Theyenne,  VJ yo.. Tribune- leader  (t)  1.415.847  477,5f 

(Total  includes 

Gebume,  Tex... Review  . (m) 

(Total  includes 

Coatesville,  Ps..  .Record  . (e) 

Connellsville,  Ps.Courier  . (e) 

(Total  includes  73,990  lines — Legal.) 

Corpus  Christi, 

Tex . Caller  . (m)  2.063,856  475,360 

(Legal  included  in  Gassihed.) 

Cortland,  N.  Y. , .  Standard  . ( e )  1 .648,289  409,625 

(Total  includes  37,072  lines — Legal.) 

Donora,  Pa . Herald- American 

(e)  1.351.210  108,598 

(Total  includes  474,250  lines — Legal.) 

Eugene,  Ore . Guard  . (e)  2  49^.7'’8  402.626 

(Total  includes  42,700  lines — Legal.) 

Register  . (m)  1.845  640  270.969 

Sunday  ed.  ,..(s)  664.629  97.050 

Total  . (ms)  2,510,269  368,019 

(Total  includes  60,685  lines — Legal.) 

_  (Continued  on  p<^e  76)  '  ' 


978,530 

826,896 

2,258,186 

715,372 


26.t.. 
154, TJ 
131 


1.415.847  477,588 

65,299  lines— Legal.) 

842,016  192,024 

8,4(X)  lines— Legal.) 

1,887,928  . 

1.841,221  325  007 


687,384 

L(j91,6M 

1,000,566 

671,286 

1,208,662 

659,826 

760,162 

576,072 


181, 

13:3iii] 


89.32:‘l 

88.1'ri 

4S-Q: 

186,11 

69, 

112,;« 

65,521 


1,378,370  63,851 


1,186,256 

1,131,550 

700,742 

1,574,380 

1,060,016 

444.714 

1.504.730 


4OU40 

70,0C 

67,620 

477,02 

4562# 

\20S» 

576135 
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Pennsylvania 


I 


Is  a  Lucrative  Field  For 
Every  National 
Advertiser 


When  you  advertise  to  the  Pennsylvania  consumer,  you  reach 
a  class  of  people  who  very  rarely  are  affected  by  hard  times.  Penn¬ 
sylvania’s  industries  are  so  basic  and  produce  so  many  important 
necessities  that,  regardless  of  what  the  conditions  may  be,  they  are 
all  running  at  full  speed  furnishing  employment  to  its  inhabi¬ 
tants.  For  this  reason  advertisers  who  have  been  using  the  Penn¬ 
sylvania  daily  newspapers  for  years  find  it  a  highly  lucrative 
market. 

Remember  when  you  enter  the  Pennsylvania  field  you  have 
2, 1 62,000  families  as  your  prospective  buyers.  Practically  all  are 
in  highly  comfortable  circumstance.  Many  are  very  rich  and  highly 
prosperous.  Of  these  2,162,000  families  nearly  1,500,000  have 
telephones  in  their  homes.  Over  1,574,000  are  car  and  truck 
owners. 

These  are  the  readers  that  are  served  by  the  newspapers  listed 
below.  These  are  the  families  you  can  reach  if  you  place  your 
advertising  in  Pennsylvania’s  daily  newspapers. 


».6oe  • 

la.MO 

OircnUtlen 

Unas 

linst 

••Allentown  Call  . 

,..(M) 

35,350 

.11 

.11 

••Allentown  Call  . 

...(S) 

25,002 

.11 

.11 

tttBeaver  Falls  News  Tribune. (E) 

8,100 

.04 

.04 

tttBethlebem  Globe  Times. 

...(E) 

15,389 

.06 

.06 

fBrownsville  Telegraph  . . 

.(ME) 

9,604 

.04 

.04 

••Chester  Times  . 

...(E) 

20,339 

.08 

.07 

ttfCoatesville  Record  . 

...(E) 

6,869 

.04 

.04 

tttGonnellsville  Conner  . . . 

...(E) 

6,247 

.03 

.03 

••Easton  Express  . 

...(E) 

34,884 

.10 

.10 

••Erie  Times  . 

...(E) 

33,591 

.08 

.08 

tffGreensburg  Tribune  Review  (EM) 

14,450 

.05 

.05 

••Haaelton  Plain>Speaker  .. 

.(E)) 

21,257 

.08 

.07 

^^Haiellon  Sundard-SentineKM)  ) 

tttCebanon  News  Times  ... 

...(E) 

10,732 

.05 

.05 

t.MM 

10,000 

Ctrottlatloa 

Unas  * 

Uass 

••Mount  Carmel  Item 

. (E) 

4,584 

.035 

.035 

••Oil  City  Derrick  . . 

. (M) 

7,541 

.05 

.05 

••Scranton  Times  . . . . 

. . (E) 

44,882 

.13 

.12 

••Sharon  Herald  . 

. (E> 

7,752 

.0357 

.0357 

••Sunbury  Item  . 

. (E) 

6,433 

.035 

J)35 

fftWashington  Observer  and 

Reporter  . 

. (M&Et 

18,838 

.06 

.06 

Chester  Local 

News.  .(E) 

12,107 

.04 

.04 

••Wilkes-Barre  Times 

Leader.  .(E) 

27,783 

.07 

.07 

ttfWilliamsport  Son  and 

Gaaette  &  Bulletin  . 

. (M&E) 

30.380 

.09 

.09 

tttYork  Dispatch  . 

. (E) 

20,489 

.06 

.06 

**A.  B.  C.  Publisheri’  Statement,  March  31,  1928. 
tCovemmeni  Statement,  October  1,  1927. 
tttGovemmeni  Statement,  March  31,  1928. 
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Escanaba,  Mich.. Press . (m)  1,739,132  331,520 

(Total  includes  26,250  lines — Legal.) 
Fort  Madison  la. Dewnfrat  ....(e)  1,433,428  345,891 

(Total  includes  29,938  lines — Legal.) 
Freeport,  \.  Y..  .ATafroa  Fmew  (e)  2,251,458  268,3% 

(Total  includes  150,674  lines — Legal.) 

Gadsden,  Ala.  ...Times  . (e)  1,279,684  344,862 

(Local  includes  Legal.) 

Gardner,  Mass. .  (e)  1,676,556  241,234 

Geneva,  N.  Y....7'iWf  . (e)  1,499.862  352,338 

(Total  includes  41,692  lines — Legal.) 

Grand  Forks, 

N.  D . Herald . (mes)  2,334,714  544,526 

(Total  includes  49,452  lines — Legal.) 

Grand  Island, 

Nebr . Independent  ..,(e)  2,070,838  466,578 

Guthrie,  Okla.  ,. .Leader  . (e)  1,053,3.35  271,562 

Sunday  ed.  ...(s)  419,440  85,065 

Total  . (es)  1,472,775  •  .356,647 


1,336,586 


1,006,437 


1,531,258 


1,278,354 

960,932 


1,643,824 


(Total  includes  16,051  lines  Legal) 


1,381,436 

690,794 

301.193 

991,987 


1,381,440 


1,077,326 


1,320,928 


1,289,750 


Holland,  Mich.. .5e»i/ine/  . (e)  1.815.188  336,576  1,381,440 

(Total  includes  24,576  lines — Legal.) 

Hoquiam,  Wash  .vVashingtonian  (m)  1,418,088  250,698  990,416 

(Total  includes  39,942  lines — Legal.) 

Hornell,  X.  Y.  Tribune-Times  (e)  1.582,331  429,376  991,831 

(Total  includes  14,106  lines — Legal.) 

Huntington,  Ind.  Herald  . (e)  1,497,032  299.894  1,077,326 

(Total  includes  44,240  lines — Legal.) 

Press  . (ms)  1.704,505  249,984  1,320,928 

(Total  includes  32,680  lines — Legal  and  17,073  lines— Locals.) 

Independence, 

Mo . Examiner . (e)  1,80.3,232  176,442  1,289,750 

(Total  includes  103,922  lines  Legal) 

Iowa  City,  lowz. Press-Citizen  .(e)  1,678,760  393,610  1,102,744 

(Total  includes  36.946  lines — Legal.) 

Ithaca,  N.  Y . foumal-News  .  (e)  2,756,530  4^,940  1,961,134 

(Total  includes  21,812  lines — Legal.) 

Jeannette,  Pa.... (e)  1,274.940  205.800  919,844 

(Total  includes  14,224  lines — Legal.) 

Jefferson  City, 

Mo . Post-Tribune  .(e)  1,443.550  285,110  998,280 

(Total  includes  89,6(X)  lines — Legal.) 

>Zapital-News  (ms)  10.5,%!0  28,791  68,645 

(Total  includes  3,059  lines — Legal.) 

Johnson  City, 


1,102,744 


1,961,134 


Tenn . Qironicle  & 

Staff-News  (me)  1,531.204  378,350  S 

Sunday  ed . (s)  682,822  146,146  i 

Total  ....(mes)  2,214.026  524,496  1.^ 

(Total  includes  14,084  lines — Legal.) 

Jonesboro,  Ark..  .TnAiine  . (e)  *320,930  57,554  1 

*Note :  .\bove  statement  for  period — May  1,-June  30, 
(Total  includes  6,342  lines — Legal.) 
Keokuk,  Iowa..  ..(7otr  Citv  ....(e)  1,415.804  335,102  1,( 

Key  West,  na...CiVire*«  . .(e)  2,497,584  195,605  2,1 

(Total  includes  2,165  lines — Legal.) 

Kingsport.  Tenn.. Timer  . (e)  6(X),320  205,324  ; 

Sunday  ed.  . . .  (s)  .320.446  68,978  2 

Total  . (es)  920.766  274.302  I 

(Total  includes  38,108  lines — Legal.) 

La  Porte,  Ind. .  .Herald-Argus  .(e)  1.749,510  4.39,166  1,1 

(Total  includes  45,150  lines — Legal.) 
UwTence,  Kan..  .Journal-World  (e)  1,984,794  387,450  1,! 

(Classitied  and  Legal  included  in  local.) 
Lubbock,  Tex., . ..\valanche  ..,(m)  1,682,380  264,600  1,1 

Sunday  ed . (s)  765..380  134,778  ! 

Total  . (ms)  2,447,760  399.378  1,1 

(Legal  included  in  Gassihed.) 

Journal . (e)  1.648.612  269,332  1,1 

(Legal  included  in  Gassified.) 

Marshalltown, 

Iowa  . Times  Republican 

(e)  2.042,804  474,168  1,1 

(Legal  included  in  Gassihed.) 

Martins  Ferry,  O.Timej  . (e)  2,900,000  .302,511  2,. 

(Total  includes  84,150  lines — Legal.) 
Mattoon,  Ill.  . .  .Journal-Gazette  Sr 
Commercial -Star 

(e)  1.319,122  364.392 

(Total  includes  72,296  lines — Legal — Readers.) 
Meadville,  Pa.. .  .Tribune-Republican 

(me)  2,436.181  365.589  2,( 

(Legal  included  in  Local.) 

Minot,  X.  D . Vett’j  S’  Optic 

Reporter  ...(e)  1,738.436  521,530  1,' 

(Total  includes  34,769  lines — Legal.) 

Moberly,  Mo . Monitor-Index  (e)  1,510,852  319,550  1,' 

(Total  includes  17,444  lines — Legal.) 

Monroe,  Mich _ \euv  .  (e)  2.107.896  324,380  1,( 

(Legal  included  in  Local.) 

Mount  Gemens 

Mich . Leader  . (e)  1.469,962  370,385 

(Total  includes  83,073  lines — Legal.) 
Muscatine,  lowa.Iourwa/  Sr  News 

Tribune  ....(e)  l.«>2.3(^  437,024  1, 


921,830 

491,134 

1,412,964 


1,080,702 

2,291.092 


1,174,768 


1,597,344 


1,185,016 

545,160 

1,730,176 


1,116,262 


1,524,376 

2,367,339 


Mattoon,  Ill. 


2,011,654 


1,043,059 


1,060,332 


1,623,118 


1,165,297 


Newbury  port. 
Mass . 


.News  . (e)  1,347,318 


829,234  172,680 


Ogdensburg, 
N.  Y . 


. . . .  RepuUican-Joumal 
(m) 


1,285,816 


(Total  includes  67,489  lines 


301,467 

-Legal.) 


1,493.100 

510,944 

2.004.004 


Owosso,  Mich . .  .Argus-Press  . .  (e)  2,199,208  332,528 

Ponca  Gty, 

Okla . News  . (e)  1,493.100  231,700 

Sunday  ed . (s)  510,944  68, 7M 

Toul  . (es)  2.004.004  300,468 

(Total  includes  5K737  lines — Legal.) 

Provo,  Utah.. ...Herald  . (es)  1,636,670  351,106 

(Total  includes  33,096  lines — Legal.) 

Redlands.  Cal... Facts  . (e)  2,301,292  410,620 

(Total  includes  34,440  lines — Legal.) 

Rutland,  Vt . Herald  . (m)  2,567,373  539,884 

Sanford,  Fla....  .Herald  . (e)  1.211,304  196,434 

(Total  includes  181,986  lines — Legal.) 

Salina,  Kan . Journal  . (e)  2.529,982  471,702 

(Legal  included  in  Local.) 

Santa  Cruz,  Cal. Sentinel  ....(ms)  1,238,330  142,590 

(Total  includes  161,926  lines — Legal.) 
Santa  Rosa,  CaL.Press-Democrat 

(ms)  2,436,658  509.768 

(Total  includes  115,710  lines — Legal.) 
Republican  ...(e)  1.481,830  438.354 

(Total  includes  121,450  lines — Legal.) 

Selma,  Ala . Times-Joumal  (e)  808.164  430,934 

Sunday  ed.  ...(s)  353.192  225,008 

Totol  . (es)  1,161,356  655,942 

(Total  includes  31336  lines  Legal) 

Southbridge, 

Mass . News  . (e)  680,050  172,050 

(Total  includes  576  lines — Legal.) 
Streator,  Ill.  . .  .Times-Press  ..(e)  1,523,564  371.196 

Suffolk,  Va . News-Herald  .(e)  972,958  171,598 

(Total  includes  22^88  lines — Legal.) 

.Sunbury,  Pa . Item  . (e)  1,496,936  339,010 

Daily  . (e)  1.449.806  326.830 

(Total  includes  21,280  lines — Legal.) 

Tamaqua,  Fa..  ..Courier  . (e)  1,246,264  253,230 

(Classihed  included  in  L^al.  Total  includes  62350 

Tiffin,  Ohio  ....Tribune  . (e)  910,840  207,690 

Vincennes,  Ind..  .Commercial  . .  (m)  1,598,968  339,248 

(Total  includes  40,152  lines — Legal.) 

Walla  Walla, 

Wash . Bulletin  . (e)  2,119,773  549,472 

Sunday  ed.  ...(s)  583,6^  87,038 

ToUl  . (es)  2,703,443  636,510 

Waukesha,  yNls.. Freeman  . (e)  1,166,648  250,180 

Whittier,  Cal.  ..News  . (e)  2,147.117  315,038 


1,768,368 


1,006,145 

372,176 

1,378,321 


1,153,166 


1,603,304 


1,891,857 

730,292 


1,914,850 


1,443,988  367,192 


601,482  320,544 


305,746  42,928 

100,660  24334 

406,406  67,172 


462,610  44,814 


1,152,368  . 

750,722  28,350 


1,081,038  76,888 

978,332  122,864 


930,784  . 

lines — Legal.) 

703,150  . 

1,179,720  180,474 


2,119,773 

583,660 

2,703,443 

1,166,648 

2,147.117 


(Total  includes  37,415  lines — Legal.) 


1,379.14U 

453,376 

1,832,516 

795,508 

1,655,635 


Yakima,  Wash.. . (e)  2,699,186 


(Total  includes  57,260  lines — Legal.) 


1,794,072 


Herald  . (m) 

Sunday  ed.  ...(s) 
Total  . (ms) 


1,823,406 

749,174 

2.572.220 


(Total  includes  174,566  lines — Legal.) 


1,125,642 

515,228 

1,640,870 


NEWSPAPERS  JN  CITIES  OF  10,000  TO  14,999  POPULATION 


Ada,  Okla. 


Adrian,  Mich. 
Albert  Lea, 
Minn . 


.News  . (e)  1,089,956  204,652 

Sunday  ed....(s)  404,344  66,962 

Total . (es)  1.494,300  271,614 

(Total  includes  42,490  lines — Legal.) 
.Telegram . (e)  2,126,040  431,494 


759,794 

318,934 

1,078,728 


1,442,840 


.Alpena,  Midi. 


Altus,  Okla. 


Ames,  la. 


.Anactaida,  Mont 
Anaheim,  Cal..., 
Annapolis,  Md.  . . 


Antigo,  Wis. 


.Arkansas  Gty, 

Kan.  .' . 

Ashland,  Wis.  . 


Tribune  . (e) 

(Total  indudes 

News  . (e) 

(Total  includes 
,Times-Demo- 

crat  . (e) 

Sunday  ed  . . . . (s) 

Total  . (es) 

(Total  includes 

Tribune  . (e) 

(Total  includes 
Standard  . . .  (ms) 

Bulletin  . (e) 

Capital  (e) 

(Total  indudes 

Journal . (e) 

(Total  includes 


1.421.322  272,006 

88,858  lines— Legal.) 
1,739,178  280,224 

99,414  lines — Legal.) 


1,212360 


894,852  189,700 

246,442  24,500 

1.141394  214.200 

62356  lines — Leg^al.) 
1.077.526  185.098 

87,377  lines — Legal.) 
2,397,332  455,455 

1,491,276  373,842 

668,500  140,700 

23,800  lines — Legal.) 
1.087,716  158.060 

68,446  lines — Legal.) 


1,687,119 

863,534 

504,000 


.Traveler . (e) 

.Press . (e) 


2,134,930 

1.242.972 


Ashland,  O.  ... 
Bartow,  Fla.  . . . , 


(Total  includes  14,642  lines — Legal.) 


1,637,146 

907,116 


Times-Gttsette  .  (e)  1,903,731  297359 

Record  . (e)  677,346  83,410 

(Total  includes  108,164  lines — Legal.) 
(Continued  on  page  78) 


1,424,486 

485.772 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  J 


The  Prosperity  Trail  of 
the  Growing  South 


Business  is  exceptionally  good  in  the  South.  Every  large  man¬ 
ufacturer  and  national  advertiser  is  reporting  gains  in  business 
ranging  from  5%  to  200%  over  last  year.  Every  industry,  every 
business,  whether  commercial  or  agricultural  is  showing  greater 
development  and  expansion. 

During  the  last  1 0  years  manufactured  products  tripled  in 
value  and  increased  from  a  little  over  $1,000,000,000  to  nearly 
$3,500,000,000.  In  the  last  two  years  hydro-electric  power  in¬ 
creased  over  3 1  %  or  more  than  double  the  rate  of  the  increase  of 
the  entire  United  States. 

In  building,  the  South  spent  over  $1 ,250,000,000  on  new  con¬ 
struction  work.  This  year  it  will  finish  even  stronger.  Prosperity 
is  leaving  a  wide  trail  over  the  entire  South,  and  every  favorable 
sign  points  towards  greater  business.  Therefore,  regardless  of 
what  you  may  have  to  sell,  the  South  today  is  your  market,  and 
the  newspapers  listed  below  are  the  ones  you  should  use  to  reach 
these  Southern  consumers. 


ALABAMA 

‘Mobile  Mewi-Item  . (E) 

tMobilo  BerUtor  . (M) 

tMobila  Basiitor  . (■) 

FLORIDA 

‘Daytona  Boach  Vawa-Jonrnal . (ES) 

‘Orlando  Bontinal  . (MAS) 

‘Panaacola  Newa  and  Jonmal . (EAM) 

‘Tampa  Tribune  (M)  M.4M . (B) 

‘Palm  Beach  Poet  (M)  11,688 . (S) 

OEOROIA 

‘Augnata  Herald  . (E) 

‘AuguaU  Herald  . (B) 

‘Maoon  Telegraph  . (M) 

‘Macon  Telegraph  . (B) 

XEHTDCXT 

‘The  Lexington  Leader  . (E) 

‘The  Lexington  Leader  . (B) 

‘Padnoah  Bun  . (X) 

MORTH  OAROLIHA 

tOreanabere  Dally  Hawa . (M) 

tOreanaboro  Dally  Hewa . (B) 


8,600  10,000 

Llnea  Llnea 


.088  .086 

.08  .08 

.08  .08 

.IK.lOB)  .IK.MB) 
.07(.0S8)  .07(.008) 


SOUTH  OAROLIHA 

‘Columbia  State  . 'M) 

‘Columbia  State  . (S) 

‘Oraanyille  Newt  A  Piedmont . (MAE) 

‘Oraenrille  Hewi  . (B) 

‘Bpartanbnrg  Herald  and  Journal. .  (MAE) 

‘Bpartanburg  Herald  . (B) 


‘Haahrllla  Banner  . (E) 

‘Haabyille  Banner  . (B) 


‘Danrilla  Ragiater  and  Bee . (MAE)  17.844 

‘Dantrille  Reglater  and  Bee . (EAB)  83.638 

‘Hewport  Hawa  Timaa-Harald . (E)  8.707 

‘Hawport  Hawa  Daily  Preaa . (SAM)  6.818 

‘Roanoke  Tlmaa  A  World  Hewa _ (MAE)  88,817 

‘Roanoke  Tlmaa  . (S)  80.169 

‘Staunton  Hawa-Leadar  (M),  Leader..  (E)  7,364 

‘  A.  B.  0.  PnbUahera'  Statement,  March  81,  1988. 

t  OoTommant  Btatamant,  Maroh  81,  1988. 


8.600  10.000 

Linaa  Llnea 
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EDITOR  &  PUBLISHER  LINAGE  TABULATION 

(Contitiued  from  page  76) 


Beatrice,  Xeb.  ..Sun  . (s)  1,027,450  293,958 

(Total  indudes  61,062  lines — Legal.) 
Bcllefontaine,  O.Examiner  ....(e)  1,948,955  330,4^ 

(Total  includes  22,785  lines — Legal.) 

Benton.  HI . News  . (e)  908,914  151,060 

(Total  includes  220,000  lines — Legal.) 
Boone,  la . News-Republi¬ 
can  . (e)  1,1.39,979  250,512 

(Total  includes  47,446  lines — Legal.) 

Brainerd,  ^inti.. Dispatch  . (e)  832,478  392,510 

(Total  includes  27,090  lines — Leg^.) 

Bradenton,  Fla.  .Jierald  . (e)  1,011,766  145.4^ 

Sunday  ed  ...(s)  .335,048  37,814 

Toul . (es)  1,346,814  183,260 

Bristow,  Okla.  .Record  . (e)  641,228  181,3(X) 

(Total  indudes  1,232  lines — Legal.) 

Burlington, 

X.  J . Enterprise  ....(e)  856,926  757,218* 

(*National  and  Local  Display  Lbmbined.) 

Cadillac.  }Aich...News  . (e)  1,149,505  224,715 

(Total  includes  72722  lines — Legal.) 

Canton,  111 . Ledger  . ..(e)  771,340  280,998 

(Total  includes  35,658  lines — Legal.) 

Carlisle,  Pa . Sentinel  . (e)  1,106,252  . 

Carthage,  Mo.  ..Press  . (e)  992,7.54  . 

Oaremont, 

X.  H . Pagle . (e)  1,195.50.3  237,270 

(Total  includes  660  lines — Legal.) 

Oarksville, 

Xenn . ....Leaf-Chronicle  (e)  1,135,123  163,021 

Oearfield,  Pa.  ..Progress - ..(e)  1,556,.324  295,372 

(Total  includes  54,474  lines — Legal.) 

Ointon  Ind . Clintonian  ....(e)  740,670  lSfe,422 

(Total  includes  15,638  lines — Legal.) 

Ointon,  Mass.  ..Item  . (e)  1,045,898  . 

Columbia,  Mo.  ..7Vi6«ne  . (e)  1,346,286  284,830 

Concord,  N.  C... Tribune  . (e)  1,360,352  . 

Conneaut,  O.  ...News-Herald  .(e)  1,594,019  170,786 

(Total  includes  23,576  lines — Legal.) 

Connersville, 

Ind . News- 

Examiner  ...(e)  1,223,596  438,256 

O)shocton,  O.  ..Tribune  & 

Times- Age  .(e)  1.673.924  319,032 

(Total  includes  37,632  lines — Legal.) 

DeKalb,  Ill . Chronicle . (e)  1,484,0%  274,386 

(Total  includes  4,430  lines— Legal.) 

DeLand,  Fla.  ....Vf«'r . (e)  1.313.200  328,300 

Delaware,  O.  ...Gazette  . (e)  1,047,928  231,210 

(Total  includes  31.234  lines — Legal.) 
Douglas,  Aril.  ..Dispatch  ....(ms)  1,174.544  2M,724 

(Total  includes  48,230  lines  Legal) 

Dover,  O . Reporter . (e)  1,728.762  241..5M 

(Total  includes  29,554  lines — Legal.) 

El  Centro,  Cal.  .Press . (e)  1.134.728  270,096 

(Total  includes  71,778  lines — Legal.) 

El  Dorado, 

Kan.  .........Times  . (e)  1.282.792  256,144 

Elizabeth  City, 

N.  C  . .ddvance . (e)  852,597  181,794 

Faribault,  iAinn..News . (e)  1,192,352  246,498 

(Total  includes  15,456  lines — Legal.) 

Ft.  Collins,  Co\o.. Express- 

Courier  ....  (es)  1,681,797  292,899 

Fostoria,  O . Review . (e)  1,471,844  . 

Times  . (e)  1,498,686  255,248 

(Total  includes  64,050  lines. — Legal.) 

Fremont,  Neb.  ..Tribune . (e)  1.438.178  2ffi.6^ 

(Total  includes  43,512  lines — Legal.) 

Fremont,  O . Messenger  ....(e)  1.76.5,600  140,4()4 

(Total  includes  38,172  lines — Legal.) 
Frederick,  Md.  ..News-Post  ..(me)  2,034.(162  381,118 

Fullerton,  Cal.  ..News-Tribune  (e)  1,694,910  316,960 

(Total  includes  44,716  lines — Legal.) 

CJoshen,  Ind . News-Times  ..(e)  1,188.320  275,440 

(Total  includes  107,000  lines — Legal.) 

Grand  Haven, 

Mich . Tribune . (e)  1.062,149  185,127 

(Total  includes  95,983  lines — Legal.) 
Greeley,  Cx>lo.  ...Tribune. 

Republican  (me)  2,034,679  265.275 

Hanover,  Pa.  ..  .Record-Herald  (e)  9.^3,146  1()4,944 

Sun  . (e)  1.652.350  229.153 

Harrisburg,  Ill.  .Register  . (e)  1.034,462  316,836 

(Total  includes  6,604  lines — Legal.) 

Hastings,  Neb.  ..Tribune . (e)  1.256,500  448,140 

(Total  includes  11,970  lines — Legal.) 

Herkimer,  N.  Y..Tc/«’gra»« . (e)  1,077.552  221,31^ 

Henderson,  N.  C.Dispatch  . (e)  852,2M  200,256 


Hilo.  T.  H. 


Hudson,  N.  Y.  , 

Huron,  S.  D.  . . 

Idaho  Falls, 
Idaho  ....... 


.  Tribune- 

Herald  . (e)  1.289.343  431,676 

(Total  includes  78,316  lines  Legal) 

.Ster . (m)  1,225.014  202,930 

(Total  includes  50,484  lines — Legal.) 

.Huronite  . (e)  1895,922  4^.784 

(Total  includes  69,356  lines — ^Legal.) 

.Post . . (e)  1.211,492  311.556 


1,460,004 


833,501 

1,100,904 


1,001,214 


1,085,602 

1,066,674 


1,387,694 


1.338,498 

i,l'35,768 


1,516,228 

1.485.985 

1,154,230 


1.699,110 

776.510 

1,355.913 

697,788 


1.043,266 


1,849,470 

1,013,782 


1,089,396 

1,942,416 

668,598 


1,265,124 


Independence, 

Kan . Reporter . (e)  1,792,617  326,382  1,375,130 

(Total  includes  13,312  lines — Legal.) 

Iron  Mountain, 

Mich.  . Mews . (e)  1,530,928  326,256  1.043,266 

(Total  includes  112,924  lines — Legal.) 

Klamath  Falls, 

Ore . Herald  . (e)  1,498,185  231,797  979,580 

(Total  includes  39,008  lines  Legal) 

News . (ms)  1.646,037  314,569  938,465  : 

(Total  includes  112,703  lines  Legal) 

Keene,  N.  H.  ...SentmW  . (e)  2,429,672  503,680  1,849,470 

Kinstom  N,  C  ..Pree-Press  — (e)  1,280,426  242^00  1,013,782 

Kirksville,  Mo... Express  & 

News . (es)  875,518  223,534  514,962  1 

(Total  includes  7,672  lines — Legal.) 

La  Grande,  Ore.. Objcrrer  . (e)  1,477,968  311,962  1,089,396 

(Total  includes  29,834  lines — Legal.) 

Lewistown,  Pa.  .Sentinel . (e)  2,457,000  311,0^  1,942,416  2 

Lincoln,  Ill . Courier . (e)  961,548  222,292  668,598 

(Total  includes  27,550  lines — Legal.) 

Little  Falls, 

N.  Y . Times  . (e)  1,193,744  232,942  952,194  .. 

(Total  includes  8,608  lines — Legal;  Local  display  includes  classified.) 

Logan,  Utah  . .  .Journal . (e)  770,322  .  . 

Longview,  Wash.Ycwj . (e)  1,365,952  302,278  8^,379  1 

(Total  includes  8,715  lines — Legal.) 

Lynbrook,  N. Y..A'a«aM  Star  ..(e)  2,238.026  220,248  797,888  5 

(Total  includes  628,138  lines — Legal.) 

Manistee,  Mich..  .News- 

Advocate  ...(e)  1.256,637  253,887  868,084 

(Total  includes  51,184  lines — Legal.) 

Marinette,  Wis..  .Fog/c-S'tar  ...(e)  1,436,492  2^,1M  1,085,652 

Total  includes  33,292  lines — Legal.) 

Marquette, 

Mich . Mining 

Journal  ....(m)  2,201,402  382,242  1,713,600  1 

Marion,  Ill . Post  . (e)  639,002  103,516  494,130 

(Total  includes  24,472  lines — Legal.) 

Republican  ...(e)  929,166  276,224  550,952 

(Total  includes  36,522  lines — Legal.) 

Marysville,  Cal.  .Appeal- 

Democrat  ...(e)  1.396,262  394,492  764,232  1 

(Total  includes  52,346  lines — Legal.) 

Medford,  Ore,  ..Mail-Tribune  (es)  2,713,077  482,387  2,013,382  1 

(Total  includes  78,218  lines — Legal.) 

Mexia,  Tex . News . (e)  1,373,764  210.084  939,736  1 

Sunday  ed . (s)  449,610  85,708  323,862 

Total  . (es)  1.823,374  295,792  1,264,598  2 

(Total  includes  43,946  lines — Legal.) 

Miami,  Okla.  . .  .News-Record  .  (e)  1,198.^?0  288,1^  839,496 

(Total  includes  15,596  lines — Legal.) 

Mitchell,  S.  D.../?r/>«6/tc<m  ....(e)  1.828,064  .390.404  975,716  4 

(Total  includes  27,090  lines — Legal.) 

Monrovia,  Cal.  .News  . (e)  1,42.5.388  214,493  998,421  1 

(Total  includes  33,109  lines — Legal.) 

Mt.  Vernon,  III. .Register-News  (e)  1,501,612  330,134  1,061,774  1 

Mt.  Vernon,  O..  .Republican- 

News  . (e)  1.301.314  316,134  900,102 

(Total  includes  12,824  lines — Legal.) 

Murphysboro, 

Ill . Independent  ...(e)  8.59,754  273,406  531,594 

(Total  includes  17,598  lines — Legal.) 

Xampa,  Idaho  ..Free  Press  ..(m)  646,634  161,277  460,796 

Sunday  ed . (s)  162,991  40,320  115,192 

Totol  . (ms)  809.625  201.597  575,988 

'  (Total  includes  9,186  lines — Legal.) 

New  Philadel¬ 
phia,  O . Times  . (e)  1,728.608  267.582  1,300,922  1 

Newton,  la . Netvs  . (e)  1..508.192  191,058  1,164.282  1 

(Total  includes  48,594  lines — Legal.) 

Newttm,  Kan.  ...Kansan- 

Republican  .(e)  1,4.50,447  277,333  1,090,290 

(Total  includes  31,234  lines — Legal.) 

Niles,  Mich . Star . (e)  1.431,094  285,152  1,024,324 

(Total  includes  39,340  lines — Legal.) 

Norfolk,  Neb.  ..News  . (e)  1,361.712  357.868  801,544  1 

(Total  includes  8,022  lines — Legal.) 

Olympia,  Wash.  .Olympian  ...  (ms)  1,079.972  375,774  627,312 

Olympian . (e)  953,922  281,082  537,628 

(Totals  include  Legal  22  lines  morning;  48,188  lines  evening.) 

Oneonta,  N.  Y...Star  . (m)  1,447,728  350.138  938,246 

(Total  includes  28,358  lines — Legal.) 

Ottawa,  Kan.  ...f/rro/d  . (e)  1,731,708  370,552  1,361,156  ... 

Ottawa,  Ill . Republican- 

Times  . (e)  1.706.601  335.554  1,196,125  1 

(Total  includes  74.314  lines — Legal.) 

Painesville,  O.  .  .TefegraM  ....(e)  1.880.509  279,482  1,429,120 

(Total  includes  110.194  lines — Legal.) 

PhoenixvWle,  Pi.. Republican  ....(c)  1.501.312  2.55,780  1,173,900 

(Total  includes  17,952  lines — Le^l.) 

Port  Angeles, 

Wash . News . (e)  1.610,028  318,374  1,135,218  1 

(Total  includes  37,002  lines — I^gal.) 

Port  Jervis, 

N.  Y . Union-Gasette  (e)  1,169,980  209.555  960,425  ... 

Princeton.  Ind.  ..Democrot . (e)  2,477.262  668,345  1,548,250  2 

(Total  includes  31,532  lines — Legal.) 

Reno,  Nev . Gasette . (e)  2.077,092  533  946  1,267,086  1 

State  Journal  (m)  1,178,464  203,126  711,970  1 

Sunday  ed. . (s)  435,830  95.438  300,394 

Total  . (ms)  1,614.294  298,564  1,012.364  1 

(Total  includes  124,866  lines — Legal.) 

.  {Continued  on  page  79) 


1,085,652 


1,713,600 

494,130 


2,013,382 

939,736 

323,862 

1,264,598 


1,061,774 
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aty 

Paper 

PublUked 

Total 

1  Linage 

National 

Local 

Claasified 

Bock  Hill,  S.  C.. Herald  .... 

...(e) 

937,420 

197,554 

720,580 

11,596 

(Total  includes  7,700  lines- 

-Leg^.) 

Salem,  0 . 

..News . 

...(e) 

2,331,336 

299,740 

1,878,828 

114,114 

(Total 

includes  38,654  lines — Legal.) 

Sault  Ste.  Marie, 

Mich.  . 

.News . 

...(e) 

1,380,052 

323,785 

1,001,273 

54,996 

Shelbyville,  lnd..J)emocrat  .. 

...(e) 

2,723,469 

310,703 

2,352,374 

60,392 

Sheridan,  Wyo.. 

.Post- 

Enterprise 

.(es) 

1,1.53,494 

375,536 

777,938 

25,421 

(Total  includes  20,821  lines- 

-Legal.) 

South  St.  Paul 

Minn . 

..Reporter  .. . 

...(e) 

512,381 

76,594 

390,278 

20,505 

(Total  includes  25,004  lines- 

-Legal.) 

Sterling,  Ill.  ... 

..Gazette  .... 

...(e) 

2,137,723 

306,950 

1,676,066 

119,938 

(Total  includes  26,579  lines — Legal;  8,190  lines  Readers). 
Stevens  Point, 

Wis . Journal  . (e)  1,544,905  344,888  1,015,087 

(Total  includes  122,000  lines — Legal.) 


Tzrtntum,  Pi.  ..Valley  News  ..{e)  2,171,437  134,858  1,965,618 

(Total  includes  18,425  lines— Legal.) 

Temple,  Tex.  ...Telegram . (e)  1,537,923  .397,349  969,374 

Urbana,  Ill . Courier . (e)  1,290,380  184,394  964,614 

Vandergrift.  Pi.. News . (c)  940,815  25,207  898,800 

Ventura,  Ciil.  ...County  Star  ..(e)  1.382,682  251,062  920,766 

(Total  includes  29,190  lines — Legal.) 

Vernon,  Tex.  .../?ecord . (e)  1,859,494  192,388  1,580,908 

Waynesboro, 

Pa . Record-Herald  (e)  1,072,078  185,318  785,638 

(Total  includes  29,498  lines — Legal.) 

Warren,  Pa . Tribune . (e)  1.396,417  96,726  1,118,250 

(Total  includes  22,512  lines — I^gal.) 

Webster,  Mass.  .Times  . (c)  853,132  233,562  516,716 

Wenatchee, 

Wash . World . (e)  2,850,690  555,642  1,804,655 

(Total  includes  59,031  lines — Legal.) 

W'est  Chester, 

Pa . Local  News  ..(e)  2,160,0.55  410,641  1,265,999 

Westerly,  R.  1... Sun . (es)  1,80.5,0.59  369,569  1,302,161 

Xenia,  O . Gcuiette  . (e)  1,319.308  334,012  895,888 

(Total  includes  30,436  lines — Leg;al.) 

Ypsilanti,  Mich... Pr«j . (e)  2,483297  85,436  2,245,667 

(Total  includes  35,924  lines — Legal.) 


i 


NEWSPAPERS  IN  CITIES  OF  5,000  TO  9,999  POPULATION 


AMlenc,  Kas, 
Albany,  Ore. 


Albion,  Mich.... 
Ashland,  Ore . . . . 


Athens,  O. 


Atlantic,  la . 


Baker,  Ore. 


Baraboo,  Wis. . . . 
Baker,  Ore . 

Belvidere,  Ill.... 

Bemidji,  Minn... 

Bend,  Ore . 


Bennington,  Vt. 
Bowling  Green, 
0 . 


Reflector  . (e) 

(Total  includes 
Democrat-Herald 
(c) 

(Total  includes 
Recorder  ......(e) 

(Total  includes 

Tidings . (e) 

(Total  includes 
Messenger  . . . .  (e) 
(Total  includes 
News-Tele¬ 
graph  . ..(e) 

(Total  includes 
Democrat  ....(m) 

Sunday  ed . (s) 

Total  . (ms) 

News . (e) 

Herald  . (e) 

(Total  includes 
Republican  ....  (e) 
(Total  includes 

Pioneer . (e) 

(Total  includes 

Bulletin  . (e) 

(Total  includes 
Banner  . (e) 

Sentmel-T  ribune 


Bozeman,  Mont.. Chronide  ....(m) 


Brattleboro,  Vt. 
Brenham,  Tex.., 

Camden,  Ark... 
Canandaigua, 

N.  Y . 


Reformer  ....  (e) 
Banner-Press,  (e) 


Centerville,  lowt 


Chanute,  Kas... 
Charles  City,  la 
Qullicothe,  Mo. 

Ujfton  Forge, 
Va . 


Messenger  . . .  (e) 
(Total  includes 
lowegian  &  Citizen 
(e) 

(Total  includes 

.Tribune  . (e) 

Press  . . . (e) 

,  Constitution- 

Tribune  _ (e) 

(Total  includes 


.Review . (e)  691,562 

(Continued  on  page  80) 


1.382.892 

197,260 

1,029,924 

74,256 

81,452  lines- 

-Legal.) 

1.204,056 

372,274 

660.170 

139,832 

31,780  lines — Legal.) 

1,132,250 

183,470 

847,966 

80,262 

20,552  lines- 

-Legal.) 

650,916 

191,674 

364,434 

84,770 

10.038  lines — Legal.) 

1,553.509 

332,849 

993,128 

205,226 

25,306  lines- 

-Legal.) 

873,158 

212.590 

583,240 

69,748 

27,580  lines 

Legal) 

712,420 

148,610 

458,166 

105,644 

248,920 

70,280 

156,702 

21,938 

961,340 

218,890 

614,868 

127,582 

1.064,000 

224,000 

840,000 

884,716 

244.720 

532,770 

83,104 

24,122  lines- 

-Legal.) 

1,276,240 

174,334 

982,394 

60,368 

60,144  line* — Legal.) 

838,330 

232.488 

457,590 

87,163 

61,089  lines — Legal.) 

1,503.383 

306,334 

1,080,310 

70,350 

46,389  lines- 

-Legal.) 

1.510.922 

269,668 

1,207,486 

33,768 

1.119.172 

172,698 

569,740 

262,790 

113,944  lines — Legal.) 

1,206,130 

258,482 

866,656 

80,892 

ded  in  Gassified.) 

1,824,984 

346,066 

1,478,918 

552,510 

224,336 

311,542 

13,440 

3,192  lines— 

Legal.) 

1,050,000 

817,144 

194,824 

514,108 

97,342 

10,870  lines- 

-L«gal.) 

1.034.175 

305,690 

625,898 

74,224 

28,434  Hnes — Legal.) 

1,205.470 

284,340 

921,130 

889,868 

186,550 

703,318 

991.714 

263.810 

647,578 

48,578 

31,896  lines — Legal.) 

691,562 

177,562 

488,026 

26,334 

RESULTS  — 

What  The  Pantagraph  Has  Done 
For  Central  Illinois  Women! 

Since  184(i  The  Daily  Pantagraph  has  sponsored  every  activity  that 
would  interest  women  of  all  classes  and  tend  to  make  them  better  mothers 
and  housewives — Home  Forum,  Child  Welfare  Clinics,  Parent-Teacher 
Associations,  .Art  Exhibitions,  Garden  Clubs,  Model  Homes  and  Kitchens, 
Home  Decoration — furnishing  qualified  lecturers  for  non-commercial 
demonstrations,  and  disseminating  authoritative  information  to  every 
gronn. 


Every  Day  Women  Read 

The  pages  devoted  to  Society 
and  Home  and  Community  to 
which  a  staff  of  four  women 
give  their  entire  time.  Other 
extraordinarily  well  selected 
features  deal  with  health  in¬ 
struction,  feeding  and  care  of 
babies,  fashion  in  all  of  its  in¬ 
teresting  phases;  music,  books 
and  art  and  problems  of  the 
farm  woman.  A  news  depart¬ 
ment  of  24  writers,  in  addition 
to  120  Central  Illinois  corres¬ 
pondents  give  full  coverage  of 
everything  of  interest  to  women. 


Yaetarday 


Women 

Readers 


)  oaay 

8,963  Pantagraph  Junior 
Club  Member* 

Including  5,000  girls  of  grade 
school  age,  are  served  each 
week  with  a  section  of  their 
own  creation — poetry,  illustra¬ 
tions,  stories  and  school  news — 
an  enthusiastic  group  held  in 
close  contact  through  personal 
pride  and  the  satisfaction  of 
creative  expression.  1,500  high 
school  girLs,  Blof)mington  alone, 
enjoy  the  same  opportunity  in 
special  pages  <levoted  to  their 
interests.  These  buyers  of  to¬ 
morrow  have  an  active  interest 
in  The  Pantagraph  that  few 
papers  can  pass  on  to  their  ad-  Tomorrow 

vertisers. 

RESULTS  — 

What  the  Women  of  Central  Illinois 
Have  Done  for  the  Pantagraph 

Made  Possible  Profitable  Return  on  the  Use  of 
2,008,720  Lines  Dept.  Store  Advertising 
451,318  Lines  Local  Food  Advertising 
338,492  Lines  Furniture  Advertising 
TOTAL  1927—7,082,794  LINES 

QIV  Sails  Santa0fa|)!). 

BLOOMINGTON,  ILLINOIS 
Cba*.  H.  Eddy  Co,,  Now  York,  Chicogo,  Bo*ton 
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City 

Paper 

Published 

Total 

Linate  National 

Local 

Classified 

Clinton,  Okla... 

.News . 

...(0 

705.566  146312 

537,514 

21,840 

Colton,  Cal . 

.Courier _ 

...(e) 

960^*60  240340 

480,480 

96,096 

(Total  includes 

144,144  lines — Legal.) 

Corvallis,  Ore.. 

..Gazette-Times  (e) 

1,090.824  241,010 

732,732 

117,082 

Covington,  Ky.. 

, .  /  'irginian  . . 

...(e) 

819,000  218,400 

514,800 

70300 

(Total 

includes 

15,600  lines — Legal.) 

Crookston.  Minn.TtWr  . 

...(e) 

734,350  197,170 

352,674 

26,390 

(Total 

includes 

158,116  lines — Legal.) 

15,050 

Decatur,  Ind..., 

. .  Democrat  . . 

...(e) 

905,371  176,201 

681,408 

(Total  includes  32,712  lines — Legal.) 

Denton,  Tex ... .  Record-Chronicle 

(e)  1,783,026  182,882 

Devils  Lake, 

\.  D . Journal  . (e)  835.000  239,000 

(Total  includes  12,000  lines  Legal) 

Dodge  City,  Kan.(;/o6e  . (e)  1,469,684  266,686 

(Total  includes  18,220  lines — Legal.) 

Dowagiac,  Mich.Afetrj . (e)  823,864  186,060 

(Total  includes  27,468  lines — Legal.) 

East  Strouds¬ 
burg,  Pa . Sun  . (ni)  1,123,430  86,842 

(Total  includes  41,530  lines — Legal.) 

I'jdenton,  N.  Q...News . (e)  687,370  191,047 

(Total  includes  75340  lines — Legal.) 

Edwardsvillc,  Ill./ntc//*gcHcer  ..(e)  939,470  179,200 

(Legal  included  in  Classified) 

Eufaula,  Ala . Citizen . (e)  8^,578  257,810 

(Total  includes  122,187  lines — Legal.) 

Fairfield,  Iowa... Ledger . (e)  921,782  281,316 

(Total  includes  13,200  lines — Legal.) 

Fergus  Falls, 

Minn . Journal . (e)  1,536,361  252,202 

(Total  includes  6,828  lines — Legal.) 

Franklin,  Ind. ..  .Star  . (e)  1,797,480  140,1()3 

(Total  includes  21,412  lines — Legal.) 

Fredericksburg, 

Va . Free  Lance-Star 

(e)  1,327,620  . 

Gallipolis,  O . Tribune  . (e)  1,224,608  129,360 


1,451,072 

560,000 


657,706 


1336,588 

398,643 


1362,331 


1,565,443 


(Total  includes  17348  lines — Legal.) 


1,026356 


Globe,  Ariz . Ariz.  Record  (ms)  880,810  149,800 

(Total  includes  184,940  lines — Legal.) 

Great  Bend,  Kis.  Tribune . (e)  1,091,431  288,806 

(Total  includes  29,736  lines — Legal.) 

Greensburg,  Ind„.Vea’e  . (e)  1,723,127  211,000 

(Total  includes  15,000  lines  Legal) 

Greenville,  Mich.)Vm»J  . (e)  ^1,840  150,906 

(Total  includes  27,384  lines — Legal.) 

Greenville,  N.  C.  Reflector  . (e)  1,225,490  207,480 

Greenville,  O.... News-Tribune  (e)  333,310  81,180 

(Total  includes  15,076  lines — Legal.) 
Greenwood,  S.  C.  Index-Journal  (es)  1,471,932  260,092 


748,856 

1,473,901 


(Total  includes  19,824  lines 


1,074,416 


Hanford,  Cal.... Journal . (ms)  961,352  109,074 

(Total  includes  63,574  lines — Legal.  ) 

Harrisonburg, 

Va . News-Record  (m)  1,344.854  332,934 

(Total  includes  46378  lines — Legal.) 

Hendersonville, 

N.  C . Times-News.  (es)  812,109  130,375 

(Total  includes  105,610  lines — Legal.) 

Hillsdale,  Mich... Newj  . (e)  1,289,512  283,654 

(Total  includes  39,746  lines — Legal.) 

Huntington,  Pa..Neufj  . (c)  681,000  200,000 

(Total  includes  42,000  lines — Legal.) 

Ionia.  Mich . Sentinel-Standard 

(e)  846,370  149,464 


Jamestown,  N.  D.Swn  . . .  (c) 


Kendallville,  Ind.  Vewr-Sun  - (e) 

Kittanning,  Pa.  ..Simpsons’  Leader- 

Times  . (e) 

l.awrenceville,  lH.Record . (e) 


l.awrenceville,  l\l.Record . (e) 

(Total  include 
Lebanon,  Ind . Reporter  . . ... .  (e) 


Lewistown,  MontDemocrat-News 

(ms) 


Longview,  Tex.. .News  . ..(e) 


^  g  vuaa  aisvsw\a« 

Ludington,  Mich.Vrwj  . (e) 

Sunday  ed  . . . . (s) 
Total . (es) 


McKinney.  Ttx.  .Courier-Gazetteit) 
MadisonvUle,  Ky.Messenger  ....(e) 


846,370 

149,464 

635,012 

38,066 

23,828  lines — Legal.) 

1,075.868 

316328 

662,515 

60,137 

36,988  lines- 

-Legal.) 

1,079.064 

176,778 

797,440 

104,846 

1.609,118 

272,902 

1.311316 

904,512 

106,554 

632,198 

87,360 

87,400  lines— 

-Legal.) 

1.462.386 

185,918 

1,178,492 

62,318 

35,658  lines — Legal.) 

1,970.924 

705,148 

1,119,860 

115,892 

1,430  lines — Legal.) 

1,271.088 

486,596 

729,890 

32,760 

21,840  lines — Legal.) 

783.972 

162,484 

491.036 

65,324 

277,671 

67.802 

191.921 

17>»8 

1,061,643 

230,286 

682,948 

83372 

65,128  lines- 

-Legal.) 

2,352,000 

392,000 

1,960,000 

727.326 

240,240 

432,486 

39,312 

15388  lines — Legal.) 

937,125 

321,032 

524,707 

35,381 

Mexico,  Mo . Ledger  . (e)  679,784  183,666 

(Total  includes  29,tM  lines — Legal.) 

Miami,  Ariz . Bulletin  . (e)  620,119  141,372 

(Total  includes  45,164  lines — Legal.) 

Middleboro,  Ky,.Vcwj . (e)  646,646  200328 

(Total  includes  10,416  lines — Legal.) 
Monmouth,  Ill. .  ..  (e)  1,140,216  233,118 

(Total  includes  36369  lines — Legal.) 

Monroe,  Wis . Times  . (e)  1,003347  200,781 

(Total  includes  23,954  lines — Legal.) 

Mt.  Pleasant, 

Mich . Times . (e)  772,116  119,870 

(Total  includes  44,534  lines — Legal.) 

Mt.  Vernon,  Ind.Democrat  _ (e)  663,936  218,400 

(Total  includes  21,840  lines — Legal.) 

Napa,  Cal . Register . (e)  1,71(),576  238,140 

(Total  includes  124,4J4  lines — Legal.) 

Norwich.  N.  Y...Sun  . . (e)  904,831  248,849 

(Total  includes  29,6^  lines — Legal.) 
Oregon  City,  Ore.Enterprise  ...(ms)  977,284  140,098 

(Total  includes  43,526  lines — Legal.) 
Oroville,  Cal ....  A/ ercury-Register 

(e)  848,932  195316 

*( Local  includes  Classified  and  Legal.) 

Oxnard,  Cal . Courier . (e)  680,124  129,052 

(Total  includes  244,773  lines — Legal.) 

Palatka,  Fla . News  . (e)  945,588  180338 

(Total  includes  38,150  lines — Legal.) 

Pana,  Ill . Palladium  _ (e)  59,424  . 

Pendleton,  Ore..  .£art  Oregowiow  (e)  1,631,042  422,100 

(Total  includes  34,692  lines — Legal.) 

Perry,  Iowa . Chief . (e)  1,043,702  197,060 

(Total  includes  23,816  lines — Legal.) 

Petoskey,  Mich..,V.T»j . (e)  920,572  178304 

(Total  includes  65,4^  lines — Legal.) 

Pontiac,  Ill . leader . (e)  1,037,932  . 

Porterville,  Cal.. Recorder  . (e)  1,456,042  271,936 

(Total  includes  50,372  lines  Legal) 

Pratt,  Kas . Tribune . (e)  913,262  197,344 

(Total  includes  16,226  lines — Legal.) 

Prescott,  Ariz. .  .Courier . (e)  969,431  2303^ 

_  ,  , .  (Total  includes  45,829  lines— Legal.) 

Pulaski,  Va . Southwest-Times 

(e)  707,888  197,012 

n  (Total  includes  6,064  lines— I.egal.) 

Rapid  City,  S.  H.Joumal . (e)  1,269310  330,456 

_  (Total  inclines  72,954  lines — Legal.) 

Ravenna,  O . Record  . (e)  1.034,068  171,864 

(Total  includes  43,680  lines — Legal.) 

Redding,  (jil . Searchlight  ..(ms)  1,053.752  240,478 

(Total  includes  45,360  lines — Legal.) 

Rhinelander,  Cal. News . (e)  864,327  209,8^ 

(Legal  included  in  Classified.) 

Richmond,  Ky.  ..£egtj/er  . (e)  1,338,644  151,140 

(Total  includes  23,280  lines — Legal.) 
Rushville,  Ind..../?e/>«6/ican  .,,.(e)  1378,592  200,256 

_  T  .  ,  (Total  includes  47,712  lines — Legal.) 

St  Johnsbury,  Nt-Caledonian-Record 

(e)  1,782,136  398,964 

_  _  (Total  includes  66,836  lines — Readers.) 

St  Marys,  O....Uader . (e)  525,750  75,000 

\g  n  (Total  includes  8,750  lines — Legal.) 

St  Marys  Pa.... . (e)  685,915  93,838 

ban  Luis  Obispo, 

^ . Telegram . (e)  1.495,284  317,800 

,  (Total  includes  149,030  lines — Legal.) 
San  Rafael,  (^l../nde^endenf  ...(e)  1,247,456  133,210 

(Total  includes  232,484  lines — Legal.) 
Santa  Fe,  N.  M.. New  A/exw-an.(e)  813,072  239,823 

(Total  includes  34,856  lines — Legal.) 

SanU  Maria,  Cal.Times  . (e)  1,078,489  202,256 

Santa  Paula,  CaLChronicle  . (e)  658,144  178,464 

(Total  includes  47,672  lines — Legal.) 

Sarasota,  Fla.... Timer . (e)  1,001.210  126,7^ 

Sunday  ed . (s)  335,937  90,608 

Total . (es)  1.337,147  217.336 

(Total  includes  52,808  lines — Legal.) 
Scottsbluff,  Neb.. Star-Herald,  (ms)  1.301.493  251,930 

(Total  includes  1%,2%  lines — Legal.) 

Seymour,  Ind ... .  Tribune  . (e)  1,058,232  206,598 

Shenandoah,  la.. Sentinel . (e)  809326  186,186 

(Legal  included  in  Local.) 

Sterling,  Colo.... /frfroro/e _ (e)  1,625,840  255.640 

(Total  includes  19,494  lines — Legal.) 

Stillwater,  Okla,. Pre« . (e)  529,850  117.992 

Sturgis,  Mich.. .  .Journal . (e)  1,349,078  221.046 

(Total  included  20,193  lines — Legal.) 

Talladega,  Ala. .  .Home . (e)  352.520  131,040 

(Total  includes  10,920  lines — Legal.) 

The  Dalles,  On. Chronicle . (e)  1.043.252  273,588 

(Total  includes  17,934  lines — Legal.) 
Three  Rivers,  -  .  »  , 

Mich . Commercial  ...(e)  1.151,010  211,890 

(Total  includes  31,584  lines — Legal.) 

Toronto,© . Tribune . (e)  486,505  125,535 

(Total  includes  17,870  lines — Legal.) 

T renton.  Mo . Republican-T imes 

(e)  896364  156398 

(Total  includes  36,134  lines — Legal.) 

Troy,  O . News . (e)  978,782  192,416 

(Total  includes  59,906  lines — Legal.) 


MandaitN.  D...PiWer  . (e)  937.125  321,032  524.70 

(Total  includes  53,381  lines.  Legal;  1,669  lines  Readers.) 

.  ^  .  ....  ..  «  r\a/\  «  **1*^  **0^  eA 


Marshfield,  ^is.. News-Herald  ..(.t)  1,049,156  226,775 

(Legal  included  in  Local.) 
Marysville,  lio.  .Democrat-Forum 

&  Tribune.. .(e)  1.046,724  193.418 

(Total  includes  5,978  lines— Legal.) 


1308,438 


*653,716 


1,104,348 


1,143,380 


1376346 


1393.656 


411,858 

1,049,454 


1,058,960  58,660 

566,020  133,672 

622,874  70,434 


I 


(Contiaued  on  page  81) 
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I 


City  Paper 

Published 

Total 

Linafe  National 

Local 

Classified 

Twin  Falls, Idaho.News . 

..(m) 

1,280,388  341,824 

797,734 

84,340 

(Total 

includes 

56,490  lines — Legal.) 

Times . 

...(e) 

966,980  196,546 

650,370 

107,450 

(Total 

includes 

12,614  lines — Legal.) 

Warrensburg, 

Mo . Star- Journal 

..(0 

1,220,497  174,972 

1,017,198 

15,828 

(Total 

includes 

12,499  lines — Legal.) 

Warsaw,  Ind . Times . 

...(c) 

773,000  300,900 

320,800 

100,500 

(Total 

includes 

50,800  lines — Legal.) 

Union . 

...(e) 

709,308  131,292 

447.536 

43,680 

(Total 

includes 

86,800  lines — Legal.) 

Washington 

C.  H.,  0 . Herald  .... 

.(me) 

1,019,158  276,374 

693.434 

49,350 

Watsonville,  (2si.Pajaronian 

...(e) 

1,601,280  185,962 

1,054,412 

208,992 

1  (Total  includes 

151,914  lines — Legal.) 

1  Register  . . . 

..  (m) 

1,668,702  224326 

1,005,018 

342,160 

1  (Total 

includes 

96,698  lines — Legal.) 

1  Webster  City.  laL,Freefnan- Journal 

(e) 

1,033,228  260,282 

695,764 

42,120 

(ToUl 

includes 

35,062  lines — Legal.) 

Wellsburg, 

W.  Va . Herald  - 

...(e) 

340,719  110,600 

211.732 

2355 

(ToUl 

includes 

16,132  lines — Legal.) 

Winchester,  Va..Star  . 

...(e) 

1,684,495  311,864 

1,334,431 

3,984 

(Total 

includes 

34,216  lines — Legal.) 

Winslow.  Aria... Mail . 

.(ms) 

721,434  122,402 

467,166 

30,240 

1  (Total  includes  ! 

101,626  lines — Legal.) 

Winsted,  Conn. .  .Citizen . 

...(e) 

1,449,569  186,039 

1,202324 

57,792 

(Total 

inoludes 

3,514  lines — Legal.) 

Winter  Haven, 

Fla . Chief . 

...(e) 

770,784  102,046 

527,632 

63,084 

(Total 

includes 

78,022  lines — Legal.) 

Woodland.  Cal... Democrat  . 

...(e) 

2,886,144  521,008 

2,048,792 

201  000 

1  (Total  includes  ! 

106,344  lines— Legal.) 

1  Wooster.  Ohio.  ..Record  - 

...(e) 

2,027,355  325,623 

1,417.784 

^,948 

1  (Legal  and  Classified  combined.) 

1  NEWSPAPERS  IN  CITIES  OF 

LESS  THAN  5,000  POPULA'HON  . 

Alexandria,  Ind.Times-Tribune  (e)  8.30,988  76,458 

Ballston  Spa, 

N.  y . Journal  . (e)  52?.592  85,589 

(Total  includes  76,608  lines — Legal.) 

Baraboo,  'Wis...  .Repuhlic  . (c)  1,442.9.^2  35,560 

(Total  includes  49 ,0(K>' lines — Legal.) 

Blackfoot,  Idaho./W/c(m  . (e)  348,3(X>  (^,529 

(Total  includes  9,324  lines— Legal.) 

Beaver,  Pa . Times  . (e)  1,829,380  180,978 

(Total  includes  85,316  lines — Legal.) 

Berlin,  Wis.  ...Journal . (e)  278,418  80,339 

(Total  includes  630  lines — Legal.) 

Blytheville,  Ark.CoKriVr-AVwj  .  (c)  2, ,^26,1 16  810,201' 

(Total  includes  87,360  lines — Legal.) 

Caldwell,  Kan..  .Messenger  ....(e)  518,423  119,7^ 

Concordia,  Kan.. Blade-Empire  .(e)  79.3,737  . 

Coming.  Cal . Observer  ...(e)  36.5,520  102,000 

(Total  includes  33,600  lines — Legal.) 

Cuero,  Tex . Record  . (e)  788,900  176,1^ 

Sunday  ed . (s)  257,321  42,108 

Total  . (es)  1,046,221  218,270 

(Total  includes  95,944  lines — Qassified — Legal. 

Dinuba,  (2al . Sentinel . (e)  706,776  113,078 

('Total  includes  1,774  lines — Legal.) 

Excelsior 

Springs.  Mo..  .Standard . (e)  889,565  119,334 

(Total  includes  12,095  lines — Legal.) 

Healdsburg,  CaL.Tribune  . (e)  453,404  110,446 

Lamar,  (i)lo.  ...kezvs . (c)  466,172  146,482 

Leadville,  Colo. .  Herald- 

Democrat  ...  (m)  979,076  151,242 

(Total  includes  27,584  lines — Legal.) 

Marshall,  Mich.. Chronicle  . (e)  1.020,796  262,878 

(Total  includes  36,876  lines — I.egal.) 

Mount  Vernon, 

Wash . Herald  . (e)  893,230  210  714 

(Total  includes  30,564  lines — I^gal.) 

Norton,  Kan . Telegram  . (e)  355,762  118,230 

(Total  includes  14,150  lines — l>egal.) 

Redwood  City, 

Cal . Tribune  . (e)  497,098  39,634 

(Total  includes  56,784  lines — Legal.) 

Rochester,  Ind.. .  .Veirr- 

Sentinel  ....(e)  560.448  119,994 

(Total  includes  6,600  lines — Legal.) 


708,546 
342,629 
1,345.344 
247,717 
1,398,152 
195,503 
1,497,515 
398,695 
’  215,240 


Seminole,  Okia.. Producer  . (e) 

Sunday  ed . (s) 

Total  . (es) 

South  Haven, 

Mich . Tribune  . (e) 


(Total  includes  48,749  lines — l.egal.) 


Tipton,  Ind . Tribune  . (c)  1  160,012 


(Total  includes  43,960  lines — Legal.) 
(Continued  on  page  82) 


Who  Read 


INDIANA’S 


Daily  Newspapers? 


People  who  have  real  money — who  spend  it 
freely,  and  who  huy  the  useful  products  that 


makes  life  eomfortahle  and  worth  while  living. 


When  you  advertise  in  the  Indiana  daily  news¬ 
papers,  you  develop  a  market  representing  a  con¬ 
suming  power  of  737,000  families.  You  will  find 
the  response  for  your  product  exceedingly  great, 
for  these  people  have  been  educated  to  appreciate 
the  value  of  the  advertised  brand. 


Whether  you  manufacture  a  necessity  or  a 
luxury,  there  is  a  big  market  for  both.  In  fact 
Indiana  is  a  $2,500,000,000  market.  Come  to 
Indiana  and  advertise  your  product  to  this  rich 
consuming  market. 


**Colttinbug  Republican  . . . .  T . . 

. (E) 

Oirou- 

latloB 

5,005 

Kata  for 

s.ooo 

Unas 

.03 

••Fort  Wayne  JoumabCazette  . 

....(M) 

41,693 

.09 

••Fort  Wayne  Journal-tJazetle  . 

. (S) 

31,024 

.09 

••Fort  Wayne  News-Sentinel  . . . 

. (E) 

46312 

.10 

••Gary  Post.Tribnne  . 

. (E) 

18,139 

.07 

••Indianapolis  News  . 

. (E) 

137,387 

35 

ttlodianapolis  Star  . 

....(M) 

110,798 

30 

ttlndianapolis  Star  . 

(M) 

•••(E) 

. (S) 

148329 

37 

••Lafayette  Journal  &  Courier.. 

8,482  ) 
14,664  ( 

23,146 

.06 

ttLa  Porte  Herald-.Arguc  . 

,....(E) 

6,865 

.04 

••Marion  Leader  Tribune  . 

.(M&S) 

9,178 

.04 

••Mnncie  Star  . 

....(M) 

24,685 

.08 

••Muncie  Star  . 

. (S) 

16,179 

.08 

tfChelbyville  Democrat  . 

....(E) 

4,143 

.025 

••South  Bend  News.Timen . 

....(E) 

27,441 

.08 

••South  Bend  News-Timen . 

. (S) 

25,835 

.08 

••South  Bend  Tribune . (S) 

25,104. 

....(E) 

26395 

.07 

••Terre  Haute  Tribune  . 

,.(E&S) 

22,300 

.06 

••Terre  Haute  Star  . . 

....(M) 

27,169 

.07 

••Terre  Haute  Star  . 

. (S) 

26,151 

.07 

••A.  B.  C.  Publinherg’  Statement,  March  31,  1928. 
ttOovernment  Statement,  March  31,  1928. 
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1 _ 

Tout 

City 

Paper  Published 

Linate 

Local 

Classified 

Washington 

Iowa  . 

.  .Journal  . 

..(e) 

924,910 

194,312 

656,250 

48,734 

(Total  includes  21,574  lines — Legal.) 

..(e) 

*790,01 1 

Winnemucca, 

Nev . 

. .  Humboldt 

Star  . 

..(e) 

596,007 

235,343 

336.204 

4,650 

(Total  includes  19,810  lines — Legal.) 

Woodward, 

Okla . 

..Press . 

..(e) 

617,818 

108,584 

481,430 

16,604 

(Total  includes  11,200  lines- 

-U^al.) 

NEWSPAPERS 

IN  THE  DOMINION  OF  CANADA 

Brandon,  Man. 

..Sun  . 

...(e) 

1,701,322 

577,570 

1,015,252 

106,500 

Calgary,  Alta.. 

..Herald  . 

...(e) 

4,988,345 

1,656,812 

2,336,405 

995,128 

Charlottetown, 

P.  E.  I.  ... 

. .  Guardian  . . 

.  .(m) 

1,573,517 

660,850 

872,942 

30,905 

(Total 

includes 

8,820  lines- 

-Legal.) 

Chatham,  Ont. 

. .  News  . 

...(e) 

2,696,254 

1,294,790 

1,293,880 

107,584 

Chicoutimi,  P. 

Q.Progres  du 

Saguenay  . 

...(e) 

1.155,098 

585,564 

424,452 

145,082 

Edmonton,  Alta.. Bulletin _ 

...(e) 

2,681,550 

611,786 

1,758,344 

248,802 

(Total 

includes 

26,418  lines  Legal) 

Journal  .... 

...(e) 

4,811,092 

1,475,928 

2,574,054 

729,596 

(Total  includes  31,514  lines- 

-Legal.) 

Ft.  Williams, 

Ont . 

. .  Times-Joumal  (e) 

2,769,298 

806,330 

1,708,910 

254,058 

Qace  Bay, 

N.  S . 

.  .Gazette  _ 

...(e) 

1,188,137 

435,623 

708,918 

39,312 

<  T otal 

includes  4284  lines- 

-Legal.) 

(}uelph,  Ont.  . 

. .  Mercury  . . . 

...(e) 

2,124,822 

809,469 

1,152,448 

157,991 

Halifax,  N.  S.. .Chrcmicle  ....(m) 

Star . (e) 

Hamilton,  Ont..  .Spectator  . (e) 

Kingston,  Ont.  . .  Whig- 

Standard  .. . .  (e) 

Kitchener,  Ont..  .Record  . (c) 

Lethbridge,  MtA. Herald  . (e) 


(Total  includes  4,914  lines — Legal.) 


1,4.S6,(X)6 

1,674,700 

5,449,035 


849,954 

755,104 

2,064,745 


492,086 

802,554 

2,741,945 


2,628,333 

3,101,1.54 

2.205,725 


(Total  includes  24,038  lines 


London,  Ont.  . . .  Free  Press  . 

(me) 

4,501,924 

Montreal,  P.  Q..(iazette  . 

.(m) 

4,375.602 

Lo  Patrie  . . 

..(e) 

3,224,731 

lui  Presse  . . 

..(e) 

7,186,410 

Standard  . . . . 

(sat) 

835,963 

S‘ar . 

..(e) 

8,366,414 

Moose  Jaw,  Sask.Times-Herald 

.(e) 

1,860.198 

1,121,298 

1.000.174 

7.56,815 

-Legal.) 

2,416,075 

1,911,053 

1,154.186 


1,348,452 

1,898,232 

1,250,349 


1,489,198 

2,317,256 

1,882,661 


Standard  ....  (sat)  835,963  361,819 

S‘ar . (e)  8,366.414  2,354,039 

Moose  Jaw,  Saslc.riWj-Z/cro/rf  .  (e)  1,860,198  744.940 

(Total  includes  261,506  lines — Legal.) 

Nelson,  B.  C  ..News . (m)  1,346,080  492,751 

(Total  includes  4,369  lines — Legal.) 

Oshawa,  Ont.  ...Times  . (e)  1,993,250  656,698 

Ottawa.  Ont.  ...Citizen  . (me)  4.()87.3t)0  1,392,165 

(Total  includes  19,089  lines — Legal.) 

Journal  . (me)  4,.555,414  1.577,142 

^  Le  Droit . (e)  1,329,216  750,866 

Owen  Sound, 

Ont . Sun-Ttmes  ....(e)  1,78.1,331  777,728 

(Total  includes  9,618  lines — Legal.) 

Peterborough, 

„Ont . Examiner . (e)  2,565,962  819,602 

PorUge  La 

Prairie,  U»n... Graphic  . (e)  693,196  226,814 

Port  Arthur, 

Ont . News- 

Chronicle  ...(e)  1,164,690  652,545 

_  .  (Total  includes  16,168  lines — Legal.) 

Prince  Albert, 

^Saslc. . Herald  . (e)  1,327,476  581,194 

(Quebec,  P.  Q..... Chronicle- 


474, 144 
4,726,523 
699,872 


596,851 

147,293 

187,884 

1,254,160 


1,285,852 

153,880 


1,075,606 

2,837,649 


2.731,457 

515,965 


1,615,432 

239,568 


1,164,690 


1,240,101 


1,327,476 


Telegraph  ..(e) 

Le  Soleil . (e) 

Regina,  Sask..... Leader-Port  (me) 
St  Catharines, 

Ont . Standard  . (e) 

St.  Thomas,  Ont. Times-Joumal  (e) 
Sault  Ste  Marie, 

Ont . Star . (e) 

Sherbrooke, 

P.  Q . Record  . (e) 

Sydney,  N.  S....Post . (me) 

TTiree  Rivers, 

P.  Q . Le  Nouvelliste  (e) 

Toronto,  Ont... Globe . (m) 


1,802,716 

685,650 

4,075,167 


790,783 

296,250 

1,609,348 


890.507 

257,700 

1,906,154 


3,140,688 

2,125,244 


1,080,043 

887,046 


1,884,080 

1,195,904 


1,629,600 


Vancouver,  B.  CLProvmce . (e) 

Sunday  ed....(s) 

Total  . (es) 

(Total  includes 

Star  . (m) 

(Total  includes 

Sun  . (e) 

(Total  includes 

Victoria,  B.  C.  .Colonist  . (tns) 

Times  . (e) 

Winnipeg,  Man.. Free  Press  ..(me) 

Tribune . (e) 

Woodstock,  Ont., Sentinel- 

Review  . (e) 


5,825,175  1,536,876 

1,587,410  366,111 

7,412,585  1,902,987 

39,249  lines — Legal.) 
1,747,224  240,023 

37,149  lines — Leg^.) 
5,215,770  1,307,5^ 

42,490  lines — Legal.) 
4,137,812  1,103,326 


2,878,447 

904,136 

3,782,583 


1,373,491 

314,27s 

1,687,766 


1,223,953 

3,019,436 


3,056,236 

7,361,763 

5.593,975 


881,412 

2,139,968 

1,441,476 


2,261,000 

1336,184 

3,653,515 

3,553,325 


773,486 

339,6<0 

1.568280 

599,174 


1,914,912 


1,033,564 


Note — Morning  newspaper  names  are  printed  in  roman  and  marked  (m); 
evening  newspaper  names  in  italic  and  marked  (e)  ;  Sunday  newspaper  names  in 
roman  and  marked  (s). 


6,000  INVITED  TO  FRAUD 
AD  CONFERENCE 


Trade  CominiMion  Expects  Big  Attend¬ 
ance  from  Periodical  Field  at  Wal¬ 
dorf  Meeting  Oct.  9 — Expect 
to  Outline  Standards 


1.608,010 

1,605,208 


1,663,426 

3,618,006 


662289 

1,881,492 


(Total  includes  48,525  lines — Legal.) 
Mail  & 

Empire . (m)  3,761,284  2,135275 

(Total  includes  62,712  lines — Legal.) 


931,894 

1,003,314 


1,088,820 


Star . (e) 

Sunday  ed . (s) 

Total  . (es) 

Telegram . (e) 

Truro,  N.  S . News  . (e) 


7,634,000 

1.212.540 

8.846.540 
8,100,793 

840,812 


1,855,220 

910,140 

2,795.360 

1278,851 

227,430 


4,524.940 

302.400 

4,827,340 

4,666.030 

570,500 


341296 

1253,840 


1253.840 

2,155.912 

42,882 


tSpecM  to  Editos  &  Pususasa) 

Washington,  D.  C.,  Sept.  27. — Six  thou¬ 
sand  invitations  have  just  been  sent  out 
by  the  Federal  Trade  Commission  to 
periodical  publishers  requesting  their  at¬ 
tendance  at  the  publishers’  trade  practice 
conference  to  be  held  at  the  Waldorf 
Hotel  in  New  York  City,  Oct.  9. 

Publishers  of  all  kinds  of  periodicals, 
with  the  exception  of  newspapers,  are 
being  invited  to  attend  the  conference  to 
work  out  a  plan  for  eliminating  false  and 
misleading  advertising  from  the  maga¬ 
zines  and  trade  journals  of  the  country. 

A  few  newspaper  publishers  have  been 
invited  to  give  the  results  of  newspaper 
experience  in  culling  out  misleading  ad¬ 
vertising.  The  names  were  not  given  out 
by  the  commission. 

William  E.  Humphrey,  chairman  of  the 
Federal  Trade  Commission,  will  preside 
over  the  conference,  with  M.  Markham 
Flannery,  the  Commission’s  director  of 
trade  practice  conferences,  assisting  him. 

The  letter  of  invitation  sent  to  publish¬ 
ers  makes  clear  the  scope  and  purpose  of 
the  conference,  and  settles  any  doubt  as 
to  the  possibility  of  its  resulting  in  in¬ 
creased  liability  for  advertising  on  the 
jxirt  of  newspapers.  As  one  of  the  at¬ 
torneys  previously  said  in  an  interview 
with  the  Editor  &  Publisher  correspond¬ 
ent,  “If  the  newspapers  or  periodicals  are 
not  already  liable,  this  conference  cannot 
make  them  liable.  This  conference  can 
add  nothing  to  the  law.’’ 

“The  periodical  publishers  are  heartily 
co-operating  with  the  plans  for  the  con¬ 
ference,”  Director  Flannery  said,  “and 
most  of  them  have  signified  their  inten¬ 
tion  of  attending. 

“Many  magazines  and  newspapers  have 
spent  a  great  deal  of  money  investigating 
the  truth  of  advertising  offered  for  their 
pages,”  Mr.  Flannery  said.  “But  there 
are  periodicals  which  cannot  afford  to 
make  such  large  expenditures  as  such  in¬ 
vestigations  require. 

“Therefore,  we  hope  that  this  trade 
practice  conference  can  establish  rules  by 
which  the  publishing  business  will  re¬ 
gulate  itself  in  this  respect,  and  will  set 
up  machinery  for  providing  all  periodical 
publishers  with  the  necessary  information 
on  the  truth  or  falsity  of  advwtising 
presented  for  publication  in  their  period¬ 
icals.” 

Several  complaints  against  periodicals 
charging  false  and  misleading  advertising 
have  f^n  filed  with  the  Federal  Trade 
Commission,  but  the  comission  is  holding 
all  these  in  abeyance  pending  the  out¬ 
come  of  the  trade  practice  conference.  It 
has  filed  no  complaints  against  periodicals 
based  on  the  requests  filed  with  the  Com¬ 
mission,  and  hopes  that  it  will  not  be 
necessary  for  it  to  do  so.  The  publi¬ 
cations  concerned,  it  is  hoped,  will  find  the 
way  to  eliminate  any  such  advertising,  as 
a  result  of  the  conference,  and  will  have 
on  hand  the  standards  established  and  the 
information  made  available  by  the  confer¬ 
ence,  if  the  latter  takes  anv  action. 


LUMBERMEN  NEGLECT  DAIUES 


No  Newspapers  on  Present  Schedule  of 
National  Organisation 

Washington,  D.  C.,  Sept.  27. — .K  wide¬ 
spread  advertising  campaign  in  national 
magazines,  lumber  trade  publicati^ 
agricultural  journals,  and  class  publica¬ 
tions  throughout  the  United  States  and 
Canada  will  be  inaugurated  by  the 
National  Lumber  Manufacturers’  .Asso¬ 
ciation  in  October.  Newspapws  are  not 
included  in  the  annuoncement  of  the  as¬ 
sociation. 

The  first  advertisement  to  consumers 
will  appear  in  the  Oct.  6  issue  of  the 
Saturday  Evening  Post.  This  will  be  a 
full  page  advertisement  typical  of  the  new 
advertising  policy  of  the  association, 
which  is  designed  “to  provide  stories  for 
the  paid  advertising  space  that  vie  with 
the  editorial  contents  of  the  magazine 
in  reader  interest.” 

The  advertisements  to  the  trade  will  be 
started  off  with  double-page  spreads  in 
two  colors  in  26  lumber  trade  journals  in 
October. 

The  campaign,  which  is  being  placed 
by  the  Millis  Advertising  Cbmpany  with 
headquarters  at  Indianapolis,  is  expected 
to  cover  four  years. 


‘SPOTUGHT  ADVERTISING’’ 


New  Trick,  in  the  Modern  Manner,  1 

Feature*  Kayser’*  Fall  Campaign 

A  new  trick,  in  the  modern  manner, 
which  might  be  called  “spotlight  adver¬ 
tising”,  features  the  fall  campaign  be¬ 
ginning  Sept.  25  of  Julius  Kayser  &  (To., 
of  which  Grace  Walton  is  advertising 
manager. 

Modernist  pictures  of  beautiful  girls 
are  siwtlighted  at  the  liands  and  ankles 
to  bring  out  in  carefully  drawn  detail 
the  Kayser  gloves  and  stockings  heels. 

In  size  of  copy  and  number  of  inser¬ 
tions  the  fall  campaign  smashes  previous 
Kayser  records,  according  to  Miss  Wal¬ 
ton.  A  total  of  123  newspapers  are  used 
Lord  &  Thomas  and  Logan  handles  the 
account. 


CANADIAN  GROUP  ELECTS 


Fred  Turnbull  of  the  Red  Deer  Advo¬ 
cate,  was  re-elected  president  of  the  Al¬ 
berta  division  of  the  Canadian  Weekly 
Newspaper  Association  meeting  in  Leth¬ 
bridge,  Alta.,  recently.  C.  E.  McCrea  of 
the  Hanna  Herald,  was  re-elected  secre- 
tarv-treasurer.  Among  the  speakers  were 
I^igh  Spencer  advertising  manager  of  the 
Calgary  Herald,  Senator  W.  A.  Bu- 
chatuin,  managing  editor,  Lethbridge 
Daily  Herald,  and  F.  C.  Payne,  manager- 
director,  Nelson  (B.  C.)  News. 


ISSUES  NEWSPRINT  STATIS’nCS 


Exports  of  newsprint  from  the  United 
States  amounted  to  8,370  tons  during  the 
first  seven  months  of  19^  as  against 
6,478  tons  in  the  corresponding  period 
last  year,  and  imports  for  the  same  period 
were  nine  per  cent  greater  than  in  1927, 
according  to  a  statistical  review  issued 
this  week  by  the  News  Print  Service 
Bureau.  The  review  also  showed  that  the 
average  number  of  pages  printed  by 
papers  of  over  lOO.CiOO  circulation  in 
August,  1928,  was  tj  daily  and  97  oo 
Sundays.  In  August,  1927,  the  average 
was  27  daily  and  100  Sunday. 
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TO  ADVERTISE  “FLYING  CHEF’ 

f^g0tpap^r  Space  to  Be  Um4  With 
Roper  Ge*  Range  Promotion  Stunt 

Ariation  will  be  featured  in  a  new  ad- 
fcrtising  campaign  for  the  Roper  gas 
fftiye  develop^  by  the  William  H.  Ran- 
^  Company,  Chicago  office,  and  soon  to 
bt  introduced  throughout  the  country. 
Xbe  campaign  is  to  be  carried  on  through 
inrspapcrs  in  the  cities  that  will  be 
fisited  by  “The  Flying  Chef”,  who  will 
Jy  from  city  to  city,  heralded  and  an- 
•ooncei]  in  a  manner  (to  attract  the  at- 
gotion  of  housewives,  in  a  plane  owned 
by  Roper  Gas  Range  Company. 

Following  a  series  of  “teaser"  ads, 
lirger  space  is  given  to  the  announce- 
■cnt  of  his  arrival  and  the  “Flying  Chef’ 
•le  of  Roper  gas  ranges,  which  follows. 
In  addition  to  the  series  carried  by  the 
Bwspapers,  the  chef  flies  over  the  cities 
and  drops  leaflets  with  recipes  for  the 
(bshes  that  he  prepares  and  demonstrates 
It  the  various  Roper  agencies.  The 
boosewives  who  bring  the  leaflets  to  the 
chef  are  given  a  free  chance  on  a  gas 
range  given  away  the  last  day  of  the  sale. 


GETS  HUPP  ACCOUNT 


Unaen  of  Mitchell  to  Handle  Motor 
Finn’s  Advertising  After  Jan.  1 

Hupmobile  advertising  will  be  handled 
after  the  first  of  the  year  by  Lennen  & 
Mitchell,  Inc.,  advertising  agents,  with 
offices  at  17  East  4Sth  street.  New  York, 
according  to  a  statement  this  week  by 
Frederick  EHckinson,  advertising  and 
aMistant  sales  manager  of  the  Hupp  Mo¬ 
tor  Car  Corporation. 

Although  the  new  arrangement  does 
not  take  effect  until  Jan.  1,  the  new  or- 
IMiization  will  meet  all  closing  dates  for 
1529  advertising. 


Advertising  "Toxine” 

Reese  Chemical  Company  has  increased 
b  advertising  activities  on  behalf  of  its 
product  “Toxine,”  placing  copy  to  run 
brice-a-week  in  a  large  list  of  newspapers 


through  Atherton  &  Currier,  New  York 
advertising  agency.  Toxine  is  a  com¬ 
paratively  new  product.  That  success 
followed  initial  employment  of  newspa¬ 
pers  is  evidenced  by  the  increased  appro¬ 
priation  provided  for  that  medium  this 
year. 

BLAKEMORE  SUCCEEDS  COOLIDGE 


Namad  Head  of  Des  Moines  Agency 
Following  Death  of  President 

Paul  Blakemorc,  a  member  of  the  staff 
of  the  Coolidge  Advertising  Company, 
Des  Moines,  la.,  the  last  six  years  has 
been  elected  president  and  general  mana¬ 
ger  of  the  agency,  filling  the  vacancy  cre¬ 
ated  by  the  recent  death  of  Ivan  Cool¬ 
idge,  founder  of  the  company  14  years 
ago. 

R.  H.  Cary  has  been  chosen  vice-presi¬ 
dent  and  Henry  J.  Kroeger,  secretary. 
These  three  officers  with  Kerr  S.  P'orman, 
art  director  of  the  company  since  1922  and 
a  member  of  the  staff  since  1919,  comprise 
the  board  of  directors. 


Milwaolno  Agencies  Merge 

Freeze  &  Vogel  Company,  advertising 
agency,  Milwaukee,  Wis.,  has  merged 
with  the  Hannah-Crawford  Company, 
also  of  that  city,  and  will  be  known  in 
the  future  as  Freeze-Vogel-Crawford, 
Inc.,  with  offices  at  441  Broadway,  Mil¬ 
waukee. 


J.  H.  Kelly  Visits  Chicago 

J.  H.  Kelly  of  the  Boston  office  of 
Doremus  &  Co.,  visited  the  Chicago 
offices  of  the  company  recently,  in  the 
course  of  an  extended  trip  through  the 
west  with  S.  A.  Cornell  of  the  Boston 
Transcript. 


Francisco  On  Trip 

Don  Francisco,  west  coast  manager 
for  Lord  &  Thomas  and  Logan,  was  in 
Chicago  for  a  few  days  last  week  con¬ 
ferring  with  Chicago  officials  of  the  com¬ 
pany. 


Starts  Advertising  Service 

Evan  Leslie  Ellis,  for  a  number  of 
years  advertising  director  of  Mandel 
Brothers,  Chicago  department  store,  has 
organized  his  own  firm  of  advertising  and 
sales  counsel  service  with  offices  in  the 
North  American  building,  Chicago.  Mr. 
Ellis  was  formerly  advertising  director  of 
Stern  Brothers,  New  York. 


Johnston  Joins  White 

D.  I.  Johnston  has  joined  Frank  B. 
White  Company,  agricultural  advertisers 
service,  Chicago.  He  comes  from  Armour 
Fertilizer  Works  where  he  held  the  posi¬ 
tion  of  advertising  manager  for  four 
years. 


Joining  Cincinnati  Agency 

C.  W.  La  Roe,  who  has  been  with 
the  Miller-Knopf  Advertising  Agency  in 
Columbus,  O.,  for  several  years,  has  re¬ 
signed  and  will  join  the  staff  of  the 
Thompson-Koch  Company  in  Cincinnati 
Oct.  1. 


New  Robinson,  Lightfoot  Account 

The  Platt  &  Munk  Company,  Inc.,  pub¬ 
lishers  of  books  for  children,  has  placed 
its  advertising  account  with  Robinson, 
Lightfoot  &  Co.,  Inc.,  advertising  agency. 
New  York. 


Doing  Hoover  Publicity 

Mrs.  Alice  Fox  Pitts,  picture  page  and 
women’s  feature  editor  of  the  Buffalo 
Evening  News,  is  aiding  in  the  Hoover 
publicity  campaim  which  is  in  charge  of 
H.  Kirchhofer,  managing  editor  of 
the  News.  Mrs.  Pitts  is  at  the  Hoover 
headquarters  in  Washingtoa 


Return  from  Vacations 

Miss  Emma  B.  Suydam,  club  editor  of) 
the  Pittsburgh  Post-Gasette  has  returned 
•from  a  trip  abroad  which  lasted  about 
three  months.  Miss  Margaret  Sherman, 
editor  of  the  Post  Gazette  woman’s  page, 
is  back  after  a  vacation  trip  to  Michigan. 


CARRIERS  VISIT  N.  Y. 


Sixty-seven  Boys  of  Lancaster  Intelli- 
gencer-Journal  Make  Bus  Trip 

A  group  of  67  carrier  boys  of  the 
Lancaster  (Pa.)  Intelligencer- Journal 
made  a  trip  to  New  York  by  special  bus. 
Sept.  16.  They  visited  all  the  major 
points  of  interest  in  the  metropolis.  They 
were  awarded  the  trip  for  go<^  work  on 
their  routes. 

The  excursion  was  planned  by  J.  H. 
J.  Kuntz,  circulation  manager  of  the  In¬ 
telligencer-Journal  and  the  boys  were  in 
charge  of  Fred  L.  Kendall,  city  carrier 
manager. 


HUSE  SAILS  FOR  EUROPE  ' 

Norris  A.  Huse,  executive  editor  of 
the  Associated  Press  News  Photo  Serv¬ 
ice,  and  Mrs.  Huse  sailed  on  the  He  de 
France  Sept.  28  for  a  trip  to  London  and 
Paris.  During  Mr.  Huse’s  absence  the 
A.  P.  Photo  Service  will  be  in  charge 
of  A.  L.  Murphy,  recently  appointed 
news  editor. 


JOINS  COLUMBUS  AGENCY 

Miss  Alice  Loeb,  daughter  of  the  late 
A.  W.  Loeb,  who  was  advertising  man¬ 
ager  of  the  Columbus  Ohio  State  Jour- 
nal  has  joined  the  staff  of  the  Byer  & 
Bowman  Advertising  Agency  in  that  city. 
She  is  a  graduate  of  the  department  of 
journalism,  Ohio  State  University. 

LEAVES  NEWSPAPER  WORK 

Marjorie  Baker,  formerly  of  the  city 
staff  of  the  Buffalo  Evening  News,  has 
become  a  bond  saleswoman  with  the 
Union  Trust  company  of  Detroit. 


FRATERNITY  TO  MEET 

Northwestern  chapter  of  Sigma  Delta 
Qii,  professional  journalistic  fraternity, 
has  been  chosen  host  for  the  national 
convention  to  be  held  at  Evanston  and 
(Thicago,  Nov.  19,  20  and  21. 


Editor  &  Publisher’s 

MACrCT  GLIDE  rcD 1929 

to  be  published  in  November^  1928 

will  be  larger  and  better  than  any  previous  edition 

It  will  contain  surveys  of  more  cities.  Its  surveys  will  be  more  detailed.  Its  outline  trading  area 
maps  will  be  corrected  as  an  additional  help  to  the  advertiser  in  visualizing  retail  trading  areas. 

Never  before  have  replies  to  our  Questionnaires  for  data  been  received  so  promptly — never  have 
the  blank  forms  been  filled  out  so  completely. 

What  Does  This  Mean  To  The  Publisher  Of  The  Daily  Newspaper? 

It  means,  of  course,  that  the  1929  Market  Guide  will  be  appreciated  as  never  before 
by  Advertising  Agencies  and  National  Advertisers  and  will  be  even  more  effective 
than  before  as  a  place  for  the  publisher  to  spread  the  story  of  his  paper  and  its 
coverage  of  the  local  market.  For  the  book,  tremendous  as  its  influence  in  the  past, 
is  bound  to  be  more  widely  and  more  intensively  used  than  ever  before. 

So  reserve  your  space  —  get  your  copy  in  —  as  soon  as  you  can  —  right  away  — 

while  the  preferred  space  pickings  are  good 
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UNION  MEN  TO  HONOR 
C.  P.  J.  MOONEY 


Memphis  Members  of  Pressmen’s  Or¬ 
ganization  Raising  Funds  for 
Memorial  Building  at  Pressmen’s 
Home,  Tenn. 


A  memorial  building  will  be  erected  at 
the  Pressmen’s  Horae,  near  Rogersville, 
Tenn.,  in  honor  of  the  late  C.  P.  J. 
Mooney,  editor  of  the  Memphis  Commer¬ 
cial-Appeal  for  nearly  20  years,  it  was 
learned  this  week. 

The  building,  which  will  be  erected 
over  one  of  the  many  springs  on  the 
grounds  of  the  Home,  will  be  built  by 
Memphis  chapters  18  and  24  of  the  Inter¬ 
national  Pressmen’s  and  Assistant’s 
Union.  G.  A.  “Jiggs”  Rosengren,  of  the 
Memphis  Press-Scimitar,  and  head  of 
local  24,  and  R.  F.  Brown,  of  the  Mem¬ 
phis  Qimmercial  Ajjpeal  and  head  of 
local  18,  are  in  charge  of  raising  the  fund. 

About  $500  will  be  needed  for  the 
structure,  George  L.  Berry,  president  of 
the  international  union  and  head  of  the 
home.  says.  Granite  necessary  for  the 
structure  will  be  taken  from  quarries  in 
-the.. hills  on  the  estate  of  the  home. 

Contributions  to  the  memorial  fund  will 
be  solicited  only  from  members  of  the 
Memphis  chapters  of  the  Pressmen’s 
Union  and  related  union  organizations, 
Rosengren  and  Brown  say.  Memphis 
labor  has  endorsed  the  memorial  and  more 
than  $200  already  has  been  raised.  _ 

The  Mooney  Memorial  idea  is  said  to 
have  originated  with  Berry  at  the  re¬ 
cent  convention  of  the  International 
Pressmen’s  and  Assistants’  Union  at  the 
home.  It  will  be  in  design  much  like 
the  memorial  erected  a  few  years  ago 
at  the  home  in  memory  of  Delevan  Smith, 
former  editor  of  the  Indianapolis  Journal. 

Berry  and  the  late  Mr.  Mooney  were 
dear  friends,  and  each  advised  the  other 
over  a  period  of  years  concerning  the 
problems  with  which  they  came  in  con¬ 
tact. 

“Memphis  labor  feels  a  deep  sense  of 
^atitude  to  Mr.  Mooney,"  Brown,  of  the 
Cf)mmercial  .Appeal,  says.  “His  death 
was  a  great  loss  to  us.  He  always  was 
willing  to  hear  our  side,  consult  and 
advise  with  us,  as  he  sometimes  did,  we 
felt  that  he  was  honest  and  sincere  in 
his  convictions. 

“In  our  dealings  with  Mr.  Mooney  con¬ 
cerning  contracts  with  employes,  we 
found  that  he  always  was  willing  and 
anxious  to  give  us  the  best  possible  ad¬ 
vantage.” 

C.  P.  J.  Mooney  died  in  November, 
1926,  while  at  work  in  his  office  at  the 
Commercial  Appeal.  He  had  been  work¬ 
ing  night  and  day  for  several  weeks  in 
making  preparations  for  the  launching 
of  the  Memphis  Evening  Appeal,  which 
began  publication  December  1,  that  year. 


SPONSORING  SAFETY  DRIVE 

The  Newark  (N.  I.)  Star-Eagle,  has 
instituted  a  “Save-a-Life  Campaign”  in 
conjunction  with  that  of  the  State  Motor 
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N'ehicle  Department.  A  gold-colored  auto¬ 
mobile,  bearing  safety  warnings,  makes 
regular  tours  of  the  city.  Delivery  trucks 
carry  the  “golden  rule  for  automobile 
drivers”  motto.  Paul  Block  is  publisher 
of  the  Star-Eagle. 


WILLIAM  PUNCH  RESIGNS 

William  J.  Punch  this  week  resigned 
as  head  of  the  New  York  office  of  the 
.\dvertising  Record  Company,  Chicago, 
which  has  been  measuring  the  advertis¬ 
ing  linage  of  New  York  City  newspapers 
since  July  1.  Prior  to  that  date  Mr. 
Pijneh  had  for  several  years  been  man¬ 
ager  of  the  New  York  Evening  Post 
Statistical  Departments,  Inc. 


DENIES  CENSORSHIP  BARS 
MEXICAN  NEWS 

(Continued  from  page  IS) 


that  any  foreign  correspondent  down  there 
who  stuck  to  his  last,  avoided  getting 
mixed  up  with  plotters  and  matters  which 
did  not  concern  him  or  his  job  and  strove 
to  limit  his  despatches  to  a  narration  of 
fact,  pleasant  or  otherwise,  could  keep 
out  of  trouble  with  the  government.  I 
believe  this  condition  to  be  still  true. 
Newspaper  men  are  not  deported  by  the 
wholesale.  I  can  number  on  the  fingers 
of  one  hand  all  of  the  correspondents  who 
have  been  deported  in  the  past  ten  years. 
I  recall  that  one  man  was  sent  out  for 
publicly  expressing  his  opinion  of  the 
President  in  terms  which,  had  he  uttered 
them  under  similar  circumstances  in  the 
United  States  against  the  President  of 
this  country,  would  have  landed  him  be¬ 
fore  a  police  judge  in  short  order.  This 
man  is  now  liack  in  Mexico  as  the  cor¬ 
respondent  of  a  United  States  newspaper 
and  is  openly  and  bitterly  an  enemy  of  the 
current  regime.  Writers  who  fare  Mex- 
ico-ward  to  dig  up  dirt  about  the  coun¬ 
try  and  the  government  gain  the  bulk  of 
their  material  from  him.  When  one  con¬ 
siders  what  Hearst  tried  to  do  a  year  ago 
to  the  present  Mexican  government  with 
his  forged  document  expose,  it  argues  the 
existence  of  a  certain  degree  of  tolerance 
and  respect  for  the  liberty  of  the  press  on 
the  part  of  the  government  that  the 
Hearst  news  .sei  vice  is  still  represented  in 
the  cai)ital  by  a  correspondent  who  ap¬ 
parently  is  getting  along  comfortably. 

There  was  a  huge  hullabaloo  awhile 
ago  over  the  expulsion  of  the  correspond- 
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ent  of  one  New  York  newspaper.  These 
are  the  facts:  He  applied  for  an  oil  con¬ 
cession.  He  didn’t  get  it.  Thereafter  the 
tone  of  his  news  despatches  seemed  to 
lack  something  of  frank  and  spontaneous 
friendship,  to  phrase  it  conservatively. 
The  government  did  not  interfere  with 
him.  Later  he  was  incautious  enough  to 
supply  to  the  v^ederal  legal  authorities 
false  information,  which  is  a  crime  un¬ 
der  Me.xican  law.  Confronted  with  the 
alternative  of  arresting  him  and  trying 
him  for  his  offense  in  open  court — 
which  one  assumes  would  have  been  em- 
Ijarrassing  to  a  degree  to  his  employers — 
or  of  putting  him  out  of  the  country,  the 
government  elected  to  adopt  the  latter 
course.  In  considering  this  outrageous 
violation  of  the  right  of  a  free  born  for¬ 
eigner  to  do  as  he  pleases  in  Mexico,  it 
may  be  well  to  remember  that  this  gentle¬ 
man  got  himself  and  his  paper  into  a 
mess,  not  because  of  anything  which  he 
did  in  pursuance  of  his  legitimate  mis 
sion  there,  but  as  a  result  of  acts  which 
had  no  relation  to  the  exercise  of  his 
profession  or  to  his  obligation  and  re¬ 
sponsibility  to  his  employer. 

If  it  be  true,  as  Mr.  Saunders  says, 
that  “we  all  know  that  at  this  moment 
the  truth  in  the  matter  of  the  assassina¬ 
tion  of  President-elect  Obregon  is  not 
coming  to  us,”  it  immediately  becomes  ap¬ 
parent  that  a  whale  of  a  good  story  is 
being  overlooked  by  the  talented  corps  of 
foreign  correspondents  in  Mexico  City. 
More,  it  constitutes  a  grave  reflection 
upon  their  ability  as  newsgatherers  that 
they  haven’t  the  story,  if  it  is  there.  I 
do  them  the  credit  of  believing  that  what 
seems  to  be  known  to  Mr.  Saunders  must 
be  occult  to  them.  Else  by  some  hook  or 
crook  they  would  get  it  into  their  offices, 
censorship  or  no  censorship.  There  are 
ways.  There  is  nothing  to  stop  them. 
If  Mr.  Saunders  has  the  story  it  is  worth 
to  him  at  least  $500.  of  any  enterprising 
newspaper’s  m.oney. 

Mr.  Saunders’  article  makes  the  Ameri¬ 
can  press  and  its  representatives  in  Mex¬ 
ico  appear  a  little  foolish  and  inept.  In 


effect,  he  would  have  us  believe  that  tlx 
government  of  Mexico  is  making  :  lonkeyi 
out  of  the  .American  press  and  of  tlxl 
.\merican  people.  That  seems  hardb ' 
rea.sonable.  I  doubt  if  any  government  or  | 
bloc  of  men  in  government  can  do  that 
year  in  and  year  out  for  more  than  a  de- 
cade  and  a  half. 

Here  is  the  interrogative  touchstone  to 
apply  to  the  general  premise  which  the 
article  seeks  to  build  up:  Can  Mr. 
Saunders  or  anyone  else  specify  and  es¬ 
tablish  the  existence  of  any  event  of 
moment  which  has  occurred  in  Mexico 
since  the  exit  of  the  Diaz  govemmeat 
which  has  been  kept  out  of  the  American 
newspapers  by  the  operation  of  the  Mexi¬ 
can  censorship  or  any  other  instrument 
of  news  suppression?  If  he  can,  or  if 
anyone  can,  let  us  have  it. 


NAMED  NEWS  EDITOR 

C.  J.  Wescli,  copy  reader,  lloustos 
Post-Dispatch,  has  joined  the  Texarkana 
Gazette  as  news  editor. 


eiK  4^  naoiia 

These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,000  Damv 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 
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The  welfare  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  NIANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
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Editor 


September  29,  1  928 


&  Publisher  and  The  Fourth  Estate  for 


8S 


t  th( 


k^lllEARST  HIMSELF  BUYS 

aviation  feature 

^  Contract  for  Nows  Rifhts  to 
l^n  Von  Huenefeld’s  Round-Uie- 
World  Flickt — Other  Airplnne 
Features  Bought 


IjeaTit  newspapers  have  purchased 
^  of  the  coming  big  aviation  features. 
ftHliani  Randolph  Hearst  himself, 
;](  in  Berlin  this  summer,  purchased 
news  rights  to  Baron  Lbrenfried 
farther  Von  Huenefeld’s  airplane  flight 
U^-the-world,  now  underway,  with 
Baron  in  India  this  week.  Mr.  Hearst 
fangfd  a  contract  with  the  German 
ef  on  a  contingent  basis,  allowing  him 
.y  a  modest  sum  if  he  fails,  but  big 
fjoey  if  he  suceeds.  Von  Huenefeld  ex- 
«5  to  fly  across  the  Pacific  from 

Sir  Hubert  Wilkins’  south  pole  ad- 
catare  is  now  being  called  the  Wilkins- 
larst  expedition.  The  Hearst  news- 
jjrrs  paid  a  large  sum  for  the  news 
but  officials  at  general  head- 
Imrters  said  it  was  not  as  high  as 
1100,000  the  reported  figure. 

It  has  been  stated  that  the  Hearst 
orspaix  rs  paid  mo^re  than  $100,000  for 
J*  first  person  stories  connect^  with 
k  forthcomit^i  Zeppelin  flight  from 
T^ny  to  this  country.  These  stories 
Lk  bwn  widely  syndicated  by  King 
t^res  Syndicate.  Editors,  according 
J.  V.  Connolly,  general  manager,  have 
Imn  by  their  eagerness  to  buy  this 
tmre  that  they  believe  the  public  is 
teested  in  the  first  person  accounts  of 
^  adventures. 


Writes  Daily  Series 

.\  series  of  daily  articles  called  “Hu¬ 
man  Interest  Observations”  are  being 
written  for  Bell  Syndicate,  Inc  by  Fred 
Barton.  _ 

McEvoy  Broadcasts 

J.  P.  McEvoy,  author  of  “Show  Girl,” 
which  is  being  syndicated  by  United  Fea¬ 
tures  Syndicate,  broadcast  over  WEAF 
Sept.  25  during  the  Ever-Ready  Hour. 


nouncer  is  starting  a  weekly  signed  article 
service  for  Current  News  Features,  de¬ 
scribed  as  “behind  the  ‘mike’  chatter.” 


Wife,"  by  Marilyn  Moore,  has  also 
added  to  the  United  list. 


King  to  Handle  Herxog  Column 

Negotiations  have  been  completed  by 
King  Features  Syndicate  whereby  that 
organization  handle  Dorothy  Herzog's 
daily  column  of  Hollywood  news. 


Syndicating  McNamee 

Graham  McNamee  has  broken  into  the 
syndicate  business.  The  noted  radio  an¬ 


United  Adds  Two  Series 

United  Features  Syndicate  has  inaugu¬ 
rated  a  new  women’s  fashion  feature 
titled  “W'hat  Shall  I  Wear?”  A  serial 
story  of  married  life  “The  Part  Time 


To  Handle  Auto  Feature 

“John  Smith  and  His  Car,”  an  auto¬ 
mobile  feature  by  Frederick  C.  Russell, 
will  be  handled  by  the  Russell  ^rvice  of 
Hartford,  Conn,  after  Oct.  1.  The  s^- 
dicate  will  also  handle  Russell’s  special 
weekly  automotive  article. 


Bell  Gets  “Two  Black  Crows” 

Bell  Syndicate,  Inc.,  has  obtained  the 
rights  to  a  series  of  daily  articles  in  dia¬ 
logue  form  by  Moran  and  Mack. 


Announces  Contest  Winners 

Winners  of  the  Jiggs  National  Corned 
Inf  and  Cabbage  contest  sponsored  by 
|(orge  McManus,  creator  of  “Bringing 
Father,”  were  announced  last  week. 
Jn.  Sylvia  Smithers,  a  subscriber  to  the 
fit  Angeles  Examiner,  won  first  prize 
■  the  best  recipe  for  corned  beef  and 
^bage.  The  prizes  were  distributed 
wgh  International  Features  Service, 

tthe  judges  were  Doctor  Royal  S. 
land,  former  New  York  health  com- 
ioncr,  Katherine  A.  Fisher,  director 
Good  Housekeeping  Institute  and  Os- 
Tschirky,  Maitre  d’Hotel  of  the  Wal- 
n  -Astoria  in  New  York. 


Writing  New  Column 

Lcola  Allard,  Chicago  newspaper  wo- 
b  and  contributor  to  magazines,  has 
kitten  a  new  daily  column,  “Oh,  These 
fomen!”  for  King  Features  Syndicate, 
pas  Allard  is  at  present  in  New  York. 


w  en  a  hurricane  kills  600 

'what  does  it  do  to  your  pressroom? 
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New  Aviation  Strip  I 

*^lark,”  a  new  daily  aviation  strip, 
king  created  for  United  Features  Syn- 1 
ate  by  Eddie  Stinson,  well-known , 
fut  and  E.  F.  Wogan,  cartoonist  for 
k  Toledo  Blade.  During  the  course  of ' 
strip’s  action  lessons  in  flying  are  I 
ftn  to  the  hero  of  the  cartoon.  Pub- 1 
itJtion  will  start  Oct.  8. 
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By  wire  or  mail — ^Your 
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..  enced  reportorial  staff, 
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r  news  service 

^  Broadway,  New  York  City 


IMPORTANT  NEWS— presses  held  to 
the  last  minute  for  more  complete  de¬ 
tails  ....  At  such  times  your  pressroom 
crew  deserves  the  most  dependable  and 
safest  equipment  to  be  had — for  prestige, 
circulation,  and  ad  lineage  depends  on 
getting  such  news  out  promptly. 

Motor  Control  on  presses  is  important. 
A  paper  break — or  an  accident  to  a  man 
may  lose  the  "scoop”.  These  are  rea¬ 
sons  why  leading  newspaper^ 
standardize  on  C-H  Controlled 
Presses.  The  "safest  system  in  the 
world”  means  safety  to  potential 
scoops  as  well  as  to  the  workmen. 


In  most  of  these  plants,  C-H  Dispatch 
Conveyors  will  also  be  found,  whisking 
the  papers  away  from  the  presses  in  a 
speedy,  unhurried  stream — through 
walls  or  ceilings,  around  any  corner 
to  any  desired  part  of  the  plant. 

Insure  maximum  speed  without  haste  in 
your  plant  by  installing  C-H  Equipment. 
The  new  booklet  "Keeping  Pace  in  the 
Newspaper  Plant”  tells  the  complete 
story.  Write  for  it. 

The  CUTLER-HAMMER  Mfg.  Co. 

PtonttrManufactuTtTfof  Electric  Control  App^rmtus 

1223  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


'Newspaper  Press  ControhPi^s  Drives^Dispatch  Conveyors 
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Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particular* 
to  your  nearest 
G>E  sales  office 


GENERAL  ELECTRIC 


Editor 


MODERN  YOUTH  FAILING 
TO  READ  NEWSPAPERS 

Victor  Watson,  Now  York  Amorican, 
Say*  Papors  Either  Too  Cheap  or 
Too  Hichhrow  —  Notes  Changed 
Psychology  of  Young 

A  new  editorial  spirit  is  needed  in 
America  if  the  newspapers  are  to  be  read 
by  “flaming  youth,”  in  the  opinion  of 
Victor  Watson,  day  managing  editor  of 
the  New  York  American,  interviewed  this 
week.  At  the  moment  he  believes  the 
young  people  of  these  times  are  not  read¬ 
ing  the  papers  as  they  should  and  he  has 
analyzed  the  situation  as  he  sees  it 
“The  newspapers  are  either  too  cheap 
or  too  stuffy  and  highbrow,”  he  declared. 

“The  young  people  of  today  have  a 
changed  outlook  which  many  editors  are 
failing  to  understand.  They  are  not  con¬ 
tent  with  cheap  things  any  more. 

“Walk  along  any  tenement  street  and 
you  will  find  at  least  a  reasonable  num¬ 
ber  of  fairly  well-dressed  people.  It 
wasn’t  so  very  long  ago  when  if  a  mgn 
walked  through  the  tenement  districts 
with  a  decent  hat  on,  his  suit  pressed,  and 
his  shoes  shined,  someone  would  throw  a 
brick  at  him. 

“I  can  remember  when  William  Ran¬ 
dolph  Hearst  once  came  down  to  the 
.\merican  in  his  motor  during  the  early 
days  of  the  automobile.  The  kids  threw 
tin  cans  after  him  and  his  chaffeur  was 
hit  in  the  face.  Mr.  Hearst  immediately 
went  to  Arthur  Brisbane’s  office  and  sug¬ 
gested  that  he  write  an  editorial  urging 
people  to  begin  teaching  children  to  re- 
spe^  the  automobile.  The  kids  that 


threw  those  tin  cans  undoubtedly  own 
their  own  machines  today. 

“Newspaper  men  must  realize  that 
people  are  not  as  cheap  as  they  used  to 
be.  People,  as  always,  want  to  improve 
themselves.  There  must  be  the  inter¬ 
mediate  step  between  the  low  and  high¬ 
brow  newspaper  to  help  them  on. 

“Editors  should  try  to  And  out  more 
than  they  do  what  people  are  interested 
in,  what  they  are  thinking  about.  Tl.ey 
should  move  around  more  than  most  of 
them  do.  Many  newspaper  editors  are 
so  busy  they  don’t  have  any  neighborhof>d 
life.  They  don’t  really  know  what  is  go¬ 
ing  on  around  them.” 

JOINING  WITH  TRADE  GROUP 

Oregon  Press  to  Work  Jointly  with 
Class  Journal  Publisher* 

Co-operation  between  the  Trade  and 
Class  Journal  Association  of  Oregon  and 
the  Oregon  State  Editorial  Association 
in  the  support  of  the  state  field  manag¬ 
er’s  office,  was  brought  about  recently 
when  the  Trade  and  Class  Journal  group 
met  and  voted  to  participate  in  the  field 
manager  activities. 

Soon  after  the  opening  of  the  field  man¬ 
ager’s  office  this  year,  the  Editorial  As¬ 
sociation,  through  its  executive  committee, 
authorized  its  new  field  manager,  Harris 
Ellsworth,  to  appear  before  the  Trade 
and  Class  Journal  Association  meeting 
and  offer  the  services  of  the  new  office  to 
that  group  on  a  very  nominal  basis. 

One  of  the  first  activities  of  the  group 
under  the  new  plan  will  be  the  joint 
employment  of  circulation  solicitors.  A 
close  business  organization  is  planned  and 
present  plans  include  a  number  of  co¬ 


operative  undertakings  that  will  mean  a 
saving  to  the  members,  according  to  F.  C. 
Felter,  publisher  of  the  Pacific  Drug  Re- 
T'fcTo  and  Pacific  Retail  Confectioner,  who 
is  president  of  the  Trade  and  Oass  Jour¬ 
nal  Association  of  Oregon. 

Ellsworth  is  believed  to  be  the  first 
state  press  field  manager  to  extend  the 
work  of  his  office  to  publications  other 
than  newspapers. 

HOOVER  DINES  WITH  A.  B.  P. 

Editorial  Group  Ha*  G.  O.  P.  Nominee 

a*  Guest  in  Washington,  Sept.  24 

Herbert  Hoover’s  candidacy  for  the 
Presidency  did  not  prevent  him  from  fol¬ 
lowing  his  seven-year  custom  of  attend¬ 
ing  the  regular  dinner  of  the  National 
Conference  of  Business  Paper  Editors 
in  Washington  Monday,  at  the  National 
Press  Gub. 

Mr.  Hoover  was  a  guest  at  their  din¬ 
ners  every  year  during  his  service  as  Sec¬ 
retary  of  Commerce.  The  dinners  serve 
as  a  round  table  discussion  on  economics 
and  business  organization. 

About  60  editors  attended.  Virgil 
Guthrie  of  Cleveland,  editor  of  Petroleum 
Neivs,  and  president  of  the  conference, 
presided. 

KUSSMAUL  GOLF  CHAMP 

H.  S.  Kussmaul  of  the  Boston  (Mass.) 
livening  Transcript  won  both  the  low  net 
and  low  gross  in  Gass  A  of  the  Boston 
newspaper  men’s  golf  tournament  at  the 
Tedesco  Golf  Club  in  Swampscott,  Mass., 
Sept.  17,  turning  in  a  78  for  net  and  79  for 
gross.  J.  W,  Mooney  of  the  Post  was 
second  with  104  for  gross  and  86  for  net. 
H.  Munroe  of  the  Post  won  Gass  B. 


QUINCY  DAILY  LAUNCHED 

First  Issue  of  Evening  News  Appeer^ 

Sept.  20 — P.  E.  Barbour  Presidest 

The  first  edition  of  the 
(Mass.)  Evening  News  was  prime 
Thursday,  Sept.  20. 

The  News  is  published  by  the  iiarb?; 
Publishing  Company,  of  which  Perley  £ 
Barbour,  owner  of  large  shoe  and 
interests  in  New  England,  and  a  turni 
Mayor  of  Quincy  is  president  and  in., 
urer.  Walter  G.  Barbour,  son  of  thi 
president,  will  be  a  director  of  the  o  :; 
pany. 

VV.  D.  S.  Shields,  for  seven  yean  a- 
sistant  to  the  publisher  of  the  Brocki^ 
(Mass.)  Enterprise,  is  the  general  nu;; 
ager  and  secretary  of  the  comiiany. 

Donald  Cameron,  managing  ed!'  r 
came  from  the  editorial  staff  of  the  /!  • 
ton  Traveler.  (Jeorge  Spaulding,  t  ,ra 
erly  of  the  Los  Angeles  Examiner,  ■ 
city  editor. 

J,  Maxim  Ryder,  former  advertisirj 
manager  of  the  New  Bedford  Snindar] 
Mercury,  is  advertising  manager  sk 
Max  Kramer,  who  was  for  17  yean  i 
member  of  the  Hearst  circulation  sta¬ 
in  New  England,  is  circulation  nian.aav- 

PRINTS  “RACKETEER”  SERIES 

The  Kansas  City  Journal-Post,  thn  usi 
admissions  obtained  from  Jimmy  Mart- 
local  character,  printed  last  week  a 
of  stories  dealing  with  bombings,  slog 
gings  and  depredations  in  <  nncrtl.; 
with  labor  troubles  in  Kansas  City.  A 
result  of  the  expose,  the  county  cr.ir 
jury  has  subpoened  Martin  and  others  1: 
volved. 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-pag*  Prussur 


GOSS  24  and  28-pas*  prassas  good  for 
black  or  color  work,  also  Goss  Saatupir 

HOE  Ponjr  Quadrupis,  Quadrupla,  Saxtupir 
Soatupis  colw  Prass,  Octupis  and  Double 
Saatupla  Prassas, 

DUPLEX  Matropolitan  Quadrupla  staraotype 
press** — print  up  to  32  pagas. 

AvailabU  for  Early  Dalivary 

WALTER  SCOTT  dc  COMPANY 

Main  Ofle*  8  Fsotory . PUlaSsld,  «.  t. 

Naw  York  Otto*..BTekaw  Bldg.,  14ST  Braadway 
Chicago  OAo* . ICaaadiioek  Bloak 


Modern 


Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  production  and  re¬ 
duce  cost* — a  real  saving 
in  your  Pay  RolL  Are 
yon  interested?  If  so, 
consult  your  regular 
dealer  in  printers’  sup¬ 
plies  or  write  ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 
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Halvorsen  Newspaper 
Stvfniig  Machines  ^ 

SI*  now  bcuic  ussd  by  many  of  the  lesdin* 
newspapers  Irom  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-fihh  of  its  coat  in  six  montbs.  QPapers 
can  be  dabvcied  in  better  condition  to  dia- 
tiibutois  and  to  tbs  taaders. 

A/tar  a  thorough  inuastigation  you 
uiiU  uamt  to  inwst 
Writs  for  fuU  Sartiaikira 

NONPAIBIL  MACBim  COMPANY 
M  S  Tkroop  Struut,  Chicago 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plate*  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Monlders 
Light  Wool  Monlders 
Thin  Wool  Moulders 

(AU  Siaes) 

Space  Packing  Felt 
4  Thicknessea — No.  25* 
No.  35,  No.  40,  No.  50 

Easy  to  tour,  quick  to  place 

New  Caglaid  Newspaper  Sippij 
Umpaaj 

Worcester,  Mas*.,  U.  S.  A. 
Cable  Addreat  NENbCO 
Worcester,  Mass. 


Bebuik 

ISi&HI 


PRESSES 

Bargains 
in  all  types 

tell  us  your  needs 
and  send  jbr  list 


GOSS  PRINTING  PRESS  CO 

•  HK  A(A;  —  Nl  VV  YlltVK  —  t  ONDO-. 


POfiY 


LAtf 


•  r 


IT  CASTS..IT  FINISHES.. IT  COOLS 

Euabtaa  one  mefi  to  fiakt 
“a  plat*  a  mimit*”— J 
ar  full  Tima  saving.  •••• 
pay  for  it.  For  full  parda 
ulart  address  I 

OSS  PRINTING  PRESS  Ca 

Cbicaao  San  Frasdm 
Sailing  Agasita 
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Equipment 

1^ 

Services 

i 


prrOR  &  PUBLISHER 
Classified  Advertising 
Information 

RATES 


SrrUATIONS  (C«ah  with  Ord«r) 

I  Tima  —  .80  par  lina 

3  Timaa —  M>  par  Una 

all  other  classifications 

(Caah  with  Ordar) 

1  Tima  —  .78  par  lina 

4  Timaa —  .60  par  lina 
Count  ain  worda  to  tka  lina 

4wkitt  apaca  charfa  at  aama  rata  par  lina 
f0  laacrtion  aa  aamad  bjr  Iraquancy  of  in> 
urtiMi.  Minimum  apaca,  thraa  linaa.  Tha 
'VEiftar  A  Publiabar  raaervea  tha  right  to 
xlit  Of  rajact  any  copy. 


1 


business  opportunities 

Broknra 


tnilable  Evening  papera  orrupylng  exrlualre 
Mi  and  earning  good  dlvldenda  on  price  naked 
a  (allon'ing  atatea:  California,  Illloola,  North 
CMallnii.  I’ennKylvania  and  Ohio.  J.  B.  Shale, 
Bldg  ,  New  York. 


UoUithed  Mewapaper  and  Kagaaine  Fropartiaa 

;ht.  Hold,  mergwl  or  financed.  OmHdentlal 
MllagH  Ix>ula  Eddy,  Marahall  Field  Bldg., 
Cklrago;  Met.  Theatre  Bldg.,  Loa  Angelea. 


Biila  Weat  Propertiao — Excliialve  liatlnga.  No 
anaging  publicity.  I’eraonal  aervlce  In  every 
ktl.  Everything  confidential.  Clyde  H.  Knox, 
«  Board  of  Trade,  Kannaa  City,  Mo. _ 


Mamobile  Ouide  Booka,  eatabllahed,  well 
n.  up-to-date,  available  for  $10,000.  Pub- 
r  having  dlatrlbutlon  fncllltlea  could  handle. 
[Hirri*  Dibble  Company,  11  Weat  42nd  Street, 
kor  York  City.  _ 


«4r  D.  Oray,  Sturgeon,  Mo.,  writea;  "Have 
who  wanta  evening  dally  with  or  wlth- 
nt  Rnnday  laaue;  city  of  20.000  and  up.  In 
Iowa  or  Wlaconaln;  priced  up  to  a 
.alUioa  dollarn.  Here  la  a  chance  for  you  to 
Jail  In  If  you  have  a  worthwhile  property. 
|RId  aell  Illinola  dally  clearing  $25,000  a 
ir:  $(10,000  caah  will  handle.  If  you  can 
■a  $150,000  I  can  aell  yon  an  Illinola  dally 
kb  V.  clearing  $75,000  a  year. 

I  yon  want  to  buy  a  newapaper  anywhere 
.  tbe  Cnlted  Statea,  write  me.  If  you  want 
aell  a  newapaper,  aend  for  my  Hating  blank.” 


Nqwapapera  For  S«l« 


iale— Evening  dally  In  Paclflc  Northweat. 
ley. maker.  Exceptionally  low  operating 

ti.  Price  $40,000,  $20,000  caah.  A-906, 

llor  A  Pnhilaher. 


hr  Bale — One  of  Nebraaka'a  heat  weekllea  and 
M  planta.  $18,000  yearly  bualneaa.  Money 
ker.  Can  expand.  A-906,  Editor  A  Pub- 


l^ikly  Paper  wanted.  Money-maker  preferred 
tat  will  buy  loaer  If  opportunity  right.  B-507, 
or  A  Puhllaher. 


Newapapora  Wanted 


Wt  Keed  at  Onca  dalliea  and  weekllea  for 
dkata  who  have  money  and  want  to  buy.  Con- 
Hmtlal  to  limit.  Will  you  aelIT  Wilhelm  A 
Mb.  300  12lh,  N.  W.,  Canton.  O. 


Partner  Wanted 


Viatad — Aaaoclate  with  capital  In  publication 
6  aatlonal  food  trade  magaxine.  Wide  circu- 
kilon  and  advertlaing  field.  Ontatanding  oppor- 
Mty  for  proper  party.  Will  Invite  atricteat 
btaatigatlon.  B-505,  Editor  A  Publlaber. 


rinriTi  ATiON 


Promotion 


Satiation  Buildera  —  Blair  A  Anatln,  ISIS 
Niklemen  avenue.  Rending,  Penn.  Originatora 
(f$ale»manahlp  Club  Campnigna. _ 

kailatlon — When  quick,  additlanal  circulation 
'narage  becomea  neceaaary,  remember  that  onr 
taaaty  yeara  In  thia  one  line  of  endeavor  la 
fm  proof  egalnat  experimenting.  Write  or 
*ka.  ODell  Circulation  Service  Bureau,  Bell 
tbek.  Cincinnati,  Ohio. _ 

^  Vorld'a  Largeat  Circulation  Building  Or- 
Miation — Tbe  only  circulation  building  oerv- 
a*  In  Newapaperdnm  fumlablng  publlnbera' 
■Sdavlta  of  the  exact  reanita  of  Ita  every 
tt^lgn.  The  Charlea  Partlowe  Company, 
yidentnl  Building,  liidlanapolla. 

NaHar  Ciroolation  Buildera — Tbe  W.  S.  Ben- 
mi  Company.  104  North  Bailey  avenne.  Lonia- 
'Hi.  Kentucky.  The  circniatloa  building  or- 
RMaatlon  that  haa  oet  the  atandard  for 
BWiaalve,  aucceoafnl  cirenlatioa  campaigna  for 
’•mty  yeara. 


EMPLOYMENT 


Holp  Wonted 


Advertiaing  Kan,  young,  wanted  to  take  charge 
advertlaing  department.  Oood  opportunity. 
Write  full  detalla.  Oonneaut  Newa  Herald, 

Coiineaiit,  Ohio. _ 

Advertiaing  Exeentive  to  handle  major  accounta 
and  aupervlae  ad  aalea  on  morning  newapaper. 
Mid-weatern  city  of  80.000.  Real  opportunity 
fur  energetic  young  man  who  can  build  linage. 
State  fully  training,  experience  and  aalary  In 

lirvt  letter.  B-S14.  Editor  A  Publlaber. _ 

Advertlaer — Eatabllahed  Jewlah  weekly  I Engllah) 
needa  experienced  Jewlah  diaplay  oaleeman. 
Excellent  opportunity.  State  all  In  firat.  A-9B2. 

Editor  A  Publlaber. _ 

Advertiaing — Wanted  by  New  York  State  newa¬ 
paper,  Ideally  located,  a  firat  claaa  advertlaing 
man;  one  who  can  write  good  copy  with  at¬ 
tractive  layouta  and  who  alao  haa  real  aalea 
ability  to  build  up  linage.  Write  Box  B-SOl, 
Editor  A  Publlaber,  giving  referencea,  experl- 

ence  and  aalary  expected. _ 

Advertiaing  Baleaman  and  Kanagar — Organlxa^ 
tion  now  eatabllahing  a  publication  for  the  food 
Induatry  aeeka  nervlcea  of  bigh-callbered  execu¬ 
tive  and  aaleaman;  one  who  bolda  record  for 
aucceaaful  production.  To  auch  we  offer  propor¬ 
tionate  aalary  and  opportunity  that  la  excep- 
tlonal.  Write  Box  B-SOS,  Editor  A  Publlaber. 
Advertlaing  Director  wanted  for  pualtlon  of 
truat  with  Michigan  dally.  Permanent  for  man 
of  rompelling  peraonallty,  with  energy  to  plan, 
aell  and  direct  otliera,  and  with  record  of  auc- 
ceaaea.  Detail  experience,  peraonal  blatory, 
referencea.  earileat  available,  aalary.  Send 
photo.  Immediate  action.  B-511,  Editor  A  Pub- 

llaher. _ 

Circulation  Kan— Young  man  to  take  charge  of 
circulation,  evening  dally,  town  of  15.000.  Muet 
be  capable,  boneot  end  willing  to  atart  at  rea- 
aonable  aalary  until  reanita  ara  proven.  Tbe 
Meaaenger,  Fremont,  O. _ 

Circulation  Kanager  wanted  with  proven  ex- 
(lerlence  and  peraonallty,  untiring  in  efforts, 
thoroughly  loyal,  to  Install  auburban  boy  de¬ 
livery,  booat  country  aalea  and  develop  unuaual 
promotion.  Permanent  In  unusual  home  city. 
Detail  all.  Olve  references,  soonest  available, 
salary,  photo.  Immediate  action.  The  Leader, 
Mt.  Clemena,  Michigan. _ 

Executive  Desk  Kan  wanted  for  permanent 
position  of  truat.  Muat  have  marked  leaderalilp 
ability,  willing  to  tackle  tough  problems,  with 
personality  to  succeed.  Detail  all.  Give  refer¬ 
ences.  when  available,  salary,  photo,  writing 
samples.  The  Leader,  Mt.  Clemena,  Michigan. 
Wantell— Man  with  advertising  and  editorial  ex¬ 
perience  to  handle  special  campaign.  Position 
permanent.  Address  Mr.  Hansen,  c/o  Editor  A 

Publlaber. _ 

Byndicata  Balssman,  who  ara  permitted  sideline, 
wanted  to  sell  unusual  sports  service:  extraor¬ 
dinary  commissions.  A-041  Editor  A  Publisher. 


Sitoations  Wanted 


Advertising — Display — Man,  24,  single,  8  years' 
experience.  Classified,  Display,  Good  sales¬ 
man,  layouts,  copy,  wants  change.  A-078,  Edi¬ 
tor  A  Publisher. 


Advertiaing  Manager— I  want  to  make  a  con¬ 
nection  with  a  live  newapaper  publisher  (pref¬ 
erably  on  the  weat  coast)  in  a  city  where  living 
conditions  aiw  good  and  the  newspaper  has  a 
good  chance  to  grow  If  the  right  man  knows 
how  to  sell  it — knows  how  to  direct  salesmen, 
and  knows  how  to  go  out  on  the  firing  line  and 
sell  space  himself.  My  experience  covers  many 
years  In  the  East,  Middle  West  and  the  South, 
and  I  know  newspaper  publishing  and  adver¬ 
tising  In  every  department.  Local,  National  and 
Classified.  References  aa  to  character  and  abil¬ 
ity  will  meet  any  requirement  of  tha  man  I 
decide  to  tie  up  with.  1  am  married  and  not 
looking  for  a  temporary  Job.  I  prefer  a  salary 
and  bonus  arrangement  on  Increase  shown  over 
period  of  three  or  five  yeara,  or  longer.  A-OOS, 

Editor  A  Publisher. _ _ _ _ 

Artist,  Cartoonist,  newapaper,  magaxine  and 
syndicate  experience.  Work  Includes  human  in¬ 
terest  cartoons,  modern  humorous  art,  panto¬ 
mime;  also  layouta,  retonchlng  and  general 

routine.  B-OIS,  Editor  A  Publisher. _ 

Assistant  to  FubUabsr  or  Bnalnsas  Kanager— 
Publishers,  have  you  a  position  for  an  energetic 
young  man  with  executive  capabilities?  Majored 
In  newapaper  economics  at  college  Journeyman 
printer.  A-907,  Editor  A  Publisher. _ 


Bnainass  Kanagar,  Acting  GonomI  Xanagor  de¬ 
sires  changa  to  dally  roqoirlng  development  In 
smaller  city.  Now  in  charge  of  daily  and  Job 
printing  busineoa  doing  grass  bnaineos  $450,000 
annually.  Average  advertising  gain  twenty  per 
cent  ever  previous  year,  circnlatlon  gnin  ton  per 
cent,  under  present  management.  Marriod  man, 
age  80,  with  metropolitan  dally,  advertising 
agency,  small  dally  and  country  newspaper  ex¬ 
perience.  Reasonable  aalary  with  rommiasloo 
on  business  Ineraass  nofarrod.  A-MT.  Bdltor 
A  Pnbllsbsr. 


EMPLOYMENT 


SitUBtiona  Wantad 


Buainsas  Kanagar— Soon  available.  Know  every 
phase  of  work,  specialised  circulation  and  adver- 
llsing.  Record  and  references  by  writing.  B-500, 
Editor  A  Publisher. 


Circulation  Manager — Eighteen  years'  experi¬ 
ence,  two  papers,  especially  strong  on  carrier 
promotion:  Increasing  circulation  revenue.  Rea¬ 
sonable  salary  and  percentage  of  increased  re¬ 
ceipts.  Available  at  once.  Referencea.  A-900, 
Editor  A  Publisher.  _ 

Circulation  Kanagar — Thoroughly  competent  In 
all  phases  promotion.  Good  record  results  at 
low  coat.  Best  references,  business  and  per- 
sonal.  B-SOS,  Editor  A  Publisher. _ 

Circulator — Seven  years'  experience  building  ex¬ 
tensive  Morning,  Evening  and  Sunday  circulation 
on  two  of  America's  ontatanding  Metropolitan 
papers.  Dealrea  circulation  management,  paper 
10.000  or  more.  Circulation  or  country  desk  on 
Metropolitan  paper;  expert  on  boy  promotion; 
aalary  secondary;  age  20;  available  ou  short 
notice.  A-O.Vt.  Editor  A  Publisher. _ 

Circulation  Manager — Four  yeara  active  circula¬ 
tion  management.  Past  record  will  stand  rigid 
Investigation.  Thorough  knowledge  of  A  B  C 
rules  and  regnlatlona.  Hard  pliigger,  and 
guarantee  returns.  References  A-1.  A-OSO, 
Editor  A  Puhllaher, 


Circulation  Manager — Fifteen  years'  experience, 
large  and  small  cities.  Thoroughly  competent, 
economical  and  honest.  Can  guarantee  to  im¬ 
prove  your  circulation  department.  Reasonable 
salary,  any  location.  References.  A-9S2,  Edi¬ 
tor  A  Pnhilsher. 


Classified  Kanager,  now  employed  by  a  leading 
dally,  dealrea  Immediate  change.  1.8  years'  ex¬ 
perience  In  Classified  and  Display  field.  Age 
38.  a  capable  manager,  with  a  record  for  pro¬ 
ducing  business.  Write  A-0e8,  Editor  A  Pub¬ 
lisher. 


Copy  Reader,  sports  editor,  or  reportorlal;  ex- 
licrlcnced.  Address  Geo.  K.  FIrstbrook,  56  Mt. 
Kemble  Avenue,  Morristown,  N.  J. 


Copyreader,  .34;  accuracy,  speed,  initiative, 
eye  to  drama,  humor;  best  experience.  "Ready," 
2317  Pennsylvania  avenue,  Washington. 


Desk  Man,  telegraph  editor,  make-up,  etc.,  first 
class  experience,  wants  position  on  Southern 
afternoon  dally.  A-008.  MItor  A  Publisher. 


Desk  Kan,  experienced,  with  executive  ability, 
desires  position,  preferably  In  the  Bast,  along 
Atlantic  Heaboard,  but  will  go  anywhere.  Does 
not  drink.  Can  get  out  newspaper  and  handle 
editorial  end  of  plant.  A-068,  Bdltor  A  Pub¬ 
lisher. 


Editorial — Writer  of  some  national  reputation 
wishes  Job  as  editorial  writer  or  special  depart¬ 
ment  (literary  or  column)  with  newspaper,  or 
editorial  work  on  magaxinea.  Raymond 
Kresensky,  Newburgh,  Indiana. _ 

Editorial — Dramatic,  book  reviews,  features, 
poein-a-day,  column,  roving  reporter.  Univer¬ 
sity  R.  A.,  M.  A.;  age  27;  metropolitan  dally 
experience.  New  York  or  50-mtle  radius. 
B-.KIO.  Editor  A  Publisher. 


Editorial— flixteen  years'  experience,  managing 
editor,  city,  telegraph,  ffiinday  desk,  make-up, 
etc.  Employed;  go  anywhere.  A-003,  Editor  A 
Publisher. 


Editorial — Young  man,  26.  college  education,  otr 
ropy  desk  of  large  New  York  dally  trade  paper 
for  two  years:  previous  experience:  special  In¬ 
vestigations,  feature  writing,  magaxine  editing, 
economic  research,  publicity;  desires  change  to 
position  of  larger  opportunity.  A-OOl,  Editor 
A  Publisher. 


Editorial  Kan,  now  employed,  wants  to  make 
change.  Experienced  In  sports,  make-np,  all 
desks.  Go  any  place.  B-506,  Editor  A  Pub¬ 
lisher. 


Editorial — reporting  or  desk,  24,  gradnata  mid- 
western  university,  two  years  In  field,  some 
weekly  experience,  now  employed,  available  any 
time,  will  go  anywhere.  B-510,  Editor  A  Pub¬ 
lisher. 


Editorial  Cartoonist— Young  man  who  can  pro¬ 
duce  snappy  and  timely  cartoons,  with  local 
slant.  If  desired;  also  can  write  captions  that 
will  command  attention,  furnish  original  ideas 
and  has  distinct  ability  as  lay-out  man.  B-513, 
Editor  A  Publisher. 


Buy  and  Sell 

through  Clasfiified  adver- 
tifiing.  Employerfi.  equip- 
ment  tnanufacturer$,  serv¬ 
ices,  as  well  as  men  look¬ 
ing  for  employment,  will 
find  this  class  of  advertis¬ 
ing  equally  productive. 


EMPLOYMENT 


SituatieBa  Wantctl 


Editorial — All  round  publication  woman.  Edit¬ 
ing,  make  up,  reporting,  writing,  rewrite. 
Prefer  trade  or  small-city  paper,  house  organ. 
Moderate  aalary.  A-035,  Bdltor  A  Publisher. 


Exacutivo— Balsa  or  Adminiatratiee,  or  Adeor- 
tisiag  Direotor  ef  PubUo  Ralatioas  —  For  the 
past  twenty  years  I  have  been  connected  with 
newspapers  and  newapaper  ayndlcates.  Recently 
I  resigned  as  Vice-President  and  General  Man¬ 
ager  of  tbe  Oosmue  Nesrapoper  Syndicate  and 
am  now  open  to  make  a  new  and  lasting  con¬ 
nection. 

I  have  traveled  every  territory  In  tbs  United 
States,  Canada  and  Mexico  and  pride  myself  In 
knowing  almost  all  tbe  editors  and  publlabers. 
I  would  Ilka  to  aaaoclate  myeelf  with  a  group 
of  men  who  have  vision  and  foresight  and  who 
can  appreciate  at  least  a  little  of  tbe  same 
quality  In  myself. 

I  will  appreciate  a  personal  interview.  Bhiary 
and  terms  of  contract  can  be  diacuased  at  that 
time.  Myles  F.  Lasker,  806  West  T3nd  street. 
New  York. 


Kanaging  Editor,  now  employed  in  morning 
field,  desires  to  return  to  afternoon  dally  la 
city  of  60.000  to  100.000  In  New  York  state. 
New  Jersey  or  Pennsylvania.  Toiing.  good 
executive,  versed  In  newspaper  economics,  col¬ 
lege  educated,  family  man  and  permanent. 
Minimum  aalary,  $76.  A-861.  Bdltor  A  ftb- 

Ilsher. 


Kechanloai  Buperiatendeat,  Production  Manager 
or  Material  llonae  representative.  Tears  of  ex¬ 
perience  with  American  papers  and  press  build- 
era.  Beat  referencea.  Ralary  reasonable.  At 
present  employed.  A-070,  Editor  A  Publisher. 


Picture  Editor,  news  photo  service.  Three 
years'  newspaper  syndicate  experience.  Can 
take  charge  editorial  and  production.  A-OBi, 
Editor  A  Publisher. 


Rspreaentative— Experienced  advertising  man, 
financially  responsible,  desires  connection  as 
Western  Representative  for  seasoned  eastern 
publication.  Commission.  Has  own  Chicago 
ofilce.  A-004,  Editor  A  Publisher. 


Reporter,  21,  two  years'  experience,  tboronghly 
trained,  excellent  feature  writer.  William 
Kennedy,  521  Jewett  avenue.  Staten  Island. 
N.  T. 


MECHANICAL 


Equipmunt  for  Salo 


Job  Preaaea,  Paper  Cattars,  Wire  Btibehan, 
etc. — A  complete  line.  Overhauled  and  guaran¬ 
teed  machines  at  bargain  pricoa.  Easy  tenua. 
Hoffman  Type  A  Engraving  Oe.,  114  K.  18tb 
St.,  New  York  City. 


Used  Goss  Mat  Rollsr  for  wet  mats  only,  far 
sale  cheap.  The  Goss  Printing  Praos  On.,  Ififi 
South  Paulina  St..  Chicago,  III. 


Wood  Curved  Mat  Beorohar,  In  A-1  condition, 
for  sale.  Mounted  on  pipe  frame,  which  will  be 
Included.  First  $75  will  buy  it.  The  Middle- 
town  Press,  Middletown,  Conn. 


WE  BUY  NEWSPAPERS  FOR  CLIENTS 
WE  SELL  -  ** 

WE  APPRAISE  -  - 

WE  CONSOLIDATE  -  - 

And  we  always  try  ts  eenduet  enr  allants' 
busineoa  without  pnbUeity, 

Bank  ef  ns  is  a  rooord  sf  1$  ysors  ef 
servloe  to  satisfied  enstemars. 

Writs  onr  nearest  Ofloe,  er  batter  yet, 
oall  in  peroen  If  possible. 

HARWELL  &  ROCKWELL 

Comer  Building  Timas  Building 

Birmiagham,  Ala.  New  York  Qty 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiatioDfi  confidential 

PALMER,  DEWITT  & 
PALMER 

Buslnaea  EaUbUahsd  im  1188 
350  MaifiaeB  Ata.  Nww  York 
Pseifie  Coast  Rapraaantative; 

K.  0.  Ksere,  ttt  Bortk  Bava^  Orlen, 
Beearly  Kills,  Oalif. 


/ 


Editor 
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DOLLAR  •• 
••  PULLERS 


One  Dollar  will  i|| 

be  paid  for  each  1|| 

idea  published.  j| 

Send  flipping  I 

for  payment,  j  | 


riRE  Prevention  Week  is  coming  Oct. 

7,  throughout  the  country.  Work 
out  a  special  layout  for  the  occasion  and 
interest  your  hardware  dealers,  insurance 
firms,  chimney  repair  and  cleaning  men. 
and  any  others  who  might  offer  anything 
in  connection  with  painting  and  cleaning 
up  the  premises. — D.  P. 

Every  advertising  manager  should 
have  a  list  of  every  business  firm,  large 
and  small,  in  his  city.  A  check  of  the 
firms  that  are  regular  advertisers  will  re¬ 
veal  that  only  a  small  percentage  are 
using  the  space  that  they  need. — Davis  O. 
Vandivier. 

Free  use  of  a  column  “Sale  Dates  in 
Northeastern  Iowa”  is  offered  to  all 
farmers  holding  public  auction  sales  by 
the  H'aterloo  (la.)  Tribune  in  order  to 
build  good  will  for  its  public  sale  add 
section  and  to  get  into  touch  with  pros¬ 
pects. — L.  G.  Moeller. 

I  - 

An  “Economy  Wednesday  Page”  has 
been  started  in  the  Aberdeen  (Wash.) 


World.  This  is  a  sort  of  shopping  news 
within  the  paper  which  gives  in  popular 
form  a  number  of  display  ads  of  merch¬ 
ants  featuring  bargains  on  this  day. — 
C.  M.  L. 


“Where  You  Can  Get  A  Plumber  In 
A  Hurry  When  You  Need  One”  is  a 
heading  for  a  section  of  ads  from  city 
and  suburban  plumbers. — C.  E.  Pellissier, 
Boston. 

The  Des  Moines  (la.)  Register  runs 
an  “I  See  by  the  Want  Ads”  column 
daily  on  the  front  page,  carrying 
bargains,  opportunities,  and  other  mess¬ 
ages  to  be  found  on  the  want  ad  pages 
that  day. — L.  G.  M. 

The  Indiana  Daily  Student,  edited  by 
students  in  the  Department  of  Journalism 
of  Indiana  University  has  settled  the 
problem  of  buying  trip  “stories”  by 
selling  local  merchants  space  in  which 
to  tell  of  their  travels. — N.  R. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


TENTH  DISTRICT  TO  MEET 

Committee  Preparing  Program  for 
Wichita  Falls  Convention 

The  tentative  program  for  the  m^ing 
of  the  Tenth  District,  I.  A.  A.  at  Wichita 
Falls,  Tex.,  Oct.  21,  22,  23,  was  issued 
by  the  committee  this  week.  The  conven¬ 
tion  will  start  with  church  services  Sun¬ 
day  morning,  Oct.  21,  and  then  will  ad¬ 
journ  until  4  P.  M.  Sunday  evening  when 
a  song  meeting  will  be  held  in  the 
Memorial  Auditorium  and  an  inspirational 
address  will  be  given  by  Rev.  W.  M. 
Wright,  pastor  of  the  First  Baptist 
Church  of  Paris,  Tex. 

An  address  of  welcome  by  Mayor  Akin 
of  Wichita  Falls  will  start  the  Monday 
session  and  the  response  will  be  given  by 
Wirt  Steele  of  Houston.  Reports  of 
officers  will  be  given  by  O.  S.  Bruck, 
president,  and  A.  D.  Collins,  secretary, 
of  the  district.  The  remainder  of  the 
morning  will  be  taken  up  with  talks  by 
E.  H.  McReynolds,  director  of  publicity 
for  the  Missouri  Pacific  Railroad,  and 
the  Rev.  W.  M.  Wright. 

The  selection  of  a  1929  meeting  place 
will  lead  off  the  afternoon  program,  and 
will  be  followed  with  talks  by  Miss  Grace 
Walton,  advertising  manager,  Kayser  Silk 
Company  of  New  York;  Prof.  Ida  Cruze 
McFarlane,  University  of  Denver;  and 
Will  S.  Wood,  advertising  manager, 
Renfro  Drug  Stores,  Fort  Worth,  Tex. 
At  4 :30  P.  M.  the  delegates  will  be 
taken  on  a  tour  of  the  city. 

The  first  address  on  Tuesday’s  program 
will  be  given  by  Prof.  W.  J.  Reilly,  in 
charge  of  market  studies  for  the  Uni¬ 
versity  of  Texas.  Guy  H.  Hulse,  secre¬ 
tary  of  the  National  Retail  Credit  Asso¬ 
ciation,  of  St.  Louis;  and  Judge  E.  Allen 
Frost,  general  counsellor,  Outdoor  Ad¬ 
vertising  Association,  of  Chicago,  will 
also  speak  during  the  morning. 

At  the  luncheon  Tuesday  officers  and 
directors  for  1929  will  be  nominated  and 
elected,  and  committee  reports  will  be 
made. 


A  N  interview  with  the  chief  of  detec- 
tives  should  reveal  that  the  average 
age  of  criminals  is  lower  in  the  present 
day  than  it  was  25  years  ago;  also  that 
crime  detection  has  advanced  with  crime 
methods.  The  attractive  feature  of  the 
story  is  that  the  “rogue’s  gallery”  should 
be  able  to  provide  interesting,  and  even 
ludicrous,  specimens  of  the  persons 
“mugged”  25  years  ago  to  compare  with 
the  present  day  photographs. — H.  L. 
Shalett. 

The  Indianapolis  Times  is  winning 
wide  approval  with  its  weekly  lodge  page. 
Secretaries  of  fraternal  orders  all  over 
the  state  are  invited  to  send  news  of 
their  activities  to  the  Times  lodge  edi¬ 
tor,  and  the  response  has  been  good. 
Such  a  page  would  be  worth  while  in 
papers  that  cover  a  large  section  of  a 
state  or  the  entire  state  such  as  the 
dailies  from  the  capital. — Dow  Richard¬ 
son. 

Later  on  in  the  football  season  offer 
suitable  prizes  for  the  football  fans,  nam¬ 
ing  the  all-district  or  all -conference  grid 
teams  which  most  nearly  resemble  the 
honor  teams  selected  by  the  sports  staff 
of  the  paper.  The  plan  works  better  with 
teams  of  local  interest,  such  as  high 
school  teams. — L.  G.  M. 


Newspaper  Engineering 

^  An  organization  zpraalizing 
A.  in  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
N.  gineering,  operation  and 
\  production  problems, 

\  analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

ffewtpeper  BuOUngt, 
PreSuetien,  OPrrmtien, 

Snrreyt,  VtiueSiem. 

420  Lexington  Avenne,  New  York 


_  The  .Minneapolis  Journal  last  year  pub¬ 
lished  a  football  rotofn’avure  section  in 
one  of  its  Sunday  editions.  A  picture  of 
practically  every  university,  college,  nor¬ 
mal  school,  and  academy  team  in  the 
Northwest  was  included.  The  city  high 
schools  and  some  of  those  outside  of  the 
city  with  good  records  for  the  season 
were  also  included. — Wes  W.  Dunlap. 

Have  a  reporter  stop  ten  persons  on  the 
street  and  get  each  one  to  pick  the  win¬ 
ners  of  the  coming  Saturday’s  football 
games  with  the  probable  scores.  These 
selections,  printed  Friday  evening  or  Sat¬ 
urday  morning,  can  be  compared  with  re¬ 
sults  in  Monday’s  paper  in  a  feature  that 
need  not  run  on  the  sports  page.  The 
average  football  fan  considers  himself  as 
good  a  picker  as  the  sports  experts  in 
these  days  of  upsets.  The  average  of 
correct  guesses  for  the  whole  group  for 
the  eight  or  nine  weeks  of  the  season 
would  make  an  interesting  statistical  story 
after  Thanksgiving. — Wes  W.  Dunlap. 
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Do  you  want 
best  ?  Then  let  us 
send  service  on  trial 
for  one  month. 


I  The  I 

I  International  | 

I  S3nidicate  | 

I  Baltinore.  Md.  | 
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“SHOW  GIRL” 


U  foinf  treat  funs 
in  these  papers: 

Bridfeport  Times-Star 
Brooklyn  Tiroes 
Buffalo  News 
Lawrence  Telefraro 
Louisville  Courier  Journal 
Minneapolis  Star 
Newark  Ledger 
New  York  Telegram 
Providence  Journal 
Scranton  Sun 
Washington  Post 

Since  the  nation-wide  radio  hookup 
of  “Show  Clrl”  September  2i,  a 
ready  audience'  for  this  great  serial 
can  be  found  anywhere.  Try  it  for 
yourself. 

United  Featnre  Syndicate,  Inc. 

M.  F.  Bourjaily,  Manager 

406  World  Bldg.,  Now  York,  N.Y. 


HEADS  DAIRY  CELEBRATIOR 

Emery  A.  Odell,  publisher  of  | 
.Monroe  (Wis.)  Times,  has  been  sag 
chairman  of  (Tieese  Day,  a  geiier^a 
bration  to  take  place  at  Monri^ 
to  promote  the  dairy  and  swiss 
industry.  Mr.  Odell  was  one  of  th*? 
resentatives  of  the  producers  of  (« 
coun^  who  recently  presented 
Coolidge  with  a  Swiss  cheese  at  Supog 

INSTRUCTS  CORRESPONDOm 

The  Burlington  (la.)  Gazette  wubi 
Sept.  21  to  40  correspondents  of  the  pep 
at  a  school  of  instruction  coiuiuctlt ! 
H.  J.  Metcalf,  director  of  the  infcna 
tion  service  of  the  agricultural  extes, 
department  of  Iowa  State  College.  T 
Gazette  was  host  at  a  luncheon  m  i 
Hotel  Burlington. 

Read  Editor  &  Publisher 
Every  Week — $4  a  Year 


HOME  SEWING 


RUTH  WYETH  SPEARS 


Three-*-week  Practical  Series  by 
Expert  Seamstreat  &  Journalist 


It  providna  pattant 
It  auggeata  deaigM 
It  expinina  atitekaa 
It  tenckea  cutting 
It  kelpa  econonay 
It  renckea  womnn 


Mitt  Speart  has  had  a  wide  experiean 
as  a  fashion  artist  and  designer  in  tW 
principal  style  centers  of  Europe  ^ 
America. 

Id  ■  ttsf  siaplB  if  tbest  rdeise  fir  ysv  cunMi 

The  George  Matthew  Adams  Seriw 

2S0  Park  krttmm,  Naw  York  City 


A  DVERTISERS  w  h  A 
understand  the  Iowa 
situation  know  from  expeci* 
ence  that  the  consumen* 
market  there  cannot  b«i 
properly  sold  without  dw 
use  of  newspapers  in  them 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASSK 

DAVENPORT.  IOWA 


America's 

Complete 

Newspaper 


NEW  YORK 


Ttetalb 

^Tribune 
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BwUngtoo  Bavk-^ 
Osdar  Rapids  Oaattto 
OtntarrlUo  loasgUa  A 
cmatn 

COundl  Bligs  Ntn- 
aardl 

narmport  Dsaocrat  A 
I>sadsr 

Damipoit  Tinas 
Dubuqius  Tilwrsph- 
Hcrsld 

rort  Dodge  Mnaangw 
A  Chmnlele 
rort  Msdbon  Donaerst 


lavs  CKy  Nne  CMns 

IsM  OsU  CIV 
Manhalltssni  Tinn- 
■spobUssn 
Mrota  OV  OMs- 
OMtte  A  nm 
MroraUat  Jssrasl  t 
Wtaa  Titbint 
(Mvala  Maptm 
Ogslssts  Bsrald 
Otunros  Ctorter 
Blooi  City  Jamal 
BIobz  av  Trfbm 
Washington  Joaraal 
Watwisf  Oevler 
Watarlaa  Trlbroa 
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